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SAT KARTAR

SECTION I - GENERAL

DEFINITIONS AND ABBREVIATIONS

Unless the context otherwise indicates, requires or implies, the following terms shall have the following meanings
in this Red Herring Prospectus. References to statutes, rules, regulations, guidelines and policies will be deemed to
include all amendments, modifications or re-enactments notified thereto.

Notwithstanding the foregoing, terms in “Main Provisions of the Articles of Association”, “Statement of Special
Tax Benefits”, “Industry Overview”, “Key Industry Regulations and Policies”, “Financial Statements”,
“Outstanding Litigation and Other Material Developments”, will have the meaning ascribed to such terms in these
respective sections.

In case of any inconsistency between the definitions given below and the definitions contained in the General
Information Document (as defined below), the definitions given below shall prevail.

The words and expressions used but not defined in this Red Herring Prospectus will have the same meaning as
assigned to such terms under the Companies Act, the Securities and Exchange Board of India Act, 1992 (“SEBI
Act”), the SEBI ICDR Regulations, the SCRA, the Depositories Act and the rules and regulations made thereunder,

as applicable.

General Terms

Term Description

“Sat Kartar Shopping
Limited” or “SKSL”,
“We” or “us’ or “the

Unless the context otherwise requires, refers to Sat Kartar Shopping Limited, a
Company incorporated under the Companies Act, 1956, vide Corporate Identification
Number U52590DL2012PLC238241 and having Registered Office at 603, 6th Floor,

Issuer” or “the/our | Mercantile House, KG Marg, New Delhi — 110001, India,
Company”
“we”, “us” or “our” Unless the context otherwise indicates or implies, refers to our Company.
“you”, “your”, or | Prospective Investor in this issue
“yours”
Company Related Terms
Terms Description
Articles / Articles of Unless the context otherwise requires, refers to the Articles of Association of Sat
Association Kartar Shopping Limited, as amended from time to time.

Associate Companies

A body corporate in which any other company has a significant influence, but which
is not a subsidiary of the company having such influence and includes a joint venture
company.

Audit Committee

The committee of the Board of Directors constituted as the Company’s Audit
Committee is in accordance with Section 177 of the Companies Act, 2013 and rules
made thereunder and disclosed as such in the chapter titled “Our Management” on page
191 of this Red Herring Prospectus.

Auditors/ Statutory
Auditors

The Statutory Auditors of our Company, being M/s Nidhi Bansal & Co, Chartered
Accountants having firm registration number 022073N and peer review certificate
number 016972.

Board of Directors /
Board/ Director(s)

The Board of Directors of Sat Kartar Shopping Limited, including all duly constituted
committees thereof.
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Central Registration
Centre (CRC)

It’s an initiative of the Ministry of Corporate Affairs (MCA) in Government Process
Re-engineering (GPR) with the specific objective of providing speedyincorporation
related services in line with global best practices. For more details, please refer
http://www.mca.gov.in/MinistryV2/central+registration+centre+content+page.html

Companies Act

The Companies Act, 2013

Chief Financial Officer

The Chief Financial Officer of our Company being Mr. Devender Kumar Arora.

Company Secretaryand
Compliance Officer

The Company Secretary and Compliance Officer of our Company being Ms. Himanshu
Malik.

Corporate Promoter

Our company has a Corporate Promoter. The name of the corporate promoter is M/s
Ajooni Wellness Private Limited.

Depositories Act

The Depositories Act, 1996, as amended from time to time.

Director

The Director(s) of our Company, unless otherwise specified.

Equity Shares

Equity Shares of our Company of Face Value of Rs.10/- each unless otherwise
specified in the context thereof.

Equity Shareholders

Persons holding equity shares of our Company.

Group Companies

In terms of SEBI ICDR Regulations, the term “Group Companies” includes companies
(other than promoters and subsidiary) with which there were related party transactions
as disclosed in the Restated Financial Statements as covered under the applicable
accounting standards, and any other companies as considered material by our Board,
in accordance with the Materiality Policy, as described in “Our Group Companies” on
page 221 this Red Herring Prospectus.

HUF

Hindu Undivided Family.

Independent Director

A Non- executive, Independent Director as per the Companies Act, 2013 and the
Listing Regulations.

Indian GAAP Generally Accepted Accounting Principles in India.

ISIN International Securities Identification Number, in this case being INEONB801022.
Key Managerial | Key Management Personnel of our Company in terms of the SEBI Regulations and the
Personnel / Companies Act, 2013. For details, see section entitled “Our Management” on page 191
Key Managerial | of this Red Herring Prospectus.

Employees

MOA / Memorandum / | Memorandum of Association of Sat Kartar Shopping Limited.

Memorandum of

Association

Non-Residents

A person resident outside India, as defined under FEMA.

Nomination and
Remuneration
Committee

The committee of the Board of Directors constituted as the Company’s Nomination
and Remuneration Committee is in accordance with Section 178 of the Companies Act,
2013 and rules made thereunder and disclosed as such in the chapter titled “Our
Management” on page 191 of this Red Herring Prospectus.

NRIs / Non-Resident
Indians

A person resident outside India, as defined under FEMA Regulation and who is a
citizen of India or a Person of Indian Origin under Foreign Exchange Management
(Transfer or Issue of Security by a Person Resident Outside India) Regulations, 2000
as amended from time to time.

Peer Review Auditor

Statutory Auditor having a valid Peer Review certificate No. 016972 in our case being
Nidhi Bansal & Co., Chartered Accountants (FRN: 022073N) having their office at
202, Amber Tower, Commercial Complex, Azadpur, Delhi- 110033, India

Person or Persons

Any individual, sole proprietorship, unincorporated association, unincorporated
organization, body corporate, corporation, Company, partnership, limited liability
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Company, joint venture, or trust or any other entity or organization validity constituted
and/or incorporated in the jurisdiction in which it exists and operates, as the context
requires

Promoters or  Our | Mr. Manprit Singh Chadha, Mr. Pranav Singh Chadha, Ms. Simrati Kaur and M/s Ajooni

Promoters Wellness Private Limited.

Promoters Group The companies, individuals and entities (other than companies) as defined under
Regulation 2(1) (pp) of the SEBI (ICDR) Regulations, 2018, which is provided in the
chapter titled “Our Promoters Group”. For further details refer page 219 of this Red
Herring Prospectus.

Registered Office The Registered of our company which is located at 603, 6th Floor, Mercantile House,
KG Marg, New Delhi — 110001, India.

Restated Financial | The Restated Financial statements of our Company, which comprises the restated

Statements statement of Assets and Liabilities for the year ended December 15, 2024, March 31,
2024, March 31, 2023 and March 31, 2022 and the restated statements of profit and
loss and the restated cash flows for the year ended December 15, 2024, March 31,
2024, March 31, 2023 and March 31, 2022 of our Company prepared in accordance
with Indian GAAP and the Companies Act and restated in accordance with the SEBI
(ICDR) Regulations, 2018 and the Revised Guidance Note on Reports in Company
Prospectuses (Revised 2019) issued by the ICAI, together with the schedules, notes
and annexure thereto.

ROC Registrar of Companies, Delhi.

SEBI Securities and Exchange Board of India, constituted under the SEBI Act, 1992,

SEBI Act Securities and Exchange Board of India Act 1992, as amended from time to time.

SEBI (ICDR) | SEBI (lIssue of Capital and Disclosure Requirements) Regulations, 2018, as amended.

Regulations

SEBI Insider Trading | The Securities and Exchange Board of India (Prohibition of Insider Trading)

Regulations Regulations, 2015 as amended, including instructions and clarifications issued by SEBI
from time to time.

SEBI (LODR) SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, as

Regulations amended.

SEBI (Takeover)
Regulations or SEBI
(SAST) Regulations

SEBI (Substantial Acquisition of Shares and Takeovers) Regulations, 2011, as
amended from time to time.

Stakeholders’ The committee of the Board of Directors constituted as the Company’s Stakeholders’

Relationship Relationship Committee is in accordance with Section 178 of the Companies Act, 2013

Committee and rules made thereunder and disclosed as such in the chapter titled “Our
Management” on page 191 of this Red Herring Prospectus.

Stock Exchange/ Unless the context requires otherwise, refers to, the Emerge Platform of National Stock

Exchange Exchange of India Limited.

Subscribers to MOA

Initial Subscribers to the MOA & AOA being Mr. Manprit Singh Chadha and Ms.
Archana Chadha.

This space has been left blank intentionally.
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Issue Related Terms
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Terms Description

Abridged Prospectus

Abridged Prospectus to be issued as per SEBI ICDR Regulations and appended to the
Application Form.

Acknowledgement Slip

The slip or document issued by a Designated Intermediary to a Bidder as proof of
registration of the Bid cum Application Form.

Allocation Note

Shares which will be Allotted, after approval of Basis of Allotment by the Designated
Stock Exchange.

Allotment/
Allotted

Allot/

Unless the context otherwise requires, allotment of the Equity Shares pursuant to the
Fresh Issue to the successful Applicants.

Allotment Advice

Note or advice or intimation of Allotment sent to the Bidders who have been or are to
be Allotted the Equity Shares after the Basis of Allotment has been approved by the
Designated Stock Exchange.

Allottee

The successful applicant to whom the Equity Shares are being / have been allotted.

Anchor Investor

A Qualified Institutional Buyer, applying under the Anchor Investor Portion in
accordance with the requirements specified in the SEBI ICDR Regulations and the
Draft Red Herring Prospectus/ Red Herring Prospectus and who has Bid for an amount
of at least Rs. 200 lakhs.

Anchor Investor

Allocation Price

The price at which Equity Shares will be allocated to the Anchor Investors in terms of
the Draft Red Herring Prospectus/ Red Herring Prospectus and the Prospectus, which
will be decided by our Company in consultation with the Book Running Lead Manager
during the Anchor Investor Bid/Offer Period.

Anchor Investor
Application Form

The application form used by an Anchor Investor to make a Bid in the Anchor Investor
Portion, and which will be considered as an application for Allotment in terms of the
Draft Red Herring Prospectus/ Red Herring Prospectus and the Prospectus.

Anchor Investor Bidding
Date

The day, being one Working Day prior to the Bid/Offer Opening Date, on which Bids
by Anchor Investors shall be submitted, prior to and after which the Book Running
Lead Manager will not accept any Bids from Anchor Investors, and allocation to
Anchor Investors shall be completed.

Anchor
Price

Investor Offer

The final price at which the Equity Shares will be issued and Allotted to Anchor
Investors in terms of the Draft Red Herring Prospectus/ Red Herring Prospectus and
the Prospectus, which price will be equal to or higher than the Offer Price but not higher
than the Cap Price. The Anchor Investor Offer Price will be decided by our Company
in consultation with the BRLM.

Anchor Investor Portion

Up to 60% of the QIB Portion, which may be allocated by our Company, in
consultation with the BRLM, to Anchor Investors on a discretionary basis in
accordance with the SEBI ICDR Regulations, out of which one third shall be reserved
for domestic Mutual Funds, subject to valid Bids being received from domestic Mutual
Funds at or above the Anchor Investor Allocation Price, in accordance with the SEBI
ICDR Regulations.

Applicant/ Investor

Any prospective investor who makes an application for Equity Shares of our Company
in terms of this Red Herring Prospectus.

Application Amount

The amount at which the Applicant makes an application for Equity Shares of our
Company in terms of this Red Herring Prospectus.

Application Form

The Form in terms of which the prospective investors shall apply for our Equity Shares
in the Issue.
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ASBA/ Application
Supported by Blocked
Amount.

Applications Supported by Blocked Amount (ASBA) means an application for
Subscribing to the Issue containing an authorization to block the application money in
a bank account maintained with SCSB.

ASBA Account Account maintained with an SCSB and specified in the Application Form which will
be blocked by such SCSB or account of the RIlIs blocked upon acceptance of UPI
Mandate request by RIls using the UPI mechanism to the extent of the appropriate Bid
/ Application Amount in relation to a Bid / Application by an ASBA Applicant.

ASBA Application | Locations at which ASBA Applications can be uploaded by the SCSBs, namely

Location(s)/  Specified | Mumbai, New Delhi, Chennai, Kolkata, Ahmedabad, Hyderabad, Pune, Baroda and

Cities Surat.

ASBA Investor/ASBA | Any prospective investor(s)/applicants(s) in this Issue who apply(ies) through the

applicant ASBA process.

Banker(s) to the Issue/
Public Issue  Bank/
Refund Banker.

The banks which are clearing members and registered with SEBI as Banker to an Issue
with whom the Public Issue Account will be opened and in this case being ICICI Bank
Limited.

Basis of Allotment

The basis on which Equity Shares will be Allotted to the successful Applicants under
the issue and which is described under chapter titled “Issue Procedure” beginning on
page 318 of this Red Herring Prospectus.

Bid

An indication to make an Offer during the Bid/Offer Period by an ASBA Bidder
pursuant to submission of the ASBA Form, or during the Anchor Investor Bidding Date
by an Anchor Investor, pursuant to the submission of a Bid cum Application Form, to
subscribe to or purchase the Equity Shares at a price within the Price Band, including
all revisions and modifications thereto as permitted under the SEBI ICDR Regulations
in terms of the Draft Red Herring Prospectus/ Red Herring Prospectus and the Bid cum
Application Form.

Bidder

Any investor who makes a Bid pursuant to the terms of the Draft Red Herring
Prospectus/ Red Herring Prospectus and the Bid cum Application Form, and unless
otherwise stated or implied, includes an Anchor Investor.

Bid Amount

The highest value of optional Bids indicated in the Bid cum Application Form and, in
the case of RIBs Bidding at the Cut off Price, the Cap Price multiplied by the number
of Equity Shares Bid for by such RIBs and mentioned in the Bid cum Application Form
and payable by the Bidder or blocked in the ASBA Account of the ASBA Bidder, as
the case may be, upon submission of the Bid

Bid cum Application
Form

Anchor Investor application form or ASBA form (with and without the use of UPI, as
may be applicable), whether physical or electronic, which will be considered as the
application for Allotment in terms of the Draft Red Herring Prospectus/ Red Herring
Prospectus.

Bid Lot

1600 Equity Shares and in multiples of 1600 Equity Shares thereafter.

Bidding/Collection
Centres

Centres at which the Designated intermediaries shall accept the ASBA Forms, i.e.,
Designated SCSB Branch for SCSBs, specified locations for syndicate, broker centre
for registered brokers, designated RTA Locations for RTAs and designated CDP
locations for CDPs.

Book Building Process

The book building process, as described in Part A, Schedule XIII of the SEBI ICDR
Regulations, in terms of which the Issue will be made

Book Running Lead
Manager or BRLM/ LM

The book running lead manager or the lead manager to the Issue, namely Narnolia
Financial Services Limited.

Business Day

Monday to Friday (except public holidays).
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CAN or Confirmation of
Allocation Note

The note or advice or intimation sent to Anchor investors indicating the Equity Shares
which will be Allotted, after approval of Basis of Allotment by the designated stock
exchange.

Cap Price The higher end of the Price Band, above which the Offer Price and Anchor Investor
Offer Price will not be finalised and above which no Bids will be accepted. The Cap
Price shall be atleast 105% of the Floor Price.

Client ID Client Identification Number maintained with one of the Depositories in relation to
Demat account.

Collecting  Depository | A depository participant as defined under the Depositories Act, 1996, registered with

Participants or CDPs

SEBI and who is eligible to procure Applications at the Designated CDP Locations in
terms of circular no. CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015
Issued by SEBI.

Controlling Branch

Such branch of the SCSBs which coordinate Applications under this Issue by the
ASBA Applicants with the Registrar to the Issue and the Stock Exchange and a list of
which is available at http://www.sebi.gov.in , or at such other website as may be
prescribed by SEBI from time to time.

Demographic Details

The demographic details of the Applicants such as their address, PAN, occupation and
bank account details.

Designated Branches

Such branches of the SCSBs which shall collect the ASBA Forms from the ASBA
Applicants and a list of which is available at https://www.sebi.gov.in/or at such other
website as may be prescribed by SEBI from time to time.

Designated Date

The date on which relevant amounts blocked by SCSBs are transferred from the ASBA
Accounts to the Public Offer Account or the Refund Account, as the case may be, and
the instructions are issued to the SCSBs (in case of Rlls using UPI Mechanism,
instruction issued through the Sponsor Bank) for the transfer of amounts blocked by
the SCSBs in the ASBA Accounts to the Public Offer Account or the Refund Account,
as the case may be, in terms of the Red Herring Prospectus following which Equity
Shares will be Allotted in the Offer.

Designated
Intermediaries/
Collecting Agent

In relation to ASBA Forms submitted by RIls authorizing an SCSB to block the
Application Amount in the ASBA Account, Designated Intermediaries shall mean
SCSBs. In relation to ASBA Forms submitted by RIls where the Application Amount
will be blocked upon acceptance of UPI Mandate Request by such RII using the UPI
Mechanism, Designated Intermediaries shall mean syndicate members, sub-syndicate
members, Registered Brokers, CDPs and RTAs. In relation to ASBA Forms submitted
by QIBs and NIBs, Designated Intermediaries shall mean SCSBs, syndicate members,
sub- syndicate members, Registered Brokers, CDPs and RTAs.

Designated CDP

Locations

Such locations of the CDPs where Applicant can submit the Application Forms to
Collecting Depository Participants. The details of such Designated CDP Locations,
along with names and contact details of the Collecting Depository Participants eligible
to accept Application Forms are available on the website of the Stock Exchange i.e.
www.nseindia.com.

Designated SCSB

Such branches of the SCSBs which shall collect the ASBA Forms (other than ASBA
Forms submitted by RIls where the Application Amount will be blocked upon
acceptance of UPI Mandate Request by such RII using the UPI Mechanism), a list of

Branches which is available on the website of SEBI at Intermediaries at https://www.sebi.gov.in/
or at such other website as may be prescribed by SEBI from time to time.
Designated Stock | Emerge Platform of National Stock Exchange of India Limited. (NSE EMERGE)
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Exchange

Draft Red Herring | The Draft Red Herring Prospectus dated September 19, 2024 issued in accordance with

Prospectus Section 26 and 32 of the Companies Act, 2013 and the SEBI (ICDR) Regulations and
filed with NSE Emerge for obtaining In- Principle Approval.

Eligible NRIs NRIs from jurisdictions outside India where it is not unlawful to make an issue or

invitation under the Issue and in relation to whom this Red Herring Prospectus
constitutes an invitation to subscribe to the Equity Shares offered herein.

Emerge Platform of NSE
Limited

The Emerge Platform of National Stock Exchange of India Limited for listing equity
shares offered under Chapter 1X of the SEBI (ICDR) Regulation which was approved
by SEBI as an SME Exchange.

FII/ Foreign Institutional
Investors

Foreign Institutional Investor (as defined under SEBI (Foreign Institutional Investors)
Regulations, 1995, as amended) registered with SEBI under applicable laws in India.

First/ Sole Applicant

The applicant whose name appears first in the Application Form or Revision Form.

Floor Price

The lower end of the Price Band, subject to any revision thereto, at or above which the
Offer Price and the Anchor Investor Offer Price will be finalized and below which no
Bids will be accepted.

General Information
Document / GID

The General Information Document for investing in public issues prepared and issued
in accordance with the circular (CIR/CFD/DIL/12/2013) dated October 23, 2013,
notified by SEBI and certain other amendments to applicable laws and updated
pursuant to the circular (CIR/CFD/POLICYCELL/11/2015) dated November 10, 2015,
the circular  (CIR/CFD/DIL/1/2016) dated January 1, 2016 and
(SEBI/HO/CFD/DIL/CIR/P/2016/26) dated January 21, 2016 and circular
(SEBI/HO/CFD/DIL2/CIR/P/2018/138) dated November 1, 2018 notified by SEBI
and included in the chapter “Issue Procedure” on page no. 318 of this Red Herring
Prospectus.

Issue/ Issue Size/ Initial
Public  Issue/ Initial
Public Offer/Initial
PublicOffering/ IPO

Initial Public Issue of 41,72,800 Equity Shares of face value of Rs.10/- each fully paid
up of our Company for cash at a price of Rs. [®]/- per Equity Share (including a
premium of Rs. [@®]/- per Equity Share) aggregating Rs. [®] Thousands.

Issue Agreement/
Memorandum of
Understanding (MOU)

The agreement/MOU dated July 10, 2024 between our Company and the BRLM,
pursuant to which certain arrangements are agreed to in relation to the Issue.

Issue Closing Date

The date on which Issue closes for subscription i.e. January 14, 2025.

Issue Opening Date

The date on which Issue opens for subscription i.e. January 10, 2025.

Issue Period The period between the Issue Opening Date and the Issue Closing Date inclusive of
both the days during which prospective investors may submit their application.
Issue Price The final price at which Equity Shares will be Allotted to successful ASBA Bidders in

terms of the Draft Red Herring Prospectus/ Red Herring Prospectus which will be
decided by our Company in consultation with the BRLM, on the Pricing Date, in
accordance with the Book-Building Process and in terms of the Draft Red Herring
Prospectus/ Red Herring Prospectus. Equity Shares will be Allotted to Anchor
Investors at the Anchor Investor Offer Price, which will be decided by our Company
in consultation with the BRLM, on the Pricing Date, in accordance with the Book-
Building Process and in terms of the Draft Red Herring Prospectus/ Red Herring
Prospectus.

Issue Proceeds

Proceeds from the Issue will be, being Rs. [®] Thousands.

KPI

Key Performance Indicator
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Listing Agreement

The equity listing agreement to be signed between our Company and NSE.

Market Maker

Market Makers appointed by our Company from time-to-time Prabhat Financial
Services Limited having SEBI registration number INZ000169433, who have agreed
to receive or deliver the specified securities in the market making process for a period
of three years from the date of listing of our Equity Shares or for any other period as
may be notified by SEBI from time to time.

Market Making | The Agreement entered into between the BRLM, Market Maker and our Company
Agreement dated December 31, 2024.
Market Maker | The Reserved Portion of 2,33,600 equity shares of face value of Rs.10/- each fully paid

Reservation

for cash at a price of Rs. [®] /- per equity share aggregating Rs. [®] Thousands for the
Market Maker in this Issue.

Mutual Fund(s)

A mutual fund registered with SEBI under the SEBI (Mutual Funds) Regulations, 1996,
as amended from time to time.

Net Issue/ Offer

The Issue (excluding the Market Maker Reservation Portion) of 39,39,200 Equity
Shares of Rs.10/- each of Issuer at Rs. [®] /- (including share premium of Rs. [@] /-
per equity share aggregating to Rs. [®] /- Thousands.

Net Proceeds

The Issue Proceeds, less the Issue related expenses, received by the Company. For
information about use of the Issue Proceeds and the Issue expenses, please refer to the
chapter titled “Objects of the Issue” beginning on page 79 of this Red Herring
Prospectus.

Non-Institutional

All Applicants that are not Qualified Institutional Buyers or Retail Individual Investors

Applicants and who have applied for Equity Shares for an amount more than Rs. 2,00,000.

OCB / Overseas A company, partnership, society or other corporate body owned directly or indirectly

Corporate to the extent of at least 60% by NRIs, including overseas trust in which not less than

Body 60% of beneficial interest is irrevocably held by NRIs directly or indirectly as defined
under Foreign Exchange Management (Deposit) Regulations, 2000. OCBs are not
allowed to invest in this Issue

Payment through Payment through ECS / NECS, Direct Credit, RTGS or NEFT, as applicable.

electronic transfer of
funds

Price Band

The price band ranging from the Floor Price of Rs. 77/- per Equity Share to the Cap
Price of Rs. 81/- per Equity Share, including any revisions thereto. The Price Band and
minimum Bid Lot, as decided by our Company in consultation with the BRLM, will
be advertised in all editions of [e] (a widely circulated English national daily
newspaper) and all editions of [®] (a widely circulated Hindi national daily newspaper,
Hindi also being regional language of Delhi, where our Registered Office is located),
at least two Working Days prior to the Bid/Offer Opening Date with the relevant
financial ratios calculated at the Floor Price and at the Cap Price, and shall be made
available to the Stock Exchanges for the purpose of uploading on their respective
websites.

Pricing Date

The date on which our Company, in consultation with the BRLM, will finalise the
Offer Price.

Prospectus

The Prospectus to be filed with the RoC containing, inter alia, the Issue opening and
closing dates and other information.

Public Issue Account

Account opened with the Banker to the Issue/Public Issue Bank i.e. ICICI Bank
Limited by our Company to receive monies from the SCSBs from the bank accounts
of the ASBA Applicants on the Designated Date.
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Qualified Institutional
Buyers / QIBs

As defined under the SEBI ICDR Regulations, including public financial institutions
as specified in Section 4A of the Companies Act, scheduled commercial banks, mutual
fund registered with SEBI, FIl and sub-account (other than a sub-account which is a
foreign corporate or foreign individual) registered with SEBI, multilateral and bilateral
development financial institution, venture capital fund registered with SEBI, foreign
venture capital investor registered with SEBI, state industrial development corporation,
insurance company registered with Insurance Regulatory and Development Authority,
provident fund with minimum corpus of Rs. 2,500 Lakh, pension fund with minimum
corpus of Rs. 2,500 Lakh, NIF and insurance funds set up and managed by army, navy
or air force of the Union of India, Insurance funds set up and managed by the
Department of Posts, India.

Red Herring
Prospectus/RHP

The Red Herring Prospectus dated January 04, 2025, in accordance with Section 32 of
the Companies Act, 2013, and the provisions of the SEBI ICDR Regulations, which
will not have complete particulars of the Offer Price and the size of the Offer, including
any addenda or corrigenda thereto. The Red Herring Prospectus will be filed with the
RoC at least three days before the Bid/Offer Opening Date.

Refund Account

Account(s) to which monies to be refunded to the Applicants shall be transferred from
the Public Issue Account in case listing of the Equity Shares does not occur.

Refund Bank

The bank(s) which is/are clearing members and registered with SEBI as Banker(s) to
the Issue, at which the Refund Account for the Issue will be opened in case listing of
the Equity Shares does not occur, in this case being ICICI Bank Limited.

Refunds through
electronic transfer of
funds

Refunds through electronic transfer of funds means refunds through ECS, Direct Credit
or RTGS or NEFT or the ASBA process, as applicable

Registrar/ Registrar to
the Offer

Registrar to the Offer being Skyline Financial Services Limited. For more information,
please refer “General Information” on page 54 of this Red Herring Prospectus.

Registrar Agreement

The agreement dated July 10, 2024 entered into between our Company and the
Registrar to the Offer in relation to the responsibilities and obligations of the Registrar
to the Offer pertaining to the Offer.

Regulations

Unless the context specifies something else, this means the SEBI (Issue of Capital and
Disclosure Requirement) Regulations, 2018 as amended from time to time.

Retail Individual
Investors

Individual investors (including HUFs, in the name of Karta and Eligible NRIs) who
apply for the Equity Shares of a value of not more than Rs. 2,00,000.

Revision Form

The form used by the Applicants to modify the quantity of the Equity Shares or the
Application Amount in any of their Application Forms or any previous Revision
Form(s). QIBs and Non-Institutional Investors are not allowed to withdraw or lower
their Application Amounts (in terms of quantity of Equity Shares or the Application
Amount) at any stage. Retail Individual Applicants can withdraw or revise their
Application until Offer Closing Date).

SCSB

Shall mean a Banker to an Issue registered under SEBI (Bankers to an Issue)
Regulations, 1994, as amended from time to time, and which offer the service of
making Application/s Supported by Blocked Amount including blocking of bank
account and a list of which is available on
http://www.sebi.gov.in/cms/sebi_data/attachdocs/1480483399603.html or at such
other website as may be prescribed by SEBI from time to time.

Sponsor Bank

Sponsor Bank means a Banker to the Issue registered with SEBI which is appointed by
the Issuer to act as a conduit between the Stock Exchanges and NPCI in order to push
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the mandate collect requests and / or payment instructions of the retail investors into
the UPI. In this case being ICICI Bank Limited.

Underwriter

Underwriter to this Issue is Narnolia Financial Services Limited.

UnderwritingAgreement

The agreement dated December 31, 2024, entered into between Narnolia Financial
Services Limited and our Company

UPI/ Unified Payments
Interface

Unified Payments Interface (UPI) is an instant payment system developed by the NPCI.
It enables merging several banking features, seamless fund routing & merchant
payments into one hood. UPI allows instant transfer of money between any two persons
bank accounts using a payment address which uniquely identifies a person’s bank a/c

Working Days

In accordance with Regulation 2(1)(mmm) of SEBI ICDR Regulations, working days
means, all days on which commercial banks in the city as specified in this Red Herring
Prospectus are open for business.

1. However, in respect of announcement of price band and bid/ Offer period,
working day shall mean all days, excluding Saturdays, Sundays and public
holidays, on which commercial banks in the city as notified in the Red Herring
Prospectus are open for business.

2. Inrespect to the time period between the bid/ Offer closing date and the listing of
the specified securities on the stock exchange, working day shall mean all trading
days of the stock exchange, excluding Sundays and bank holidays in accordance
with circular issued by SEBI.

Conventional Terms / General Terms / Abbreviations/

Abbreviation

“” or “Rs.” or “Rupees”
or “INR”

- Full Form

Indian Rupees, the official currency of the Republic of India

Alc Account

ACS Associate Company Secretary

AGM Annual General Meeting

AS Accounting Standards as issued by the Institute of Chartered Accountants of India
ASBA Applications Supported by Blocked Amount
AY Assessment Year

BIS Bureau of Indian Standards

BSE BSE Limited

CAGR Compounded Annual Growth Rate

CDSL Central Depository Services (India) Limited
CFO Chief Financial Officer

CEO Chief Executive Officer

CIN Corporate Identification Number

CIT Commissioner of Income Tax

DCS Distributed Control System

DGFT Directorate General of Foreign Trade

DIN Director Identification Number

DP Depository Participant

ECS Electronic Clearing System

EGM Extraordinary General Meeting

EMDEs Emerging Markets and Developing Economies
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EPS Earnings Per Share

FDI Foreign Direct Investment

FEMA Foreign Exchange Management Act, 1999, as amended from time to time, and the
regulations framed there under

Flls Foreign Institutional Investors (as defined under Foreign Exchange Management
(Transfer or Issue of Security by a Person Resident outside India) Regulations, 2000)
registered with SEBI under applicable laws in India

FIPB Foreign Investment Promotion Board

F&NG Father and Natural Guardian

FY [/ Fiscal/Financial
Year

Period of twelve months ended on March 31 of that particular year, unless otherwise
stated

GDP Gross Domestic Product

Gol/Government Government of India

GST Goods and Service Tax

HUF Hindu Undivided Family

I.T. Act Income Tax Act, 1961, as amended from time to time
ICSI Institute of Company Secretaries of India

MAPIN Market Participants and Investors’ Integrated Database

Merchant Banker

Merchant Banker as defined under the Securities and Exchange Board of India
(Merchant Bankers) Regulations, 1992

MoF Ministry of Finance, Government of India
MOU Memorandum of Understanding

NA Not Applicable

NAV Net Asset Value

NGT National Green Tribunal

NPV Net Present Value

NRE Account Non-Resident External Account

NRIs Non-Resident Indians

NRO Account Non-Resident Ordinary Account
NSDL National Securities Depository Limited
NSE National Stock Exchange of India Limited
NSE Emerge Emerge Platform of NSE

oCB Overseas Corporate Bodies

OSP Other Service Provider

p.a. per annum

P/E Ratio Price/Earnings Ratio

PAC Persons Acting in Concert

PAN Permanent Account Number

PAT Profit After Tax

PCB Pollution Control Board

PSU Public Sector Undertaking

QA/QC Quality Assurance / Quality Control
QIC Quarterly Income Certificate

RBI The Reserve Bank of India

ROE Return on Equity

RONW Return on Net Worth
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Bn Billion

Rs. Rupees, the official currency of the Republic of India

RTGS Real Time Gross Settlement

RERA Real Estate Regulatory Authority

SCRA Securities Contract (Regulation) Act, 1956, as amended from time to time

SCRR Securities Contracts (Regulation) Rules, 1957, as amended from time to time.

Sec. Section

SPV Special Purpose Vehicle

STT Securities Transaction Tax

Super Area The built-up area added to share of common areas which includes staircases,
reception, lift shafts, lobbies, club houses and so on

TPDS Targeted Public Distribution System

US/United States United States of America

UsSD/ US$/ $ United States Dollar, the official currency of the Unites States of America

UPI/ Unified Payments
Interface

Unified Payments Interface (UPI) is an instant payment system developed by the
NPCI. It enables merging several banking features, seamless fund routing & merchant
payments into one hood. UPI allows instant transfer of money between any two
persons bank accounts using a payment address which uniquely identifies a person’s
bank a/c

UPI Circulars

SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2018/138 dated November 1,
2018, SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2019/50 dated April 3,
2019, SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28,
2019, SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26,
2019, SEBI circular number SEBI/HO/CFD/DCR2/CIR/P/2019/133 dated November
8, 2019, SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2020 dated March 30,
2020, SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2021/2480/1/M dated
March 16, 2021, SEBI circular number SEBI/HO/CFD/DIL1/CIR/P/2021/47 dated
March 31, 2021, SEBI circular number SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated
June 2, 2021, SEBI circular no. SEBI/HO/CFD/DIL2/P/CIR/P/2022/45 dated April
5, 2022, SEBI circular no. SEBI/HO/CFD/DIL2/P/CIR/P/2022/51 dated April 20,
2022, SEBI circular no. SEBI/HO/CFD/DIL2/CIR/2022/75 dated May 30, 2022 and
any subsequent circulars or notifications issued by SEBI in this regard.

UPI ID

ID created on Unified Payment Interface (UPI) for single-window mobile payment
system developed by the National Payments Corporation of India (NPCI).

UPI Mandate Request

The request initiated by the Sponsor Bank and received by an RII using the UPI
Mechanism to authorize blocking of funds on the UPI mobile or other application
equivalent to the Bd Amount and subsequent debit of funds in case of Allotment

UPI Mechanism

The bidding mechanism that may be used by a RIB to make an application in the Issue
in accordance with SEBI circular (SEBI/HO/CFD/DIL2/CIR/P/2018/138) dated
November 1, 2018.

UPI PIN

Password to authenticate UPI transaction

VCF / Venture Capital
Fund

Foreign Venture Capital Funds (as defined under the Securities and Exchange Board
of India (Venture Capital Funds) Regulations, 1996) registered with SEBI under
applicable laws in India.

WEO

World Economic Outlook
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Technical / Industry related Terms

Term ' Description

AYUSH Ministry of Ayurveda, Yoga and Naturopathy, Unani, Siddha and Homoeopathy
BAMS Bachelor of Ayurvedic Medicine and Surgery
BCE Before Current Era or Before Christ

B2C Business to Consumer

CE Common Era or Current Era

D2C Direct-to-consumer

IEC Import Export Code

NAM National Ayush Mission

SEM Search Engine Marketing

SKU Stock keeping unit

PCODs Poly Cystic Ovary Disease

IDV Insured Declared Value

Notwithstanding the foregoing:

1. Inthe sectiontitled “Main Provisions of the Articles of Association” beginning on page number 357 of the Red
Herring Prospectus, defined terms shall have the meaning given to such terms in that section;

2. In the chapters titled “Summary of Offer Documents" and “Our Business '™ beginning on page numbers 18
and 135 respectively, of the Red Herring Prospectus, defined terms shall have the meaning given to such terms
in that section;

3. In the section titled “Risk Factors" beginning on page number 27 of the Red Herring Prospectus, defined
terms shall have the meaning given to such terms in that section;

4. In the chapter titled “Statement of Tax Benefits” beginning on page number 107 of the Red Herring
Prospectus, defined terms shall have the meaning given to such terms in that section;

5. In the chapter titled “Management’s Discussion and Analysis of Financial Conditions and Results of
Operations” beginning on page number 266 of the Red Herring Prospectus, defined terms shall have the
meaning given to such terms in that section.

This space has been left blank intentionally.
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PRESENTATION OF FINANCIAL, INDUSTRY AND MARKET DATA

Certain Conventions

All references in the Red Herring Prospectus to “India” are to the Republic of India. All references in the Red
Herring Prospectus to the “U.S.”, “USA” or “United States” are to the United States of America.

Unless stated otherwise, all references to page numbers in this Red Herring Prospectus are to the page number of
this Red Herring Prospectus.

Financial Data

Unless stated otherwise, the financial data included in this Red Herring Prospectus are extracted from the restated
financial statements of our Company, prepared in accordance with the applicable provisions of the CompaniesAct
and Indian GAAP and restated in accordance with SEBI (ICDR) Regulations, as stated in the report of our Peer
Reviewed Auditors, set out in the section titled “Financial Statements as Restated” beginning on page 233 this Red
Herring Prospectus. Our restated financial statements are derived from our audited financial statements prepared in
accordance with Indian GAAP and the Companies Act and have been restated in accordance with the SEBI (ICDR)
Regulations.

Our fiscal year commences on 1% April of each year and ends on 31 March of the next year. All references to a
particular fiscal year are to the 12-month period ended 31% March of that year. In this Red Herring Prospectus, any
discrepancies in any table between the total and the sums of the amounts listed are due to rounding-off. All decimals
have been rounded off to two decimal points. There are significant differences between Indian GAAP, IFRS and
US GAAP. The Company has not attempted to quantify their impact on the financial data included herein and urges
you to consult your own advisors regarding such differences and their impact on the Company’s financial data.
Accordingly, to what extent, the financial statements included in this Red Herring Prospectus will provide
meaningful information is entirely dependent on the reader’s level of familiarity with Indian accounting practices /
Indian GAAP. Any reliance by persons not familiar with Indian accounting practices on the financial disclosures
presented in this Red Herring Prospectus should accordingly be limited. Any percentage amounts, as set forth in
“Risk Factors™, “Our Business”, “Management’s Discussion and Analysis of Financial Condition and Results of
Operations” and elsewhere in this Red Herring Prospectus unless otherwise indicated, have been calculated on the
basis of the Company’s restated financial statements prepared in accordance with the applicable provisions of the
Companies Act and Indian GAAP and restated in accordance with SEBI (ICDR) Regulations, as stated in the report
of our Peer Reviewed Auditors, set out in the section titled “Financial Statements, as Restated” beginning on page
233 of this Red Herring Prospectus.

Currency and units of presentation

In this Red Herring Prospectus, references to Rupees or INR or Rs. Are to Indian Rupees, the official currency of
the Republic of India. All references to $,US$, USD, U.S $ or U.S. Dollars are to United States Dollars, the official
currency of the United States of America. All references to million’/ Million’ / Mn’ refer to one million, which is
equivalent to ten lacs or ten lakhs, the word Lacs / Lakhs / Lac means one hundred thousand and Crore means ten
millions and billion'/ bn’ / Billions’ means one hundred crores.

Industry and Market Data

Unless stated otherwise, industry data used throughout the Red Herring Prospectus has been obtained or derived
from industry and government publications, publicly available information and sources. Industry publications
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generally state that the information contained in those publications has been obtained from sources believed to be
reliable but that their accuracy and completeness are not guaranteed and their reliability cannot be assured. Although
our Company believes that industry data used in the Red Herring Prospectus is reliable, it has not been
independently verified. Further, the extent to which the industry and market data presented in the Red Herring
Prospectus is meaningful depends on the reader's familiarity with and understanding of the methodologies used in
compiling such data. There are no standard data gathering methodologies in the industry in which we conduct our
business, and methodologies and assumptions may vary widely among different industry sources.

This space has been left blank intentionally.
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FORWARD LOOKING STATEMENTS

All statements contained in the Red Herring Prospectus that are not statements of historical facts constitute
forward-looking statements"'. All statements regarding our expected financial condition and results ofoperations,
business, objectives, strategies, plans, goals and prospects are forward-looking statements. These forward-looking
statements include statements as to our business strategy, our revenue and profitability, planned projects and other
matters discussed in the Red Herring Prospectus regarding matters that arve not historicalfacts. These forward-
looking statements and any other projections contained in the Red Herring Prospectus (whether made by us or any
third party) are predictions and involve known and unknown risks, uncertainties and other factors that may cause
our actual results, performance or achievements to be materially different from any future results, performance or
achievements expressed or implied by such forward-looking statements or other projections.

These forward-looking statements can generally be identified by words or phrases such as “will”, “aim”, “will

FE Y] o« o

likely result”, “believe”, “expect”, “will continue”, “anticipate”, “estimate”, “intend”, “plan”, “contemplate”,

»

“seekto”, “future”, “objective”, “goal”, “project”, “should”, “will pursue” and similar expressions or variations
of such expressions.

Important factors that could cause actual results to differ materially from our expectations include but are not
limited to:

= Our dependency on our manufacturers.

= Our ability to successfully identify customer requirements and preferences and gain customer acceptance for
our products;

= QOur ability to maintain quality standards;

= Changes in the competition landscape;

= Our ability to successfully implement strategy, growth and expansion plans;

= Qur ability to respond to new innovations in ayurvedic industry;

= Qur ability to attract and retain qualified personnel;

= Qur ability to finance our business growth and obtain financing on favorable terms;

= Conflict of Interest with affiliated companies, the promoter group and other related parties;

= General social and political conditions in India which have an impact on our business activities or investments;

= Impact of Covid 19 pandemic or any future pandemic;

= Fluctuations in the price of raw materials;

= Market fluctuations and industry dynamics beyond our control;

= Developments affecting the Indian economy;

For a further discussion of factors that could cause our current plans and expectations and actual results to differ,
please refer to the chapters titled “Risk Factors”, “Our Business” and “Management’s Discussion and Analysis of
Financial Condition and Results of Operations” beginning on page 27, 133 and 266, respectively of this Red
Herring Prospectus.

Forward looking statements reflect views as of the date of the Red Herring Prospectus and not a guarantee of future
performance. By their nature, certain market risk disclosures are only estimates and could be materially different
from what actually occurs in the future. As a result, actual future gains or losses could materially differ from those
that have been estimated. Neither our Company / our Directors nor the BRLM, nor any of its affiliates have any
obligation to update or otherwise revise any statements reflecting circumstances arising after the date hereof or to
reflect the occurrence of underlying events, even if the underlying assumptions do not come to fruition. In
accordance with SEBI requirements, our Company and the BRLM will ensure that investors in India are informed
of material developments until such time as the listing and trading permission is granted by the Stock Exchange(s).
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SECTION II - SUMMARY OF OFFER DOCUMENTS
SUMMARY OF OUR BUSINESS OVERVIEW

Our Company was incorporated as a Private Limited Company with the name of “Sat Kartar Shopping Private
Limited” under the Companies Act, 1956 vide certificate of incorporation dated June 29, 2012, issued by Registrar
of Companies, Delhi bearing CIN U52590DL2012PTC238241. Further, our company was converted into a Public
Limited Company in pursuance of a special resolution passed by the members of our Company at the Extra Ordinary
General Meeting held on May 15,2021 & name of our Company changed from Sat Kartar Shopping Private Limited
to Sat Kartar Shopping Limited & Registrar of Companies, Delhi has issued a new certificate of incorporation
consequent upon conversion dated July 12, 2021, bearing CIN U52590DL2012PLC238241.

Our company is an Ayurveda healthcare company committed to providing natural wellness solutions relating
to specific therapeutic areas and general lifestyle products, committed to promote a healthier lifestyle. We
integrate traditional Ayurvedic knowledge with modern research to empower individuals to adopt healthier
lifestyles. With a strong market presence and a diverse product portfolio, we focus on innovation and responsive
product development. Initially, our company offered both Ayurveda and spiritual product lines. However, we
have strategically refined our focus to specialize exclusively in Ayurveda, establishing ourselves as a dedicated
player in this sector and emphasizing quality and effectiveness in our holistic wellness offerings.

There is a growing interest among consumers in natural and organic products, driven by a desire for effective
alternatives to conventional medicine. Although the market remains diverse, with varying levels of product quality
and standardization, we see a significant opportunity to strengthen our position in the Ayurveda healthcare sector
by addressing the increasing demand for high-quality natural wellness products. In order to meet this demand, and
with a mission to encourage and support a healthier lifestyle for customers, we cater directly to individual
consumers, providing them with holistic, natural remedies and lifestyle products rooted in traditional Ayurveda
practices. Our Company operates in D2C (Direct-to-Consumer) segment, selling Ayurveda products directly to
consumer through our own D2C website and third-party e-commerce websites, TV marketing and Google and Meta
Applications.

SUMMARY OF OUR INDUSTRY

GLOBAL HEALTH & WELLNESS INDUSTRY

The Global Health And Wellness Market size is expected to be worth around USD 8,379 Billion by 2033, from
USD 4,332 Billion in 2023, growing at a CAGR of 7% during the forecast period from 2024 to 2033.

In recent years, health and wellness have become increasingly significant concerns for people, particularly the
middle-aged and younger generations. The major driver of the global health and wellness market share is rising
consumer spending on different health and wellness products and services. The rising incidence of mental and
physical illnesses, such as anxiety and depression, is largely to blame for the health and wellness market growth.

(Source: https://market.us/report/health-and-wellness-market/)

INDIAN HEALTH AND WELLNESS INDUSTRY

The India health and wellness market size is expected to exhibit a growth rate (CAGR) of 5% during 2024-2032.
The rising consumer awareness towards consuming a nutritional diet of fruits and vegetables, adopting an active
lifestyle, and performing physical activities like running, walking, yoga, cycling, etc., is stimulating the market.
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India Health and Wellness Market Analysis:

o Major Market Drivers: The rising participation of the masses across the country in several physical activities
is bolstering the market. Moreover, the increasing number of sports and fitness training centers, coupled with
the growing adoption of healing practices like naturopathy, is also stimulating the market.

o Key Market Trends: The introduction of health monitoring devices, mobile apps, and wearable instruments
is one of the emerging trends catalyzing the market in India. Additionally, the elevating popularity of wellness
tourism, which comprises various activities, including visiting agricultural fields, practicing yoga, numerous
recreational activities, meditating at destinations, etc., is further contributing to the market.

e Geographical Trends: West and Central India exhibit a clear dominance in the market, owing to the inflating
number of health-conscious individuals who are actively demanding enhanced services and products that
positively support their lifestyle choices.

e Challenges and Opportunities: Compliance with changing regulatory policies is one of the primary
challenges hindering the market in the country. However, the increasing focus of key players on providing
improved preventive care to consumers will continue to drive the market in the coming years.

(Source: https://www.imarcgroup.com/india-health-wellness-market)

GLOBAL AYURVEDIC PRODUCTS INDUSTRY

The global Ayurvedic Products market size was USD 5172.7 million in 2022 and market is projected to touch USD
16018.42 million by 2032, exhibiting a CAGR of 12% during the forecast period.

The global COVID-19 pandemic has been unprecedented and staggering, with the Ayurvedic Products Market
experiencing higher-than-anticipated demand across all regions compared to pre-pandemic levels. The sudden rise
in CAGR is attributable to the market's growth and demand returning to pre-pandemic levels once the pandemic is
over.

The global market for Ayurvedic products has been expanding due to increasing consumer awareness and interest
in natural and traditional remedies for health and wellness. With a growing emphasis on natural and organic
products, consumers are seeking alternatives to synthetic chemicals and pharmaceuticals. Ayurvedic products,
being derived from natural sources like herbs and plants, align well with this trend.

(Source: https://www.businessresearchinsights.com/market-reports/ayurvedic-products-market-107489)

INDIAN AYURVEDIC PRODUCTS INDUSTRY

India Ayurvedic Products Market has valued at USD7.65 billion in 2023 and is anticipated to project robust growth
in the forecast period with a CAGR of 18.4% through 2029. The India Ayurvedic Products Market is a thriving and
dynamic sector deeply rooted in the country's ancient tradition of Ayurveda, which emphasizes natural remedies,
holistic well-being, and the balance of mind, body, and spirit. Ayurveda, often referred to as the "science of life,"
has been practiced for over 5,000 years in India and continues to play a significant role in the country's healthcare
and wellness landscape.

Ayurveda, one of the world's oldest holistic healing systems, has its origins in ancient India. Its teachings and
practices have been passed down through generations, and Ayurveda remains deeply ingrained in Indian culture
and healthcare. In recent years, there has been a resurgence of interest in Ayurveda, both within India and
internationally, driven by a growing preference for natural and traditional wellness solutions.

(Source: https://www.techsciresearch.com/report/india-ayurvedic-products-market/4309.html)
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PROMOTERS OF OUR COMPANY

The promoters of our Company are Mr. Manprit Singh Chadha, Mr. Pranav Singh Chadha, Ms. Simrati Kaur & M/s
Ajooni Wellness Private Limited. For detailed information please refer to the chapter titled “Our Promoters” and
‘Our Promoter Group” on page number 211 and 219 respectively of this Red Herring Prospectus.

ISSUE SIZE

The issue size comprises of fresh issue of 41,72,800 Equity Shares of face value of Rs.10/- each fully paid-up of
the Company for cash at price of Rs. [®] /- per Equity Share (including premium of Rs. [®]/- per Equity Share)
aggregating total issue size amounting to Rs. [e] Thousands.

OBJECTS OF THE ISSUE

Our Company intends to utilize the Net Proceeds for the following objects:
(In Thousands)

1 Unidentified Acquisition (In India or Abroad) 50,000.00
2 Marketing and Advertisement 1,10,000.00
3 Capital Expenditures 80,000.00
4 Investment in Technology 50,000.00
5 General Corporate Purposes [o]

Total [o]

AGGREGATE PRE-ISSUE SHAREHOLDING OF THE PROMOTERS AND PROMOTER GROUP AS
A PERCENTAGE OF THE PAID-UP SHARE CAPITAL OF THE ISSUER

Pre issue Post issue

S. N.  Name of shareholder No. ofequity As a % of No. ofequity As a %
shares Issued shares oflssued

Capital Capital

Promoters
1. | Ajooni  Wellness  Private 57,12,000 49.36% 57,12,000 36.28%
Limited

2. | Manprit Singh Chadha 32,97,120 28.49% 32,97,120 | 20.94%

3. | Pranav Singh Chadha 2,83,600 2.45% 2,83,600 1.80%

4. | Simrati Kaur 20,464 0.18% 20,464 0.13%

Total - A 93,13,184 80.48% 93,13,184 | 59.15%

Promoter Group

5. | Archana Chadha 2,84,000 2.45% 2,84,000 1.80%

6. | Aryaman Singh Chadha 2,83,600 2.45% 2,83,600 1.80%

7. | Amarjit Chadha 30,044 0.26% 30,044 0.19%

8. | Paramjit Singh Chadha 28,924 0.25% 28,924 0.18%

9. | Gurmeet Singh 18,604 0.16% 18,604 0.12%

Total - B 6,45,172 5.58% 6,45,172 4.10%

Public
10. | Public \ 16,13,720 | 13.94% | 16,13,720 | 10.25%
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11. ‘ IPO - - 41,72,800 26.50%
Total-C 16,13,720 13.94% 57,86,520 | 36.75%
Grand Total (A+B+C) 1,15,72,076 100.00% 1,57,44,876 | 100.00%

SUMMARY OF FINANCIAL INFORMATION

(Amount in Thousands)
Particulars For the | For the Year For the Year For the
period ended ended 31 ended 31  Year ended

December = March 2024  March 2023 315t March

15, 2024

Share Capital 1,15,720.76 28,000.00 7,000.00 7,000.00
Reserve & Surplus 57,093.19 66,333.44 25,748.49 687.12
Net Worth 1,72,813.95 94,333.44 32,748.49 7,687.12
Revenue from operation 10,92,832.84 | 12,79,093.27 | 8,29,695.53 | 5,19,189.18
Profit after Tax 58,971.42 63,054.96 25,061.37 13,868.81
EPS Basic and Diluted (in Rs.) 5.10 22.52 3.58 1.98
NAV per Equity Share (in Rs.) 14.93 33.69 4.68 1.10
Total borrowings

- Long Term 1,407.87 5,206.54 24,223.36 63,600.67
- Short Term 38,855.09 12,592.28 13,300.33 17,873.93

QUALIFICATIONS OF AUDITORS

The Restated Financial Statements do not contain any qualification requiring adjustments by the Statutory
Auditors.

SUMMARY OF OUTSTANDING LITIGATIONS & MATERIAL DEVELOPMENTS

A summary of pending legal proceedings and other material litigations involving our Company is provided
below:

By/Against Civil  Criminal Tax Actions by
Proceedings Proceedings Proceedings regulatory
authorities
Thousands)
Company By - - - - -
Against - - 3 - 7,507.55
Promoters By - - - - -
Against 1 - 3 - 1398.79
Group By - - - - -
Companies/Entities Against - - - - -
Directors other By - - - - -
than promoters Against - 2 - - Unascertainable

For further details, please refer to the chapter titled “Outstanding Litigations & Material Developments” beginning
on page 280 of this Red Herring Prospectus.

RISK FACTORS

For details relating to risk factors, please refer section titled “Risk Factors” beginning on page 27 of this Red
Herring Prospectus.
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SUMMARY OF CONTINGENT LIABILITIES OF OUR COMPANY
As on the date of filing this Red Herring Prospectus there is no contingent liability on the Company.
SUMMARY OF RELATED PARTY TRANSACTIONS

The details of Related Party Transactions are as Follows:

A Related Parties and their Relationship

Key Management Personnel
Ved Prakash

Sanjay Kumar

Richa Takkar

Amit Kumar Sharma

Rajesh Khati

Ravi Kumar

Archana Chadha

Simrati Kaur

Relative of Key Management Personnel (having transactions with the company)
Paramjit Singh Chadha

Manprit Singh Chadha

Archana Chadha

Pranav Singh Chadha

Amarjit Chadha

Aryaman Singh Chadha

Ajooni Kaur

Sunita Prakash Gola

Abhishek Prakash

Anita

Jyoti Takkar

Kanika Takkar

Jasjeet Kaur

(iii) | Enterprises owned or significantly influenced by Key Management personnel or their relatives
Manprit Singh & Associates
Manprit Singh Chadha HUF

SK Sarthi Pvt Ltd

I.T.S. Euroswiss Travels Private limited
Affiance Advertisement

Ajooni Wellness Private Limited
Ved Prakash & Sons HUF
Ajooni Life Sciences Pvt Ltd
Paramjit Singh Chadha HUF
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(I\V) Transactions with Related parties

(Amount in Thousands)

For the For the For the For the
period Year ending Year ending Year ending

Particulars

ending 15"  31*March  31*March 31 March
Dec 2024 2024 2023 2022

Key Management Personnel
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Director Fees

Ved Prakash 3654.08 4692.00 2977.22 1140.00
Sanjay Kumar 1038.95 1163.40 1080.00 990.00
Manprit Singh Chadha 0.00 12296.70 7000.00 3277.42
Richa Takkar 0.00 845.13 94.82 0.00
Amit Kumar Sharma 0.00 0.00 0.00 0.00
Rajesh Khati 0.00 0.00 1925.00 800.00
Ravi Kumar 0.00 817.20 220.00 0.00
Archana Chadha 0.00 0.00 0.00 0.00
Simrati Kaur 988.96 0.00 0.00 0.00
Pranav Singh Chadha 969.17 0.00 0.00 0.00
Loan Taken

Manprit Singh Chadha 1745.77 9650.70 21388.86 12919.55
Ved Prakash 0.00 0.00 3750.00 0.00
Loan Repaid 0.00

Manprit Singh Chadha 1745.77 11282.67 29299.06 13102.21
Ved Prakash 0.00 0.00 3750.00 0.00
Advance Given

Ved Prakash 0.00 3950.00 630.00 0.00
Richa Takkar 0.00 0.00 0.00 200.00
Advance Returned

Ved Prakash 0.00 4087.55 492.45 0.00
Richa Takkar 0.00 86.00 120.00 30.00
Other Related Parties

23dvertisement Exp )

Manprit Singh Chadha HUF 0.00 0.00 1900.00 0.00
Affiance Advertisement 486.42 455.32 1502.00 0.00
I.T.S. Euroswiss Travels Private limited 0.00 40769.00 6136.00 3563.60
SK Sarthi Pvt Ltd 580.00 49324.00 12390.00 4838.00
Ved Praksh & Sons HUF 0.00 980.00 980.00 0.00
Paramjit Singh Chadha HUF 0.00 0.00 1900.00 0.00
Rent

Paramjit Singh Chadha 320.00 0.00 0.00 0.00
Archana Chadha 200.00 0.00 0.00 0.00
Sales )

Ajooni Life Sciences Pvt Ltd 478.81 125.44 0.00 0.00
I.T.S. Euroswiss Travels Private limited 0.00 565.38 44.97 0.00
Purchase )

Ajooni Life Sciences Pvt Ltd 1337.81 0.00 0.00 0.00
Relative of Key Management Personnel

Salary

Archana Chadha 0.00 2565.60 1500.00 1309.86
Pranav Singh Chadha 513.92 893.08 0.00 394.23
Aryaman Singh Chadha 0.00 2185.60 600.00 542.74
Ajooni Kaur 0.00 340.00 360.00 300.00
Sunita Prakash Gola 0.00 865.60 1020.00 492.74
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Abhishek Prakash 796.54 1150.60 733.40 311.37
Anita 0.00 420.00 600.00 50.00
Jyoti Takkar 0.00 776.45 292.52 0.00
Kanika Takkar 0.00 550.70 446.14 276.91
Jasjeet Kaur 0.00 450.00 100.00 0.00
Manprit Singh Chadha 10866.38 0.00 0.00 0.00
Loan Taken

Paramjit Singh Chadha 0.00 631.01 40.00 1800.00
Archana Chadha 0.00 900.00 0.00 0.00
Amarjit Chadha 0.00 148.03 938.62 0.00
Pranav Singh Chadha 0.00 14.52 0.00 0.00
SK Sarthi Pvt Ltd 14695.00 19831.06 42710.00 7554.02
Aryaman Singh Chadha 0.00 2241.56 0.00 0.00
Ajooni Life Sciences Pvt Ltd 0.00 91.48 0.00 0.00
Ajooni Wellness Pvt Ltd 2000.00 6.65 0.00 0.00
Loan Repayment

Paramjit Singh Chadha 0.00 614.83 4117.25 2623.77
Amarjit Chadha 0.00 148.03 19.92 1855.91
Archana Chadha 0.00 0.00 6913.97 114.43
Pranav Singh Chadha 0.00 14.52 7354.20 0.41
Manprit Singh & Associates 0.00 329.30 0.00 50.00
SK Sarthi Pvt Ltd 45780.93 15080.00 47630.08 7385.00
Manprit Singh Chadha HUF 0.00 0.00 1900.00 0.00
Aryaman Singh Chadha 0.00 2241.56 0.00 0.00
Ajooni Life Sciences Pvt Ltd 91.48 0.00 0.00 0.00
Ajooni Wellness Pvt Ltd 2004.65 0.00 0.00 0.00
Advance Given

Kanika Takkar 0.00 0.00 0.00 170.00
Advance Recovered

Kanika Takkar 0.00 400.00 100.00 30.00

(V) Outstanding Balances

Particulars

Key Management Personnel

For the
period
ending 15th
Dec 2024

For the
Year ending

31st March

2024

(Amount in Thousands)

For the
Year ending
31st March

2023

For the
Year ending
31st March

2022

Manprit Singh Chadha 0.00 0.00 1631.97 0542.18
Ved Prakash 0.00 0.00 137.55 0.00
Richa Takkar 0.00 0.00 86.00 206.00
Other Related Parties
Paramjit Singh Chadha 0.00 0.00 -16.18 4061.06
Amarjit Chadha 0.00 0.00 -900.00 -918.70
Archana Chadha 0.00 0.00 0.00 6013.97
Pranav Singh Chadha 0.00 0.00 0.00 7354.20
Manprit Singh & Associates 0.00 0.00 329.30 329.30
Manprit Singh Chadha HUF 0.00 0.00 0.00 1900.00
SK Sarthi Pvt Ltd -31085.93 0.00 -4751.06 169.02
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Aryaman Singh Chadha 0.00 0.00 0.00 0.00
Kanika Takkar 0.00 0.00 400.00 140.00

For Further details of Related Party Transaction, please refer to the chapter titled Financial statement as restated
on page 233 of this Red Herring Prospectus.

FINANCING ARRANGEMENTS

There have been no financing arrangements whereby our Promoters, members of the Promoter Group, our directors
and their relatives have financed the purchase by any other person of securities of our Company during a period of
six (6) months immediately preceding the date of this Red Herring Prospectus.

WEIGHTED AVERAGE COST OF ACQUISITION OF EQUITY SHARES BY OUR PROMOTERS IN
LAST ONE YEAR

The weighted average cost of acquisition of equity shares by our promoters in last one year which has been
calculated by taking average amount paid by them to acquire our equity shares is as follows:

Name of shareholders No. of shares bought Weighted Average Price (in Rs.)
M/s Ajooni Wellness Private Limited 53,55,000 Nil
Mr. Manprit Singh Chadha 31,15,120 1.28
Mr. Pranav Singh Chadha 2,55,600 Nil
Ms. Simrati Kaur 20,464 53.75

As certified by auditor M/s Nidhi Bansal & Co., Chartered Accountants, dated August 10, 2024.

AVERAGE COST OF ACQUISITION

The average cost of acquisition per Equity Share by our promoters which has been calculated by taking the average
amount paid by them to acquire our Equity Shares, is as follows:

Name of the Promoter No. of Shares held  Average cost of Acquisition (in Rs.)
M/s Ajooni Wellness Private Limited 57,12,000 0.63
Mr. Manprit Singh Chadha 32,97,120 2.27
Mr. Pranav Singh Chadha 2,83,600 0.25
Ms. Simrati Kaur 20,464 53.75

As certified by auditor M/s Nidhi Bansal & Co., Chartered Accountants, dated August 10, 2024.
DETAILS OF PRE-ISSUE PLACEMENT

Our Company does not contemplate any issuance or placement of Equity Shares from the date of this Red Herring
Prospectus until the listing of the Equity Shares.

Our Company undertakes:

1. That Pre-IPO proceeds being discretionary in nature, if raised, shall be completely attributed/adjusted towards
GCP portion; unless auditor certified disclosures are made with regards to its utilization towards the disclosed
specific objects of the issue. A confirmation to this effect we shall submit at the time of filing of Red Herring
Prospectus/Prospectus with the Exchange and the confirmation should form part of material documents
available for inspection.
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2. Disclosure shall be made of the price and the name of the shareholder on the day of the allotment in case if any
Pre-1PO placement is done, through public advertisement. A confirmation to this effect we shall submit at the
time of filing of Red Herring Prospectus/Prospectus with the Exchange and the confirmation should form part
of material documents available for inspection. The details of the Pre-IPO shall also form part of the Price Band
Advertisement.

ISSUE OF EQUITY SHARES FOR CONSIDERATION OTHER THAN CASH IN THE LAST ONE
YEAR

Following are the details of equity shares issued in the last one year for consideration other than cash or through
bonus:

Date of Allotment No. of Shares Face Value Issue Nature of Nature of
Allotted (Rs.) Price (Rs.) Consideration Allotment

February 14, 2024 21,00,000 10 NA Other than Cash Bonus Issue

June 20, 2024 86,79,057 10 NA Other than Cash Bonus Issue

For Further Information regarding the Equity Shares issued by the company for consideration other than cash,
please refer to the Chapter Titled “Capital Structure” on page 62 of this Red Herring Prospectus.

SPLIT / CONSOLIDATION OF EQUITY SHARES IN THE LAST ONE YEAR

Our Company has pursuant to resolution dated January 09, 2024 has made Consolidation of its shares from face
value of Rs. 1/- to Rs. 10/-, the details of which are as follows:

Particular No of share before No of share after

Consolidation Consolidation
1. January 09, 2024 | Consolidation of its shares from Face 70,00,000 7,00,000
Value of Rs. 1/- to Rs. 10/-.

For Further Information regarding the Equity Shares issued by the company for consideration other than cash,
please refer to the Chapter Titled “Capital Structure” on page 62 of this Red Herring Prospectus.

EXEMPTION FROM COMPLYING WITH ANY PROVISIONS OF SECURITIES LAWS, IF ANY,
GRANTED BY SEBI

Our Company has not filed any exemption application with SEBI as on date of this Red Herring Prospectus.

This space has been left blank intentionally.
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SECTION III- RISK FACTORS

An investment in the Equity Shares involves a high degree of risk. You should carefully consider all the information
in this Red Herring Prospectus, including the risks and uncertainties summarized below, before making an
investment in our Equity Shares. The risks described below are relevant to the industry our Company is engaged
in. To obtain a complete understanding of our Company, you should read this section in conjunction with the
chapters titled “Our Business” and “Management’s Discussion and Analysis of Financial Condition and Results
of Operations” beginning on page numbers 133 and 266, respectively, of this Red Herring Prospectus as well as
the other financial and statistical information contained in this Red Herring Prospectus. Prior to making an
investment decision, prospective investors should carefully consider all of the information contained in the section
titled “Financial Information, as Restated” beginning on page number 233 of this Red Herring Prospectus.

If any one or more of the following risks as well as other risks and uncertainties discussed in the Red Herring
Prospectus were to occur, our business, financial condition and results of our operation could suffer material
adverse effects, and could cause the trading price of our Equity Shares and the value of investment in the Equity
Shares to materially decline which could result in the loss of all or part of investment. Prospective investors should
pay particular attention to the fact that our Company is incorporated under the laws of India and is therefore subject
to a legal and regulatory environment that may differ in certain respects from that of other countries.

This Red Herring Prospectus also contains forward looking statements that involve risks and uncertainties. Our
actual results could differ materially from those anticipated in these forward-looking statements as a result of many

factors, including the considerations described below and elsewhere in the Red Herring Prospectus. These risks
are not the only ones that our Company face. Our business operations could also be affected by additional factors
that are not presently known to us or that we currently consider to be immaterial to our operations. Unless specified
or quantified in the relevant risk factors below, we are not in a position to quantify financial or other implication
of any risks mentioned herein.

Materiality

The Risk factors have been determined based on their materiality, which has been decided based on following
factors:

1. Some events may not be material individually but may be material when considered collectively.
2. Some events may have an impact which is qualitative though not quantitative.
3. Some events may not be material at present but may have a material impact in the future.

Classification of Risk Factors

Business Related Risk
Internal
Issue Related Risk
Risk
Industry Related
External Risk
Other
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INTERNAL RISK FACTORS

Our present promoter of the Company are first generation entrepreneurs.

Our present Promoter, Mr. Manprit Singh Chadha is first generation entrepreneur. His experience in managing and
being instrumental in the growth of our Company is limited to the extent of their knowledge and experience and we
cannot assure that this will not affect our business growth. Investors and stakeholders may be more cautious when
the entrepreneurs belong to first generation. This could affect the ability to secure funding or partnerships that are
critical for growth. Established entrepreneurs often have extensive networks within their industries, which can be
invaluable for partnerships, collaborations, and accessing resources. First-generation entrepreneurs may have
limited connections, making it more challenging to tap into these opportunities.

Our Company depend on brand recognition and reputation and our inability to maintain or enhance brand
image that we operate could have a material adverse effect on our business, financial condition and results of
operations.

Our company has developed its own brand called "Sat Kartar". We believe that the brand's recognition and
reputation is important particularly in D2C segment where consumers significantly contribute to business's growth
and success. Therefore, it is crucial for us to maintain and improve the brand's recognition and reputation to remain
competitive.

There are several factors, some beyond our control, that are important for maintaining and enhancing our brand.
These factors include our ability to keep our products and services popular, attractive, and of high-quality aiming
customer satisfaction. Increasing brand awareness through investments in branding initiatives such as social media
and marketing activities will help us in maintaining the same. The details of how our company undertakes its
marketing activities to support and improve its brand recognition are mentioned in strategies on page no.133 in the
chapter “Our Business” of the Red Herring Prospectus.

Our customers expect a high level of quality from our products and services, and failing to meet these expectations
could negatively impact on our brand and reputation. As we expand into new geographic markets within India and
face increasing competition, maintaining and enhancing our brand image may become more important, challenging
and costly.

If we are unable to uphold our reputation, enhance brand recognition, or increase positive awareness of our products
and services, it could significantly harm our business, financial position, and results of operations.

Our Registered Office and other business premises from where we operate are not owned by us. If we are required
to vacate the same, due to any reason whatsoever, it may adversely affect our business operations.

The premises on which our registered office is situated is owned by third parties and the same has been occupied
and used by us on a lease basis vide Lease deed dated December 16, 2024, for the period of 11 Months, executed
between our Company and the lessor.

Additionally, other business premises used by our company are also on lease. For further details of the land and
properties used by the Company, please refer the chapter “Our Business” on the Page no. 133 of this Red Herring
Prospectus.

We cannot assure you that we will be able to continue the above arrangements on commercially acceptable or
favourable terms in future. In the event we are required to vacate the current premises, we would have to make
alternative arrangements for new premises and other infrastructure and facilities. We cannot assure that the new
arrangements will be on terms that are commercially favourable to us. Further, any time taken in relocating or setting
up infrastructure we may have to pay higher lease charges and our operations may suffer significantly, which could
have an adverse effect on our sales, loss to competitor, profitability and cash flows. For details regarding such
leasehold properties, please refer to chapter titled “Our Business” on page. 133 of this Red Herring Prospectus.
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4. We don’t own manufacturing facility, and all the products are manufactured by the third-party manufacturers.

Our company doesn’t own the manufacturing facility. We get the products manufactured from external third parties,
strictly controlled through contract manufacturing agreements. This outsourcing puts us at risk as we are dependent
on the external third party to manufacture the product and in case of any rift or termination of contracts with the
manufacturers or any restriction on such manufacturing facility by state level authorities or such other reason
including but not limited to: (i) any unexpected interruption of their supply of products to us or any increase in the
production costs for any reason beyond our control or expectation, loss of their certifications or licences, power
interruptions, fires or other events; or (ii) the products provided to us by them may not meet our quality requirements
can cost us huge loss. Any such problems in relation to the supply of our own-branded products by external
manufacturers could have a material adverse impact on the business. This might have adverse effect on our business.
Further it also gives rise to risk such as leakage of such formulation to competitors, malpractices while making such
product.

Although we have contract manufacturing agreements with our suppliers to have control, exclusive right and to
avoid any such leakage of information, we cannot guarantee the same will prevent us from facing any such negative
events. Further, we have obtained the Loan License required for manufacturing and sale of Ayurveda/ Unani/ Siddha
Medicines over leased facility.

5. Our company’s Board of Directors does have any experience of listed companies.

Our company’s Board of Directors consists of both executive and non-executive directors. Our executive directors
do not have any experience of listed companies. This inexperience gives rise to the risks including but not limited
to compliance risk making us more prone to fines and penalties or notices from regulatory authorities which in turn
give rise to reputational risk and governance risk. Furthermore, directors may not provide effective guidance or give
erroneous disclosures or intimation as required.

To lessen the effects of above said risk and considering the importance of board diversity and background of
directors to make quality contributions, two of our Independent Directors are currently holding a position in a listing
company, thus bringing on board his experience of working of listed entities, which will assist the executive
directors in facing the challenges arising from their inexperience.

6. We are exposed to consumer complaints and potential litigation due to the nature of our products.

Since we are operating in the D2C (Direct to consumer) segment we are always vulnerable to consumer complaints.
Claims and complaints in the normal course of business can arise out of dissatisfaction from the product or damaged
products received or any after effects they might encounter after its use or having results different from what was
advertised, or they were anticipating. These complaints, if not resolved to the satisfaction of the consumer, can result
in potential litigations which if proven against the company can result in fine and penalties impacting our cash
flows. Further, this could tarnish the image of the company as well as of the products which might result in a
decrease in sale of specific and other products also in our portfolio. The details of the complaints so received are
mentioned herein below:

S No. | Date Complaint

1. 05-08-2024 Product not received.

2. 23-03-2024 Customer dissatisfied with the product.
3. 09-11-2023 Customer dissatisfied with the product.
4. 16-10-2023 Customer dissatisfied with the product.
5. 21-11-2022 Customer dissatisfied with the product.
6. 05-03-2022 Customer dissatisfied with the product.
7. 05-07-2021 Product not received.

8. 19-03-2021 Product not received.

Note: All the complaints mentioned above have been resolved either by refund of price paid by the consumer or
through resolution by consumer court.
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Moreover, any false rumors or allegations by any person regarding our product or its intended use can result into
negative publicity and loss of confidence of consumers which in turn will result into loss of market share, brand
value, negative financial impact. Further in addressing the claims and litigations resources such as time, effort and
money will be utilized, which will affect the financial resources as well as the reputation of the company. No such
complaints are pending as on the date of this Red Herring Prospectus. We do not guarantee that we won’t be facing
any such complaints or litigations in future but if liabilities arise this could have material adverse impact on the
financials, business and operations.

Since we are catering to end customers, there might be chances that customers may feel unsatisfactory on the
receipt or on usage of products. Further, in case of any delay in delivery of the product can result into losing out
existing or potential consumers in the market.

As we are in the D2C segment, there are possibilities of consumers not getting satisfied with the product or our
product might not meet the level of expectations the consumers had. This unsatisfactory experience with the
respective product might cost us existing as well as potential consumers. Although there can be external factors due
to which the consumer might not be getting the desired result, this will cost us our revenue from operations and
profitability, cashflow, brand image and reputation of our company. The details of the percentage of the products
returned by the customers for the last three years:

(Amount in Thousand)

Particulars For December FY 23-24 FY 22-23 FY 21-22

. 15, 2024
1) | Sales 10,92,832.84 | 12,79,093.27 | 8,29,695.53 | 5,19,189.18
2) | Return 119.20 134.59 142.76 44.69
3) | Return% 0.01% 0.01% 0.02% Negligible

Further, if we are unable to deliver the products through our delivery channel or other external modes on timely
basis, the credibility of our company will be affected. This can also lead to consumers switching to our competitor’s
product, thereby affecting sales and profitability

There is outstanding litigation pending against our Promoters which, if determined adversely, could affect our
business, results of operations and financial condition.

There are outstanding legal proceedings against our directors and promoters, which are pending at various levels of
adjudication before various courts, tribunals and other authorities. The summary of outstanding matters set out
below includes details of criminal proceedings, tax proceedings, statutory and regulatory action and other material
pending litigation involving our Promoters, and Directors. For further details please refer to the Outstanding
Litigation and Material Developments section on page no. 280 of this Red Herring Prospectus.

Cases against our Company, our promoter and Directors:

By/Against Civil  Criminal Tax Actions by

Proceedings Proceedings Proceedings regulatory

authorities

Thousands)

Company By - - - - -
Against - - 3 - 7,507.55
Promoters By - - - - -
Against 1 - 3 - 1398.79
Group By - - - - -
Companies/Entities Against - - - - -
Directors other By - - - - -
than promoters Against - 2 - - Unascertainable

Our financial conditions will not be substantially affected, in case the litigations are not decided in favor of our
promoter, directors and our group entities. Furthermore, as of December 15, 2024, outstanding dues to MSME
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creditors is Rs. 10,064.79 thousands. There is no guarantee that these payments will be settled within the stipulated
timelines, and the possibility of litigation cannot be ruled out. For further details of legal proceedings involving our
Company, please see section the titled “Outstanding Litigations and Material Developments” beginning on page
280 of this Red Herring Prospectus.

9. Majority of our state wise revenues from operations for the last 3 years is majorly derived from our Top 5 States.
Any adverse developments affecting our operations in this state could have an adverse impact on our revenue
and results of operations.

Our business operations span various regions across India. Despite this diversified presence, we have a significance
dependency on our Top 5 states, which contributes 55.50%, 52.24%, 48.84%, and 61.52% of our total revenue from
operations for the financial years ending on December 15, 2024, March 31, 2024, March 31, 2023, and March 31,
2022, respectively.

The state wise revenue from the top 5 states are as follows:

(Amount in Thousands)
March 31, 2022

December 15, 2024

March 31, 2024 March 31, 2023

Amount % of total Amount % of total Amount % of total Amount % of total
revenue revenue revenue revenue
Tamil Nadu | 2,65,699.28 24.31% | 2,35,803.06 18.44% | 1,85,787.65 22.39% | 1,77,890.36 34.26%
Uttar 1,00,377.68 9.19% | 1,32,788.02 10.38% | 34,989.71 4.22% 12,574.51 2 42
Pradesh 42%
Karnataka 81,715.18 7.48% | 1,06,634.83 8.34% | 77,654.59 9.36% 70,437.85 13.57%
Maharashtra 93,959.83 8.60% | 1,01,767.69 7.96% | 42,574.82 5.13% 12,336.59 2.38%
Andhra 64,812.42 5.93% 91,177.91 7.13% | 64,257.22 7.74% 46,174.47
Pradesh 8:69%
Total 6,06,564.39 55.50% | 6,68,171.51 52.24% | 4,05,263.99 48.84% | 3,19,413.78 61.52%
Revenue
from 10,92,832.84 100.00% | 12,79,093.27 100.00% | 8,29,695.53 | 100.00% | 5,19,189.18 100.00%
operation

Relying heavily on these geographic location exposes us to regional economic fluctuations, regulatory changes, and
local market dynamics. Adverse conditions such as economic downturns, political instability, or natural disasters
specific to that region could significantly impact our revenue stream and also any decline in the economic prosperity
or changes in regulations within that particular region could negatively affect our financial performance.
10. Our Top 10 Suppliers contribute a significant portion in providing finished goods which are sold by the company
to end consumers during the current and previous financial years. Any dispute with one or more of them may
adversely affect our business operations.

Our company procures finished goods (ayurveda products) from various suppliers. The details of our top 10
suppliers are mentioned in the chapter under the head “Our Business” on page no. 133 of the RHP. As mentioned
on that page, approx. 99% of our finished goods are purchased from our top 10 suppliers during the three preceding
financial years. To ensure consistent supply of finished goods, we have contract manufacturing agreements with 6
of our suppliers, to manufacture, improve, modify the product in accordance with our instructions, explained in
detail in the chapter “Our Business” on page no. 133 of Red Herring Prospectus under the head “Collaboration”.

Although we have entered into agreements and have not faced any situations of difficulty in procuring finished
goods, we cannot assure you that we will not face any such situations, or that the supply of finished goods will be
on commercially viable terms. Furthermore, any dispute with any of the suppliers may damage our relationship with
existing and potential suppliers, and in any such event our operations will be adversely affected which in turn will
also affect our profitability and reputation in the market.
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Our marketing and advertising activities may not be successful in increasing the popularity of our Company
among domestic and international clients. If our marketing or advertising initiatives are not effective, this may
affect the popularity of our Company.

Since our company operates in D2C model and in order to reach out to maximum consumers marketing and
advertising vital part of our strategy. Marketing is a cornerstone for our company to create awareness, attract and
retain end users, differentiate themselves in a competitive landscape, and ensure that we aware of the changing
needs of the consumers. Effective marketing and advertising not only lead to business growth but also contributes
to the development of brand.

Marketing and advertising occupy approx. 50% of our total expenditure. The details of our marketing and
advertising expenses with respect to total expenditure on yearly basis are mentioned herein below:
(Amount in thousands)

Particulars December 15, 2024 \ March 31, 2024 March 31,2023 March 31, 2022
Total Expenditures 10,16,268.51 11,95,150.34 7,95,338.45 5,08,024.43
Advertisement Expenses 4,85,600.68 5,45,373.13 3,51,140.70 2,49,791.42
% of Total Expenditures 47.78% 45.63% 44.15% 49.16%

Our Company undertakes various marketing and advertising initiatives whereby both management and marketing
team collaborate to develop initiatives with the purpose of increasing the visibility of our company and its offerings,
details of which are mentioned under the heading Strategies on page 133 in chapter “Our Business” of this Red
Herring Prospectus. In case of any unsuccessful marketing and advertising initiative, we may fail to attract and
engage new consumers which could adversely affect our business, revenue, financial condition and loss of
opportunity cost of expenses incurred.

All the formulations of the product are not in the name of the Company, but in the name of the manufacturers.

The formula is developed by our team of doctors in coordination with manufacturers who thereafter file the
registration of formulation for approval with Department of Ayush of respective state before commencing its
production. Once it gets approved thereafter its commercial production starts. Since the approval is given to the
manufacturers, this may lead to situation such as claim to such formulations by the manufacturers itself or selling
of such formulations by the manufacturers to the other parties or competitors or any other commercial dealing by
such manufacturers without any approval or intimation to us.

To avoid above mentioned scenarios and to address other related issues we have entered into “Contract
Manufacturing Agreement” with our suppliers which contains that all the relevant certificate provided by Ayush
Ministry for the formulations and the products so manufactured by the vendor on behalf and instructions of our
company will be sole and exclusive property/ownership of our company. Further, it also states that the manufacturer
shall not represent that it has any title or right of ownership to any of the Intellectual Property. In case of dispute
with respect to the formulation of product, our business operation can be affected, that may impact on our financial
condition and results of operations.

However, we have also obtained the Loan License bearing license No. 1476-ISM (HR) from the State Licensing
Authority, Directorate of Ayush, Haryana required for manufacturing and sale of Ayurveda/ Unani/ Siddha
Medicines. Further, we have also obtained the formulation of some of our products in our name, for further details
of the same, please refer to the chapter title “Our Business” on the page no. 133 of this Red Herring Prospectus.

Conflicts of interest may arise out of common business undertaken by our Company and our corporate promoter.

Our Corporate Promoter entity “M/s Ajooni Wellness Private Limited” is authorized to carry out business similar
to that of our Company. As a result, conflicts of interests may arise in allocating business opportunities amongst
our Company and our Group Entities in circumstances where our respective interests diverge. In cases of conflict,
our Promoters may favour other companies in which our Promoters have interests. There can be no assurance that
our Promoters or our Group Entities or members of the Promoter Group will not compete with our existing business
or any future business that we may undertake or that their interests will not conflict with ours. Any such present and
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future conflicts could have a material adverse effect on our reputation, business, results of operations and financial
condition. Further, our company have entered into a non-compete agreement dated April 02, 2024, to mitigate such
risks.

We may not be able to prevent unauthorised use of trademarks obtained/ applied for by third parties, which may
lead to the dilution of our goodwill and some of the trademarks filed are objected.

We have applied for the trademarks, device or word mark, for their registration under Trade Marks Act, 1999. Some
of them have been approved and registered by the Registrar of Trademark while some have cleared formality check
pass and are ready for further processing. However, some have been objected to by the Registrar of Trademark. The
reply for some has been filed and are ready for show cause hearing while some are waiting for reply from company
on the examination report issued by the registrar. In case they get rejected, not only we will lose the mark, but we
will also lose out on its intended benefits that could have accrue to us in terms of sales, revenue, brand recognition
and statutory remedies that are provided under the act. Further, any unauthorized use or infringement of our
trademark by third parties may have negative consequences. It may damage our reputation, discourage potential
investors, partners, or customers. Additionally, if we fail to protect our own intellectual property, or fail to get the
trademark registered, our competitors or other third parties may copy, steal, or misuse our ideas or services. This
can lead to lost revenues, decreased market share, or erosion of our competitive advantage. Moreover, any
unauthorized use, reproduction, or distribution of our copyrighted material without our permission will result in
legal action and may lead to financial penalties, damage to our brand reputation. For further information regarding
the Intellectual Property rights of our Company, please refer to the Chapter titled “Our business” on page no. 133
of this Red Herring Prospectus.

The illegal distribution and sale by third parties of counterfeit versions of our products could have a negative
impact on our reputation and business.

Third parties may illegally distribute and sell counterfeit versions of our products, which may be inferior or pose
safety risks. While we devote resources to the registration and protection of our intellectual property, by entering
manufacturing agreements with suppliers and developing relationships with local customs authorities, we may be
unable to prevent the imitation and counterfeiting of our products or the infringement of our trademarks. Consumers
could confuse our products with these counterfeit products, which could cause them to refrain from purchasing our
brands in the future and in turn could have a material adverse effect on our business, financial condition and results
of operations. The presence of counterfeit versions of our products in the market could also dilute the value of our
brand or otherwise have a negative impact on our reputation.

We have had negative cash flows from operating, investing and financing activities in the past and may continue
to have negative cash flows in the future.

Our company have generated negative cashflow from operating activities in the stub period majorly due to Increase
in trade receivable and short-term loans and advances. Further, we have also generated negative cashflow from
investing and financing activities in current and previous years. The reason for such negative cash flows in investing
activity is due to purchase of fixed assets and in financing activity is due to Payment of interest and long term
borrowings. The table given below set forth our cash flows for the stub period ended December 15, 2024 and for
the last three (3) Financial Years:

Amount in Thousands
Particulars For the period For the For the For the

ended on Financial Year | Financial Year Financial Year
December 15, ended on March | ended on March | ended on March
2024 31, 2024 31, 2023 31, 2022
Cash flow from operating (25,098.60) 70,425.27 79,742.17 22,725.07
activities
Cash flow from investing 39,950.73 (26,116.11) (35,078.51) (7,595.78)
activities
Cash flow from financing 12,178.73 (25,665.76) (48,913.19) (12,090.09)
activities
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Any such negative cash flows in the future could adversely affect our business, financial condition and results of
operations. For more details, kindly refer to the page no. 233 in the chapter title “Financial Information as restated”
of this Red Herring Prospectus.

We have in past entered into related party transactions and we may continue to do so in the future.

Our Company has entered into several related party transactions with our Promoters, individuals and entities
forming a part of our promoter group relating to our operations. We have in the past also entered into transactions
with other related parties. However, we confirm that the related party transactions entered into with Promoters/
Directors/ Promoter Group is in compliance with Section 188 of Companies Act, 2013 and other applicable laws
and we confirm that the future transactions shall be in compliance with Companies Act, SEBI Regulation and other
applicable laws.

For further details, please refer to the chapter titled “Financial Information — Restated Financial Information —“Note
25” Restated Statement of Related Party Transactions”. While we believe that all our related party transactions have
been conducted on an arm’s length basis as per the Companies Act, 2013, we cannot assure you that we may not
have achieved more favourable terms had such transactions been entered into with unrelated parties. There can be
no assurance that such transactions individually or taken together, will not have an adverse effect on our business,
prospects, results of operations and financial condition, including because of potential conflicts of interest or
otherwise. In addition, our business and growth prospects may decline if we cannot benefit from our relationships
with them in the future.

Our Company may incur penalties or liabilities for non-compliances with certain provisions of the GST Act,
Income Tax and other applicable laws in the previous years.

Our Company have incurred penalties or liabilities for non-compliance with certain provisions including lapsed/
made delay in certain filings and/or erroneous filing/ non-filing of e-forms under applicable acts to it in the past
years. However, we have paid the due amount along with interest to comply with the provisions of the law. Such
non-compliances/delay Compliances/ erroneous filing/ Non-Filing/ Non-Registration may incur the penalties or
liabilities which may affect the results of operations and financial conditions of the company in near future. The
details of late filings in past years are given below:

Financial Return Type = Return Period Due Date Filing Date Delayed No. of
Year days
GST Act
2019-20

GSTR-1 April 11-05-2019 06-01-2020 240
GSTR 3B April 20-05-2019 02-12-2019 196
GSTR-1 May 11-06-2019 07-01-2020 210
GSTR 3B May 20-06-2019 09-12-2019 172
GSTR-1 June 11-07-2019 08-01-2020 181
GSTR 3B June 20-07-2019 12-12-2019 145
GSTR-1 July 11-08-2019 08-01-2020 150
GSTR 3B July 20-08-2019 28-12-2019 130
GSTR-1 August 11-09-2019 09-01-2020 120
GSTR 3B August 20-09-2019 31-12-2019 102
GSTR-1 September 11-10-2019 11-01-2020 92
GSTR 3B September 20-10-2019 09-01-2020 81
GSTR-1 October 11-11-2019 11-01-2020 61
GSTR 3B October 20-11-2019 13-01-2020 54
GSTR-1 November 11-12-2019 23-01-2020 43
GSTR 3B November 20-12-2019 17-01-2020 28
GSTR-1 December 11-01-2020 29-01-2020 18
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GSTR 3B December 20-01-2020 04-02-2020 15
GSTR-1 January 11-02-2020 15-02-2020 4
GSTR-1 February 11-03-2020 22-07-2020 133

GSTR 3B February 20-03-2020 10-07-2020 112
GSTR-1 March 11-04-2020 07-10-2020 179

GSTR 3B March 20-04-2020 05-10-2020 168

GSTR-09 Annual 28-02-2021 31-03-2021 31

GSTR-09C Annual 28-02-2021 01-10-2021 215
2020-21
GSTR-1 April 11-06-2020 07-10-2020 118

GSTR 3B April 24-06-2020 06-10-2020 104
GSTR-1 May 16-06-2020 04-11-2020 141

GSTR 3B May 27-06-2020 08-10-2020 103
GSTR-1 June 14-07-2020 06-11-2020 115

GSTR 3B June 20-07-2020 09-10-2020 81
GSTR-1 July 11-08-2020 07-11-2020 88

GSTR 3B July 20-08-2020 13-10-2020 54
GSTR-1 August 10-09-2020 07-11-2020 58

GSTR 3B August 20-09-2020 13-10-2020 23
GSTR-1 September 10-10-2020 02-12-2020 53

GSTR 3B September 20-10-2020 21-11-2020 32
GSTR-1 October 11-11-2020 26-12-2020 45

GSTR 3B October 20-11-2020 08-12-2020 18
GSTR-1 November 11-12-2020 02-01-2021 22

GSTR 3B November 20-12-2020 02-01-2021 13
GSTR-1 December 12-01-2021 28-01-2021 16
GSTR-1 January 10-02-2021 20-02-2021 10
GSTR-1 February 11-03-2021 17-03-2021 6
GSTR-1 March 09-04-2021 14-04-2021 5

GSTR 3B March 05-05-2021 06-05-2021 1
GSTR-9 Annual 31-12-2021 26-02-2022 57

GSTR-9C Annual 31-12-2021 28-02-2022 59

2021-22
GSTR-1 April 11-05-2021 15-06-2021 35

GSTR 3B April 20-05-2021 22-06-2021 33
GSTR-1 May 11-06-2021 25-06-2021 14

GSTR 3B May 20-06-2021 06-07-2021 16
GSTR-1 June 11-07-2021 29-07-2021 18

GSTR 3B June 20-07-2021 24-07-2021 4
GSTR-1 July 11-08-2021 20-08-2021 9

GSTR 3B July 20-08-2021 21-08-2021 1

GSTR 3B March 20-04-2022 21-04-2022 1

GSTR-09 Annual 30-12-2022 31-12-2022 1

GSTR-9C Annual 30-12-2022 31-12-2022 1

2022-23
GSTR 3B April 20-05-2022 24-05-2022 4
2023-24
GSTR-1 June 11-07-2023 12-07-2023 1
EPF Act
2019-20
PF April 15-05-2019 28-11-2019 197
PF May 15-06-2019 28-11-2019 166
PF June 15-07-2019 09-01-2020 178
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PF July 15-08-2019 09-01-2020 147
PF August 15-09-2019 09-01-2020 116
PF September 15-10-2019 09-01-2020 86
PF October 15-11-2019 09-01-2020 55
PF November 15-12-2019 09-01-2020 25
PF December 15-01-2020 15-02-2020 31
PF January 15-02-2020 06-06-2020 112
PF February 15-03-2020 22-08-2020 160
PF March 15-04-2020 22-08-2020 129
2020-21
PF April 15-05-2020 15-12-2020 214
PF May 15-06-2020 15-12-2020 183
PF June 15-07-2020 15-12-2020 153
PF July 15-08-2020 15-12-2020 122
PF August 15-09-2020 15-12-2020 91
PF September 15-10-2020 15-12-2020 61
PF October 15-11-2020 15-12-2020 30
PF December 15-01-2021 27-03-2021 71
PF January 15-02-2021 15-04-2021 59
PF February 15-03-2021 03-05-2021 49
PF March 15-04-2021 27-05-2021 42
2021-22
PF April 15-05-2021 08-06-2021 24
PF May 15-06-2021 11-08-2021 57
PF June 15-07-2021 28-08-2021 44
PF July 15-08-2021 13-09-2021 29
2023-24
PF May 15-07-2023 22-07-2023 7
ESI Act
2019-20
ESI April 15-05-2019 20-01-2020 250
ESI May 15-06-2019 20-01-2020 219
ESI June 15-07-2019 20-01-2020 189
ESI July 15-08-2019 20-01-2020 158
ESI August 15-09-2019 20-01-2020 127
ESI September 15-10-2019 20-01-2020 97
ESI October 15-11-2019 18-01-2020 64
ESI November 15-12-2019 18-01-2020 34
ESI December 15-01-2020 17-02-2020 33
ESI January 15-02-2020 06-06-2020 112
ESI February 15-03-2020 11-06-2020 88
ESI March 15-04-2020 11-06-2020 57
2020-21
ESI May 15-06-2020 16-01-2021 215
ESI July 15-08-2020 16-01-2021 154
ESI August 15-09-2020 16-01-2021 123
ESI September 15-10-2020 16-01-2021 93
ESI October 15-11-2020 01-02-2021 78
ESI November 15-12-2020 31-03-2021 106
ESI December 15-01-2021 31-03-2021 75
ESI January 15-02-2021 20-04-2021 64
ESI February 15-03-2021 26-04-2021 42
ESI March 15-04-2021 15-04-2022 365
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2021-22
ESI April 15-05-2021 09-06-2021 25
ESI May 15-06-2021 20-08-2021 66
ESI June 15-07-2021 30-08-2021 46
ESI July 15-08-2021 15-09-2021 31
ESI October 15-11-2021 16-11-2021 1
2023-24
ESI May 16-06-2023 15-06-2023 1
TDS (24Q & 26Q)
2020-21
24Q Qtrd 30-06-2021 09-07-2021 9

To ensure that company does not faces any similar situations of delay, the company has taken following steps to
address such delays:

a) Training and development sessions for the staff.

b) Purchase of software.

¢) Increase the number of people to ensure timely compliance

d) Prior planning and preparing compliance calendar.

e) Collaboration with tax consultants and legal advisors, wherever required

Although the company has implemented such measures, we cannot not assure you that we will not face any such
similar situations in near future. Further, there can be situations where such delays are beyond the control of the
company. In that case, even the mitigation steps mentioned above will not be effective and company might have to
face any notice or legal action and leading to fine and penalties.

We are dependent on our Individual Promoters and our management team and the loss of, or our inability to
hire, retain, train, and motivate qualified personnel could adversely affect our business, results of operations and
financial condition.

Our ability to compete and sustain in this highly competitive industry depends upon our ability to attract, motivate,
and retain qualified personnel. We are significantly dependent on the continued contributions and client
relationships of our management and the guidance and leadership of our Promoter, management team and key
managerial personnel. The loss of the services of our key personnel and any of our other executive officers, and our
inability to find suitable replacements, could result in a decline in sales, delays in content development, and harm
to our business and operations.

We cannot guarantee that we will be able to recruit and retain qualified and capable employees. We may incur
significant costs to attract and recruit skilled personnel, and we may lose new personnel to our competitors or other
technology companies before we realise the benefit of our investment in recruiting and training them. If we fail to
attract new personnel or fail to retain and motivate our current personnel who are capable of meeting our growing
technical, operational, and managerial requirements on a timely basis or at all, our business may be harmed.

We operate in a significantly fragmented and competitive market and any failure on our part to effectively
compete may adversely affect our profitability and market share.

Competition in our business is fragmented. We face significant competition from local, regional and international
players in the business segment and geographical markets in which we operate. Our success to a significant extent
depends on our ability to ensure the continued quality, relevance and innovation of our technology and services.
Our in-house customer support and mode of advertising plays an important role to attract and retain our existing
and potential customers. Also, low-cost products can create price sensitivity among our target audience. As a result,
potential clients may be less willing to pay for our goods, even if we offer products of improved quality.
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Our Promoters and Directors have provided personal guarantees to loan facility availed by us, which if revoked
may require alternative guarantees, repayment of amount due or termination of the facilities.

Our Promoters and Directors have provided personal guarantees to certain loan facilities availed by us. In the event
that any of these guarantees are revoked or withdrawn, the lenders for such facility may require alternative
guarantees, repayment of amounts outstanding under such facilities, or may even terminate such facility. We may
not be successful in procuring alternative guarantees satisfactory to the lender, and as result may need to repay the
outstanding amounts under such facility or seek additional sources of capital, which may not be available on
acceptable terms or at all and any such failure to raise additional capital could affect our operations and our financial
conditions. For details regarding loan facilities, please refer to the chapter titled “Financial Indebtedness” on page
278 of the Red Herring Prospectus.

If we fail to maintain an effective system of internal controls, we may not be able to successfully manage or
accurately report our financial risk.

Internal controls are checks and measures providing reasonable assurance about the achievement of objectives set
by the board of the company, ensuring integrity of financial and other reporting and helping in detection and
prevention of frauds. There are chances of circumventing such controls due to collusion or human error.

Even though our company has not encountered any instances of failure of the internal control system during the
preceding three financial years or during the stub period, we cannot provide assurance that such instances will not
occur in the near future. We also cannot be assured that efficiency and effectiveness of internal control will be
always maintained or we will be able to implement adequate measures to rectify or mitigate any such deficiencies
in internal control. If internal control weaknesses are not identified or necessary changes are not carried out, it may
adversely affect our business, results of operations and financial condition

Our funding requirements and proposed deployment of the Net Proceeds have not been appraised by a bank or
a financial institution and if there are any delays or cost overruns, we may have to incur additional cost to fund
the objects of the Issue because of which our business, financial condition and results of operations may be
adversely affected.

We intend to use the Net Proceeds for the purposes described in chapter titled “Objects of the Issue” on page 79 of
this RHP. The funding requirements mentioned as a part of the objects of the Issue have not been appraised by any
bank or financial institution. The deployment of the funds as stated under chapter “Objects of the Issue” is at the
discretion of our Board of Directors and is not subject to monitoring by any external independent agency.

As per SEBI (ICDR) Regulations, 2018 appointment of monitoring agency is required only for Issue size above Rs.
100.00 Crores. However, our Company has appointed, M/s CARE Ratings Limited, Monitoring Agency for
monitoring the utilization of Gross Proceeds. Our Audit Committee and the Monitoring Agency will monitor the
utilization of the Gross Proceeds till utilization of the proceeds. Our Company undertakes to place the report(s) of
the Monitoring Agency on receipt before the Audit Committee without any delay. On an annual basis, our Company
shall prepare a statement of funds utilized for purposes other than those stated in this Red Herring Prospectus and
place it before the Audit Committee and make other disclosures as may be required until such time as the Gross.
Further, our Company shall inform about material deviations in the utilization of Issue proceeds to the stock
exchange and shall also simultaneously make the material deviations / adverse comments of the audit committee
public.

One of our objects is unidentified acquisitions. If we are unable to successfully identify and integrate
acquisitions, our growth strategy and prospects may be adversely affected.

We intend to utilise our IPO proceeds for unidentified acquisitions, we have mentioned the same in the chapter “Our
Objects” also. Our Company may enter into strategic acquisitions and takeovers that are complementary to our
business operations, including opportunities that can help us further improve our technology system, profitability
and market reach. These strategic acquisitions and subsequent integrations of newly acquired businesses would
require significant managerial and financial resources and could result in a diversion of resources from our existing
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business, which in turn could have an adverse effect on our growth, profitability and business operations. Acquired
businesses or assets may not generate expected financial results, integration opportunities, synergies and other
benefits immediately, or at all, and may also incur losses. The cost and duration of integrating newly acquired
businesses could also materially exceed our expectations, which could negatively affect our results of operation.

One of our Independent Director, Mr. Sunil Kumar Mehdiratta, was holding directorship in a company, Venn
Consulting Private Limited, which compulsory striken off by the Registrar of Companies under section 248 of
Companies Act, 2013.

Mr. Sunil Kumar Mehdiratta one of our Independent Director was Director in “Venn Consulting Private Limited”.
The said company has been compulsory striken off by the Registrar of Companies dated August 08, 2018.

Although no notice or adverse action has been taken by any statutory authority, we cannot assure that same will not
be there in future. In case of any adverse action or decision, the Independent Director, Mr. Sunil Kumar Mehdiratta,
might have to vacate from his post leaving a vacancy to be filled by the company to comply with minimum number
of Independent Directors company should have as per the provisions of Companies Act, 2013 and other applicable
rules and regulations.

The final sale agreement for the purchase of property, with Plot Area 250 sg. mtr. And built-up area of 7500 sqg.
ft having purchase consideration of Rs. 85,000 Thousands, as mentioned in capital expenditure in the chapter
objects of the issue is yet to be done.

Our company intends to invest in capital expenditure by purchase of properties as mentioned in the “Objects of the
Issue” beginning on page no 79 of the RHP. On October 21, 2024, the company has entered into tripartite agreement
via “Letter of Intent” between Company (Buyer), Vendor- Real Estate Consultants (Proliving Advsisors) and Seller.
Further, as per one of the terms and conditions, the company had paid an amount of Rs. 500 thousand as token
money and the due diligence of the property is currently underway. The final agreement is yet to be entered between
the said parties.

In case, the agreement for purchase of property is not executed this might result into loss of property and the amount
of token money paid, if the vendor or seller refuses to complete the transaction, or in case the current price of
property fluctuates they may get a better price for the same property. Further, losing such property will result to
identification of more properties whose price may be higher than the currently available property, the details of
which are mentioned in “Table B” under the heading Capital expenditure in chapter “Objects of the Issue”.

Our profitability will suffer if we are not able to maintain our pricing, control costs or continue to expand our
business through more client engagements.

Our Company’s profit margins are majorly dependent on our goods or end product and the price we charge for
providing the same. If we fail to maintain the pricing for end product without consistent cost reductions, our
profitability and business will be affected. The pricing of goods that we are able to achieve are influenced by number
of factors like the period of time the ads will be played, our clients feedback regarding our capability to add value
through our goods, competition we face in the industry, and needs and our ability to accurately forecast or estimate,
avail and sustain revenue from clients and general economic conditions prevailing at that time.

In the event of a slowdown due to any external factors, or if the number of our consumers reduces, we may be over-
staffed and are required to carry excess employee-related expenses which could affect our financial condition.
Employee shortages could prevent us from carrying out various business process in a timely and effective manner,
which could adversely affect our profit margin and profitability.

Business operation and stability depends on many factors, we may not be able to effectively implement our
business and growth strategy.

The success of our business inter alia depends on our ability to effectively implement our business and growth
strategy. In the past, we have generally been successful in the execution of our business plan but there can be no
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assurance that we will be able to execute our strategy effectively and within the estimated budget in the future.
Following are factors that can affect our ability to effectively implement our business strategy:

Intense competition from other unlisted peer companies in the industry, domestic or foreign.
Changes in Ayurvedic Industry demand.

Our ability to attract and retain qualified personnel.

Our ability to maintain the quality of our services.

Our ability to maintain tie-ups and collaborations with national and international partners.
Our ability to successfully implement Marketing strategies.

Our ability to maintain brand image.

Our ability to update and adapt to new technology.

Repetitive orders from consumers

0. Brand awareness

BoOooNoa~LNE

If we are unable to address these factors, there could be a material adverse effect on our business and the results of
operations.

The average cost of acquisition of Equity Shares by our Promoters could be lower than the issue price.

Our Promoter’s average cost of acquisition of Equity Shares in our Company is lower than the Price Band which
could be the Issue Price of the shares proposed to be offered through this Red Herring Prospectus. For further details
regarding the average cost of acquisition of Equity Shares by our Promoters in our Company, please refer to chapter
“Summary of Offer documents” on page no. 18 of this Red Herring Prospectus.

We are required to maintain certain approvals and licenses required in the ordinary course of business and the
failure to obtain or renew them in a timely manner or at all may adversely affect our operations.

Our Company’s business is subject to government regulations, and we require certain approvals, licenses,
registrations and permissions for operating our business, some of which might have expired and for which we may
have either made or are in the process of making an application for obtaining the approval or its renewal. In addition,
we may not be in compliance with certain conditions prescribed by such approvals or licences. Our failure to obtain
such licences and approvals and comply with the applicable laws and regulations could lead to imposition of
sanctions by the relevant authorities, including penalties. For further details, please refer to chapter titled
“Government and Other Approvals” on page 291.

Further, renewal applications for approvals, licenses, registrations and permissions, for operating our business, need
to be made within certain timeframes. Additionally, if our manufactures are not able to comply with the requirement
and condition, there license may be revoked. There have been no fresh applications made for approvals or license
as on the date of the Red Herring Prospectus. However, there may be instances in the future where fresh applications
for new approvals and licenses will be made by the company and we cannot assure you that the company will
receive these approvals in a timely manner or at all. If we are unable to make applications and renew or obtain
necessary permits, licenses and approvals on acceptable terms, in a timely manner or at all, we may be required to
face consequences due to which our business operations may be adversely affected.

In addition to normal remuneration, other benefits and reimbursement of expenses of some of our directors and
Key Management Personnel who are interested in our Company to the extent of their shareholding and dividend
entitlement in our Company.

Some of our Directors and Key Management Personnel are interested in our Company to the extent of their
shareholding and dividend entitlement in our Company, in addition to normal remuneration or benefits and
reimbursement of expenses. We cannot assure you that our directors or our Key Management Personnel will always
exercise their rights as shareholders to the benefit and best interest of our Company, thereby adversely affecting our
business and results of operations and prospects.
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Any variation in the utilization of Net Proceeds would be subject to certain compliance requirements, including
prior shareholders’ approval.

We propose to utilise the Net Proceeds towards the objects of the Company as mentioned in chapter titled “Objects
of the Issue” beginning on page 79. At this stage, we cannot determine with any certainty if we would require the
net proceeds to meet any other expenditure or fund any exigencies arising out of competitive environment, business
conditions, economic conditions or other factors beyond our control. In accordance with Sections 13(8) and 27 of
the Companies Act, 2013, we cannot undertake any variation in the utilisation of the Net Proceeds without obtaining
the shareholders’ approval through a special resolution. In the event of any such circumstances that require us to
undertake variation in the disclosed utilisation of the Net Proceeds, we may not be able to obtain the shareholders’
approval in a timely manner, or at all. Any delay or inability in obtaining such shareholders’ approval may adversely
affect our business or operations.

Further, our Promoters would be liable to provide an exit opportunity to shareholders who do not agree with our
proposal to change the objects of the Issue or vary the terms of such contracts, at a price and manner as prescribed
by SEBI. Additionally, the requirement of our Promoters to provide an exit opportunity to such dissenting
shareholders may deter the Promoters from agreeing to the variation of the proposed utilisation of the Net Proceeds,
even if such variation is in the interest of our Company. Further, we cannot assure you that the Promoters or the
controlling shareholders of our Company will have adequate resources at their disposal at all times to enable them
to provide an exit opportunity at the price prescribed by SEBI.

An inability to maintain adequate insurance cover in connection with our business may adversely affect our
operations and profitability.

We have obtained a number of insurance policies in connection with our operations, for further information, please
refer to chapter titled “Our Business — Insurance” on page 133.

While we are of the opinion that the insurance coverage which our Company maintains would be reasonably
adequate to cover the general risks associated with the operations of our business, we cannot assure you that any
claim under the insurance policies maintained by us will be honoured fully, in part or on time, or that we have taken
out sufficient insurance to cover all our losses. Our Company’s insurance policies may not provide adequate
coverage in certain circumstances and are subject to certain deductibles, exclusions and limits on coverage. In
addition, our insurance coverage expires from time to time. We apply for the renewal of our insurance coverage in
the normal course of our business, but we cannot assure you that such renewals will be granted in a timely manner,
at acceptable cost. To the extent that we suffer loss or damage for which we did not obtain or maintain insurance,
and which is not covered by insurance or exceeds our insurance coverage or where our insurance claims are rejected,
the loss would have to be borne by us and our results of operations, cash flows and financial condition may be
adversely affected.

Significant differences exist between Indian GAAP and other accounting principles, such as Ind AS, IFRS and
U.S. GAAP, which may be material to investors’ assessments of our financial condition, result of operations and
cash flows.

Our restated summary statements of assets and liabilities, restated summary statements of profit and loss (including
other comprehensive income), cash flows and changes in equity for the period ended December 15, 2024 and
financial year ended on March 31 2024, 2023 and 2022 have been prepared in accordance with Indian GAAP.

We have not attempted to quantify the impact of US GAAP, IFRS or any other system of accounting principles on
the financial data included in this Red Herring Prospectus, nor do we provide a reconciliation of our financial
statements to those of US GAAP, IFRS or any other accounting principles. US GAAP and IFRS differ in significant
respects from Ind AS and Indian GAAP. Accordingly, the degree to which the Restated Financial Information
included in this Red Herring Prospectus will provide meaningful information is entirely dependent on the reader’s
level of familiarity with Ind AS, Indian GAAP and the SEBI ICDR Regulations. Any reliance by persons not familiar
with Indian accounting practices on the financial disclosures presented in this Red Herring Prospectus should
accordingly be limited.
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Certain Agreements, deeds or licenses may be in the previous name of the company.

Our certain agreements, deeds or licenses may be in the name of the erstwhile name of the company Sat Kartar
Shopping Private Limited. In case we fail to change the name in the agreements, deeds or licenses it may cause
adverse effect on Our Company’s business & operations. Although, our Company have submitted requests to the
relevant regulatory bodies/ authorities to update the company’s name in licenses and other approvals such as
trademarks.

Our Company’s ability to pay dividends in the future may be affected by any material adverse effect on our future
earnings, financial condition or cash flows.

Our Company has paid dividend in last financial year. Further, our ability to pay dividends in the future may be
affected by any material adverse effect on our future earnings, financial condition or cash flows.

Our company has not paid dividend in any of the financial year apart from preceding financial year i.e. 2023-24.
Our ability to pay dividends in future will depend on our earnings, financial condition and capital requirements.
Even though our company operates on asset light model, we have high capital requirement because of advertising
and marketing activities. Our company has developed dividend policy details of which are mentioned in chapter
“Dividend Distribution Policy” on page 230 of this RHP, however declaration of dividend will depend upon
financial performance of our Company, future prospects at the time of declaration. We may be unable to pay
dividends in the near or medium term. Even though we have paid dividend in last financial year, there can be no
assurance that our Company will declare dividends in the future.

Industry information included in this Red Herring Prospectus has been derived from an industry report from
various websites. The reliability on the forecasts of the reports could be incorrect and would significantly impact
our operations.

We have relied on the reports of certain independent third parties for purposes of inclusion of such information in
this Red Herring Prospectus. These reports are subject to various limitations and based upon certain assumptions
that are subjective in nature. We have not independently verified data from such industry reports and other sources.
Although we believe that the data may be considered to be reliable, their accuracy, completeness and underlying
assumptions are not guaranteed, and their dependability cannot be assured. While we have taken reasonable care in
the reproduction of the information, the information has not been prepared or independently verified by us or any
of our respective affiliates or advisors and, therefore, we make no representation or warranty, express or implied, as
to the accuracy or completeness of such facts and statistics. Due to possibly flawed or ineffective collection methods
or discrepancies between published information and market practice and other problems, the statistics herein may
be inaccurate or may not be comparable to statistics produced for other economies and should not be unduly relied
upon. Further, there is no assurance that they are stated or compiled on the same basis or with the same degree of
accuracy as may be the case elsewhere. Statements from third parties that involve estimates are subject to change,
and actual amounts may differ materially from those included in this Red Herring Prospectus.

Our Company’s future funding requirements, in the form of further issue of capital or other securities and/or
loans that might be availed by us, may turn out to be prejudicial to the interest of the shareholders depending
upon the terms and conditions on which they are raised.

We may require additional capital from time to time depending on our business needs. Any further issue of Equity
Shares or convertible securities would dilute the shareholding of the existing shareholders and such issuance may
be done on terms and conditions, which may not be favourable to the then existing shareholders. If such funds are
raised in the form of loans or debt or preference shares, then it may substantially increase our fixed interest/dividend
burden and decrease our cash flows, thus adversely affecting our business, results of operations and financial
condition.

There are certain restrictions on daily movements in the price of Equity Shares, which may adversely affect a
shareholder’s ability to sell, or the price at which it can sell, Equity Shares at a particular point in time.
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Following the Issue, we will be subject to a daily circuit breaker imposed by NSE, which does not allow transactions
beyond specified increases or decreases in the price of the Equity Shares. This circuit breaker operates independently
of the index-based, market-wide circuit breakers generally imposed by SEBI on Indian stock exchanges. The
percentage limit on our circuit breakers will be set by the stock exchange based on the historical volatility in the
price and trading volume of the Equity Shares. This circuit breaker will limit the upward and downward movements
in the price of the Equity Shares. As a result of this circuit breaker, no assurance can be given regarding your ability
to sell your Equity Shares or the price at which you may be able to sell your Equity Shares at any particular time.

After this Issue, the price of the Equity Shares may be highly volatile, or an active trading market for the Equity
Shares may not develop.

The price of the Equity Shares on the Stock Exchanges may fluctuate as a result of the factors, including:

Volatility in the Indian and global capital market;

Company’s results of operations and financial performance;

Performance of Company’s competitors,

Adverse media reports on Company or pertaining to our Industry;

Changes in our estimates of performance or recommendations by financial analysts; and
Significant developments in India’s economic and fiscal policies;

SN E

Current valuations may not be sustainable in the future and may also not be reflective of future valuations for our
industry and our Company. There has been no public market for Equity Shares and the prices of the Equity Shares
may fluctuate after this Issue. There can be no assurance that an active trading market for the Equity Shares will
develop or be sustained after this Issue or that the price at which the Equity Shares are initially traded will correspond
to the price at which the Equity Shares will trade in the market subsequent to this Issue.

Equity Shares of our Company have never been publicly traded, and after the Issue, the Equity Shares may be
subject to price and volume fluctuations, and an active trading market for the Equity Shares may or may not
develop. Further, the Issue Price may not be indicative of the market price of the Equity Shares after the Issue.

Prior to this Issue of our Company, no public market existed for the Equity Shares, and an active trading market on
the Stock Exchanges may not develop or be sustained after the Issue. Listing and quotation of Equity Shares does
not guarantee that a market for the same will develop, or if developed, the liquidity of such market for the Equity
Shares cannot be guaranteed. The Issue Price of the Equity Shares is proposed to be determined through a book
building process in compliance with Schedule XIII of the SEBI ICDR and the same may not be indicative of the
market price of the Equity Shares at the time of commencement of trading of the Equity Shares or at any time
thereafter. The Issue Price will be based on numerous factors, as described in the section “Basis for Issue Price”
beginning on page 98. This price may not necessarily be indicative of the market price of our Equity Shares after
the Issue is completed. The market price of the Equity Shares may be subject to significant fluctuations in response
to, among other factors, variations in our operating results, market conditions specific to the industry we operate in.
Our Equity Shares are expected to trade on NSE and BSE after the Issue, but there can be no assurance that active
trading in our Equity Shares will develop after the Issue, or if such trading develops, that it will continue. Investors
may not be able to sell our Equity Shares at the quoted price if there is no active trading in our Equity Shares.

You may be subject to Indian taxes arising out of capital gains on the sale of our Equity Shares.

Capital gains arising from the sale of equity shares within 12 months in an Indian company are generally taxable in
India. Any gain realised on the sale of listed equity shares on a stock exchange held for more than 12 months will
not be subject to capital gain being long term capital gain amounting to up to one lakhs rupees provided Securities
Transaction Tax (“STT”) is paid on the transaction. STT is levied on and collected by a domestic stock exchange
on which equity shares are sold. Any gain realised on the sale of equity shares held for more than 12 months to an
Indian resident, which are sold other than on a recognized stock exchange and on which no STT has been paid, is
subject to long term capital gains tax in India. Further, any gain realised on the sale of listed equity shares held for
a period of 12 months or less will be subject to short term capital gains tax in India. Capital gains arising from the
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sale of equity shares is exempt from taxation in India where an exemption from taxation in India is provided under
a treaty between India and the country of which the seller is resident.

Generally, Indian tax treaties do not limit India’s ability to impose tax on capital gains. As a result, residents of other
countries may be liable to pay tax in India as well as in their own jurisdiction on a gain on the sale of equity shares.

QIBs and Non-Institutional Investors are not permitted to withdraw or lower their Bids (in terms of quantity of
Equity Shares or the Bid Amount) at any stage after the submission of their Bid, and Retail Individual Investors
are not permitted to withdraw their Bids after closure of the Bid/ Issue Closing Date.

Pursuant to the SEBI ICDR Regulations, QIBs and Non-Institutional Investors are required to pay the Bid Amount
on submission of the Bid and are not permitted to withdraw or lower their Bids (in terms of quantity of Equity
Shares or the Bid Amount) at any stage after submitting a Bid. Retail Individual Investors can revise their Bids
during the Bid/ Issue Period and withdraw their Bids until the Bid/ Issue Closing Date. While we are required to
complete all necessary formalities for listing and commencement of trading of the Equity Shares on all Stock
Exchanges where such Equity Shares are proposed to be listed, including Allotment, within three working days
from the Bid/ Issue Closing Date or such other period as may be prescribed by the SEBI, events affecting the
investors’ decision to invest in the Equity Shares, including adverse changes in international or national monetary
policy, financial, political or economic conditions, our business, results of operations, cash flows or financial
condition may arise between the date of submission of the Bid and Allotment. We may complete the Allotment of
the Equity Shares even if such events occur, and such events may limit the Investors’ ability to sell the Equity Shares
Allotted pursuant to the Issue or cause the trading price of the Equity Shares to decline on listing.

Sale of Equity Shares by our Promoters or other significant shareholder(s) or any future issue of Equity Shares
may dilute your shareholding and adversely affect the trading price of the Equity Shares.

Any future equity issues by us, including in a primary offering, or any instance of disinvestments of equity shares
by our Promoters or by other significant shareholder(s) may significantly affect the trading price of our Equity
Shares. Further, our market price may also be adversely affected even if there is a perception or belief that such
sales of Equity Shares might occur.

A third-party could be prevented from acquiring control of us post this Issue, because of anti-takeover provisions
under Indian law.

As a listed Indian company, there are provisions in Indian legal regime that may delay, deter or prevent a future
takeover or change in control of our Company. Under the Takeover Regulations, an acquirer has been defined as
any person who, directly or indirectly, acquires or agrees to acquire shares or voting rights or control over a
company, whether individually or acting in concert with others. Although these provisions have been formulated to
ensure that interests of investors/shareholders are protected, these provisions may also discourage a third party from
attempting to take control of our Company subsequent to completion of the Issue. Consequently, even if a potential
takeover of our Company would result in the purchase of the Equity Shares at a premium to their market price or
would otherwise be beneficial to our shareholders, such a takeover may not be attempted or consummated because
of Takeover Regulations.

EXTERNAL RISK FACTORS

The Terrorist attacks, communal disturbances and regional conflicts in South Asia may have a material adverse
effect on our business and on the market for securities in India.

Terrorist attacks, whether in India or another country may adversely affect Indian and worldwide financial markets.
These acts may also result in a loss of business confidence and have other consequences that could adversely affect
our business, results of operations and financial condition. Some parts of India have experienced communal
disturbances and riots during recent years. If such events recur, our business and financial condition may be
adversely affected.
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South Asia has, from time to time, experienced instances of civil unrest. Military activity or terrorist attacks in the
future could adversely affect the Indian economy, and the financial condition and results of operations of Indian
companies, including us, which would have an adverse effect on the trading price of our Equity Shares.

The outbreak and after-effects of COVID-19, or outbreak of any other severe communicable disease could have
a potential impact on our business, financial condition, cash flows and results of operations.

The outbreak, of any severe communicable disease, as seen in the recent outbreak and aftermath of COVID- 19,
could materially and adversely affect business sentiment and environment across industries. In addition, our revenue
and profitability could be impacted to the extent that a natural disaster, health epidemic or other outbreak harms the
Indian and global economy in general. The outbreak of COVID-19 has resulted in authorities implementing several
measures such as travel bans and restrictions, quarantines, shelter in place orders, and lockdowns. These measures
have impacted and may further impact our workforce and operations and also the operations of our clients. A rapid
increase in severe cases and deaths where measures taken by governments fail or are lifted prematurely, may cause
significant economic disruption in India and in the rest of the world. The scope, duration and frequency of such
measures and the adverse effects of COVID-19 remain uncertain and could be severe.

During the lockdown period in response to the COVID-19 pandemic, our Company had put certain interim measures
in place to ensure business and operational continuity. Our employees worked remotely. However, certain of our
operations are dependent on various information technology systems and applications which may not be adequately
supported by a robust business continuity plan, which could impact our business in the event of a disaster of any
nature. Although we continue to devote resources and management focus, there can be no assurance that these
programs will operate effectively.

Natural disasters, epidemics, pandemics, acts of war, terrorist attacks and other events could materially and
adversely affect our business and profitability.

Natural disasters (such as earthquakes, fire, typhoons, cyclones, hurricanes and floods), pandemics, epidemics,
strikes, civil unrest, terrorist attacks and other events, which are beyond our control, may lead to global or regional
economic instability, which may in turn materially and adversely affect our business, financial condition, cash flows
and results of operations. Any of these occurrences could cause severe disruptions to our daily operations and may
warrant a temporary closure of our facilities. Such closures may disrupt our business operations and adversely affect
our results of operations. Our operation could also be disrupted if our clients are affected by such natural disasters
or epidemics. An outbreak or epidemic, such as SARS, the HIN1 and H5NT1 viruses or COVID-19 could cause
general consumption or the demand for various products to decline, which could result in reduced demand for our
services. Such an outbreak or epidemic may significantly interrupt our business operations as health or
governmental authorities may impose quarantine and inspection measures on us or our clients.

Moreover, certain regions in India have witnessed terrorist attacks and civil disturbances and it is possible that future
terrorist attacks or civil unrest, as well as other adverse social, economic and political events in India could have a
negative effect on us. Transportation facilities, including vehicles, can be targets of terrorist attacks, which could
lead to, among other things, increased insurance and security costs. Regional and global political or military tensions
or conflicts, strained or altered foreign relations, protectionism and acts of war or the potential for war could also
cause damage and disruption to our business, which could materially and adversely affect our business, financial
condition, cash flows and results of operations. Such incidents could create the perception that investments in Indian
companies involve a higher degree of risk and such perception could adversely affect our business and the price of
the Equity Shares.

Financial instability in other countries may cause increased volatility in Indian and other financial markets.
The Indian financial market and the Indian economy are influenced by economic and market conditions in other
countries, particularly in emerging market in Asian countries. Financial turmoil in Asia, Europe, the United States

and elsewhere in the world in recent years has affected the Indian economy. Although economic conditions are
different in each country, investors’ reactions to developments in one country can have an adverse effect on the
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securities of companies in other countries, including India. A loss in investor confidence in the financial systems of
other emerging markets may cause increased volatility in Indian financial markets and, indirectly, in the Indian
economy in general. Any global financial instability, including further deterioration of credit conditions in the U.S.
market, could also have a negative impact on the Indian economy. Financial disruptions may occur again and could
harm our results of operations and financial condition.

The Indian economy is also influenced by economic and market conditions in other countries. This includes, but is
not limited to, the conditions in the United States, Europe and certain economies in Asia. Financial turmoil in Asia
and elsewhere in the world in recent years has affected the Indian economy. Any worldwide financial instability
may cause increased volatility in the Indian financial markets and, directly or indirectly, adversely affect the Indian
economy and financial sector and its business.

Although economic conditions vary across markets, loss of investor confidence in one emerging economy may
cause increased volatility across other economies, including India. Financial instability in other parts of the world
could have a global influence and thereby impact the Indian economy. Financial disruptions in the future could
adversely affect our business, prospects, financial condition and results of operations. The global credit and equity
markets have experienced substantial dislocations, liquidity disruptions and market corrections.

Changing laws, rules and regulations and legal uncertainties in India and other countries may adversely affect
our business and financial performance.

The regulatory and policy environment in which we operate is evolving and subject to change. Such changes may
adversely affect our business, results of operations and prospects, to the extent that we are unable to suitably respond
to and comply with any such changes in applicable law and policy. For example, the Government of India
implemented a comprehensive national goods and services tax (“GST”) regime with effect from July 1, 2017, that
combined multiple taxes and levies by the Central and State Governments into a unified tax structure. Our business
and financial performance could be adversely affected by any unexpected or onerous requirements or regulations
resulting from the introduction of GST or any changes in laws or interpretation of existing laws, or the promulgation
of new laws, rules and regulations relating to GST, as it is implemented. The Government has enacted the GAAR
which have come into effect from April 1, 2017.

Uncertainty in the applicability, interpretation or implementation of any amendment to, or change in, governing law,
regulation or policy, including by reason of an absence, or a limited body, of administrative or judicial precedent
may be time consuming as well as costly for us to resolve and may impact the viability of our current businesses or
restrict our ability to grow our businesses in the future.

Under Indian legal regime, foreign investors are subject to investment restrictions that limit our Company’s
ability to attract foreign investors, which may adversely affect the trading price of the Equity Shares. Accordingly,
our ability to raise foreign capital may be constrained.

As a company incorporated in India, we are subject to exchange controls that govern the borrowings in foreign
currencies. Further, under applicable foreign exchange regulations in India, transfer of shares between non-residents
and residents are freely permitted (subject to compliance with sectoral norms and certain other restrictions), if they
comply with the pricing guidelines and reporting requirements specified under applicable laws. If share transfer is
not in compliance with such requirements and does not fall under any of the permissible exceptions, then prior
approval of the relevant regulatory authority is required. Such regulatory restrictions limit our financing sources
and could constrain our ability to obtain financings on competitive terms and refinance existing indebtedness.

Investors outside India subscribing to this Issue may not be able to enforce any judgment of a foreign court
against us, except by way of a suit in India.

Our Company is a limited liability company incorporated under the laws of India. Our Company’s assets are located
in India. As a result, it may be difficult for investors to effect service of process upon us or such persons in India or
to enforce judgments obtained against our Company or such parties outside India. India is not a party to any
international treaty in relation to the recognition or enforcement of foreign judgments. India has reciprocal
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recognition and enforcement of judgments in civil and commercial matters with a limited number of jurisdictions,
including the United Kingdom, Singapore, UAE, and Hong Kong. A judgment from certain specified courts located
in a jurisdiction with reciprocity must meet certain requirements of the Code of Civil Procedure, 1908, as amended
(“Civil Procedure Code”). The United States has not been notified as a reciprocating territory.

In addition, any person seeking to enforce a foreign judgment in India is required to obtain the prior approval of the
RBI to repatriate any amount recovered, and we cannot assure that such approval will be forthcoming within a
reasonable period of time, or at all, or that conditions of such approvals would be acceptable. Such amount may
also be subject to income tax in accordance with applicable law. Consequently, it may not be possible to enforce in
an Indian court any judgment obtained in a foreign court, or effect service of process outside of India, against Indian
companies, entities, their directors and executive officers and any other parties resident in India. Additionally, there
is no assurance that a suit brought in an Indian court in relation to a foreign judgment will be disposed of in a timely
manner.

Any adverse change or downgrading in ratings of India may adversely affect our business, results of operations
and cash flows.

Any adverse revisions to India’s credit ratings international debt by international rating agencies may adversely
affect our ability to raise additional overseas financing and the interest rates and other commercial terms at which
such additional financing is available. This could have an adverse effect on our ability to fund our growth on
favourable terms or at all, and consequently adversely affect our business and financial performance and the price
of our Equity Shares.

Regulatory, economic, political scenarios or other factors that are beyond our control may have an adverse effect
on our business and financial performance.

Our economy and its securities markets are influenced by economic developments, any adverse economic
developments or rising of fiscal or trade deficit may also affect investor confidence and cause increased volatility
in securities markets and indirectly affect our economy in general. Any of these factors could depress economic
activity and restrict our access to capital, which could have an adverse effect on our business, financial condition,
and results of operations. Further financial disruption could also have an adverse effect on our business, future
financial performance, shareholders’ equity and the price of our Equity Shares

Also, a change in the government or change in deregulation policies could adversely affect economic conditions
prevalent in the areas in which we operate in general and our business and high rates of inflation could increase our
costs without proportionately increasing our revenues.

The requirements of being a listed company may strain our resources.

We are not a listed company and have not been subjected to the increased scrutiny of our affairs by shareholders,
regulators and the public at large that is associated by the virtue of being a listed company. As a listed company, we
will incur considerable legal, accounting, corporate governance and other expenses that we did not incur as an
unlisted company. We will be subject to the listing compliances and reporting requirements to the Stock Exchanges
on which equity shares of our Company will be listed, which require us to file audited annual and unaudited
quarterly reports with respect to our business and financial condition. If we experience any delays, we may fail to
satisfy our reporting obligations and/or we may not be able to readily determine and accordingly report any changes
in our results of operations as timely as other listed companies.
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SECTION IV- INTRODUCTION

THE ISSUE

Particulars Details of Number of Shares

Issue of Equity Shares by our Company

41,72,800 Equity Shares of face value of Rs.10/- each fully
paid-up for cash at price of Rs. [e]/- per Equity Share
aggregating to Rs. [e] Thousands.

Reserved for Market Makers

2,33,600 Equity Shares of face value of Rs.10/- each fully
paid-up for cash at price of Rs. [e]/- per Equity Share
aggregating to Rs. [e] Thousands.

Net Issue to the Public

Of which:
A. QIB portion™

39,39,200 Equity Shares of face value of Rs.10/- each fully
paid-upfor cash at price of Rs. [e]/- per Equity Share
aggregating to Rs. [e] Thousands.

Not more than 19,68,000 Equity Shares

Of which

(a) Anchor Investor Portion

Upto 11,79,200 Equity Shares of face value of Rs.10/- each
fully paid-up for cash at price of Rs. [®] /- per Equity Share
aggregating to Rs. [e] Thousands.

(b) Net QIB Portion (assuming the anchor
Investor Portion is fully subscribed)

Upto 7,88,800 Equity Shares of face value of Rs.10/- each fully
paid-up for cash at price of Rs. [®] /- per Equity Share
aggregating to Rs. [@] Thousands.

Of which:

(i) Available for allocation to Mutual Funds
only (5% of the Net QIB Portion)

Upto 38,400 Equity Shares of face value of Rs.10/- each fully
paid-up for cash at price of Rs. [e] /- per Equity Share
aggregating to Rs. [e] Thousands.

(i) Balance of QIB Portion for all QIBs
including Mutual Funds

Upto 7,50,400 Equity Shares of face value of Rs.10/- each fully
paid-up for cash at price of Rs. [e] /- per Equity Share
aggregating to Rs. [e] Thousands.

B. Non — institutional portion ™

Not Less than 5,92,000 Equity Shares of face value of Rs.10/-
each fully paid-up for cash at price of Rs. [®] /- per Equity
Share aggregating to Rs. [@] Thousands.

*

C. Retail portion *

Equity Shares outstanding prior to the Issue

Pre-and Post-1ssue Equity Shares:

Not Less than 13,79,200 Equity Shares of face value of Rs.10/-
each fully paid-up for cash at price of Rs. [®] /- per Equity
Share aggregating to Rs. [e] Thousands.

1,15,72,076 Equity Shares of Rs.10/- each

Equity Shares outstanding after the Issue

1,57,44,876 Equity Shares of Rs.10/- each

Use of Proceeds

Please see the chapter titled “Objects of the issue” on page 79
of this Red Herring Prospectus for information about the use of
Net Proceeds.

**As per the Regulation 253 of the SEBI (ICDR) Regulations, 2018, as amended, as present issue is a Book Building
issue the allocation is the net offer to the public category shall be made as follows:

a) Not less than Thirty five percent to retail individual investor;
b) Not less than Fifteen percent to non-institutional investor
c) Not more than fifty percent to qualified institutional buyers, five percent of which shall be allocated to mutual

funds.
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Provided that the unsubscribed portion in either of the categories specified in clauses (a) or (b) may be allocated
to applicants in the other category.

Provided further that in addition to five percent allocation available in terms of clause (C), mutual funds shall be
eligible for allocation under the balance available for qualified institutional buyers.

Our Company, in consultation with the BRLM, may allocate up to 60% of the QIB Portion to Anchor Investors on
a discretionary basis in accordance with the SEBI ICDR Regulations. The QIB Portion will accordingly be reduced
for the Equity Shares allocated to Anchor Investors. One-third of the Anchor Investor Portion shall be reserved for
domestic Mutual Funds, subject to valid Bids being received from domestic Mutual Funds at or above the Anchor
Investor Allocation Price. In the event of under-subscription in the Anchor Investor Portion, the remaining Equity
Shares shall be added to the Net QIB Portion. Further, 5% of the Net QIB Portion shall be available for allocation
on a proportionate basis to Mutual Funds only, and the remainder of the Net QIB Portions shall be available for
allocation on a proportionate basis to all QIB Bidders (other than Anchor Investors), including Mutual Funds,
subject to valid Bids being received at or above the Offer Price. In the event the aggregate demand from Mutual
Funds is less than as specified above, the balance Equity Shares available for Allotment in the Mutual Fund Portion
will be added to the Net QIB Portion and allocated proportionately to the QIB Bidders (other than Anchor
Investors) in proportion to their Bids. For details, see “Issue Procedure” on page 318.

Subject to valid Bids being received at or above the Offer Price, under-subscription, if any, in any category except
the QIB Portion, would be allowed to be met with spill-over from any other category or combination of categories,
as applicable, at the discretion of our Company in consultation with the BRLM and the Designated Stock Exchange,
subject to applicable law.

Notes

1) The Issue is being made in terms of Chapter IX of the SEBI (ICDR) Regulations, 2018, as amended from
time to time. The issue is being made by our company in terms of Regulation 229 (2) of SEBI (ICDR)
Regulation, read with Rule 19(2)(b)(i) of SCRR wherein not less than 25% of the post issued paid-up equity
share capital of our company are being offered to the public for subscription.

2) The Issue has been authorized by our Board pursuant to a resolution passed at its meeting held on June
26, 2024 and by our Shareholders pursuant to a resolution passed at the Extra Ordinary General Meeting
held on July 01, 2024. This Issue is made in terms of Chapter IX of the SEBI (ICDR) Regulations, 2018, as
amended from time to time. For further details please refer to section titled “Issue Structure” beginning on
page no. 353 of this Red Herring Prospectus.
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SUMMARY OF OUR FINANCIAL INFORMATION
ANNEXURE- 1

RESTATED STATEMENT OF ASSETS AND LIABILITIES

(Amount in Thousands)

As at 31st
. As at 31st
Particulars Note No. March, March, 2022

15-Dec-24

. | EQUITY AND LIABILITIES :-
Shareholder’s Funds

Share Capital 2 1,15,720.76 28,000.00 7,000.00 7,000.00
Reserves and Surplus 3 57,093.19 66,333.44 25,748.49 687.12
Non-Current Liabilities

Long Term Borrowings 4 1,407.87 5,206.54 24,223.36 63,600.67
Current Liabilities

Short Term Borrowings 5 38,855.09 12,592.28 13,300.33 17,873.93

Trade Payables

Total outstanding dues of Micro &
Small Enterprises

Total outstanding dues other than
Micro & Small Enterprises

10,064.79 2,555.65 2,403.47 1,528.98

49,933.41 56,144.47 28,280.62 18,196.24

Other Current Liablities 7 24,124.10 46,710.55 41,902.97 13,733.89
Short Term Provisions 8 14,507.66 - 4,260.43 1,312.11
TOTAL 3,11,706.88 | 2,17,542.93 | 1,47,119.66 | 1,23,932.94
Il | ASSETS :-

Non-Current Assets

Fixed Assets (Tangible) 9 27,935.08 26,902.99 39,738.22 29,823.60
Non-Current Investment 10 5,244.50 10,489.00 - 16,340.66
Long Term Loans and Advances 11 12,735.41 55,464.21 38,731.36 7,101.49
Deferred Tax Assets 12 5,408.69 5,188.50 4,302.57 3,733.71
Current Assets

Current Investment 13 - 209.59 209.59 1,720.06
Trade Receivables 14 66,849.59 23,102.35 883.84 938.83
Inventories 20 19,163.40 5,624.83 3,360.46 3,715.48
Cash and Cash Equivalents 15 52,218.54 25,187.68 6,544.28 10,793.80
Short Term Loans and Advances 16 79,815.91 38,455.80 39,356.73 28,728.84
Other Current Assets 17 42,335.76 26,917.97 13,992.60 21,036.47
TOTAL 3,11,706.88 | 2,17,542.93 | 1,47,119.66 | 1,23,932.94
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ANNEXURE -2

STANDALONE FINANCIAL STATEMENT OF PROFIT & LOSS AS RESTATED

Particulars

Period
Ended

December
15, 2024

Year Ended
March
31, 2024

Year Ended
March
31, 2023

(Amount in Thousands)

Year
Ended
March

31, 2022

I Revenue from Operations 18 | 10,92,832.84 | 12,79,093.27 | 8,29,695.53 | 5,19,189.18

Less: Excise Duty - - - -
10,92,832.84 | 12,79,093.27 | 8,29,695.53 | 5,19,189.18

[1. | Other Incomes 19 2,693.54 2,002.85 78.27 3,885.32

111 | Total Revenue (I + 1) 10,95,526.38 | 12,81,096.11 | 8,29,773.80 | 5,23,074.50

IV | Expenses:
Cost of Material Sold 20 60,559.26 90,306.02 49,576.12 43,515.91
Employee Benefit Expenses 21| 1,94,775.82 | 2,93,121.92 | 2,08,073.90 | 1,01,354.94
Finance Costs 22 3,531.69 5,178.94 4,784.82 4,601.30
Other Expenses 23 | 7,49,669.46 | 7,93,272.34 | 5,19,742.99 | 3,51,311.09
Depreciation and Amortization Expenses 9 7,732.29 13,271.13 13,160.61 7,241.18
Total 10,16,268.51 | 11,95,150.34 | 7,95,338.45 | 5,08,024.43

V. | Profit before Exceptional and 79,257.87 85,945.77 34,435.35 15,050.07
Extraordinary Items and Tax (111 - 1V)

VI | Exceptional Items - Prior Period Items - -

V1 | Profit before Extraordinary Items and 79,257.87 85,945.77 34,435.35 15,050.07

I. | Tax(V-VI)

VI | Extra Ordinary Items- Change in

1. | Depreciation Policy

IX | Profit before Tax (VII - VIII) 79,257.87 85,945.77 34,435.35 15,050.07

X. | Tax Expense:
(1) Current tax 20,506.64 23,279.27 9,942.83 1,749.38
(2) Deferred Tax Asset (220.19) (885.93) (568.85) (568.12)
(3) Mat Cerdit - - - -
(4) Tax Adjustment for earlier years 497.47

X1 | Profit/ (Loss) for the period from 58,971.42 63,054.96 25,061.37 13,868.81
Continuing Operations (1X - X)

X1 | Profit/ (Loss) for the Period (X1 + XIV)

| 58,971.42 63,054.96 25,061.37 13,868.81

X1 | Earnings Per Equity Share 24

1.
(1) Basic 5.10 22.52 3.58 1.98
(2) Diluted 5.10 22.52 3.58 1.98
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STATEMENT OF CASH FLOW AS RESTATED

Particulars

15-12-2024 31-03-2024

ANNEXURE -3

(Amount in Thousands)

31-03-2023

31-03-2022

Operating Activity: -
Net Profit Before Tax 79,257.87 85,945.77 34,435.35 15,050.07
Adjustment For:
Amount Written off 209.59 2,725.85 12.98 -
Finance cost 3,531.69 5,178.94 4,784.82 4,601.30
Depreciation 7,732.29 13,271.13 13,160.61 7,241.18
Profit / Loss on sale of Fixed Assets 16.80 - - 3,955.32
Profit / Loss on sale of Investment (758.61) (1,541.63) 296.70 (3,448.35)
Interest received - - (42.00) (221.59)
Operating Profit Before Working 89,989.64 1,05,580.05 52,648.47 27,177.94
Capital Change
Changes in working capital: - (1,09,089.26) (5,603.24) 34,088.20 (4,015.59)
(Increase)/Decrease in Inventories (13,538.57) (2,264.37) 355.02 (1,203.03)
(Increase)/Decrease in Trade (43,747.24) (24,944.36) 42.01 33.92
receivables
(Increase)/Decrease in Current - i 1,510.47 58.54
Investment
(Increase)/Decrease in Short Term (41360.11) 900.93 (6,710.74) 1,028.87
Loans and Advances
ggg;fsase)/ Decrease in other Current (15,417.79) (11,411.00) 7,043.84 1089.61
Increase/(Decrease) in Trade Payable 1,298.09 28,016.03 10,958.87 1,501.37
'E?Cfeas‘?/ (Decrease) in short Term 26.262.81 (708.05) (4,573.60) 2,512.90
orrowings
I'_r‘lg[ﬁ";‘ftfé gDecrease) in Other Current (22.586.45) 4,807.58 25.462.33 (9,037.76)
Cash generated from Operation (19,099.62) 99,976.81 86,736.70 23,162.35
Income Tax Paid / (Refund) 5,998.98 29,551.54 6,994.52 437.28
Net Cash from Operating Activity (25,098.60) 70,425.27 79,742.17 22,725.07
Investing activity: -
(Increase) / Decrease in Fixed Assets (9,051.17) (5,096.37) (44,571.96) (28,882.69)
Sale of Fixed Assets 270.00 6,202.11 21,200.00 21,893.52
Purchase of Investments 6,003.11 (25,506.40) (8,430.62) -
Interest received - - 42.00 221.59
Cash advgnces and loans made to 42,728.79 (1,715.45) (3,317.92) (828.20)
other parties
Net Cash from Investing Activity 39,950.73 (26,116.11) (35,078.51) (7,595.78)
Financing Activities: -
Finance cost (3,531.69) (5,178.94) (4,784.82) (4,601.30)
Long Term Borrowings (3,798.67) (19,016.82) (44,128.37) (7,488.80)
Other Inflows / (Outflows) of cash (490.00) (1,470.00) - -
Proceeds from Issue of share capital 19,999.09 - - -
Net Cash from Financing Activity 12,178.73 (25,665.76) (48,913.19) (12,090.09)
Net (Increase /(Decrease) in A, B &
C) in Cash & Cash equivalents 27,030.86 18,643.40 (4,249.52) 3,039.20
Opening Cash & Cash Equivalent 25,187.68 6,544.28 10,793.80 7,754.60
Closing Cash & Cash Equivalent* 52,218.54 25,187.68 6,544.28 10,793.80
* Comprises
Cash in hand 1,614.43 1,028.23 3,569.36 1,179.46
Cheques in hand - - - -
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Balance with Banks

50,604.11

24,159.45

2,974.92

2,114.34

Fixed Deposit

7,500.00
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GENERAL INFORMATION

603, 6™ Floor, Mercantile House, KG Marg, New Delhi - 110001, India.
Registered Office Tel.: +91-9319888634; Fax: N.A.

E-mail: Info@satkartar.in

Website: www.satkartar.in

June 29, 2012
Date of Incorporation

U52590DL2012PLC238241
CIN

Company Limited by Shares
Company Category

Registrar of Companies, Delhi

4th Floor, IFCI Tower,61, Nehru Place, New Delhi-110019
Registrar of Companies Tel. No.: 011-26235703

Email: roc.delhi@mca.gov.in
Website: www.mca.gov.in

Ms. Himanshu Malik

Address: 603, 6th Floor, Mercantile House, KG Marg, New Delhi - 110001,
India.

Tel.: +91-9319888634; Fax: N.A.

E-mail: Info@satkartar.in

Mr. Devender Kumar Arora

Address: 21-B, DDA Flats, Vikrant Enclave, Maya Puri, Delhi - 110064
Tel.: +91-9319888634; Fax: N.A.

E-mail: Info@satkartar.in

Emerge Platform of National Stock Exchange of India Limited
IIaE s it =1l - Address: Exchange Plaza, Plot no. C/1, G Block, Bandra — Kurla Complex,
Bandra (East), Mumbai — 400051

Bid/lssue Opens | January 10, 2025 | Bid/Issue Closes | January 14, 2025
On: On:

Anchor Bids Opens On: January 09, 2025

Company Secretary and
Compliance Officer

Chief Financial Officer

Bid/ Issue Programme

Note: Applications and any revisions to the same will be accepted only between 10.00 a.m. and 5.00 p.m. (Indian
Standard Time) during the Issue Period at the Application Centres mentioned in the Application Form, or in the
case of ASBA Applicants, at the Designated Bank Branches except that on the Issue Closing Date applications will

be accepted only between 10.00 a.m. and 3.00 p.m. (Indian Standard Time). Applications will be accepted only on
Working Days.
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DETAILS OF INTERMEDIARIES PERTAINING TO THIS ISSUE AND OUR COMPANY

Book Running Lead Manager and Underwriter to

Registrar to the Issue

the Issue

Narnoliac

Sk_)s/Iih”’é

Financial ervices Pvt. Ltd,

Narnolia Financial Services Limited

Skyline Financial Services Private Limited

Address: 201, 2nd Floor, Marble Arch, 236 B, A.J.C
Bose Road, Kolkata, West Bengal- 700020, India

Address: D-153 A, 1st Floor, Okhla Industrial Area,
Phase - I, New Delhi-110020

Tel No.: +91-33-40501500; +91- 8130678743

Telephone: +91-11-40450193-97, Fax No: +91-11-
26812683
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Website: www.skylinerta.com;

Contact Person: Mr. Pankaj Pasi

Contact Person: Mr. Pawan Bisht

SEBI Registration No. INM000010791

SEBI Registration Number: INR000003241

CIN: U51909WB1995PLCO072876

CIN: U74899DL1995PTC071324

Banker to the company

Peer Review/ Statutory Auditor

0ICICI Bank

M/s. Nidhi Bansal & Co., Chartered Accountants

ICICI Bank Limited

Address: Commercial Complex 202, Amber Tower,
Azadpur, Delhi- 110033, India

Address: D-139, New Rajinder Nagar,
110060

Delhi -

Tel No.: +91- 9899154752

IFSC: ICI1C0001642

Email Id: info canbc@yahoo.com

Tel No.: +91-9811640826

Contact Person: CA Varun Gupta

Contact Person: Mr. Pranveet Singh

Peer Review No.: 016972

Website: www.icicibank.com

Firm Registration No.: 022073N

Legal Advisor

Banker to the Issue & Sponsor bank

Corp Legex Partners

ﬂICICI Bank

Address: 912, 9th Floor, Wave Silver Tower,
Sector 18, Noida — 201301

ICICI Bank Limited

Tel: +91-9716406207

Address: 5" Floor,
Mumbai - 400020

HT Parekh Marg Churchgate,

Email 1d: afnaan@corplegax.com

IFSC: ICIC0001642

Contact Person: Adv. Afnaan Siddiqui

Contact Person: Mr. VVarun Badai

Enrollment no.: D/2139/2018

Website: www.icicibank.com

Email Id: ipocmg@icicibank.com
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SAT KARTAR

Market Maker

N7z

Prabhat Financial Services Limited

Address: 118/610 A, Kaushal Puri, Kanpur, Kanpur,
Uttar Pradesh - 208012, India.

Tel No.: 0141-4162029

Email: pfslindia@hotmail.com

Contact Person: Mr. Prakash Kabra

Website: https://www.pfslindia.co.in/

SEBI Registration No.: INZ000169433

DETAILS OF BOARD OF DIRECTORS OF OUR COMPANY

S.N. Name DIN Category Designation
1. Mr. Ved Prakash 08591808 Executive Managing Director
2. Mr. Sanjay Kumar 08218434 | Executive Director
3. Mr. Pranav Singh Chadha 08218407 | Executive Director
4, Ms. Simrati Kaur 10432136 Executive Director
5. Ms. Richa Takkar 09055080 | Non-Executive | Non-Independent Director
6. Mr. Sunil Kumar Mehdiratta 01963477 Non-Executive | Independent Director
7. Mr. Manoj Kumar Verma 10472822 | Non-Executive | Independent Director
8. Mr. Steve Austin Pereira 08566688 Non-Executive | Independent Director

For further details of our directors, please refer chapter titled “Our Management” beginning on page 191 of this
Red Herring Prospectus.

Investors may contact our Company Secretary and Compliance Officer and/or the Registrar to the Offer, Skyline
Financial Services Limited and/or the BRLM, i.e., Narnolia Financial Services Limited, in case of any pre-Olffer or
post-Offer related problems, such as non-receipt of letters of Allotment, credit of allotted Equity Shares in the
respective beneficiary account, unblocking of amount in ASBA, etc.

All grievances relating to the ASBA process may be addressed to the Registrar to the Issue, with a copy to the
relevant SCSB to whom the Application was submitted (at ASBA Bidding Locations), giving full details such as
name, address of the applicant, number of Equity Shares applied for, Application Amount blocked, ASBA Account
number and the Designated Branch of the relevant SCSBs where the Application was submitted bythe ASBA
Applicants.

For all Issue related queries and for redressal of complaints, Applicants may also write to the BRLM. All
complaints, queries or comments received by Stock Exchange/SEBI shall be forwarded to the BRLM, who shall
respond to the same.

SELF-CERTIFIED SYNDICATE BANKS

The lists of banks that have been notified by SEBI to act as SCSB for the Applications Supported by Blocked
Amount (ASBA) Process are provided on the website of SEBI. For details on Designated Branches of SCSBs
collecting the Bid Cum Application Forms, please refer to the below mentioned SEBI link.
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes
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REGISTERED BROKERS

Bidders can submit Bid cum Application Forms in the Offer using the stock brokers network of the Stock
Exchanges, i.e., through the Registered Brokers at the Broker Centres. The list of the Registered Brokers, including
details such as postal address, telephone number and e-mail address, is provided on the website of the SEBI
(www.sebi.gov.in) and updated from time to time. For details on Registered Brokers, please refer
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes.

REGISTRAR TO OFFER AND SHARE TRANSFER AGENTS

The list of the RTAs eligible to accept Bid cum Applications forms at the Designated RTA Locations, including
details such as address, telephone number and e-mail address, are provided on the website of the SEBI on
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes, as updated from time to time.

COLLECTING DEPOSITORY PARTICIPANTS

The list of the CDPs eligible to accept Bid cum Application Forms at the Designated CDP Locations, including
details such as name and contact details, are provided on the website of Stock Exchange. The list of branches of the
SCSBs named by the respective SCSBs to receive deposits of the Bid cum Application Forms from the Designated
Intermediaries  will be available on the website of the SEBI (www.sebi.gov.in) on
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes and updated from time to time.

STATEMENT OF RESPONSIBILITY OF THE BOOK RUNNING LEAD MANAGER/STATEMENT OF
INTER SE ALLOCATION OF RESPONSIBILITIES

Since Narnolia Financial Services Limited is the sole Book Running Lead Manager (BRLM) to the offer and all
the responsibilities relating to co-ordination and other activities in relation to the offer shall be performed by them.

CREDIT RATING
This being an issue of Equity Shares, credit rating is not required.
IPO GRADING

Since the Issue is being made in terms of Chapter IX of SEBI ICDR Regulations, there is no requirement of
appointing an IPO grading agency.

EXPERT OPINION

Except as stated below, our Company has not obtained any expert opinion:

Our Company has received written consent dated June 26, 2024 from Peer Review Auditor namely, M/s. Nidhi
Bansal & Co., Chartered Accountants (FRN: 022073N), and written consent dated June 26, 2024 from Corp Legex
Partners acting through Advocate Afnaan Siddiqui (Enrollment no.: D/2139/2018) to include their name as an expert

as defined under Section 2(38) of the Companies Act, read with Section 26(5) of the Companies Act 2013.

Further, Advocate Afnaan Siddiqui has given his legal due diligence report, as included in this Red Herring
Prospectus, in relation to the Outstanding Litigations and Material Developments dated December 02, 2024.
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Aforementioned consents have not been withdrawn as on the date of this Red Herring Prospectus. However, the
term - expert shall not be construed to mean an - expert as defined under the U.S. Securities Act. All the
intermediaries including Merchant Banker has relied upon the appropriacy and authenticity of the same.

DEBENTURE TRUSTEE
Since this is not a debenture issue, appointment of debenture trustee is not required.
APPRAISAL AND MONITORING AGENCY

Our Company shall, in compliance with Regulation 262(1) of the SEBI ICDR Regulations, has appointed CARE
Ratings Limited as monitoring agency vide appointment letter and consent dated December 31, 2024, for
monitoring the utilization of the Net Proceeds from the Fresh Issue. The relevant details shall be included in the
Red Herring Prospectus. For details in relation to the proposed utilization of the Net Proceeds from the fresh issue,
see “Objects of the issue” on page 79 of this Red Herring Prospectus.

BOOK BUILDING PROCESS

The book building, in the context of the Issue, refers to the process of collection of Bids on the basis of the Draft
Red Herring Prospectus/ Red Herring Prospectus within the Price Band, which will be decided by our Company, in
consultation with the BRLM, and will be advertised in [®] editions of the English national newspaper, [®] editions
of the Hindi national newspaper, Hindi being also a regional language of Delhi, where our Registered Office is
located, each with wide circulation, at least two working days prior to the Bid/ Offer Opening Date. The Offer Price
shall be finalized after the Bid/ Issue Closing Date. The principal parties involved in the Book Building Process
are:

All Bidders (except Anchor Investors) shall mandatorily participate in the Offer only through the ASBA process.
Pursuant to the UPI Circulars, Retail Individual Bidders may also participate in this Offer through UPI in the ASBA
process. In accordance with the SEBI ICDR Regulations, QIBs bidding in the QIB Portion and Non-Institutional
Bidders bidding in the Non-Institutional Portion are not allowed to withdraw or lower the size of their Bids (in
terms of the quantity of the Equity Shares or the Bid Amount) at any stage. Retail Individual Bidders can revise
their Bids during the Bid/ Offer Period and withdraw their Bids until the Bid/ Offer Closing Date.

Each Bidder by submitting a Bid in Offer, will be deemed to have acknowledged the above restrictions and the
terms of the Offer.

Our Company will comply with the SEBI ICDR Regulations and any other directions issued by SEBI in relation to
this Issue. In this regard, our Company has appointed the BRLM to manage this Issue and procure Bids for this
Issue. The Book Building Process is in accordance with guidelines, rules and regulations prescribed by SEBI and
are subject to change from time to time. Bidders are advised to make their own judgement about an investment
through this process prior to submitting a Bid.

The process of Book Building is in accordance with the guidelines, rules and regulations prescribed by SEBI under
the SEBI ICDR Regulations and the Bidding Processes are subject to change from time to time. Investors are
advised to make their own judgment about investment through this process prior to submitting a Bid in this Offer.

Bidders should note that this Offer is also subject to obtaining (i) final approval of the RoC after the Prospectus is
filed with the RoC; and (ii) final listing and trading approvals from the Stock Exchanges, which our Company shall
apply for after Allotment.

For further details, please refer to the chapters titled “Issue Structure” and “Issue Procedure” beginning on pages
353 and 318, respectively of this Red Herring Prospectus.
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ILLUSTARTION OF BOOK BUILDING PROCESS AND THE PRICE DISCOVERY PROCESS

For an illustration of the Book Building Process and the price discovery process, please refer to the chapter titled
“Issue Procedure” on page 318 of this Red Herring Prospectus.

UNDERWRITING AGREEMENT

Our Company and BRLM to the issue hereby confirm that the Issue is 100% Underwritten. The Underwriting
agreement is dated December 31, 2024. Pursuant to the terms of the Underwriting Agreement, the obligations of
the Underwriters are subject to certain conditions specified therein. The Underwriters have indicated their intention
to underwrite the following number of specified securities being offered through this Issue:

Name, Address, Telephone, Fax, and Email of Indicative No. Amount % of the Total
the Underwriter of Equity Underwritten Issue Size

Shares to Be ((REMIY Underwritten

Underwritten Thousands)
Narnolia Financial Services Limited 41,72,800 [e] 100%
Address: 201, 2nd Floor, Marble Arch, 236 B
A.J.C Bose Road, Kolkata, West Bengal- 700020,
India.
Telephone: +91-33-40501500
Phone No.: +91- 8130678743
Email: ipo@narnolia.com;
pankaj.passi@narnolia.com
Website: www.narnolia.com
Contact Person: Mr. Pankaj Pasi
SEBI Registration No.: INM000010791
CIN: U51909WB1995PLC072876

In the opinion of our Board of Directors of the Company, the resources of the abovementioned Underwriter is
sufficient to enable them to discharge the underwriting obligations in full. The above-mentioned Underwriter is
registered with SEBI under Section 12(1) of the SEBI Act or registered as brokers with the Stock Exchanges.

FILING OF PROSPECTUS

A soft copy of the Red Herring Prospectus and Prospectus shall be filed with SEBI through SEBI Intermediary
Portal at https://siportal.sebi.gov.in as per Regulation 246(1) of SEBI (ICDR) Regulations. Pursuant to
Regulation246(2) of SEBI ICDR Regulations, the SEBI shall not issue any observation on the offer document. A
copy of the Red Herring Prospectus and Prospectus along with the documents required to be filed under Section
26 read with Section 32 of the Companies Act will be delivered to the Registrar of Companies, Delhi, 4th Floor,
IFCI Tower,61, Nehru Place, New Delhi-110019.

CHANGE IN THE AUDITOR DURING LAST 3 YEAR

No changes have taken place in the Auditors during the last three years preceding the date of this Red Herring
Prospectus.
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WITHDRAWAL OF THE ISSUE

Our Company, in consultation with the BRLM, reserves the right not to proceed with the Issue at any time after the
Issue Opening Date but before the Board meeting for Allotment. In such an event, our Company would issue a
public notice in the newspapers, in which the pre-Issue advertisements were published, within two (2) days of the
Issue Closing Date or such other time as may be prescribed by SEBI, providing reasons for not proceeding with the
Issue. The BRLM, through the Registrar to the Issue, shall notify the SCSBs to unblock the bank accounts of the
ASBA Applicants within one (1) day of receipt of such notification. Our Company shall also promptly inform NSE
Emerge on which the Equity Shares were proposed to be listed. Notwithstanding the foregoing, the Issue is also
subject to obtaining the final listing and trading approvals from NSE Emerge, which our Company shall apply for
after Allotment. If our Company withdraws the Issue after the Issue Closing Date and thereafter determines that it
will proceed with an IPO, our Company shall be required to file a fresh Draft Red Herring Prospectus.

DETAILS OF THE MARKET MAKING ARRANGEMENT FOR THIS OFFER

Our Company and the BRLM have entered into a tripartite agreement dated December 31, 2024, with Prabhat
Financial Services Limited the Market Maker for this Issue, duly registered with NSE Emerge to fulfill the
obligations of Market Making:

The Market Maker shall fulfill the applicable obligations and conditions as specified in the SEBI (ICDR)
Regulations, and its amendments from time to time and the circulars issued by the NSE and SEBI regarding this
matter from time to time. Following is a summary of the key details pertaining to the Market Making arrangement:

1. The Market Maker shall be required to provide a 2-way quote for 75% of the time in a day. The same shall be
monitored by the stock exchange. Further, the Market Maker(s) shall inform the exchange in advance for each
and every black out period when the quotes are not being offered by the Market Maker.

2. The prices quoted by Market Maker shall be in compliance with the Market Maker Spread Requirements and
other particulars as specified or as per the requirements of NSE Limited and SEBI from time to time.

3. The minimum depth of the quote shall be Rs.1,00,000. However, the investors with holdings of value less than
Rs.1,00,000 shall be allowed to offer their holding to the Market Maker(s) (individually or jointly) in that scrip
provided that he sells his entire holding in that scrip in one lot along with a declaration to the effect to the
selling broker.

4. Execution of the order at the quoted price and quantity must be guaranteed by the Market Maker(s), for the
guotes given by him.

5. There would not be more than five Market Makers for a script at any point of time and the Market Makers may
compete with other Market Makers for better quotes to the investors.

6. On the first day of the listing, there will be pre-opening session (call auction) and thereafter the trading will
happen as per the equity market hours. The circuits will apply from the first day of the listing on the discovered
price during the pre-open call auction.

7. The Marker maker may also be present in the opening call auction, but there is no obligation on him to do so.

8. There will be special circumstances under which the Market Maker may be allowed to withdraw
temporarily/fully from the market — for instance due to system problems, any other problems. All controllable
reasons require prior approval from the Exchange, while force-majeure will be applicable for non-controllable
reasons. The decision of the Exchange for deciding controllable and non-controllable reasons would be final.

The Market Maker(s) shall have the right to terminate said arrangement by giving a one month notice or on mutually
acceptable terms to the Merchant Banker, who shall then be responsible to appoint a replacement Market Maker (s).
In case of termination of the above mentioned Market Making agreement prior to the completion of the compulsory
Market Making period, it shall be the responsibility of the BRLM to arrange for another Market Maker in
replacement during the term of the notice period being served by the Market Maker but prior to the date of releasing
the existing Market Maker from its duties in order to ensure compliance with the requirements of regulation 261 of
the SEBI (ICDR) Regulations, 2018. Further, our Company and the BRLM reserve the right to appoint other Market
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Makers either as a replacement of the current Market Maker or as an additional Market Maker subject to the total
number of Designated Market Makers does not exceed five or as specified by the relevant laws and regulations
applicable at that particulars point of time. The Market Making Agreement is available for inspection at our
registered office from 11.00 a.m. to 5.00 p.m. on working days.

9. Risk containment measures and monitoring for Market Makers: Emerge Platform of NSE will have all
margins which are applicable on the NSE Main Board viz., Mark-to-Market, Value- At-Risk (VAR)
Margin, Extreme Loss Margin, Special Margins and Base Minimum Capital etc. NSE can impose any other
margins as deemed necessary from time-to-time.

10. Punitive Action in case of default by Market Maker: Emerge Platform of NSE will monitor the obligations
on a real time basis and punitive action will be initiated for any exceptions and/or non- compliances. Penalties
/ fines may be imposed by the Exchange on the Market Makers, in case he is not able to provide the desired
liquidity in a particular security as per the specified guidelines. These penalties/ fines will be set by the
Exchange from time to time. The Exchange will impose a penalty on the Market Maker(s) in case he is not
present in the market (offering two way quotes) for at least 75% of the time. The nature of the penalty will be
monetary as well as suspension in market making activities / trading membership.

The Department of Surveillance and Supervision of the Exchange would decide and publish the penalties/ fines/
suspension for any type of misconduct/ manipulation/ other irregularities by the Market Makers from time to time.

Price Band and Spreads: Pursuant to SEBI Circular number CIR/MRD/DSA/31/2012 dated November 27,2012,
limits on the upper side for Markets Makers during market making process has been made applicable, based on the
issue size and as follows:

Buy quote exemption threshold Re-Entry threshold for buy quote

Issue Size (including  mandatory initial (including mandatory initial
inventory of 5% of the Issue Size) inventory of 5% ofthe Issue Size)

Up to Rs. 20 Crore 25% 24%

Rs.20 Crore to Rs.50 Crore 20% 19%

Rs.50 Crore to Rs.80 Crore 15% 14%

Above Rs.80 Crore 12% 11%

The Marketing Making arrangement, trading and other related aspects including all those specified above shall be
subject to the applicable provisions of law and/or norms issued by SEBI/NSE from time to time.

The trading shall take place in TFT segment for first 10 days from commencement of trading. The price
band shall be 20% and the Market Maker Spread (difference between the sell and the buy quote) shall be within
10% or as intimated by Exchange from time to time.

This space has been left blank intentionally.
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CAPITAL STRUCTURE

The Equity Share Capital of our Company as on The Date of This Red Herring Prospectus is Set Forth
Below

(Amount in Thousands)
Aggregate Aggregate Value

Particulars Nominal Value  at Issue Price

A. | Authorised Share Capital
1,80,00,000 Equity Shares of Rs.10/- each 1,80,000.00 -

B. | Issued, Subscribed and Paid-Up Share Capital before the Issue
1,15,72,076 Equity Shares of Rs.10/- each 1,15,720.76 -
Present Issue in terms of the Red Herring Prospectus
Issue of 41,72,800 Equity Shares of face value of Rs.10/- each at a 41,728.00 o]
premium of Rs. [@] /- per share
of which:

(1) | Reservation for Market Maker- 2,33,600 Equity Shares of Rs.10/- 2,336.00
each at a price of Rs. [e] /- per Equity Share reserved as Market [o]
Maker Portion.

(11 | Net Issue to the Public — 39,39,200 Equity Shares of Rs.10/- each 39,392.00 o]
at a price of Rs. [®] /- per Equity Share.

C. | Of the Net Issue to the Public

I | Allocation to Qualified Institutional Buyer — 19,68,000 Equity 19,680.00

Shares of Rs.10/- each at a price of Rs. [®] per Equity Share [e]
aggregating to Rs. [e] Thousands
Of which:
(a) Anchor Investor Portion- Upto 11,79,200 Equity Shares of face 11,792.00
value of Rs.10/- each fully paid-upfor cash at price of Rs. [e] /- [o]
per Equity Share aggregating to Rs. [®] Thousands
(b) Net QIB Portion (assuming the anchor Investor Portion is fully 7,888.00
subscribed)- Upto 7,88,800 Equity Shares of face value of Rs.10/- o]
each fully paid-upfor cash at price of Rs. [e] /- per Equity Share
aggregating to Rs. [e] Thousands

Il | Allocation to Retail Individual Investors — 13,79,200 Equity 13,792.00
Shares of Rs.10/- each at a price of Rs. [®] /- per Equity Share shall o]
be available for allocation for Investors applying for a value of up
to Rs. 200.00 Thousands.

111 | Allocation to Non-Institutional Investors — 5,92,000 Equity 5,920.00
Shares of Rs.10/- each at a price of Rs. [®] /- per Equity Share shall o]
be available for allocation for Investors applying for a value of
above Rs. 200.00 Thousands.

D. | Issued, Subscribed and Paid-up Share Capital after the Issue
1,57,44,876 Equity Shares of Rs. 10/- each 1,57,448.76

E. | Securities Premium Account
Before the Issue Nil
After the Issue [e]

The present issue has been authorized by our Board of Directors vide a resolution passed at its meeting held on
June 26, 2024 and by Special Resolution passed under Section 62(1)(c) of the Companies Act, 2013 at the Extra-
Ordinary General Meeting of our shareholders held on July 01, 2024.
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Our Company has only one class of share capital i.e., Equity Shares of the face value of Rs. 10/- each only. All
Equity Shares are fully paid-up. Our Company has no outstanding convertible instruments as on the date of this
Red Herring Prospectus.

This space has been left blank intentionally.
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NOTES TO THE CAPITAL STRUCTURE

1. Details of increase in Authorised Share Capital:

Since the incorporation of our Company, the Authorised share capital of our Company has been altered in the
manner set forth below:

No. of Face Value Cumulative Cumulative Whether
Shares (in Rs.) No. of Authorised Share AGM/EGM
Shares Capital (in Rs.)
1. | On Incorporation* 10,000 10 10,000 1,00,000 N.A.
2. | October 25, 2012 2,40,000 10 2,50,000 25,00,000 EGM

The Authorized Share Capital of the company is sub divided from Rs.10/- per equity share to Rs.1/- per equity
share by passing Special Resolution in Extra Ordinary General Meeting dated July 20, 2021.

3. | July 20, 2021 25,00,000 1 25,00,000 25,00,000 EGM
4. | October 19, 2021 1,75,00,000 1 2,00,00,000 2,00,00,000 EGM
The Authorized Share Capital of the company is consolidated from Rs.1/- per equity share to Rs.10/- per equity
share by passing Ordinary resolution in Extra Ordinary General Meeting dated January 09, 2024

5. | January 09, 2024 20,00,000 10 20,00,000 2,00,00,000 EGM

6. | January 09, 2024 1,60,00,000 10 1,80,00,000 18,00,00,000 EGM
*The Date of incorporation of the company is June 29, 2012.

2. History of Paid-up Equity Share Capital of our Company.

S. No.of Face Issue Nature Nature of Cumulative Cumulative Cumulative

No. Date of Equity value Price of Allotment number of Paid-up Securities
Allotment Shares (Rs.) (Rs.) consider Equity Capital (Rs.) | premium

allotted ation Shares (Rs.)

1. On 10,000 10 10 Cash Subscription to 10,000 1,00,000 Nil
Incorporation MOA®W

2. March 29, 90,000 10 77 Cash Private 1,00,000 10,00,000 | 60,30,000

2014 Placement®

The Share Capital of the company is sub-divided from Rs.10/- per equity share to Rs.1/- per equity share by passing
Ordinary resolution in Extra Ordinary General Meeting dated July 20, 2021.
3. | July 20,2021 | 10,00,000 | 1 NA NA Sub-division® 10,00,000 10,00,000 | 60,30,000
4. March 26, | 60,00,000 | 1 NA NA Bonus Issue® 70,00,000 70,00,000 | 30,000

2022
The Share Capital of the company is consolidated from Rs.1/- per equity share to Rs.10/- per equity share by passing
Ordinary resolution in Extra Ordinary General Meeting dated January 09, 2024
5. January 09, 7,00,000 | 10 | NA NA Consolidation® 7,00,000 70,00,000 | 30,000

2024

6. | February14, | 21,00,000 | 10 | NA NA Bonus Issue® 28,00,000 | 2,80,00,000 Nil
2024

7. | May 16, 2024 93,019 10 | 215 Cash Private 28,93,019 | 2,89,30,190 | 1,90,68,895

Placement®
8. | June 20,2024 | 86,79,057 | 10 | NA NA Bonus Issue® | 1,15,72,076 | 11,57,20,760 Nil

*4s per the financial statements of the company for the financial year 2023-24, the company had the closing balance of securities premium

reserve of Rs. 30,000.00/- and Surplus of Rs. 6,63,03,453.00/- aggregating to Rs. 6,63,33,453.00/- under the head Reserves and Surplus.

Thereafier, the company issued equity shares on May 16, 2024, by way of private placement receiving Security premium Reserve of Rs.

1,90,68,895.00/- and the profit made by the company for two months in financial year 2024-2025 amounted to Rs. 1,32,21,854.00/- aggregating

to Rs. 9,86,24,202.00/- out of which bonus issue was made.

Page 64 of 422



SAT KARTAR

Note:

1. Initial Subscribers to Memorandum of Association hold 10,000 Equity Shares each of face value of Rs. 10/-
fully paid up as per the details given below:

B \[o} Name of Person No. of Shares Allotted

1. Manprit Singh Chadha 5,000

2. Archana Chadha 5,000
Total 10,000

2. The Company thereafter Issued 90,000 Equity shares on March 29, 2014, for cash by way of Private
Placement, the details of which is given below:

No. of Shares Issued

1. Archana Chadha 43,500
2. Manprit Singh Chadha 43,500
3. Amarjit Chadha 1,000
4, Paramijit Singh Chadha 1,000
5. Manprit Singh Chadha (HUF) 1,000

Total 90,000

3. The Share Capital of the company is sub-divided from Rs.10/- per equity share to Rs.1/- per equity share by
passing Ordinary resolution in Extra Ordinary General Meeting dated July 20, 2021.

4, The Company thereafter allotted 60,00,000 Equity shares on March 26, 2022, as Bonus Issue in the ratio of
6:1, the details of which is given below:

No. of Shares Issued

1. Manprit Singh Chadha 15,60,000
2. Paramjit Singh Chadha 12,60,000
3. | Amarjit Chadha 12,60,000
4. Jasjeet Kaur 4,80,000
5. Pranav Singh Chadha 4,20,000
6. Aryaman Singh Chadha 4,20,000
7. | Ved Prakash 3,60,000
8. Sanjay Kumar 60,000
9. Rajesh Khati 60,000
10. | Gurmeet Singh 60,000
11. | Yogesh Gaur 60,000

Total 60,00,000

5. The Share Capital of the company is consolidated from Rs.1/- per equity share to Rs.10/- per equity share
by passing Ordinary resolution in Extra Ordinary General Meeting dated January 09, 2024.
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6. The Company thereafter allotted 21,00,000 Equity shares on February 14, 2024, as Bonus Issue in the ratio

of 3:1, the details of which is given below:

No. of Shares Issued

1. | Ajooni Wellness Private Limited 10,71,000
2. | Manprit Singh Chadha 4,80,000
3. | ShreyaJain 1,05,000
4. | Pranav Singh Chadha 84,000
5. | Ved Prakash 84,000
6. | Aryaman Singh Chadha 75,600
7. | Amarjit Chadha 75,000
8. | Paramijit Singh Chadha 54,000
9. | Rajendra Nalam 42,000
10. | Manjiv Singh Gandhoke 27,300
11. | Sanjay Kumar 2,100

Total 21,00,000

7. The Company thereafter Issued 93,019 Equity shares on May 16, 2024, for cash by way of Private

Placement, the details of which is given below:

No. of Shares Issued

1. | Adheesh Kabra 16,279
2. | Vansha Comtrade LLP 9,302
3. | Haryana Refractories Pvt Ltd 9,302
4, | Utsav PramodKumar Shrivastava HUF 9,302
5. | Amarjit Chadha 6,511
6. | Paramjit Singh Chadha 6,511
7. | Shinohub Traders LLP 5,350
8. | Simrati Kaur 5,116
9. | Gurmeet Singh 4,651
10. | Vinod Somani 4,651
11. | Jignesh Amrutlal Thobani 4,651
12. | Balveer Singh Sankhla 4,651
13. | Ajay Chamanlal Sareen 2,325
14. | Ruchika Panda 1,162
15. | Utkarsh Parasar 930
16. | Uma Agrawal 930
17. | Varun Suri 930
18. | Sanjay Popatlal Jain 465

Total 93,019

8. The Company thereafter allotted 86,79,057 Equity shares on June 20, 2024, as Bonus Issue in the ratio of

3:1, the details of which is given below:

No. of Shares Issued

1 Ajooni Wellness Private Limited 42,84,000
2. | Manprit Singh Chadha 24,72,840
3. | Shreya Jain 4,20,000
4. | Ved Prakash 2,94,000
5. | Archana Chadha 2,13,000
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6. | Pranav Singh Chadha 2,12,700
7. | Aryaman Singh Chadha 2,12,700
8. | Rajendra Nalam 1,68,000
9. | Manjiv Singh Gandhoke 1,09,200
10. | Adheesh Kabra 48,837
11. | Vansha Comtrade LLP 27,906
12. | Haryana Refractories Pvt Ltd 27,906
13. | Utsav Pramod Kumar Shrivastava HUF 27,906
14. | Amarjit Chadha 22,533
15. | Paramijit Singh Chadha 21,693
16. | Shinohub Traders LLP 16,050
17. | Simrati Kaur 15,348
18. | Gurmeet Singh 13,953
19. | Vinod Somani 13,953
20. | Jignesh Amrutlal Thobani 13,953
21. | Balveer Singh Sankhla 13,953
22. | Sanjay Kumar 8,400
23. | Ajay Chamanlal Sareen 6,975
24. | Ruchika Panda 3,486
25. | Utkarsh Parasramka 2,790
26. | Uma Agrawal 2,790
27. | Varun Suri 2,790
28. | Sanjay Popatlal Jain 1,395

Total 86,79,057

*4s per the financial statements of the company for the financial year 2023-24, the company had the closing balance of securities
premium reserve of Rs. 30,000.00/- and Surplus of Rs. 6,63,03,453.00/- aggregating to Rs. 6,63,33,453.00/- under the head Reserves
and Surplus. Thereafter, the company issued equity shares on May 16, 2024, by way of private placement receiving Security premium
of Rs. 1,90,68,895.00/- and the profit made by the company for two months in financial year 2024-2025 amounted to Rs.
1,32,21,854.00/- aggregating to Rs. 9,86,24,202.00/- out of which bonus issue was made.

This space has been left blank intentionally.
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3. Shareholding of the Promoters of our Company

As on the date of this Red Herring Prospectus, our Promoters — Mr. Manprit Singh Chadha, Mr. Pranav Singh Chadha, Ms. Simrati Kaur and M/s. Ajooni Wellness Private
Limited holds aggregating to 93,13,184 Equity Shares representing 80.48% of the pre-issue paid up share capital of our Company.

Details of build-up of shareholding of the Promoters

Date of Allotment / acquisition Nature (Allotment/ Number | Face Value per Issue/ Transfer  Consideration Name of Transferor / % of pre issue
/ transactionand when made transfer) of Equity Equity price per Equity (cash/ other Transferee capital of
fully paid up Shares Share (inRs.) Share (inRs.) thancash) Cumulative Share;
Mr. Manprit Singh Chadha
June 29, 2012 Incorporation 5,000 10 10 Cash N.A. 0.04%
March 29, 2014 Private Placement 43,500 10 77 Cash N.A. 0.38%
July 08, 2021 Transfer to Mr. Paramyjit (23,000) 10 8.70 Cash Transferee: Mr. Paramjit Singh (0.20%)
Singh Chadha. Chadha
July 08, 2021 Transfer to Mr. Rajesh (6,500) 10 8 Cash Transferee: Mr. Rajesh Khati (0.06%)
Khati
Total 19,000 0.16%
July 20, 2021 Subdivision of shares 1,90,000 01 NA N.A. N.A. 1.64%
February 01, 2022 Transfer 70,000 01 01 Cash Transferor: Mr. Jaswinder 0.60%
Majithia
March 26, 2022 Bonus Issue 15,60,000 01 NA Other than Cash N.A. 13.48%
February 03, 2024 Transfer to Mrs. Shreya | (2,20,000) 01 01 Cash Transferee: Mrs. Shreya Jain (1.90%)
Jain
Total 16,00,000 13.83%
January 05, 2024* Consolidation 1,60,000 10 NA N.A. N.A. 1.38%
February 14, 2024 Bonus Issue 4,80,000 10 NA Other than Cash N.A. 4.15%
April 30, 2024 Gift from Mr. Paramjit 71,280 10 NA Gift Transferor: Mr. Paramjit 0.62%
Singh Chadha Singh Chadha
April 30, 2024 Gift from Mrs. Amarjit 99,000 10 NA Gift Transferor: Mrs. Amarjit 0.86%
Chadha Chadha
May 02, 2024 Transfer from Mr. Ved 14,000 10 285.71 Cash Transferor: Mr. Ved Prakash 0.12%
Prakash
June 20, 2024 Bonus Issue 24,72,840 10 NA Other than Cash N.A. 21.37%
Total 32,97,120 28.49%

February 01, 2022

Transfer

Mr. Pranav Singh Chadha

70,000 01 01 Cash

Transferor: Ms. Jasjeet Kaur

0.60%
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March 26, 2022 Bonus Issue 4,20,000 01 NA Other than Cash N.A. 3.63%
March 31, 2023 Transfer to Ajooni (2,10,000) 01 01 Cash Transferee: Ajooni Wellness
Wellness Private Limited Private Limited (1.81%)
Total 2,80,000 2.42%
January 05, 2024* Consolidation 28,000 10 N.A. N.A. N.A. 0.24%
February 14, 2024 Bonus Issue 84,000 10 NA Other than Cash N.A. 0.73%
April 30, 2024 Transfer to Mrs. Archana | (41,100) 10 Gift N.A. Transferee: Mrs. Archana
Chadha Chadha (0.36%)
June 20, 2024 Bonus Issue 2,12,700 10 N.A. Other than Cash N.A. 1.84%
Total 2,83,600 2.45%
Ms. Simrati Kaur
May 16, 2024 Private Placement 5,116 10 215 Cash N.A. 0.04%
June 20, 2024 Bonus Issue 15,348 10 N.A. Other than Cash N.A. 0.13%
Total 20,464 0.18%
March 31, 2023 Transfer 11,20,000 01 01 Cash Transferor: Amarjit Chadha 9.68%
March 31, 2023 Transfer 11,90,000 01 01 Cash Transferor: Paramjit Singh 10.28%
Chadha
March 31, 2023 Transfer 2,10,000 01 01 Cash Transferor: Aryaman Singh 1.81%
Chadha
March 31, 2023 Transfer 2,10,000 01 01 Cash Transferor: Pranav Singh 1.81%
Chadha
March 31, 2023 Transfer 1,40,000 01 01 Cash Transferor: Ved Prakash 1.21%
March 31, 2023 Transfer 70,000 01 01 Cash Transferor: Gurmeet Singh 0.60%
March 31, 2023 Transfer 70,000 01 01 Cash Transferor: Rajesh Khati 0.60%
March 31, 2023 Transfer 5,60,000 01 01 Cash Transferor: Jasjeet Kaur 4.84%
Total 35,70,000 30.85%
January 05, 2024* Consolidation 3,57,000 10 NA N.A. 3.09% 3.09%
February 14, 2024 Bonus Issue 10,71,000 10 NA Other than Cash 9.26% 9.26%
June 20, 2024 Bonus Issue 42,84,000 10 NA Other than Cash 37.02% 37.02%
Total 57,12,000 49.36%

All the Equity Shares held by our Promoters were fully paid-up on the respective dates of acquisition of such Equity Shares. None of the Equity Shares held by our Promoters

are under pledged.

Page 69 of 422




SAT KARTAR

4. Our shareholding pattern

i.  The table below represents the shareholding pattern of our Company as per Regulation 31 of the SEBI (LODR) Regulations, 2015, as on the January 03, 2025:

Categ Category of shareholder No. Of No. of fully No.of No.of Total nos. Shareholdi Number of Voting Rights held in each class No.of  Shareholding, Number of | Number of = Number of
ory share  paid-up Partly shares sharesheld ngasa % of securities* Shares asa % locked in Shares shares held
Code holder equity  paid up underly of total no. Under lying assuming full Shares pledged or in
Shares equity  ing of share s Outstandin conversion of otherwise  dematerialize
Held share s Deposit (calculated g convertible encumbered d form
held ory as per SCR No. of Voting Rights Total as convertible securities (asa No. () Asa No. Asa
Receipt R, 1957) a%of securities percentage of %of (a) % of
As a % of (A+B+C) (including diluted share total total
(A+B Class X Class Y Total Warrants) CathaI) As a share s share s
% of held held
(A+B+C2)
XI=VII
Promoters and 9 99,58,356 - - 99,58,356 86.06 99,58,356 99,58,356 86.06 - 86.06 - - - - 99,58,356
(A) | Promoter Group
(B) | Public 20 16,13,720 - - 16,13,720 13.94 16,13,720 16,13,720 13.94 - 13.94 - - - - 16,13,720
| Non  Promoter- Non - - - - - - - - - - - - - - - -
Public
(1) | Shares underlying DRs - - - - - - - - - - - B - - B B
Shares held by - - - - - - - - - - - - - - - -
(2) | Employee Trusts
Total **29 | 1,15,72,076 - - 1,15,72,076 | 100.00 | 1,15,72,076 1,15,72,076 | 100.00 - 100.00 - - - - [1,15,72,076

*As on the date of this Red Herring Prospectus 1 Equity Shares holds 1 vote.
** \We have 29 shareholders as on the date of benpos dated January 03, 2025.

Note:

£ In terms of SEBI circular bearing No. CIR/ISD/3/2011 dated June 17, 2011 and SEBI circular bearing No. SEBI/CIR/ISD/ 05 /2011, dated September 30, 2011, the Equity Shares
held by the Promoters/Promoters Group Entities and 50% of the Equity Shares held by the public shareholders, shall be dematerialized. All the Equity shares of the Company are

in dematerialized form.

O

PAN of the Shareholders will be provided by our Company prior to Listing of Equity Share on the Stock Exchange.

[1 Our Company will file the shareholding pattern of our Company, in the form prescribed under Regulation 31 of the SEBI (LODR) Regulations, 2015, one day prior to the listing
of the equity shares. The shareholding pattern will be uploaded on the website of NSE Emerge before commencement of trading of such Equity Shares.
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5. As on the date of this Red Herring Prospectus, there are no partly paid-up shares/outstanding convertible
securities/warrants in our Company.

6. Following are the details of the holding of securities of persons belonging to the category “Promoters and
Promoter Group” and “public” before and after the Issue:

Pre issue Post issue
S.N. Name of shareholder No. ofequity As a % of No.ofequity As a %
shares Issued shares oflssued
Capital Capital
Promoters
1. Ajooni  Wellness  Private 57,12,000 49.36% 57,12,000 36.28%
Limited
2. Manprit Singh Chadha 32,97,120 28.49% 32,97,120 | 20.94%
3. Pranav Singh Chadha 2,83,600 2.45% 2,83,600 1.80%
4. Simrati Kaur 20,464 0.18% 20,464 0.13%
Total - A 93,13,184 80.48% 93,13,184 | 59.15%
Promoter Group
5. Archana Chadha 2,84,000 2.45% 2,84,000 1.80%
6. Aryaman Singh Chadha 2,83,600 2.45% 2,83,600 1.80%
7. Amarjit Chadha 30,044 0.26% 30,044 0.19%
8. Paramjit Singh Chadha 28,924 0.25% 28,924 0.18%
9. Gurmeet Singh 18,604 0.16% 18,604 0.12%
Total - B 6,45,172 5.58% 6,45,172 4.10%
Public
10. | Public 16,13,720 13.94% 16,13,720 10.25%
11. | IPO - - 41,72,800 | 26.50%
Total-C 16,13,720 13.94% 57,86,520 | 36.75%
Grand Total (A+B+C) 1,15,72,076 100.00% 1,57,44,876 | 100.00%

7. The average cost of acquisition of or subscription to Equity Shares by our Promoters is set forth in the

table below:

Name of the Promoters

No. of Shares held

Average cost of Acquisition

(in Rs.)
M/s Ajooni Wellness Private Limited 57,12,000 0.63
Mr. Manprit Singh Chadha 32,97,120 2.27
Mr. Pranav Singh Chadha 2,83,600 0.25
Ms. Simrati Kaur 20,464 53.57

As certified by auditor M/s Nidhi Bansal & Co., Chartered Accountants, dated August 10, 2024.

8.  Details of Major Shareholders:

(A)

Red Herring Prospectus:

S. No.

Name of shareholders

\[o}
Shares held*

of Equity

List of Shareholders holding 1.00% or more of the Paid-up Capital of the Company as on date of this

% of Paid up
Capital**

1 Ajooni Wellness Private Limited

57,12,000

49.36%

2 Manprit Singh Chadha

32,97,120

28.49%

Page 71 of 422




SAT KARTAR

3 Shreya Jain 5,60,000 4.84%
4 Ved Prakash 3,92,000 3.39%
5 Archana Chadha 2,84,000 2.45%
6 Aryaman Singh Chadha 2,83,600 2.45%
7 Pranav Singh Chadha 2,83,600 2.45%
8 Rajendra Nalam 2,24,000 1.94%
9 Manijiv Singh Gandhoke 1,45,600 1.26%

(B) List of Shareholders holding 1.00% or more of the Paid-up Capital of the Company as on date ten days
prior to the date of the Red Herring Prospectus:

Name of shareholders No. of Equity % of Paid up
Shares held* Capital**

1 Ajooni Wellness Private Limited 57,12,000 49.36%
2 Manprit Singh Chadha 32,97,120 28.49%
3 Shreya Jain 5,60,000 4.84%
4 Ved Prakash 3,92,000 3.39%
5 Archana Chadha 2,84,000 2.45%
6 Aryaman Singh Chadha 2,83,600 2.45%
7 Pranav Singh Chadha 2,83,600 2.45%
8 Rajendra Nalam 2,24,000 1.94%
9. Manijiv Singh Gandhoke 1,45,600 1.26%

(C) List of Shareholders holding 1.00% or more of the Paid-up Capital of the Company as on date one
year prior to the date of this Red Herring Prospectus:

S. No. | Name of shareholders No. of Equity % of Paid up
Shares held* Capital**
1 Ajooni Wellness Private Limited 35,70,000 51.00%
2 Manprit Singh Chadha 18,20,000 26.00%
3 Amarjit Chadha 3,50,000 5.00%
4 Pranav Singh Chadha 2,80,000 4.00%
5 Ved Prakash 2,80,000 4.00%
6 Aryaman Singh Chadha 2,80,000 4.00%
7 Paramjit Singh 2,80,000 4.00%
8 Yogesh Gaur 70,000 1.00%
9 Sanjay Kumar 70,000 1.00%

(D) List of Shareholders holding 1.00% or more of the Paid-up Capital of the Company as on date two
years prior to the date of this Red Herring Prospectus:

Name of shareholders No. of Equity % of Paid up
Shares held* Capital**

1 Manprit Singh Chadha 18,20,000 26.00%

2 Amarjit Chadha 14,70,000 21.00%

3 Paramijit Singh 14,70,000 21.00%

4 Jasjeet Kaur 5,60,000 8.00%

5 Pranav Singh Chadha 4,90,000 7.00%
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6 Aryaman Singh Chadha 4,90,000 7.00%
7 Ved Prakash 4,20,000 6.00%
8 Rajesh Khati 70,000 1.00%
9 Sanjay Kumar 70,000 1.00%
10 Gurmeet Singh 70,000 1.00%
11 Yogesh Gaur 70,000 1.00%
*The Company has not issued any convertible instruments like warrants, debentures etc. since its

incorporation and there are no outstanding convertible instruments as on date of this Red Herring Prospectus.

**the % has been calculated based on existing (pre-issue) Paid up Capital of the Company.

9.
resources.

10.

Our Company has not issued any Equity Shares out of revaluation reserve or reserves without accrual of cash

Our Company has not issued any Equity Shares during a period of one year preceding the date of this
Red Herring Prospectus at a price lower than the Issue Price except the following:

Name of Allottees \[o} of | Face Issue Date of Reason Benefit

Shares Value Price Allotment | for occurred to
Allotted (Rs.) (Rs.) Allotment  Issuer

1. | Ajooni Wellness Private Limited | 10,71,000

2. | Manprit Singh Chadha 4,80,000

3._| Pranav 5'”9“ Chadha 84,000 February Bonus Capitalization

4. | Aryaman Singh Chadha 75600 | 10 | NA |/ H00a lssue of reserve

5. | Amarjit Chadha 75,000

6. | Paramjit Singh Chadha 54,000

7. | Public Shareholders 2,60,400

Total 21,00,000

b.)

S.
No

Name of Allottees

of Benefit
occurred to

Issuer

Face Issue Date of | Reason for
Value Price Allotment Allotment
(Rs.) (Rs.)

\[o}
Shares

Allotted

1. | Amarjit Chadha 6,511

2. P(:iramj_it Singh Chadha 6,511 May Private Business
3. | Simrati Kaur 5116 | 10 | 215 16,2024 | Placement | growth
4. | Gurmeet Singh 4,651

5. | Public Shareholders 70,230

Total 93,019

S. No| Name of Allottees

\[o} of Face Issue Date of Reason Benefit
Shares Value Price Allotment for occurred to
Allotted (Rs.) (Rs.) Allotment | Issuer
1 A_joqnl Wellness Private 42,84,000 February Bonus Capitalization
Limited 10 NA 14, 2024 Issue of reserve
2. | Manprit Singh Chadha 24,72,840 ’
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3. | Archana Chadha 2,13,000
4. | Pranav Singh Chadha 2,12,700
5. | Aryaman Singh Chadha 2,12,700
6. | Amarjit Chadha 22,533
7. | Paramjit Singh Chadha 21,693
8. | Simrati Kaur 15,348
9. | Gurmeet Singh 13,953
10. | Public Shareholders 12,10,290
Total 86,79,057

11. Except as disclosed in this Red Herring Prospectus, our Company presently does not have any intention or
proposal to alter its capital structure for a period of six (6) months from the date of opening of the Issue, by
way of spilt/consolidation of the denomination of Equity Shares or further issue of Equity Shares (including
issue of securities convertible into Equity Shares) whether preferential or otherwise. However, during such
period or a later date, it may issue Equity Shares or securities linked to Equity Shares to finance an acquisition,
merger or joint venture or for regulatory compliance or such other scheme of arrangement if an opportunity
of such nature is determined by its Board of Directors to be in the interest of our Company.

12. We have 29 shareholders as on the date of benpos dated January 03, 2025.

13. Asonthe date of this Red Herring Prospectus, our Promoters and Promoters’ Group holds a total of 99,58,356
Equity Shares representing 86.06% of the pre-issue paid up share capital of our Company.

14. None of our Promoters, their relatives and associates, persons in Promoter Group or the directors of the
Company which is a promoter of the Company and/or the Directors of the Company have purchased or sold
any securities of our Company during the past six months immediately preceding the date of filing this Red
Herring Prospectus.

15. The members of the Promoters Group, our directors and the relatives of our directors have not financed the
purchase by any other person of securities of our Company, other than in the normal course of the business of
the financing entity, during the six months immediately preceding the date of filing this Red Herring
Prospectus.

16. Details of Promoter’s Contribution locked in for 3 years:

As per Sub-Regulation (1) of Regulation 236 of the SEBI (ICDR) Regulations, 2018, an aggregate of 20% of the
post-Issue Capital shall be considered as Promoter’s Contribution.

Our Promoters have granted consent to include such number of Equity Shares held by them as may constitute
20.00% of the post-issue Equity Share Capital of our Company as Promoters Contribution and have agreed not to
sell or transfer or pledge or otherwise dispose of in any manner, the Promoters Contribution from the date of filing
of this Red Herring Prospectus until the completion of the lock-in period specified above.

In terms of clause (a) of Regulation 238 of the SEBI (ICDR) Regulations, 2018, Minimum Promoters Contribution
as mentioned above shall be locked-in for a period of 3 years from the date of commencement of commercial
production or date of allotment in the Initial Public Offer, whichever is later.

Explanation: The expression “date of commencement of commercial production” means the last date of the month

in which commercial production of the project in respect of which the funds raised are proposed to be utilized as
stated in the offer document, is expected to commence.
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We further confirm that Minimum Promoters Contribution of 20.00% of the post issue paid-up Equity Shares
Capital does not include any contribution from Alternative Investment Fund.

The Minimum Promoters Contribution has been brought into to the extent of not less than the specified minimum
lot and has been contributed by the persons defined as Promoters under the SEBI (ICDR) Regulations, 2018.

The lock-in of the Minimum Promoters Contribution will be created as per applicable regulations and procedure
and details of the same shall also be provided to the Stock Exchange before listing of the EquityShares.

The details of the Equity Shares held by our Promoters, which are locked in for a period of 3 years from the date of
Allotment in the Offer are given below:

Name of | Date of | Nature of No. of Face Issue/ Percentage @ Lock in
Promoter Transaction | Transaction Equity Value Acquisition  of post- Period
and when Shares (ZED) Price per Offer paid-
made fully Equity up capital
paid-up Share (Rs.) (%)
Ajooni June 20,2024 | Bonus Issue | 31,50,400 | 10 N.A. 20.01% 3 Years
Wellness
Private
Limited

The Equity Shares that are being locked in are not ineligible for computation of Promoters contribution interms of
Regulation 237 of the SEBI ICDR Regulations. Equity Shares offered by the Promoters for the minimum Promoters
contribution are not subject to pledge. Lock-in period shall commence from the dateof allotment of Equity Shares
in the Public Issue.

We confirm that the minimum Promoters contribution of 20.00% which is subject to lock-in for 3 years does not
consist of:

a) Equity Shares acquired during the preceding three years for consideration other than cash and revaluation of
assets or capitalization of intangible assets;

b) Equity Shares acquired during the preceding three years resulting from a bonus issue by utilization of
revaluation reserves or Unrealised profits of the issuer or from bonus issue against equity shares which are
ineligible for minimum Promoters contribution;

c) Equity Shares acquired by Promoters during the preceding one year at a price lower than the Issue Price;

d) The Equity Shares held by the Promoters and offered for minimum 20% Promoters Contribution are not subject
to any pledge.

e) Equity Shares for which specific written consent has not been obtained from the shareholders for inclusion of
their subscription in the minimum Promoters Contribution subject to lock-in.

In terms of Regulation 241 of the SEBI (ICDR) Regulations, 2018, our Company confirms that certificates of
Equity Shares which are subject to lock in shall contain the inscription “Non-Transferable” and specify the lock-
in period and in case such equity shares are dematerialized, the Company shall ensure that the lock in is recorded
by the Depository.

Equity Shares locked-in for one year.

In addition to above Equity Shares that are locked-in for three years as the minimum Promoters’ contribution, the
promoters and public pre-issue shareholding of Equity Share capital of our Company, i.e. 84,21,676 Equity Shares

Page 75 of 422



SAT KARTAR

shall be locked in for a period of one year from the date of Allotment in the Public Issue. Further, such lock-in of
Equity Shares would be created as per the bye laws of the Depositories.

Pledge of Locked in Equity Shares:

In terms of Regulation 242 of the SEBI (ICDR) Regulations, 2018, the locked-in Equity Shares held by our
Promoters can be pledged only with any scheduled commercial banks or public financial institutions as collateral
security for loans granted by such banks or financial institutions, subject to the following:

o In case of Minimum Promoters’ Contribution, the loan has been granted to the issuer company or its subsidiary
(ies) for the purpose of financing one or more of the Objects of the Issue and pledge of equity shares is one of
the terms of sanction of the loan.

o In case of Equity Shares held by Promoters in excess of Minimum Promoters’ contribution, the pledge of equity
shares is one of the terms of sanction of the loan.

However, lock in shall continue pursuant to the invocation of the pledge and such transferee shall not be eligible
to transfer the equity shares till the lock in period stipulated has expired.

Transferability of Locked in Equity Shares:

In terms of Regulation 243 of the SEBI (ICDR) Regulations, 2018 and subject to provisions of Securities and
Exchange Board of India (Substantial Acquisition of Shares and Takeovers) Regulations, 2011 as applicable:

e The Equity Shares held by our Promoters and locked in as per Regulation 238 of the SEBI (ICDR) Regulations,
2018 may be transferred to another Promoters or any person of the Promoters‘ Group or to a new promoter(s)
or persons in control of our Company, subject to continuation of lock-in for the remaining period with transferee
and such transferee shall not be eligible to transfer them till the lock-in period stipulated has expired.

e The equity shares held by persons other than promoters and locked in as per Regulation 239 of the SEBI (ICDR)
Regulations, 2018 may be transferred to any other person (including Promoter and Promoters‘ Group) holding
the equity shares which are locked-in along with the equity shares proposed to be transferred, subject to
continuation of lock-in for the remaining period with transferee and such transferee shall not be eligible to
transfer them till the lock- in period stipulated has expired.

17.  Our Company, our Promoters, our Directors and the BRLM to this Offer have not entered into any buy-back,
standby or similar arrangements with any person for purchase of our Equity Shares from any person.

18.  Our Company has not issued shares for consideration other than cash or out of revaluation of reserves,
including Bonus Shares, at any point of time since Incorporation except the following:

19.  Our Company has not allotted any Equity Shares pursuant to any scheme approved under Sections 230 to 234
of the Companies Act, 2013.

20.  Our Company has not re-valued its assets since inception and has not issued any Equity Shares (including
bonus shares) by capitalizing any revaluation reserves.

21.  Our Company does not have any Employee Stock Option Scheme / Employee Stock Purchase Scheme forour
employees, and we do not intend to allot any shares to our employees under Employee Stock Option Scheme
/ Employee Stock Purchase Scheme from the proposed issue. As and when options are granted toour
employees under the Employee Stock Option Scheme, our Company shall comply with the SEBI (Share Based
Employee Benefits) Regulations, 2014.
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SAT KARTAR

There are no safety net arrangements for this public Offer.

As on the date of filing of this Red Herring Prospectus, there are no outstanding warrants, options or rights to
convert debentures, loans or other financial instruments into our Equity Shares.

As per Regulation 268(2) of SEBI (ICDR) Regulations, 2018, an over-subscription to the extent of 10% of
the Issue can be retained for the purpose of rounding off while finalizing the basis of allotment to the nearest
integer during finalizing the allotment, subject to minimum allotment lot. Consequently, the actual allotment
may go up by a maximum of 10% of the Issue, as a result of which, the post issue paid up capital after the
Issue would also increase by the excess amount of allotment so made. In such an event, the Equity Shares held
by the Promoters and subject to lock-in shall be suitably increased to ensure that 20% of the post issue paid-
up capital is locked-in.

All the Equity Shares of our Company are fully paid up as on the date of this Red Herring Prospectus. Further,
since the entire money in respect of the Offer is being called on application, all the successful applicants will
be allotted fully paid-up equity shares.

As per RBI regulations, OCBs are not allowed to participate in this Issue.

There is no Buyback, stand by, or similar arrangement by our Company/Promoters/Directors/BRLM for
purchase of Equity Shares issued / offered through this Red Herring Prospectus.

As on the date of this Red Herring Prospectus, none of the shares held by our Promoters/ Promoter Group are
pledged with any financial institutions or banks or any third party as security for repayment of loans.

Investors may note that in case of over-subscription, the allocation in the Issue shall be as per the requirements
of Regulation 253 of SEBI (ICDR) Regulations, as amended from time to time.

Under subscription, if any, in any category, shall be met with spill-over from any other category or
combination of categories at the discretion of our Company, in consultation with the BRLM and NSE.

The Issue is being made through Book Building Method.

BRLM to the Issue viz. Narnolia Financial Services Limited and its associates do not hold any Equity Shares
of our Company.

Our Company has not raised any bridge loan against the proceeds of this Issue.

Our Company undertakes that at any given time, there shall be only one denomination for our Equity Shares,
unless otherwise permitted by law.

Our Company shall comply with such accounting and disclosure norms as specified by SEBI from time to
time.

Our Company is in compliance with the Companies Act, 2013 with respect to issuance of securities since
inception till the date of filing of Red Herring Prospectus.

An Applicant cannot make an application for more than the number of Equity Shares being Issued/Offered
through this Red Herring Prospectus, subject to the maximum limit of investment prescribed under relevant
laws applicable to each category of investors.

No payment, direct or indirect in the nature of discount, commission, and allowance or otherwise shall be
made either by us or our Promoters to the persons who receive allotments, if any, in this Offer.

Our Promoters and the members of our Promoter Group will not participate in this Issue.
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40.  Our Company has not made any public issue since its incorporation.

41.  Our Company shall ensure that transactions in the Equity Shares by the Promoters and the Promoter Group
between the date of filing the Red Herring Prospectus and the Offer Closing Date shall be reported to the
Stock Exchange within twenty-four hours of such transaction.

42.  For the details of transactions by our Company with our Promoter Group, Group Companies during the year
ended on December 15, 2024, March 31, 2024, March 31, 2023 & March 31, 2022, please refer to paragraph
titled —Related Party Transaction in the chapter titled “Financial Information” beginning on page number
233 of this Red Herring Prospectus.

None of our Directors or Key Managerial Personnel holds Equity Shares in our Company, except as stated in the
chapter titled “Our Management” beginning on page number 191 of this Red Herring Prospectus.

This space has been left blank intentionally.
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OBJECTS OF THE ISSUE

Our Company proposes to utilize the funds which are being raised towards funding the following objects and
achieve the benefits of listing on the Emerge Platform of NSE.

The objects of the Issue are: -

To meet out the expenses of Unidentified Acquisition (In India or Abroad);
To meet out the expenses Marketing and Advertisement;

To meet out the Capital Expenditure;

To meet out the expenditure on Investment in Technology; and

To meet out the General Corporate Purposes

akrwdE

Our Company believes that listing will enhance our Company’s corporate image, brand name and create a public
market for its Equity Shares in India. The main objects clause of our Memorandum enables our Company to
undertake the activities for which funds are being raised in the Issue. The existing activities of our Company are
within the objects clause of our Memorandum. The fund requirement and deployment are based on internal
management estimates and has not been appraised by any bank or financial institution.

REQUIREMENT OF FUNDS

The proceeds of the Issue, after deducting Issue related expenses, are estimated to be Rs. [®] thousand (the “Net
Issue Proceeds™).

The following table summarizes the requirement of funds:
(Amount in Thousands)

S. No. | Particulars

1. Gross Issue Proceeds [e]*
2. Less: Issue Related Expenses** [e]*
Net proceeds [o]*

*Subject to finalization of basis of allotment.

**As per the certificate given by M/s Nidhi Bansal & Co., Chartered Accountant, dated January 03, 2025, the
Company has incurred an amount of Rs. 75.00 thousands towards issue expenses as on December 15, 2024.

UTILISATION OF FUNDS:
Fund Requirements

Our funding requirements are dependent on a number of factors which may not be in the control of our management,
changes in our financial condition and current commercial conditions. Such factors may entail rescheduling and /
or revising the planned expenditure and funding requirement and increasing or decreasing the expenditure for a
particular purpose from the planned expenditure.

We intend to utilize the net proceeds of the Fresh Issue, in the manner set forth below:

(Amount in Thousands)
Amount

S.N. Particulars

(in Rupees)
Unidentified Acquisition (In India or Abroad) 50,000.00
2 Marketing and Advertisement 1,10,000.00
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3 Capital Expenditures 80,000.00
4 Investment in Technology 50,000.00
5 **General Corporate Purposes [e]

Total [e]

**The amount utilized for general corporate purposes shall not exceed 25% of the gross proceeds of the Issue.
Note: Any Additional cost will be borne by the company through internal accruals.

The requirements of the objects detailed above are intended to be funded from the proceeds of the Issue.
Accordingly, we confirm that there is no requirement for us to make firm arrangements of finance through
verifiable means towards at least 75% of the stated means of finance, excluding the amount to be raised from
the proposed Issue.

The fund requirement and deployment are based on internal management estimates and have not been appraised
by any bank or financial institution. These are based on current conditions and are subject to change in light of
changes in external circumstances or costs, other financial conditions, business or strategy, as discussed further
below.

In case of variations in the actual utilization of funds allocated for the purposes set forth above, increased fund
requirements for a particular purpose may be financed by surplus funds, if any, available in respect of the other
purposes for which funds are being raised in this Issue. If surplus funds are unavailable, the required financing will
be through our internal accruals and/or debt.

We may have to revise our fund requirements and deployment as a result of changes in commercial and other
external factors, which may not be within the control of our management. This may entail rescheduling, revising or
cancelling the fund requirements and increasing or decreasing the fund requirements for a particular purpose from
its fund requirements mentioned below, at the discretion of our management. In case of any shortfall or cost
overruns, we intend to meet our estimated expenditure from internal accruals and/or debt. In case of any such re-
scheduling, it shall be made by compliance of the relevant provisions of the Companies Act, 2013.

Details of Utilization of Issue Proceeds

1. Unidentified Acquisition

Our company intends to deploy an amount aggregating to Rs. 50,000.00 thousand out of net proceeds for
acquisitions yet to be identified. Further, the company hereby declares that the proposed unidentified acquisition is
in compliance with Regulation 230(3), of SEBI (ICDR) Regulations, 2018.

With a view to obtain the benefits of inorganic growth, we are on the course of identifying target business
acquisition in India or outside India, particularly in United States of America, in the same line of business. Such
acquisition will help us to create further presence and recognition, domestic or international, reaching wider
audience and in scaling up operations. This will also help in tapping unexplored potential markets which might help
in increasing revenue, benefiting from economies of scale and borrowing funds at lower cost. Such acquisition
might help in areas of technology used in such business organization, experienced work force and business
environment.

Further, by investing in an already established entity, the company can bypass the efforts needed to build from the
ground up, reducing the time and resources required. This strategy offers financial leverage by allowing the

company to take advantage of the acquired entity's existing operations and market position.

In the event of any additional costs arising from the acquisition, they will be covered through the company’s internal
accruals.
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As ayurveda sector is growing day by day due to its inherent characteristics and benefits as explained
comprehensively in the chapter “Industry Overview” on page no. 110, the company is intensively searching the
target acquisition that will add value to the company and its business.

Evaluation Criteria

Our management and our Audit Committee (comprising of Independent Directors) in compliance of SEBI (ICDR)
Regulation, 2018 would review and evaluate such acquisition opportunities and other business or technology
initiatives, and only upon being satisfied that such proposed use of the net proceeds will be for our benefit, shall
our Audit Committee make recommendations to our Board for further action, as appropriate. The amount of net
proceeds to be used for any acquisition will be based on such evaluation by our management and our Audit
Committee and may not be the total value or cost of any such acquisitions but is expected to provide us with
sufficient financial leverage to pursue such acquisitions.

We confirm that the acquisition proposed to be undertaken from the Net Proceeds shall not be acquired from the
Promoter, members of the Promoter Group, affiliates or any other related parties of the Company

2. Marketing and Advertisement

Our company intends to deploy out of net proceeds an amount aggregating to Rs. 1,10,000.00 thousand for
marketing and advertising activities. Since our company operates on the D2C model, marketing, and advertising
play a significant role in our business strategy.

We intend to incur following expenditures under the Marketing and advertisement:

(Amount in Thousands)

S.no. Particulars Amount
(in Rupees)

a) Digital Marketing 60,000.00
b) TV Advertising 30,000.00
c) Other advertisement i.e., Advertisement material 20,000.00
Total 1,10,000.00

Our company currently undertakes marketing and advertising activities, electronically, which can be classified in
three categories as follows:

Digital Marketing: Our company intends to deploy out of net proceeds an amount aggregating to Rs. 60,000.00
Thousands towards digital marketing. In digital marketing, our company advertises using various platforms of
Google and Meta Applications. In YouTube we use “Skippable and In — feed video” mode or long form video
promotion while on Google, our company uses “Search Ads and Display Ads” mode of advertising. Such
applications and websites are hand-picked based on the nature of the product and the category of consumer
accessing such websites or applications.

Details of the expenditure incurred pertaining to the digital marketing, for the three immediately preceding financial
year are as follows:

(Amount in Thousands)
Platform For the FY 23-24 FY 22-23 FY 21-22
period ended

December

15, 2024
1| Digital Marketing 3,72,795.05 4,08,746.00 1,76,987.00 56,405.54
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Further, the expenditure towards Digital Marketing is elaborated as below:

S No. | Platform

For the period

ended

December

15, 2024

FY 23-24

FY 22-23

(Amount in Thousands)

FY 21-22

Google India Private Limited 2,92,812.54 2,85,731.11 1,47,740.85 42,932.92
Facebook India Online Services 72,073.51 29,332.55 760.56 228.70
Private Limited

3. *QOthers 7,908.99 93,682.34 28,485.59 13,243.92
Total 3,72,795.05 4,08,746.00 1,76,987.00 56,405.54

* The term “others” under the heading digital marketing consist of digital platforms and Marketing agencies
namely Mohalla Tech, Traffic Stars, Microsoft Corporation (India) Pvt Ltd, MGID Private Limited, SK Sarthi
Private Limited, 1.T.S. Euroswiss Travels Private Limited, Taboola India and Times Internet Limited. Various digital
advertisements including banners, videos, gif, search and display are run by and on these platforms.

Note: The company proposes to utilize the IPO proceeds in digital marketing, by advertising through google and
social media platforms of Meta application. We have requested quotations from them, but as per their policy, they
do not provide any quotations and raise invoices after the services.

b) TV Advertising: Our Company intends to deploy an amount aggregating to Rs. 30,000.00 thousands from Net
Proceeds of the Issue towards TV advertisement expenses. In this mode, we advertise on various regional TV
channels such as K TV, Raj Digital Plus, Peppers TV, ABP Majha, Zee Tamil etc. We run full-fledged
advertisements at agreed slots and run free commercial time (FCT) during the day as per the agreement with the
media agency. Further, we have obtained quotations from advertising and media agency for advertisement of our
products for the period of one year, details of which are mentioned below.

(Amount in Thousands)
Funds to be deployed
from IPO Proceeds
(in Rupees)
30,000.00

S No. Name of Advertiser/ Media Agency Price of Quotations

(in Rupees)

1. KayDee Advertising Private Limited 34,948.75

The detailed bifurcation of the quotation is as follows:
(Amount in Thousands)

Channel Name No. of Slots Net Rate Annual Outlay

(Per Day) (in Rupees Per Day) (in Rupees)
Projected Channel’s Activities
1. Public Movies 3 38,250/- 13,961.25
2. Zee Telugu Movies 2 14,000/- 5,110.00
3. Zee Tamil 1 20,000/- 7,300.00
4. T News Telugu 1 15,000/- 5,475.00
5. Makkal TV 1 8,500/- 3,102.50
Total 34,948.75
Note:

1. The quotations are valid as on the date of RHP.

2. The said quotation is the estimation for the duration of an year.

3. The value of the quotation is exclusive of GST. Further any change in the net rate due to any reason shall be
met by the company through internal accrual.

4. The difference between the amount intended to be utilized and the quotation amount will be accrued by our
company through internal sources.

Page 82 of 422



SAT KARTAR

5. Date of Quotation, taken from KayDee Advertising Private Limited, is September 12, 2024.
6. Validity of the quotation is 1 year i.e. upto September 11, 2025.

c) Content creation for the advertisement: Our company intends to deploy an amount aggregating to Rs. 20,000.00
Thousands from Net Proceeds towards content creation for the advertising activities. In order to facilitate TV
advertisements and digital marketing, we have to develop and create various content and material which act as the
source of material for such advertisements. It involves script writing, video clips, shoots, involvement of celebrity
or influencers. All these are then circulated on advertisement platforms based on the product.

Details of the expenditure incurred pertaining to the content creation, for the three immediately preceding financial
year are as follows:

(Amount in Thousands)

S No. | Platform Upto FY 23-24 FY 22-23 FY 21-22
December 15,
. 2024 |

1. | Content creation for the 11,570.12 11,079.40 3,891.02 1,527.32
advertisement

Note: The company proposes to utilize the IPO proceeds in Content creation. The company in the past and currently
also avails the services of various influencers. We also associate celebrities for advertising and promotion of our
product. On the basis of the expenses incurred in last 3 years, we intend to deploy 20,000.00 Thousands on the
content creation.

The detailed bifurcation of the quotation is as follows:

(Amount in Thousands)

Name of the Agency  Purpose Date of Quotation  Price of Quotations
(in Rupees)
1. Pinnacle Brand Ambassador for 17.09.2024 10,0000.00
Communication content creation
2. Script Studios Pre and Postproduction 18.09.2024 10,0000.00
of Video shoot.
Note:

1. The quotations are valid as on the date of RHP.

2. The said quotation is the estimation for the duration of an year.

3. The value of the quotation is exclusive of GST. Further any change in the net rate due to any reason shall be
met by the company through internal accrual.

4. The difference between the amount intended to be utilized and the quotation amount will be accrued by our
company through internal sources.

5. Validity of the quotation, taken from M/s Script Studios, is 1 year i.e. upto September 16, 2025.

6. Validity of the quotation, taken from M/s Pinnacle Communication, is 1 year i.e. upto September 17, 2025.

3. Capital Expenditure

We propose to utilize the issue proceeds amounting to Rs. 80,000.00 thousand for acquiring a property that will
serve as a dedicated space for business operations, including customer support, the marketing team, and a studio.
This strategic investment will not only create a valuable asset for the company but will also enhance profitability
by significantly reducing the ongoing rental expenses incurred for leased properties and mitigating risks associated
with rented or leased premises.
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Currently, the company operates out of leased properties, including its registered office and other business locations,
as detailed in the "Place of Business" section in the chapter “Our Business” on page 133. The leased premises of
the company only for customer support, warehouse, registered & branch office as disclosed in RHP till point no.
32 are spread across in Delhi-NCR with total area of 65000+ Sq Ft. with a total rental amount of approximately Rs.
42 Lakhs per month excluding Maintenance.

Proposed Property Details:
e Size: A property spanning 7,500-8,000 sg. ft. across four floors.
e Space Allocation:

o Studio: ~1,000 sq. ft.

o Marketing Team: ~2,000 sq. ft.

o Customer Support: ~Rs. 4,500 sq. ft.

Quialitative Benefits of Proposed Investment:

a. All operational teams under one roof

A dedicated studio for Marketing team who conceptualize, produce and promote the products and customer support
who take regular feedbacks from customers would result in operational efficiency. The feedbacks received by
Customer support would be passed on to the marketing team better qualitative and effective promotional material.
This enhances team collaboration and productivity through seamless communication.

b. Confidentiality

A dedicated studio would help the company in maintain confidentiality by safeguarding sensitive marketing
strategies, ad campaigns and creative concepts. It also prevents leakage of proprietary information to competitors.

c. Safeguard from unambiguous rental escalation

In the past, the company has frequently faced challenges with landlords increasing rentals beyond the agreed
escalation clause during lease renewals. This has required significant time and resources to negotiate or identify new
premises, disrupting operations. In some instances, the company has even been forced to vacate fully operational
offices, leading to further challenges. Additionally, investments in interiors, including furniture and fixtures, often go
to waste during such relocations, resulting in unnecessary expenses and inefficiencies.

d. More flexibility in terms of Customization

Owning the premises enables the company to tailor the property to meet the specific needs of its staff, ensuring that
each team has a dedicated and optimized workspace designed to suit its unique workflow and requirements.

Financial Benefits of Proposed Investment:
1. Studio Rental:

The company rents studio space at an average cost of Rs. 50,000 per day. For two days a week, this translates to Rs.
1 lakh per week or approximately Rs. 52 lakhs per annum.
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2. Dedicated Customer Support

Upon analysis, reduction in current offices i.e. 4 offices in Connaught Place with total area of 4,500 SqFt and 1 office
in Vikaspuri with 2000 SqFt, company estimates a total rent saving of Rs. 8L per month (i.e. Rs. 96 Lakhs per annum).
This amount is without maintenance and average escalation of 10% per annum.

By addressing just two of these scenarios - Dedicated Customer Support and studio setup - the company would
achieve estimated annual savings of Rs. 1.50 crores without average annual escalation of 10%. If we consider the
escalation, the payback period for the proposed property, including infrastructure investments would be less than 6
Years.

Estimated Cost Breakdown:

o Property acquisition: Rs. 8.50 Crores (To be determined based on negotiations).
e Stamp Duty & Brokerage @ 10%: Rs. 0.85 Crores
e Interior work (as quoted by NVM Design & Contracts): Rs. 1.65 crores.

Estimated Funding Plan

e |PO Proceeds: Rs. 8.00 Crores.
e Internal Accruals: Rs. 3.00 Crores

This investment represents a strategic move toward operational efficiency, asset creation, and cost optimization,
paving the way for sustained growth and profitability.

The company has received quotation for two properties. The details of the vendor and of the properties are
mentioned herein below:

e Details of the Vendor

Table A
SNo. Particulars ' Details
1. Name of the vendor Proliving Advisors
2. Address of the vendor House No 44, Gali No 1, Sai Kunj, Nayagaon,
Gurugram, Haryana - 122102

3. Descriptions of the vendor Sole Proprietorship

4. Occupation of the vendor Real Estate Consultant

5. The amount paid or payable in cash, shares or | Since quotations have been received for 2 properties.

debentures to the vendor and, where there is more | The price payable for purchase consideration is Rs.
than one separate vendor, or the issuer is a sub | 85,000.00 Thousands for option 1 and Rs.
purchaser, the amount so paid or payable to each | 90,0000.00 Thousands for option 2.

vendor, specifying separately the amount, if any,
paid or payable for goodwill The complete details of the properties mentioned in
guotations are provided below in “Table B

6. Nature of the title or interest in such property | The property to be acquired by the Company is
acquired or to be acquired by the issuer freehold property.

7. Short particulars of every transaction relating to the | Not applicable

property completed within the two preceding years,
in which any vendor of the property to the issuer or
any person who is, or was at the time of the
transaction, a promoter, or a director or proposed
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director of the issuer had any interest, direct or
indirect, specifying the date of the transaction and
the name of such promoter, director or proposed
director and stating the amount payable by or to
such vendor, promoter, director or proposed
director in respect of the transaction.

The property to which the above clauses apply is a | The details of the properties are provided below in
property purchased or acquired by the issuer or | “Table B”, along with all necessary information.
proposed to be purchased or acquired, which is to
be paid for wholly or partly out of the proceeds of
the issue or the purchase or acquisition of which
has not been completed as of the date of the draft
offer document or offer document, as the case may
be.

Details of the Properties as mentioned in quotations

Table B

Option | Plot size of the Built up area Purchase Location Funded by Issue
No. Property consideration proceeds

payable (Amount in
(Amount in Thousands)

Thousands)

250 sq. mtr. 7500 sq. ft. 85,000.00 Udyog Vihar Phase | 80,000.00
V Gurgaon.

250 sg. mtr. 8000 sq. ft. 90,000.00 Udyog Vihar Phase | 80,000.00
V Gurgaon.

Note:

1. The purchase price of the property above-mentioned are tentative. The rates/purchase consideration may
change due to factors including but not limited to market or economic conditions.

2. In case of any increase in purchase consideration, the same will be funded by the company through internal
accruals.

3. The purchase consideration does not include any applicable statutory or regulatory fee, duty, charges. It is
exclusive of all registration charges and stamp duties. The same will be met by the company through internal
accrual.

4. The company has entered into a tripartite “Letter of Intent” with the vendor (Proliving Advisors), seller and
company (buyer) dated October 21, 2024. The said letter of intent has been entered for the property with Plot
Area 250 sg. mtr. with built up area of 7500 sq. ft having purchase consideration of Rs. 85,000.00 (in
Thousands). As per one of the conditions of letter of intent, the company has paid token amount of Rs. 500.00
(in Thousands) and due diligence of property is underway.

5. The company, vendor (Proliving Advisors) and seller are not in any way related to each other.

The features for property mentioned at Option No. 1 are:

1. The property consists of Basement, Stilt Parking, Ground Floor, First Floor, Second Floor.
2. The property was constructed around 5-10 years ago.

3. The property in located at internal location with the road width of 15 meters.

The features for property mentioned at Option No. 2 are:

1. The property consists of Basement, Stilt Parking, Ground Floor, First Floor, Second Floor.
2. The property is newly constructed.

3. The property in located at main road location with the road width of 30 meters.

Page 86 of 422




SAT KARTAR

4. Investment in Technology

Our company intends to deploy Rs. 50,000.00 Thousands out of net proceeds towards Investment in Technology.
The bifurcation of Rs. 50,000.00 Thousand shall be as follows:
(Rupees in thousands)

. Amount

S No. Particular
A Development of Application 12,500.00
B. Information technology Infrastructure setup 27,500.00
C. Artificial Intelligence Voice BOT 10,000.00
Total 50,000.00

Note: The difference of the amount intended to utilize and the quotation will be borne by the company from internal
accruals.

Note: No, second hand equipment would be purchased from the issue proceeds.
A. Development of Application

Our company intends to deploy Rs. 12,500.00 thousands in development of application. This is an app for health-
conscious individuals. For the development of app, we are required to set up IT infrastructure and human resources.
The individuals to be hired shall be permanent employees of the company. This employment is for the purpose of
development of app and its continuous upgradation and maintenance to keep it running at all times and meeting the
customer’s needs based on the feedback received.

The company has not developed any such application in past. However, the company has developed inhouse Customer
Relationship Management software and has also developed and maintaining the website of the company internally
demonstrating our capability in web development. Also, the company has an IT department. The detail of which are
mentioned in “Department Wise Employee Bifurcation” in the chapter “Our Business” of this Red Herring
Prospectus. We understand that the skill set and expertise required to develop web based apps and mobile apps are
different, so we want to hire the necessary skills and knowledge to develop this mobile app.

The basis of estimation for payment of remuneration to the required personnel hired for development of application
has been estimated on the basis of prevailing industry rates, current remuneration packages, work experiences etc.
assessed through resources like “Glassdoor” link of which has been provided in the below table.

Glassdoor is a platform for both companies and individuals. This website provides information with regard to job
search, monetary compensation based on their experience, insights with regard to interview in company, other
aspects about the company etc. Glassdoor shows the interests or parameters for both employee and employer.

The app will contain following features:

1. User Authentication and Profiling: The first step is to create a secured database of our customers with health
history, problems and treatments/goals. This will be achieved by creating a basic profile of the individuals
containing basic information such as Name, Date of Birth, Gender, contact information. Thereafter, to cater
better to the individual a brief description of their medical history, allergies, chronic conditions, current
medication and course of treatment will be captured.

2. Ayurveda Medicine Catalog: Once a profile is created, the user will be able to see and access all the ayurveda
products (medicines and supplements) offered by our company with detailed product description such as dosage,
ingredients, usage instruction and how to carry out the intended purchase.
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3. Virtual consultations: We also intend to provide consultations from ayurveda doctors on a real time basis. The
consumer can choose the time as per their convenience. Both voice and video consultation will be provided, and
calls shall be encrypted. The app will also provide reminders by way of notification for follow up consultations.

4. Test reports and Health metrics: Individuals can also securely upload their test reports such as lab reports,
imaging results and other documents.

5. Personalization: The app will be able to provide personalized experience, on the basis of medical profile
created. The experience shall be in the form of health recommendations, personalized health advice, notification
to upload health metrics, follow up on consultations.

6. Artificial Intelligence Bot: An artificial intelligence BOT will be created in the app itself that will provide
tailored information to the patients and identify trends and patterns in the health data and user behavior and offer
predictive analysis.

Further, we will require the following expenditure for development of app:
(Amount in Thousands)

SNo.  Particular Amount

A. Resource 10,270.00
B. AWS Servers 2,230.00
Total 12,500.00

Note: The difference of the amount intended to utilize and the quotation will be borne by the company from internal
accruals.

The resources required for the development of app are mentioned herein below:
(Amount in Thousands)

Link of the Market Standard for Salary for

Total
Resources

Salar
Resource / y

Infrastructure Qty (p.ap.p Amount
|

Requirement ' )

Product Management

https://www.glassdoor.co.in/Salaries/new-
1 | Product Manager 1 | 1800.00 1,800.00 delhi-product-manager-salary-

SRCH I1L.0,9 IM1083 K0O10,25.htm
https://www.glassdoor.co.in/Salaries/new-
2 | Project Manager 1| 1600.00 1,600.00 delhi-project-manager-salary-
SRCH 1L.0.9 IM1083 K0O10.25.htm

Engineers

https://www.glassdoor.co.in/Salaries/new-
3 | SDE — Mobile App 2| 850.00 1,700.00 delhi-sde2-salary-
SRCH 1L.0.9 IM1083 KO10.14.htm
https://www.glassdoor.co.in/Salaries/api-
developer-salary-SRCH KOO0,13.htm
https://www.glassdoor.co.in/Salaries/ai-
engineer-salary-SRCH KOO0.11.htm
https://www.glassdoor.co.in/Salaries/new-
6 | UX 1] 750.00 750.00 delhi-ux-designer-salary-
SRCH 1L.0.9 IM1083 KO10.,21.htm

4 | SDE - API 3| 800.00 2,400.00

5 | SDE - Al 1] 1200.00 1,200.00

Page 88 of 422


https://www.glassdoor.co.in/Salaries/new-delhi-product-manager-salary-SRCH_IL.0,9_IM1083_KO10,25.htm
https://www.glassdoor.co.in/Salaries/new-delhi-product-manager-salary-SRCH_IL.0,9_IM1083_KO10,25.htm
https://www.glassdoor.co.in/Salaries/new-delhi-product-manager-salary-SRCH_IL.0,9_IM1083_KO10,25.htm
https://www.glassdoor.co.in/Salaries/new-delhi-project-manager-salary-SRCH_IL.0,9_IM1083_KO10,25.htm
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https://www.glassdoor.co.in/Salaries/new-delhi-project-manager-salary-SRCH_IL.0,9_IM1083_KO10,25.htm
https://www.glassdoor.co.in/Salaries/new-delhi-sde2-salary-SRCH_IL.0,9_IM1083_KO10,14.htm
https://www.glassdoor.co.in/Salaries/new-delhi-sde2-salary-SRCH_IL.0,9_IM1083_KO10,14.htm
https://www.glassdoor.co.in/Salaries/new-delhi-sde2-salary-SRCH_IL.0,9_IM1083_KO10,14.htm
https://www.glassdoor.co.in/Salaries/api-developer-salary-SRCH_KO0,13.htm
https://www.glassdoor.co.in/Salaries/api-developer-salary-SRCH_KO0,13.htm
https://www.glassdoor.co.in/Salaries/ai-engineer-salary-SRCH_KO0,11.htm
https://www.glassdoor.co.in/Salaries/ai-engineer-salary-SRCH_KO0,11.htm
https://www.glassdoor.co.in/Salaries/new-delhi-ux-designer-salary-SRCH_IL.0,9_IM1083_KO10,21.htm
https://www.glassdoor.co.in/Salaries/new-delhi-ux-designer-salary-SRCH_IL.0,9_IM1083_KO10,21.htm
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https://www.glassdoor.co.in/Salaries/ui-
7| ul 2| 650.00 1,300.00 designer-salary-SRCH KOO0.11.htm
https://www.glassdoor.co.in/Salaries/senior-ga-
engineer-salary-SRCH_KO0,18.htm

8| QA 2| 750.00 1,500.00
https://www.glassdoor.co.in/Salaries/new-
delhi-ga-engineer-salary-
SRCH IL.0,9 IM1083 KO10,21.htm
https://www.glassdoor.co.in/Salaries/new-
9 [ DevOps 1 750.00 750.00 delhi-devops-engineer-salary-
) SRCH 1L.0,9 IM1083 K0O10,25.htm

Content Developer
https://www.glassdoor.co.in/Salaries/new-
10 | Writers 2 | 300.00 600.00 delhi-content-writer-salary-
SRCH 1L.0,9 IM1083 K010,24.htm
Hardware and Infrastructure

11 AWS_ Server and ) ) 2202.85 https://calculator.aws/#/estimate?id=ab136ced3
Services T 786286¢f56318562307157fc4f37ac2

Total 15,802.85

*Per annum per person.

The quotations of AWS servers and services are available on amazon the link. The quotations are valid as on the
date of Red Herring Prospectus. The Details of the same is mentioned herein below:
(https://calculator.aws/#/estimate?id=ab136ced3786286¢f56318562307157fc4f37ac2 )

Description

Service

Configuration summary

Amount

(Monthly)

Asia Web AWS Web | Number of Web Access Control Lists (Web $9.60
Pacific Application | Application | ACLs) utilized (1 per month), Number of
(Mumbai) | Firewall Firewall Rules added per Web ACL (1 per month),
(WAF) Number of Rule Groups per Web ACL (1
per month), Number of Rules inside each
Rule Group (1 per month), Number of
Managed Rule Groups per Web ACL (1 per
month)
2. | Asia Application | Application | Number of Application Load Balancers (1) $23.29
Pacific Load Load
(Mumbai) | Balancer Balancer
3. | Asia NAT VPN Working days per month (22), Number of $36.50
Pacific Gateway Connection | Site-to-Site VPN Connections (1)
(Mumbai)
4. | Asia Web app Amazon Tenancy (Shared Instances), Operating $302.76
Pacific servers EC2 system (Linux), Workload (Consistent,
(Mumbai) Number of instances: 2), Advance EC2
instance (c6a.2xlarge), Pricing strategy (On-
Demand Utilization: 100 %Utilized/Month),
Enable monitoring (disabled), EBS Storage
amount (100 GB), DT Inbound: Not selected
(0 TB per month), DT Outbound: Not
selected (0 TB per month), DT Intra-Region:
(0 TB per month)
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https://www.glassdoor.co.in/Salaries/new-delhi-qa-engineer-salary-SRCH_IL.0,9_IM1083_KO10,21.htm
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https://www.glassdoor.co.in/Salaries/new-delhi-content-writer-salary-SRCH_IL.0,9_IM1083_KO10,24.htm
https://calculator.aws/#/estimate?id=ab136ced3786286cf56318562307157fc4f37ac2
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5. | Asia Amazon Amazon Storage amount (100 GB), Storage volume $1,513.22
Pacific RDS for RDS for (General Purpose SSD (gp3)), Nodes (1),
(Mumbai) | PostgreSQL | PostgreSQL | Instance Type (db.m5.2xlarge), Utilization
(On-Demand only) (100 %Utilized/Month),
Deployment Option (Multi-AZ), Pricing
Model (OnDemand), Additional backup
storage (100 GB)
6. | Asia VPN Server | Amazon Tenancy (Shared Instances), Operating $8.91
Pacific EC2 system (Linux), Workload (Consistent,
(Mumbai) Number of instances: 1), Advance EC2
instance (t3.micro), Pricing strategy (On-
Demand Utilization: 100 %Utilized/Month),
Enable monitoring (disabled), EBS Storage
amount (8 GB), DT Inbound: Not selected
(0 TB per month), DT Outbound: Not
selected (0 TB per month), DT Intra-Region:
(0 TB per month)
7. | Asia Bandwidth | AWS Data | DT Inbound: Not selected (0 TB per month), $10.93
Pacific Transfer DT Outbound: Internet (100 GB per month),
(Mumbai) DT Intra-Region: (0 TB per month)
8. | Asia Backup S3 Standard | S3 Standard storage (300 GB per month), $7.55
Pacific PUT, COPY, POST, LIST requests to S3
(Mumbai) Standard (10000), GET, SELECT, and all
other requests from S3 Standard (10000)
9. | Asia Simple Standard DT Inbound: Not selected (0 TB per month), $1.04
Pacific Notification | topics DT Outbound: Not selected (0 TB per
(Mumbai) | Service month), Requests (1 million per month),
HTTP/HTTPS Notifications (1 million per
month), Mobile Push Notifications (1
million per month)
10.| Asia CloudWatch | Amazon Number of Metrics (includes detailed and $3.48
Pacific CloudWatch | custom  metrics) (5), GetMetricData:
(Mumbai) Number of metrics requested (10000),
GetMetricWidgetImage: Number of metrics
requested (10000), Standard Logs: Data
Ingested (1 GB), Logs Delivered to
CloudWatch Logs: Data Ingested (1 GB),
Logs Delivered to S3: Data Ingested (1 GB),
Number of Dashboards (2)
11.| Asia CloudTrail | AWS Management events units (millions), Write $1.00
Pacific CloudTrail | management trails (1), Read management
(Mumbai) trails (1), Data events units (millions), S3
trails (1), Lambda trails (1), Insight events
units (millions), Trails with Insight events
(1), Write management events (1 per
month), Read management events (1 per
month), S3 operations (1 per month),
Number of write management events
analyzed ( per month)
12.| Asia GuardDuty | Amazon EC2 VPC Flow Log Analysis (2 GB per $4.40
Pacific GuardDuty | month), EC2 DNS Query Log Analysis (2
(Mumbai) GB per month)
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13.| Asia Amazon Amazon Cache memory size (GB) (None), $5.67
Pacific API API WebSocket message units (millions), REST
(Mumbai) | Gateway Gateway APl request units (millions), Average
message size (32 KB), HTTP API requests
units (millions), Average size of each
request (34 KB), Requests (1 per month),
Requests (1 per month), Messages (1 per
month), Average connection duration (5
seconds), Average connection rate (2 per

second)
14.| Asia AWS AWS Architecture (x86), Amount of ephemeral $0.08
Pacific Lambda Lambda storage allocated (2 GB), Architecture
(Mumbai) (x86), Invoke Mode (Buffered), Number of
requests (10000 per day)
15.| Asia Amazon Amazon Number of speech requests (Request and $258.50
Pacific Lex Lex Response Interaction) (15000), Number of
(Singapore) text requests (Request and Response

Interaction) (50000), Number of speech
intervals (4000), Number of text requests
(Streaming Conversation) (30000), Number
of training minutes (Automated Chatbot)

(150)
Monthly Cost (USD) $2,186.93
Monthly Charges in INR Thousands 183.57
Yearly Charges in INR Thousands 2,202.85

Note: As on September 09, 2024, 1 USD = Rs. 83.94/.

Further, we have taken Quotations from M/s Krishna Enterprises, for hiring to be done by the company for the
application development, the details of which are given below:

(Amount in Thousands)
Resource / Infrastructure Requirement : Total

Amount
Product Management
1 Product Manager 1 1800.00 1,800.00
Project Manager 1 1700.00 1,700.00
Engineers
3 SDE (Software Development Engineer) — Mobile App 2 700.00 1,400.00
4 SDE (Software Development Engineer) — API 3 700.00 2,100.00
5 SDE (Software Development Engineer) — Al 1 1200.00 1,200.00
6 | UX Designer 1 700.00 700.00
7 Ul Designer 2 700.00 1,400.00
8 Software Tester (QA) 2 700.00 1,400.00
9 | DevOps Engineer 1 700.00 700.00
Content Developer
10 | Writers | 2 | 300.00 600.00
Total 13,000.00

*Per annum per person
Notes:

e Date of Quotation is September 16, 2024.
e Validity of the Quotation is 1 year i.e., September 15, 2025.
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The above Quotation excludes the value of Services charges, the same shall be borne by the Company from its
internal sources.

In case of any increase or fluctuation in salary market standards or the given quotation, the same will be funded
by the company through internal accruals.

Setting up Information Technology infrastructure

Our company intends to deploy Rs. 27,500.00 thousand in setting up information technology infrastructure. This
infrastructure will improve our existing information technology infrastructure. Currently, all departmental desktops
are leased and may soon become outdated in terms of configuration. This upgrade will revamp our existing system,
improve day-to-day operations. Further, the rent paid on these leased desktops will reduce significantly and will
add to the EBITDA thereby increasing operating profit. The infrastructure shall involve the purchase of new
desktops, servers for diallers and CRM software.

1.

Desktops: The purchase of a desktop will be for our customer support team and developers. The desktop for
customer support will feature the latest processors, enabling efficient handling of day-to-day activities such as
call management, order processing, and running resource-intensive software. High performance PC/Desktops
will be provided to developers for tasks like software development, graphic design, video editing, and complex
problem-solving.

Servers for Dialer Software: In order to provide smooth and effective connectivity, we’ll deploy upgraded
servers to host dialling software. These servers will act as centralized command centers, managing and
orchestrating the dialing process across various computers and calling device. Having two application servers
and two database servers ensures scalability, flexibility for future expansion, and enhances data security and
redundancy.

Servers for CRM software: Our Customer Relationship Management (CRM) software plays a crucial role in
managing interactions and relationships with customers. It maintains customer contact information, transaction
history, and preferences. Currently our CRM software is hosted on Amazon Web Services (AWS) servers and
we plan to migrate the same from AWS to in house servers. Migrating our CRM software from AWS to in-
house servers offers:

a. Increased Security & Control

b. Cost Savings & Reduced Dependence

c. Data Sovereignty & Customization

d. Improved Performance

Note: Our company has received quotations from 2 vendors details of which are mentioned herein below.
Furthermore, in case of any increase in the price of the quotation the incremental amount shall be funded by
the company through internal accrual.

Bin2Green Solutions Pvt Ltd dated September 12, 2024
(Vendor — 1)

Item and description Quantity Rate Amount
(per piece) (in Thousands)
Desktops
1. Dell Processor 13th Gen i5-13500; 300 pieces 66,500.40 19,950.12

RAM (GB) 8; SSD (GB) 256 NVMe;
Monitor 20 inches; Warranty 4 year.
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2. PCs for Developers: Dell Processor 13th | 10 pieces 1,21,500.00 1,215.00
Gen Intel Core i7- 13700K;
RAM (GB) 16; Graphics Card 4;
SSD (GB) 512 NVMe;
Monitor 22 inches; Warranty 5 year.
Servers for Dialer Software
3. Asterix Server- Dell (Server Dialler) | 2 pieces 5,28,969.20 1,057.94
Processor Intel Xeon Silver 4310 Core
24; RAM (GB) 32; SSD (GB) 460;
Warranty 3 year (Basic).
4. Database Server -Dell (Server Dialler) 2 pieces 10,79,846.04 2,159.69
Processor Intel Xeon Gold 6338 Core 32;
RAM (GB) 64; SSD (GB) 480;
Warranty 3 year (Basic).

Serve for CRM software
5. Application Server-Dell (Server CRM) 2 pieces 5,33,769.57 1,067.54
Processor Intel Xeon Silver 4314

Core 16; RAM (GB) 32;

SSD (GB) 480; Warranty 3 year (Basic).
6. Database Server -Dell (Server CRM) 2 pieces 10,79,846.04 2,159.69
Processor Intel Xeon Gold 6338

Core 32; RAM (GB) 64; SSD (GB) 480;
Warranty 3 year (Basic).

Total 27,609.98

Note:

1. The date of Quotation is September 12, 2024, which is valid for 180 days.

2. The purchase price mentioned is exclusive of GST.

3. The difference of the amount intended to utilize and the quotation will be borne by the company from
internal accruals.

Diginet Solutions dated January 02, 2025
Vendor — 2

Item and description Quantity Rate Amount
(per piece) (in Thousands)
Desktops
1. Desktop For Agents-HP Processor Intel | 300 pieces 55,900.00 16,770.00

Core i5- 12400; RAM (GB) 8;

SSD (GB) 256 NVMe;

Monitor 19.5 inches; Warranty 3 year;
2. PCs For Developers-HP 10 pieces 1,55,000.00 1,550.00
Processor Intel Core i9-12900;
RAM (GB) 8; Graphics Card 8;
SSD (GB) 256; Monitor 24 inches;
Warranty 3 years.

Servers for Dialer Software
3. Asterix Server- HP (Server Dialler) 2 pieces 11,21,500.00 2,243.00
Processor INT Xeon-G 6342;
CPU for HPE; Core 24;

RAM (GB) 32; SSD (GB) 960;
Warranty 5 year;

4. Database Server -Dell (Server Dialler) 2 pieces 11,71,000.00 2,342.00
Processor INT Xeon-G 6342;

CPU for HPE 2;

Core 32; RAM (GB) 64; SSD (GB) 600;
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| Warranty 5 year. | | |
Serve for CRM software

5. Application Server-HP (Server CRM) 2 pieces 12,94,000.00 2,588.00
Processor INT Xeon-G 6346;
CPU for HPE; Core 24;
RAM (GB) 32; SSD (GB) 960;
Warranty 5 years
6. Database Server -HP (Server CRM) 2 pieces 25,58,000.00 5,116.00
Processor Intel Xeon-G;
6242 FIO Kit for DL580 G10 Core 64;
RAM (GB) 128; SSD (GB) 960 (NVMe);
Warranty 5 years.

Total 30,609.00

Note:
1. The date of Quotation is January 02, 2025, which is valid for 90 days.
2. The purchase price mentioned is exclusive of GST.
3. The difference of the amount intended to utilize and the quotation will be borne by the company from
internal accruals.

C. Artificial Intelligence Voice BOT: Our company intends to deploy an Artificial Intelligence voice BOT in
our infrastructure. This voice BOT is basically an artificial assistant that is powered by advanced natural
language processing (NLP) and machine learning algorithms, who can communicate with people to solve their
gueries until it is assigned to a customer representative. The BOT can handle the customers up to a certain
level. This installation will help the company in handling the potential consumers who are inadvertently
abstained from connecting to our customer support due to long waiting time or after business hours.
Furthermore, this bot will also provide the transcript of the calls handled by it, thereby making us aware of
consumers, their inquiries and follow-up action.

This is multi-lingual BOT will be able to handle sales queries and provide customer support in Hindi, English
and regional languages. The BOT integrates with our existing systems to provide a unified and efficient
experience. Our company has obtained quotations which is valid on the date of this RHP. Any appreciation in
price of the quotation, the same shall be met by internal accrual.
(Amount in Thousands)
Description Unit cost No. of Total Cost

Users (In Rupees)

1. | Haloocom HEXA Al VOICE BOT solution & supports | 26,23,000 4 Unit 10,492.00

Sip / PRI Trunk as well (120 Channel Support) -
6 Languages Option included (2 is default)
2. | Additional 3 Months Implementation & Support Cost 2,50,000 | Lumpsum 250.00
(Machine Training/Learning time required is total 90 (L/S)
days,)
3. | Basic CRM Integration (Lead Push & Post Call API) Lumpsum (L/S) Free
Total | 10,742.00

Note:

a) Name of the vendor is Haloocom Technologies Private Limited.

b)  The date of Quotation is January 03, 2025, which is valid for 90 days.

c) The purchase price mentioned is exclusive of GST.

d) L/S (Lump sum) is used where unit of cost / no users cannot be defined.

e) Incase of any appreciation in purchase price, the same shall be met through internal accrual.
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5. General Corporate Purpose

Our Company intends to deploy the balance Net Proceeds aggregating Rs. [e] thousands for General Corporate
Purposes subject to such utilization not exceeding 25% of the Gross Proceeds, in compliance with the SEBI
Regulations, including but not limited or restricted to, strategic initiatives, strengthening our marketing network &
capability, meeting exigencies, brand building exercises in order to strengthen our operations. Our management, in
accordance with the policies of our Board, will have flexibility in utilizing the proceeds earmarked for General
Corporate Purposes.

6. Issue Related Expenses
The expenses for this Issue include issue management fees, underwriting fees, registrar fees, legal advisor fees,

printing and distribution expenses, advertisement expenses, depository charges and listing fees to the Stock
Exchange, among others. The total expenses for this Issue are estimated not to exceed Rs. [e] Thousands.

Particulars Amount % of Total
(Rs. in | Expenses
Thousands)
Book Running Lead manager(s) fees including underwriting [e] [e]
commission.
2 Brokerage, selling commission and upload fees. [e] [o]
3 Registrars to the issue [e] [e]
4 Legal Advisors [e] [e]
5 Printing, advertising and marketing expenses [e] [e]
6 Regulators including stock exchanges [e] [e]
7 Others, if any [e] [e]
(Peer Review Auditors, and other misc. expenses)
Total [e] [o]
Notes:

1. Issue expenses including applicable taxes.

2. Selling commission payable to the members of the CDPs, RTA, SCSBs on the portion of RII, NII would be as follows:

- Portion for Rlls 0.01% (exclusive of GST) valid per allotment

- Portion for NIIs 0.01% (exclusive of GST) valid per allotment.

3. Percentage of the amount received against the Equity Shares Allotted (i.e. the product of the number of Equity Shares and
the Issue Price)

4. The members of RTA and CDPs will be entitled to application charges of Rs. 5/- (plus applicable taxes) as per valid allotment.
The terminal from which the application form has been uploaded will be taken into account in order to determine the total
application charges payable to the relevant RTA/CDP.

5. Registered Brokers will be entitled to a commission of Rs. 5/- (plus applicable taxes), per allotment, procured from RII, NII
and submitted to the SCSBs for processing. The terminal from which the application has been uploaded will be taken into
account in order to determine the total processing fees payable to the relevant Registered Broker.

6. SCSBs would be entitled to a processing fee of Rs. 5/- (Plus applicable taxes) for processing the application forms, for valid
allotments, procured by the members of the Registered Brokers, RTAs and CDPs and submitted to them.

MEANS OF FINANCE
(Amount in Thousands)

IPO Proceeds (o]
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APPRAISAL BY APPRAISING AGENCY

The fund requirement and deployment are based on internal management estimates and has not been appraised by
any bank or financial institution.

SCHEDULE OF IMPLEMENTATION

We propose to deploy the Net Proceeds for the previously mentioned purposes in accordance with the
estimated schedule of implementation and deployment of funds set forth in the table below.

(Amount in Thousands)
Amount to be Expenses  Estimated Utilisation Estimated

) funded from incurred till of Net Proceeds Utilisation of Net
Particulars Net Proceeds December 15, (F.Y. 2024-25) Proceeds
(F.Y. 2025-26)
1 Unidentified 50,000.00 Nil - 50,000.00
Acquisition (In
India or
Abroad)
2 Marketing and 1,10,000.00 Nil 82,500.00 27,500.00
Advertisement
3 Capital 80,000.00 500.00 80,000.00 -
Expenditures
4 Investment in 50,000.00 Nil 35,000.00 15,000.00
Technology
5 General [e] [e] [e] [e]
Corporate
Purposes
Total [e] [e] [e] [e]

Note: The figures are indicative only, it may vary. The final figures will be given in the prospectus.
*As per the certificate given by M/s Nidhi Bansal & Co., Chartered Accountant, dated January 03, 2025.

To the extent our Company is unable to utilise any portion of the Net Proceeds towards the Objects, as per the
estimated schedule of deployment specified above, our Company shall deploy the Net Proceeds in the subsequent
Financial Years towards the Objects.

DEPLOYMENT OF FUNDS

The Company has received the Sources and Deployment Funds Certificate dated January 03, 2025, from M/s Nidhi
Bansal & Co., Chartered Accountants. The company has incurred an amount of Rs. 75.00 thousands towards issue
expenses till December 15, 2024.

INTERIM USE OF FUNDS

Pending utilization for the purposes described above, our Company intends to invest the funds in with scheduled
commercial banks included in the second schedule of Reserve Bank of India Act, 1934. Our management, in
accordance with the policies established by our Board of Directors from time to time, will deploy the Net Proceeds.
Further, our Board of Directors hereby undertake that full recovery of the said interim investments shall be made
without any sort of delay as and when need arises for utilization of process for the objects of the issue.
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BRIDGE FINANCING FACILITIES

Our Company has not raised any bridge loans from any bank or financial institution as on the date of this Red
Herring Prospectus, which are proposed to be repaid from the Net Proceeds. However, depending on business
exigencies, our Company may consider raising bridge financing for the Net Proceeds for Object of the Issue.

MONITORING UTILIZATION OF FUNDS

As the Net Proceeds of the Issue will be less than Rs. 100.00 Crores, under the SEBI (ICDR) Regulations it is not
mandatory for us to appoint a monitoring agency. However, our Company has appointed a Monitoring Agency
naming M/s Care Ratings Limiited for monitoring the utilization of Gross Proceeds. Our Audit Committee and the
Monitoring Agency will monitor the utilization of the Gross Proceeds till utilization of the proceeds. Our Company
undertakes to place the report(s) of the Monitoring Agency on receipt before the Audit Committee without any
delay. Our Company will disclose the utilization of the Gross Proceeds, including interim use under a separate head
in its balance sheet for such fiscal periods as required under the SEBI ICDR Regulations, the SEBI Listing
Regulations and any other applicable laws or regulations, clearly specifying the purposes for which the Gross
Proceeds have been utilized. Our Company will also, in its balance sheet for the applicable fiscal periods, provide
details, if any, in relation to all such Gross Proceeds that have not been utilized, if any, of such currently unutilized
Gross Proceeds. Pursuant to Regulation 32(3) of the SEBI Listing Regulations, our Company shall, on a half-yearly
basis, disclose to the Audit Committee the uses and applications of the Gross Proceeds. On an annual basis, our
Company shall prepare a statement of funds utilized for purposes other than those stated in this Red Herring
Prospectus and place it before the Audit Committee and make other disclosures as may be required until such time
as the Gross Proceeds remain unutilized. Such disclosure shall be made only until such time that all the Gross
Proceeds have been utilized in full. The statement shall be certified by the statutory auditor of our Company.
Furthermore, in accordance with Regulation 32(1) of the SEBI Listing Regulations, our Comp any shall furnish to
the Stock Exchanges on a half yearly basis, a statement indicating (i) deviations, if any, in the actual utilization of
the proceeds of the Issue from the objects of the Issue as stated above; and (ii) details of category wise variations
in the actual utilization of the proceeds of the Issue from the objects of the Issue as stated above. This information
will also be uploaded onto our website.

VARIATION IN OBJECTS

In accordance with Section 13(8) and Section 27 of the Companies Act, 2013 and applicable rules, our Company
shall not vary the objects of the Issue without our Company being authorised to do so by the Shareholders by way
of a special resolution through postal ballot. In addition, the notice issued to the Shareholders in relation to the
passing of such special resolution (the Postal Ballot Notice or E-Voting) shall specify the prescribed details as
required under the Companies Act and applicable rules. The Postal Ballot Notice shall simultaneously be published
in the newspapers, one in English and one in the vernacular language of the jurisdiction where the Registered Office
is situated. Our Promoters or controlling Shareholders will be required to provide an exit opportunity to such
Shareholders who do not agree to the proposal to vary the objects, at such price, and in such manner, as may be
prescribed by SEBI, in this regard.

OTHER CONFIRMATIONS
No part of the issue proceeds will be paid as consideration to promoters, directors, key managerial personnel,
associates or group companies except in the normal course of business and as disclosed in the sections titled. Our

Promoters, Our Promoters Group and Our Management as mentioned on page nos. 211, 219 and 191 of this Red
Herring Prospectus.

This space has been left blank intentionally.
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BASIS FOR ISSUE PRICE

Investors should read the following summary with the section titled “Risk Factors”, the details about our Company
under the section titled "Our Business™ and its financial statements under the section titled "Financial Information
of the Company" beginning on page 27, 133 and 233 respectively of the Red Herring Prospectus. The trading price
of the Equity Shares of our Company could decline due to these risks and the investor may lose all or part of his
investment.

The Price Band/ Issue Price shall be determined by our Company in consultation with the Book Running Lead
Manager on the basis of the assessment of market demand for the Equity Shares through the Book Building Process
and on the basis of qualitative and quantitative factors. The face value of the Equity Shares is Rs. 10/- each and the
Issue Price is [®].

QUALITATIVE FACTORS
Some of the qualitative factors, which form the basis for computing the price, are:

Operating on D2C model.

Effective market anticipation.
Cordial relations with our customers.
Having PAN India Presence.
Emerging segment in India.

ok~ e

For further details, refer heading chapter titled -Our Business beginning on page 133 of this Red Herring Prospectus.
QUANTITATIVE FACTORS

Information presented below relating to the Company is based on the Restated Financial Statements. Some of the
guantitative factors which form the basis or computing the price are as follows:

1. Basic & Diluted Earnings Per Share (EPS):
Financial Year EPS (Basic & Diluted) Weight
2023-24 22.52 3.00
2022-23 3.58 2.00
2021-22 1.98 1.00
Weighted Average EPS 12.78
For the period ended on December 15, 2024 5.10

Note:

a) EPS Calculations have been done in accordance with Accounting Standard 20 - Earning per share issued by
the Institute of Chartered Accountants of India.

b) Basic earnings per share is calculated by dividing the net profit or loss for the year attributable to equity
shareholders by the weighted average number of equity shares outstanding during the year. Partly paid equity
shares are treated as a fraction of an equity share to the extent that they were entitled to participate in dividends
relative to a fully paid equity share during the reporting year.

c) Weighted Average number of Equity Shares is the number of Equity Shares outstanding at the beginning of
the year/period adjusted by the number of Equity Shares issued during year/period multiplied by the time
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weighting factor. The time weighting factor is the number of days for which the specific shares are outstanding

as a proportion of total number of days during the year.

d) For the purpose of calculating diluted earnings per share, the net profit or loss for the year attributable to equity
shareholders and the weighted average number of shares outstanding during the year are adjusted for the effects

of all dilutive potential equity shares.

2. Price to Earnings (P/E) ratio in relation to Issue Price of Rs. [e] per Equity Share of face value Rs.

10/- each fully paid up.

Particulars P/E Ratio

P/E ratio based on the Basic & Diluted EPS, as restated for FY 2023-2024

[e]

P/E ratio based on the Basic & Diluted EPS, as restated for FY 2022-2023

P/E ratio based on the Basic & Diluted EPS, as restated for FY 2021-2022

P/E ratio based on the Weighted Average EPS, as restated

[e]
[e]
[e]

*Not Annualized

Industry P/E

*Highest

64.90

**|_owest

(182.66)

***Average”

64.90

*We have taken the lowest P/E from the P/E of Listed Industry Peers.
** We have taken the highest P/E from the P/E of Listed Industry Peers.
*** Average of Lowest and Highest Industry P/E.

~ Negative P/E ratio is not considered.

3. Return on Net Worth (RONW)

Financial Year

Return on Net Worth (%) Weight

For the period ended on December 15, 2024

2023-24 66.84% 3
2022-23 76.53% 2
2021-22 180.42% 1
Weighted Average RONW 89.00%

34.12%

Note:

a) Return on Net Worth (%) = Net Profit after tax attributable to owners of the Company, as restated /Net worth

as restated as at year end.

b) Weighted average = Aggregate of year-wise weighted RoNW divided by the aggregate of weights i.e. (RONW

x Weight) for each year/Total of weights

c) Net worth is aggregate value of the paid-up share capital of the Company and reserves and surplus, excluding

revaluation reserves and attributable to equity holders.

4. Net Asset Value per Equity Share

Particulars Net Asset Value (NAV) in Rs.

NAYV as on March 31, 2024 33.69
NAYV as on March 31, 2023 4.68
NAYV as on March 31, 2022 1.10
NAYV as on December 15, 2024 14.93
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NAV after the Offer- at Cap Price 32.44
NAYV after the Offer- at Floor Price 31.88
Issue Price [o]

Note: Net Asset Value has been calculated as per the following formula:
NAV = Net worth excluding preference share capital and revaluation reserve/Outstanding number of Equity
shares outstanding during the year or period

5. Comparison with industry peers
Face Value .P/E PA.T
Name of the company (Per Share) EPS Ratio** (Amountin
*  Thousand)
1 Sat Kartar Shopping Limited 10.00 -| 2252 - 63,054.96
2 Jeena Sikho Lifecare Limited 10.00 | 2,360.60 | 27.84 64.90 | 6,92,063.00
3 Kerala Ayurveda Limited 10.00 | 428.10 | (1.47) | (182.66) (27.05)

*Sourced from Annual Reports, Audited Financials, NSE or BSE.
**Current Market Price is taken as closing price on January 03, 2025.
***We have mentioned P/E Ratio as available on the website of NSE and BSE.

Note: Industry Peer may be modified for finalization of Issue Price before filing prospectus with ROC.

Notes:

. Considering the nature and turnover of business of the Company the peer are not strictly comparable.
However, the same has been included for broader comparison.

. The figures for Sat Kartar Shopping Limited are based on the restated financial results for the year ended
March 31, 2024.

. The figures (except PE) for the peer group are based on standalone audited results for the respective year
ended March 31, 2024.

For further details, see section titled Risk Factors beginning on page 27 and the financials of the Company including
profitability and return ratios, as set out in the section titled Auditors Report and Financial Information of Our
Company beginning on page 233 of this Red Herring Prospectus for a more informed view.

Key financial and operational performance indicators (“KPIs”)

Our company considers that KPIs included herein below have a bearing for arriving at the basis for Offer Price.
The KPIs disclosed below have been approved by a resolution of our Audit Committee date January 03, 2025.
Further, the KPIs herein have been certified by M/s Nidhi Bansal & Co., Chartered Accountants, by their certificate
dated January 03, 2025 vide UDIN 25503070BMHBQP4859. Additionally, the Audit Committee on its meeting
dated January 03, 2025 have confirmed that other than verified and audited KPIs set out below, our company has
not disclosed to earlier investors at any point of time during the three years period prior to the date of the Red
Herring Prospectus.

For further details of our key performance indicators, see “Risk Factors, “Our Business”, “Management’s
Discussion and Analysis of Financial Condition and Results of Operations” on pages 27, 133 and 266 respectively.
We have described and defined them, where applicable, in “Definitions and Abbreviations” section on page 2. Our
Company confirms that it shall continue to disclose all the KPIs included in this section “Basis for Offer Price”, on
a periodic basis, at least once in a year (or for any lesser period as determined by the Board of our Company), for a
duration that is at least the later of (i) one year after the listing date or period specified by SEBI; or (ii) till the
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utilization of the Net Proceeds. Any change in these KPIs, during the aforementioned period, will be explained by
our Company as required under the SEBI ICDR Regulations.

1. Key metrics like revenue growth, EBIDTA Margin, PAT Margin and few balance sheet ratio are

monitored on a periodic basic for evaluating the overall performance of our Company.

KPI indicators

Particulars

(Amount in Thousands, except EPS, % and ratios)

For the
Period April

01,24 to
December
15 2024

Financial
Year ended
March 315t

2024

Financial
Year ended
March 31%,

2023

Financial
Year ended
March 31%,

2022

Revenue from operations @ 10,92,832.84 | 12,79,093.27 8,29,695.53 5,19,189.18
Growth in revenue from operations® - 54.16% 59.81% -
EBITDA® 87,828.31 1,02,392.99 52,302.51 23,007.24
EBITDA (%) Margin® 8.03% 8.01% 6.30% 4.43%
EBIDTA Growth year on year® - 95.77% 127.87% -
ROCE (%)® 47.52% 91.55% 68.84% 27.57%
Current Ratio” 1.89 1.01 0.71 1.27
Operating cash flow® (25,098.60) 70,425.27 79,742.17 22,725.07
PAT® 58,971.42 63,054.96 25,061.37 13,868.81
ROE/ RoNW®9 34.12% 66.84% 76.53% 180.42%
EPSUY 5.10 22.52 3.58 1.98
Notes:

@ Revenue from operations is the revenue generated by our Company.

@ Growth in Revenue in percentage, Year on Year

@) EBITDA is calculated as Profit before tax + Depreciation + Interest Expenses - Other Income
@ EBITDA Margin’is calculated as EBITDA divided by Revenue from Operations

©) EBITDA Growth Rate Year on Year in Percentage
© ROCE: Return on Capital Employed is calculated as EBIT divided by capital employed, which is defined as

shareholders’ equity plus long term debt

) Current Ratio: Current Asset over Current Liabilities

® Operating Cash Flow: Net cash inflow from operating activities.

@ PAT is mentioned as PAT for the period

19 ROE/RoNW is calculated PAT divided by shareholders’ equity

) EPS is mentioned as EPS for the period

KPI Explanation
Revenue from Operations is used by our management to track the revenue profile of
the business and in turn helps to assess the overall financial performance of our
Company and volume of our business.

Revenue from

operation

Revenue Growth Rate

% the company in consideration to previous period

Revenue Growth rate informs the management of annual growth rate in revenue of

EBITDA

EBITDA provides information regarding the operational efficiency of the business

EBITDA Margin (%)

EBITDA Margin (%) is an indicator of the operational profitability and financial
performance of our business
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EBITDA Growth Rate | EBITDA Growth Rate informs the management of annual growth rate in EBITDA of
% company in consideration to previous period

ROCE % ROCE provides how efficiently our Company generates earnings from the capital
employed in the business.

Current ratio indicate the company’s ability to bear its short term obligations
Operating cash flow shows whether the company is able to generate cash from day to
day business

PAT Profit after Tax is an indicator which determine the actual earning available to equity
shareholders

It is an indicator which shows how much company is generating from its available
shareholders’ funds

EPS Earning per shares is the company’s earnings available of one share of the Company
for the period

Current Ratio
Operating Cash Flow

ROE/RoNW

2. GAAP Financial Measures

GAAP Financial measures are numerical measures which are disclosed by the issuer company in accordance with
the Generally Accepted Accounting Principles (GAAP) applicable for the issuer company i.e., measures disclosed
in accordance with Indian Accounting Standards (“Ind AS”) or Accounting Standards (“AS”) notified in accordance
with Section 133 of the Companies Act, 2013, as amended (the “Act”). These measures are generally disclosed in
the financial statements of the issuer company.

On the basis of Financial statements.
(Amount in Thousands)
Financial Year | Financial Year

For the Period Financial Year

Particulars

April 01, 24 to

December 15

ended March
31t 2024

ended March
31, 2023

ended March
31t 2022

2024

Revenue from operations 10,92,832.84 12,79,093.27 8,29,695.53 5,19,189.18
Profit after tax 58,971.42 63,054.96 25,061.37 13,868.81
Cash flow from operating

activities (25,098.60) 70,425.27 79,742.17 22,725.07
Cash Flow from investing

activities 39,950.73 (26,116.11) (35,078.51) (7,595.78)
Cash Flow from financing

activities 12,178.73 (25,665.76) (48,913.19) (12,090.09)
Net Change in Cash and cash 27,030.86 18,643.40 (4,249.53) 3,039.21
equivalents

3. Non- GAAP Financial measures

Non-GAAP Financial measures are numerical measures of the Technical Guide on Disclosure and Reporting of
KPIs issuer company’s historical financial performance, financial position, or cash flows that:

i. Exclude amounts, or are subject to adjustments that have the effect of excluding amounts, that are included
in the most directly comparable measures calculated and presented in accordance with GAAP in the financial
statements of the issuer company; or

Include amounts or are subject to adjustments that have the effect of including amounts, that are excluded from the
most directly comparable measures so calculated and presented. Such adjustment items should be based on the
audited line items only, which are included in the financial statements. These Non-GAAP Financial measures are
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items which are not defined under Ind AS or AS, as applicable. Generally, if the issuer company takes a commonly
understood or defined GAAP amount and removes or adds a component of that amount that is also presented in the
financial statements, the resulting amount is considered a Non-GAAP Financial measure. As a simplified example,
if the issuer company discloses net income less restructuring charges and loss on debt extinguishment (having
determined all amounts in accordance with GAAP), the resulting performance amount, which may be labelled
“Adjusted Net Income,” is a Non-GAAP Financial measure.

On the basis of Restated financial statements.

(Amount in Thousands, except %)
Particulars For the Period | Financial Year Financial Year | Financial Year

April 01, 24 to ended March ended March ended March
December 15 3142024 31+, 2023 31,2022
2024

EBITDA 87,828.31 1,02,392.99 52,302.51 23,007.24
Gross Margin 94.46% 92.94% 94.02% 91.62%
EBITDA Margin 8.03% 8.01% 6.30% 4.43%
Working Capital 1,22,898.14 1,495.28 (25,800.31) 14,288.33
PAT Margin 5.40% 4.93% 3.02% 2.67%
Net worth 172813.95 94333.44 32748.49 7687.12

Apart from the above, Ministry of Corporate Affairs (MCA), vide its notification dated March 24, 2021, has issued
certain amendments to the Schedule 111 to the Act. Pursuant to these amendments, the below ratios are also required
to be presented in the financial statements of the companies:

On the basis of Restated financial statements.

Particulars For the Period Financial Financial Year Financial Year

April01,24to  Year ended ended March  ended March
December 15 March 315t 31, 2023 31%t 2022
2024 2024

Current ratio 1.89 1.01 0.71 1.27

Debt-equity ratio 0.23 0.19 1.15 10.60

Debt service coverage ratio 1.89 3.97 0.93 0.23

Inventory turnover ratio 3.16 16.05 14.75 11.71

Trade receivables turnover ratio 16.35 55.37 038.74 553.02

Trade payables turnover ratio 1.24 1.58 1.60 2.27

Net capital turnover ratio 6.32 13.56 2534 67.54

Net profit ratio 0.05 0.05 0.03 0.03

Return on equity ratio 0.34 0.67 0.77 1.80

Return on capital employed 0.48 0.92 0.69 0.28

Current Ratio Current Assets divided by Current Liabilities

Debt-equity ratio Total Debt divided by Net Worth

Debt service coverage ratio EBIT divided by Total Debt + Finance Cost

Inventory turnover ratio Cost of Material Sold divided by closing inventory

Trade receivables turnover ratio | Revenue from Operations divided by Closing Debtors

Trade payables turnover ratio Total Operating Expenses divided by Closing Creditors

Net capital turnover ratio Revenue from Operations divided by Working Capital
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Net profit ratio Profit after Tax divided by Revenue from Operations

Return on equity ratio Profit after Tax divided by Net Worth

Return on capital employed EBIT divided by Networth Plus Long Term Debt

This space has been left blank intentionally.
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4. Comparison of KPI with listed industry peers.

(Amount in Rs. thousands, except %)
Particulars Sat Kartar Shopping Limited ‘ Kerala Ayurveda Ltd. Jeena Sikho Lifecare Limited

Mar-24 Mar-24 Mar-23 Mar-22 Mar-23 Mar-22
Revenue from 12,79,093.27 | 8,29,695.53 | 5,19,189.18 | 6,76,213.00 | 5,91,240.00 5,57,991.00 | 32,44,089.00 | 20,38,963.00 | 14,64,532.00
Operations)
Growth in 54.16% 59.81% - 14.37% 5.96% - 59.10% 39.22% -
Revenue from
Operations ?
EBITDA ©® 1,02,392.99 52,302.51 23,007.24 | 44,432.00 | 45,582.00 75,843.00 | 9,29,877.00 | 4,60,773.00 | 1,81,245.00
EBITDA 8.01% 6.30% 4.43% 6.57% 7.71% 13.59% 28.66% 22.60% 12.38%
Margin @
PAT ® 63,054.96 | 25,061.37 13,868.81 | (2,705.00) | 28,907.00 8,895.00 | 6,92,063.00 | 3,37,444.00 | 1,12,724.00
PAT Margin © 4.93% 3.02% 2.67% (0.40%) 4.89% 1.59% 21.33% 16.55% 7.70%
Net Worth @ 94,333.44 | 32,748.49 7,687.12 | 3,21,636.00 | 1,45,326.00 1,12,754.00 | 19,22,479.00 | 12,57,996.00 | 3,65,552.00

**A[l the information for listed industry peers mentioned above are on a standalone basis and is sourced from their respective audited/ unaudited financial results and/or

annual report.
*The figures for the peers given in the above table are converted into rupees in thousand for the comparison.

Notes:

@ Revenue from Operations as appearing in the Restated Financial Statements/ Annual Reports of the respected companies.

@ Growth in Revenue from operations (%) is calculated as Revenue from operations of the relevant period minus Revenue from operations of the preceding period, divided
by Revenue from operations of the preceding period.

EBITDA is calculated as Profit before tax + Depreciation + Finance Cost- Other Income

EBITDA Margin’ is calculated as EBITDA divided by revenue from operations

EBITDA Growth Rate is calculated period on period.

(©)
)
)
) PAT is mentioned as PAT for the period.
)
)

4

~ o~ o~
o U

7
®

—

PAT Margin’ is calculated as PAT divided by Revenue from Operations
Net Worth is calculated as total of share capital and reserve and surplus excluding the revaluation reserve
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5. Weighted average cost of acquisition.
a) The price per share of our Company based on the primary/ new issue of shares.

The details of the Equity Shares excluding shares issued under ESOP/ESOS and issuance of bonus shares during
the 18 months preceding the date of this red-herring prospectus where such issuance is equal to or more than 5 per
cent of the fully diluted paid-up share capital of the Issuer Company (calculated based on the pre-issue capital
before such transaction), in a single transaction or multiple transactions combined together over a span of rolling
30 days; and

Date of No of equity Face Issue Issue Nature of allotment | Nature of
allotment shares value* | price** price consideration

allotted*** (Adjusted
for Bonus

Shares)

May 16,2024 | 93,019 | 10 | 215 | 53.75 | Private Placement | cash
* The Corporate action for Consolidation of Equity share has been completed on April 10, 2024.

b) The price per share of our Company based on the secondary sale/ acquisition of shares.

There have been no secondary sale / acquisitions of Equity Shares, where the promoters, members of the promoter
group or shareholder(s) having the right to nominate director(s) in the board of directors of the Company are a party
to the transaction (excluding gifts), during the 18 months preceding the date of this certificate, where either
acquisition or sale is equal to or more than 5% of the fully diluted paid up share capital of the Company (calculated
based on the pre-issue capital before such transaction/s and excluding employee stock options granted but not
vested), in a single transaction or multiple transactions combined together over a span of rolling 30 days.

c) Weighted average cost of acquisition, floor price and cap price:

Type of transaction Weighted average Weighted average cost of Floor Price Cap Price
cost of acquisition = acquisition after Bonus (in times) (in times)

(Rs. per equity @ shares adjustment

shares) (Rs. per equity shares)
Weighted average cost of 1.84 0.46 41.85 44.02
primary / new issue
acquisition
Weighted average cost of NA NA NA NA
secondary acquisition

*Calculated for last 18 months
**Calculated for Transfer of Equity Shares.

6. Explanation for Offer Price / Cap Price being 41.85 times and 44.02 times price of weighted average
cost of acquisition of primary issuance price / secondary transaction price of Equity Shares (set out in (d)
above) in view of the external factors which may have influenced the pricing of the Offer.

Not Applicable.
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STATEMENT OF POSSIBLE TAX BENEFITS

To,

The Board of Directors,

Sat Kartar Shopping Limited

603, 6th Floor, Mercantile House,
KG Marg, New Delhi — 110001, India

Dear Sirs,

S

Sub: Statement of possible Special tax benefit (‘the Statement’) available to Sat Kartar Shopping Limited
and its shareholders prepared in accordance with the requirements under Schedule VI-Clause 9L of the
Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018
as amended (the ‘Regulations’)

We hereby confirm that the enclosed annexure, prepared by “Sat Kartar Shopping Limited” (‘the Company”)
states the possible special tax benefits available to the Company and the shareholders of the Company under the
Income — tax Act, 1961 (‘Act’) as amended time to time, the Central Goods and Services Tax Act, 2017, the
Integrated Goods and Services Tax Act, 2017, the State Goods and Services Tax Act as passed by respective State
Governments from where the Company operates and applicable to the Company, the Customs Act, 1962 and the
Foreign Trade Policy 2015-2020, as amended by the Finance Act, 2021, i.e., applicable for the Financial Year 2023-
24 relevant to the assessment year 2024-25, presently in force in India for inclusion in the Draft Red Herring
Prospectus (“DRHP”) / Red Herring Prospectus (“RHP”) / Prospectus for the proposed public offer of equity shares,
as required under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements)
Regulations, 2018, as amended (“ICDR Regulations™).

Several of these benefits are dependent on the Company or its shareholders fulfilling the conditions prescribed
under the relevant provisions of the Act. Hence, the ability of the Company or its shareholders to derive the tax
benefits is dependent upon fulfilling such conditions, which based on the business imperatives, the company may
or may not choose to fulfil.

The benefits discussed in the enclosed Annexure cover only special tax benefits available to the Company and its
Shareholders and do not cover any general tax benefits. Further, these benefits are neither exhaustive nor conclusive
and the preparation of the contents stated is the responsibility of the Company’s management. We are informed that
this statement is only intended to provide general information to the investors and hence is neither designed nor
intended to be a substitute for professional tax advice. In view of the individual nature of the tax consequences, the
changing tax laws, each investor is advised to consult his or her own tax consultant with respect to the specific tax
implications arising out of their participation in the issue. We are neither suggesting nor are we advising the investor
to invest money or not to invest money based on this statement.

Our views are based on the existing provisions of the Act and its interpretations, which are subject to change or
modification by subsequent legislative, regulatory, administrative or judicial decisions. Any such change, which
could also be retroactive, could have an effect on the validity of our views stated herein. We assume no obligation
to update this statement on any events subsequent to its issue, which may have a material effect on the discussions
herein.

We do not express any opinion or provide any assurance as to whether:

o the Company or its Shareholders will continue to obtain these benefits in future;
o the conditions prescribed for availing the benefits, where applicable have been/would be met;
o The revenue authorities/courts will concur with the views expressed herein.
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We hereby give our consent to include enclosed statement regarding the tax benefits available to the Company and
to its shareholders in the RHP for the proposed public offer of equity shares which the Company intends to submit
to the Securities and Exchange Board of India provided that the below statement of limitation is included in the
offer document.

Limitations

Our views expressed in the statement enclosed are based on the facts and assumptions indicated above. No
assurance is given that the revenue authorities/courts will concur with the views expressed herein. Our views are
based on the information, explanations and representations obtained from the Company and on the basis of our
understanding of the business activities and operations of the Company and the interpretation of the existing tax
laws in force in India and its interpretation, which are subject to change from time to time. We do not assume
responsibility to update the views consequent to such changes. Reliance on the statement is on the express
understanding that we do not assume responsibility towards the investors who may or may not invest in the proposed
issue relying on the statement.

The enclosed Annexure is intended solely for your information and for inclusion in the Draft Red Herring
Prospectus / Red Herring Prospectus/ Prospectus or any other issue related material in connection with the proposed
issue of equity shares and is not to be used, referred to or distributed for any other purpose without our prior written
consent.

The certificate is issued solely for the limited purpose to comply with Indian [ICDR Regulations]. Our work has
not been carried out in accordance with auditing or other standards and practices generally accepted in jurisdictions
outside India (including in the United States of America), and accordingly should not be relied upon as if it had
been carried out in accordance with those standards and practices. This report should not be relied upon by
prospective investors outside India (including persons who are Qualified Institutional Buyers as defined under (i)
Rule144A or (ii) Regulation S under the United States Securities Act of 1933, as amended) participating in the
Offering. We accept no responsibility and deny any liability to any person who seeks to rely on this report and who
may seek to make a claim in connection with any offering of securities on the basis that they had acted in reliance
on such information under the protections afforded by United States of America law and regulation or any other
laws other than laws of India.

Signed in terms of our separate report of even date.

Yours faithfully,

For Nidhi Bansal & Co.,
Chartered Accountants
Firm Reg No: 022073N

Sd/-

CA Varun Gupta

Partner

Membership Number: 503070

Place: Delhi
Date: 03.01.2025
UDIN: 25503070BMHBQL 5925
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Annexure to the statement of possible Tax Benefits

Outlined below are the possible Special tax benefits available to the Company and its shareholders under the Income
Tax Act, 1961 presently forced in India. It is not exhaustive or comprehensive and is not intended to be a substitute
for professional advice. Investors are advised to consult their own tax consultant with respect to the tax implications
of an investment in the Equity Shares particularly in view of the fact that certain recently enacted legislation may
not have a direct legal precedent or may have different interpretation on the benefits, which an investor can avail.

YOU SHOULD CONSULT YOUR OWN TAX ADVISORS CONCERNING THE INDIAN TAX
IMPLICATIONS AND CONSEQUENCES OF PURCHASING, OWNING AND DISPOSING OF EQUITY
SHARES IN YOUR PARTICULAR SITUATION.

1. Special Tax Benefits available to the Company under the Act:

The Company is not entitled to any Special tax benefits under the Act.

2. Special Tax Benefits available to the shareholders of the Company

The Shareholders of the company are not entitled to any Special tax benefits under the Act.

Notes:

1. All the above benefits are as per the current tax laws and will be available only to the sole / first name
holder where the shares are held by joint holders.

2. The above statement covers only certain relevant direct tax law benefits and does not cover any indirect tax

law benefits or benefit under any other law.

No assurance is given that the revenue authorities/courts will concur with the views expressed herein. Our views
are based on the existing provisions of law and its interpretation, which are subject to changes from time to time.
We do not assume responsibility to update the views consequent to such changes. We do not assume responsibility
to update the views consequent to such changes. We shall not be liable to any claims, liabilities or expenses relating
to this assignment except to the extent of fees relating to this assignment, as finally judicially determined to have
resulted primarily from bad faith or intentional misconduct. We will not be liable to any other person in respect of
this statement.

Signed in terms of our separate report of even date.
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SECTION V -ABOUT THE COMPANY
INDUSTRY OVERVIEW

The information in this section has been extracted from various websites and publicly available documents from
various industry sources. The data may have been re-classified by us for the purpose of presentation. None of the
Company and any other person connected with the Issue have independently verified this information. Industry
sources and publications generally state that the information contained therein has been obtained from believed to
be reliable, but their accuracy, completeness and underlying assumptions are not guaranteed, and their reliability
cannot be assured. Industry sources and publications are also prepared based on information as of specific dates
and may no longer be current or reflect current trends. Industry sources and publications may also base their
information on estimates, projection forecasts and assumptions that may prove to be incorrect. Accordingly,
investors should not place undue reliance on information.

GLOBAL OUTLOOK

After years of turbulence and significant volatility Flgure 1

in economic output, the world economy is on a  Growth of economic output
more  stable trajectory. Global  growth  ecenage

performance has held up surprisingly well in the
face of recent shocks, including aggressive o DN
interest rate hikes by major central banks during s sens
2022-2023 and an escalation of conflicts with

international  spillovers. Robust consumer Developed Economies

spending in several large developed and \\l/
developing economies — buoyed by high levelsof * \V/ — WESP s of September 2024

employment, rising real wages, and relatively A N sTeWESRZ024 L
healthy household balance sheets — has sustained

. o 2015 2016 27 08 2019 2020 20 2022 2023° 2024f 20257
economic resilience. In a large number of
economies, inflation has slowed considerably and is approaching central bank targets, providing room for monetary
easing. In most cases, economies experienced disinflation without a significant deterioration in labor market
conditions or contraction in economic activity. Against this backdrop, global growth is projected to remain steady
at 2.7 per cent in both 2024 and 2025 (figure 1). This represents an upward revision by 0.3 percentage points for
2024 from the forecasts in January, which mainly reflects a better-than-expected economic performance in the
United States, but also improved short-term growth prospects in other large economies, notably Brazil, India and
the United Kingdom.

After a slight contraction in 2023, global merchandise
trade is slowly recovering, in part due to products
related to energy transition and artificial intelligence
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In 2025, an anticipated slowdown in the United States and China is expected to be offset by a pickup in growth in
Canada, Japan and Europe and several large developing economies including Argentina, Brazil and South Africa.
Despite outperforming forecasts, global growth remains subdued by recent historical standards, falling short of the
average pre-pandemic rate of 3.2 per cent recorded during 2010-2019. Prevailing high interest rates, limited fiscal
space and ongoing geopolitical uncertainties continue to cloud economic prospects. In early August, fears of a
sharper-than-expected slowdown of the United States economy and an escalation of the war in the Middle East,
coupled with an unwinding of yen-based carry trade amid an interest rate hike by the Bank of Japan, triggered a
short episode of turbulence in financial markets. Although markets quickly stabilized, risks to global financial
stability and growth forecasts remain. Moreover, a large number of low-income countries, especially in Africa,
continue to face weak growth prospects against the backdrop of tight financial conditions, rising debt service costs,
the threat of devastating debt crises, and the ever-worsening impacts

of climate change. Giobal manufacturing Purchasing Managers’ index and merchandise trade
After a slight contraction in 2023, global merchandise trade is slowly

recovering, in part due to products related to energy transition and

artificial intelligence (figure 2). Geographically, the recovery has . commmon

. . . . 4 = 5
been driven by increased exports from Asia and North America, . o N PN
whereas Africa and the Pacific region have seen a decline in trade : 5
activities in early 2024.3 Services trade growth is moderating as

tourism activity has almost fully recovered to pre-pandemic levels in
most regions.

The upturn in global trade has been accompanied by a slight increase in manufacturing activities. The global
manufacturing Purchasing Managers’ Index (PMI) — a leading indicator of economic conditions — remained in
expansionary territory in the first half of 2024. Nevertheless, increased use of trade-restrictive measures, higher
freight costs and geopolitical uncertainties pose threats to the recovery in global trade and industrial output. Global
headline inflation further eased in the first half of 2024

. . . . Figure 3
amid a broad-based decline in price pressures (figure 3). In  gjobal headiine inflation and components
many developed countries, inflation is graduvally ... =
approaching the respective central bank’s target rate, even 1
as wage growth and services price inflation remain 1
elevated. In June, both the Personal Consumption =
Expenditures (PCE) price index in the United States and =
the Harmonized Index of Consumer Prices (HICP) in the 1
euro area increased by only 2.5 per cent year over year, = o
broadly approaching the 2 per cent inflation target of the
central banks. Inflation in many developing economies has s
also fallen but generally remains higher than in developed
economies. A notable exception is China, which continues
to grapple with low inflation amid weak consumer
demand. While global inflation is forecast to moderate further in 2025, upside risks remain: geopolitical tensions
and extreme weather events threaten to disrupt shipping routes, raising freight costs and exerting upward pressure
on commodity prices.

2019 2020 2021 2022 2023 024

Declining inflationary pressures have provided room for monetary easing in many countries. In the first half of
2024, more central banks lowered rates than raised them (figure 4). But as core inflation and services inflation have
been slow to ease, monetary authorities have generally remained cautious in pivoting to rate cuts. The European
Central Bank and the Bank of England each have so far only implemented a single 25 basis-point cut. The United
States Federal Reserve Bank has kept its benchmark interest rate unchanged since July 2023, at its highest level in
two decades, while hinting at rate cuts in the coming months. The pace of monetary easing by major developed
country central banks over the coming quarters will depend on further progress in disinflation and potential changes
in the growth and employment outlook. In contrast to other developed country central banks, the Bank of Japan
began a tightening cycle, having raised interest rates in March and July to support the yen and cope with elevated
inflation. Among developing economies, many central banks in Asia and Africa left their policy rates unchanged in
the first half of 2024, in part awaiting the Federal Reserve’s first cut. In contrast, the People’s Bank of China reduced
several benchmark rates to boost domestic demand.
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Figure 4

The COVID-19 pandemic and the multiple shocks that followed have — conimenmnpetorsnes
exacerbated fiscal and debt vulnerabilities, especially in many low-income
countries. As global interest rates remain elevated, the costs of servicing
government debt have continued to increase. Interest and principal
payments are absorbing a growing share of fiscal revenues in many
developing countries, especially in Africa and South Asia, diverting public

infrastructure. Overall, fiscal policy is expected to tighten in 2024 relative

funds away from investment in human capital and sustainable || " |
, ‘||I||I|.||.|‘I|||||| , | | ‘ ||| i

to 2023. Over half of developed economies are expected to reduce fiscal gy I
deficits in 2024. Many developing country governments are pursuing

gradual fiscal consolidation, phasing out supportive measures that helped

mitigate the impact of recent crises. While the aim is to bring down fiscal

deficits, improve debt sustainability and create room for targeted spending,

the withdrawal of fiscal support risks weakening economic activity and

employment, especially in developing countries.

Macroeconomic trends in major developed economies and economies in transition

United States of America: The economy of the United States expanded at a robust pace in the first half of 2024,
continuing to outperform expectations. Growth momentum is, however, expected to moderate as the labour
market weakens and private sector demand slows. Growth has been revised up significantly to 2.5 per cent in
2024 and remains unchanged at 1.7 per cent in 2025. In the United States, as inflation declined faster than
nominal wage growth, real wages have risen over the past year, boosting household purchasing power.
Consumer spending — which accounts for nearly 70 per cent of GDP — and business investment have remained
surprisingly resilient in spite of high interest rates that prevailed since 2022. As inflation declined faster than
nominal wage growth, real wages have risen over the past year, boosting household purchasing power. But
headwinds to consumption are mounting as pandemic savings are largely depleted, consumer confidence has
fallen, and the labour market has started to weaken. In

July, the unemployment rate rose to 4.3 per cent, the highest level in nearly three years. With inflation gradually
nearing the 2 per cent target and risks of a downturn increasing, the Federal Reserve is expected to start cutting
rates in September.

Canada’s: economy grew stronger than expected in the first half of 2024, buoyed by strong household spending
— especially on services — and non-residential investment. Amid easing price pressures, the Bank of Canada
lowered its policy rate in June and July to support the recovery. Economic growth projections are raised to 1.2
per cent in 2024 and 1.7 per cent in 2025

European Union: The European Union’s economy is on track for a modest recovery, supported by a robust
labour market, rising real incomes and a pick-up in external demand. Economic growth is projected at 1.0 per
cent in 2024 and 1.5 per cent in 2025, a small downward revision from the forecast in January. The revision
primarily reflects a weaker-than expected performance of the German economy, which continues to suffer from
sluggish domestic demand and a prolonged downturn in the manufacturing sector. In contrast, the economies of
France and Italy expanded at a robust pace in the first half of 2024 amid strong services sector performance.
Annual inflation in the European Union hovered around 2.5 per cent in mid-2024 as inflation in the labor-
intensive services sector remained sticky at about 4 per cent. The European Central Bank lowered its three key
interest rates in June by 25 basis points to bolster the nascent recovery.

The United Kingdom’s economy has rebounded stronger than expected from last year’s recession as business
investment and consumer spending recovered amid falling inflation and rising real incomes. The growth
projections have been revised up to 1.0 per cent in 2024 and 1.7 per cent in 2025.

Developed Asia and the Pacific Japan’s GDP: growth projections have been lowered to 0.8 per cent for 2024,
while remaining unchanged at 1.1 per cent for 2025. While corporate profits and business confidence have
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improved, private consumption remains weak amid negative real wage growth since 2022. The Bank of Japan
further tightened monetary policy in late July, aiming to curb the yen’s slide against the dollar. This move
contributed to massive financial market turmoil. In response, the central bank signaled a temporary shift to a
more dovish policy stance, pledging to refrain from hiking interest rates when financial markets are unstable. In
Japan, corporate profits and business confidence have improved, but private consumption remains weak amid
falling real wages. The 2024 growth projections for Australia and the Republic of Korea have been revised up
slightly to 1.6 per cent and 2.6 per cent, respectively. In Australia, rapid wage growth and resilient domestic
demand are contributing to persistent inflationary pressures. Consequently, the Reserve Bank of Australia has
remained cautious about monetary easing keeping policy rates at a 12-year high. In the Republic of Korea, weak
growth in domestic consumption and investment amid a tight monetary policy stance has been counterbalanced
by strong external demand, especially for semiconductors and other technology devices.

Source: https://www.un.org/sustainabledevelopment/blog/2024/01/overview-world-economic-situation-and-
prospects-2024/

This space has been left blank intentionally.
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INDIAN ECONOMY

Strong economic growth in the first quarter of FY23 helped India overcome the UK to become the fifth-largest
economy after it recovered from the COVID-19 pandemic shock. Nominal GDP or GDP at Current Prices in the
year 2023-24 is estimated at Rs. 295.36 lakh crores (US$ 3.54 trillion), against the First Revised Estimates (FRE)
of GDP for the year 2022-23 of Rs. 269.50 lakh crores (US$ 3.23 trillion). The growth in nominal GDP during
2023-24 is estimated at 9.6% as compared to 14.2% in 2022-23. Strong domestic demand for consumption and
investment, along with Government’s continued emphasis on capital expenditure are seen as among the key driver
of the GDP in the second half of FY24. During the period April-June 2025, India’s exports stood at US$ 109.11
billion, with Engineering Goods (25.35%), Petroleum Products (18.33%) and electronic goods (7.73%) being the
top three exported commodity. Rising employment and increasing private consumption, supported by rising
consumer sentiment, will support GDP growth in the coming months.

Future capital spending of the government in the economy is expected
to be supported by factors such as tax buoyancy, the streamlined tax
system with low rates, a thorough assessment and rationalisation of the
tariff structure, and the digitization of tax filing. In the medium run,
increased capital spending on infrastructure and asset-building projects
is set to increase growth multipliers. The contact-based services sector
has demonstrated promise to boost growth by unleashing the pent-up
demand. The sector's success is being captured by a number of HFIs
(High-Frequency Indicators) that are performing well, indicating the
beginnings of a comeback.

India has emerged as the fastest-growing major economy in the world and is expected to be one of the top three
economic powers in the world over the next 10-15 years, backed by its robust democracy and strong partnerships.

India's appeal as a destination for investments has grown stronger and more sustainable because of the current
period of global unpredictability and volatility, and the record amounts of money raised by India-focused funds in
2022 are evidence of investor faith in the "Invest in India" narrative.

Market size

Real GDP or GDP at Constant (2011-12) Prices in the year 2023-24 is estimated at Rs. 173.82 lakh crores (US$
2.08 trillion), against the First Revised Estimates (FRE) of GDP for the year 2022-23 of Rs. 160.71 lakh crores
(US$ 1.92 trillion). The growth in real GDP during 2023-24 is estimated at 8.2% as compared to 7.0% in 2022-23.
There are 113 unicorn startups in India, with a combined valuation of over US$ 350 billion. As many as 14 tech
startups are expected to list in 2024 Fintech sector poised to generate the largest number of future unicorns in India.
With India presently has the third-largest unicorn base in the world. The government is also focusing on renewable
sources by achieving 40% of its energy from non-fossil sources by 2030. India is committed to achieving the
country's ambition of Net Zero Emissions by 2070 through a five-pronged strategy, ‘Panchamrit’. Moreover, India
ranked 3rd in the renewable energy country attractive index.

According to the McKinsey Global Institute, India needs to boost its rate of employment growth and create 90
million non-farm jobs between 2023 to 2030 in order to increase productivity and economic growth. The net
employment rate needs to grow by 1.5% per annum from 2023 to 2030 to achieve 8-8.5% GDP growth between
same time periods. India’s current account deficit (CAD) narrowed to 0.7% of GDP in FY24. The CAD stood at
USS$ 23.2 billion for the 2023-24 compared to US$ 67.0 billion or 2.0% of GDP in the preceding year. This was
largely due to decrease in merchandise trade deficit.
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Exports fared remarkably well during the pandemic and aided

recovery when all other growth engines were losing steam in
terms of their contribution to GDP. Going forward, the
contribution of merchandise exports may waver as several of 7 sess 2ol e
India’s trade partners witness an economic slowdown. h —
According to Minister of Commerce and Industry, Consumer
Affairs, Food and Public Distribution and Textiles Mr. Piyush
Goyal, Indian exports are expected to reach USS$ 1 trillion by
2030.

US$ trillion

Recent Developments

India is primarily a domestic demand-driven economy, with consumption and investments contributing to 70% of
the economic activity. With an improvement in the economic scenario and the Indian economy recovering from the
Covid-19 pandemic shock, several investments and developments have been made across various sectors of the
economy. According to World Bank, India must continue to prioritise lowering inequality while also putting growth-
oriented policies into place to boost the economy.

In view of this, there have been some developments that have taken place in the recent past. Some of them are
mentioned below.

e  According to HSBC Flash India PMI report, business activity surged in April to its highest level in about 14
years as well as sustained robust demand. The composite index reached 62.2, indicating continuous expansion
since August 2021, alongside positive job growth and decreased input inflation, affirming India's status as the
fastest-growing major economy.

e AsoflJuly 5, 2024, India’s foreign exchange reserves stood at US$ 657.15 billion.

e In May 2024, India saw a total of US$ 6.9 billion in PE-VC investments.

e Merchandise exports in June 2024 stood at US$ 35.20 billion, with total merchandise exports of US$ 109.96
billion during the period of April 2024 to June 2024.

e India was also named as the 48th most innovative country among the top 50 countries, securing 40th position
out of 132 economies in the Global Innovation Index 2023. India rose from 81st position in 2015 to 40th
position in 2023. India ranks 3™ position in the global number of scientific publications.

e  In June 2024, the gross Goods and Services Tax (GST) stood at highest monthly revenue collection at Rs. 1.74
lakh crore (US$ 20.83 billion) vs Rs. 1.73 lakh crore (US$ 20.71 billion)

e  Between April 2000—March 2024, cumulative FDI equity inflows to India stood at US$ 97 billion.

e In May 2024, the overall IIP (Index of Industrial Production) stood at 154.2. The Indices of Industrial
Production for the mining, manufacturing and electricity sectors stood at 136.5, 149.7 and 229.3, respectively,
in May 2024.

e According to data released by the Ministry of Statistics & Programme Implementation (MoSPI), India’s
Consumer Price Index (CPI) based retail inflation reached 5.08% (Provisional) for June 2024.

e  Foreign Institutional Investors (FII) inflows between April-July (2023-24) were close to Rs. 80,500 crore (US$
9.67 billion), while Domestic Institutional Investors (DII) sold Rs. 4,500 crore (US$ 540.56 million) in the
same period. As per depository data, Foreign Portfolio Investors (FPIs) invested (US$ 13.89 billion) in India
during January- (up to 15" July) 2024.

e  The wheat procurement during Rabi Marketing Season (RMS) 2024-25 (till May) was estimated to be 266
lakh metric tonnes (LMT) and the rice procured in Kharif Marketing Season (KMS) 2024-25 was 400 LMT.

Government Initiatives

Over the years, the Indian government has introduced many initiatives to strengthen the nation's economy. The
Indian government has been effective in developing policies and programmes that are not only beneficial for citizens
to improve their financial stability but also for the overall growth of the economy. Over recent decades, India's rapid
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economic growth has led to a substantial increase in its demand for exports. Besides this, a number of the
government's flagship programmes, including Make in India, Start-up India, Digital India, the Smart City Mission,
and the Atal Mission for Rejuvenation and Urban Transformation, is aimed at creating immense opportunities in
India. In this regard, some of the initiatives taken by the government to improve the economic condition of the
country are mentioned below:

¢ In February 2024, the Finance Ministry announced the total expenditure in Interim 2024-25 estimated at Rs.
47,65,768 crore (US$ 571.64 billion) of which total capital expenditure is Rs. 11,11,111 crore (US$ 133.27
billion).

e On January 22, 2024, Prime Minister Mr. Narendra Modi announced the 'Pradhan Mantri Suryodaya Yojana'.
Under this scheme, 1 crore households will receive rooftop solar installations.

e On September 17, 2023, Prime Minister Mr. Narendra Modi launched the Central Sector Scheme PM-
VISHWAKARMA in New Delhi. The new scheme aims to provide recognition and comprehensive support to
traditional artisans & craftsmen who work with their hands and basic tools. This initiative is designed to
enhance the quality, scale, and reach of their products, as well as to integrate them with MSME value chains.

e On August 6, 2023, Amrit Bharat Station Scheme was launched to transform and revitalize 1309 railway
stations across the nation. This scheme envisages development of stations on a continuous basis with a long-
term vision.

e On June 28, 2023, the Ministry of Environment, Forests, and Climate Change introduced the ‘Draft Carbon
Credit Trading Scheme, 2023°.

e From April 1, 2023, Foreign Trade Policy 2023 was unveiled to create an enabling ecosystem to support the
philosophy of ‘Aatmanirbhar Bharat’ and ‘Local goes Global’.

o InJuly 2022, the Reserve Bank of India (RBI) approved international trade settlements in Indian rupees (Rs.)
to promote the growth of global trade with emphasis on exports from India and to support the increasing
interest of the global trading community.

e Rajnath Singh, Minister of Defence, launched 75 newly developed Artificial Intelligence (Al)
products/technologies during the first-ever ‘Al in Defence’ (AlDef) symposium and exhibition organized by
the Ministry of Defence in New Delhi on July 11, 2022.

o As of April 2022, India signed 13 Free Trade Agreements (FTAs) with its trading partners including major
trade agreements like the India-UAE Comprehensive Partnership Agreement (CEPA) and the India-Australia
Economic Cooperation and Trade Agreement (IndAus ECTA).

e In February 2022, Minister for Finance and Corporate Affairs Ms. Nirmala Sitharaman said that productivity
linked incentive (PLI) schemes would be extended to 14 sectors to achieve the mission of Aatmanirbhar Bharat
and create 60 lakh jobs with an additional production capacity of Rs. 30 trillion (US$ 401.49 billion) in the
next five years.

e Numerous foreign companies are setting up their facilities in India on account of various Government
initiatives like Make in India and Digital India. Prime Minister of India Mr. Narendra Modi launched the Make
in India initiative with an aim to boost the country's manufacturing sector and increase the purchasing power
of the average Indian consumer, which would further drive demand and spur development, thus benefiting
investors. The Government of India, under its Make in India initiative, is trying to boost the contribution made
by the manufacturing sector with an aim to take it to 25% of the GDP from the current 17%. Besides, the
government has also come up with the Digital India initiative, which focuses on three core components: the
creation of digital infrastructure, delivering services digitally, and increasing digital literacy.
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e India is expected to attract investment of around US$ 100 billion in developing the oil and gas infrastructure
during 2019-23.

e The Government of India is expected to increase public health spending to 2.5% of the GDP by 2025.

Road Ahead

In the second quarter of FY24, the growth momentum of the first quarter was sustained, and high-frequency
indicators (HFIs) performed well in July and August of 2023. India's comparatively strong position in the external
sector reflects the country's positive outlook for economic growth and rising employment rates. India ranked 5th in
foreign direct investment inflows among the developed and developing nations listed for the first quarter of 2022.
India's economic story during the first half of the current financial year highlighted the unwavering support the
government gave to its capital expenditure, which, in 2023-24, stood 37.4% higher than the same period last year.

In the budget of 2023-24, capital expenditure took lead by steeply increasing the capital expenditure outlay by 37.4
% in BE 2023-24 to Rs.10 lakh crore (US$ 120.12 billion) over Rs. 7.28 lakh crore (US$ 87.45 billion) in RE 2022-
23. The ratio of revenue expenditure to capital outlay increased by 1.2% in the current year, signalling a clear
change in favour of higher-quality spending. Stronger revenue generation because of improved tax compliance,
increased profitability of the company, and increasing economic activity also contributed to rising capital spending
levels. In February 2024, the Finance Ministry announced the total expenditure in Interim 2024-25 estimated at Rs.
47,65,768 crore (US$ 571.64 billion) of which total capital expenditure is Rs. 11,11,111 crore (US$ 133.27 billion).

Since India’s resilient growth despite the global pandemic, India's exports climbed at the second-highest rate with
a year-over-year (YoY) growth of 8.39% in merchandise exports and a 29.82% growth in service exports till April
2023. With a reduction in port congestion, supply networks are being restored. The CPI-C inflation reduction from
June 2022 already reflects the impact. In September 2023 (Provisional), CPI-C inflation was 5.02%, down from
7.01% in June 2022. With a proactive set of administrative actions by the government, flexible monetary policy,
and a softening of global commodity prices and supply-chain bottlenecks, inflationary pressures in India look to be
on the decline overall.

(Source: https://www.ibef.org/economy/indian-economy-overview)
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GLOBAL HEALTH AND WELLNESS INDUSTRY

Report Overview

The Global Health And Wellness Market size is & Health & Wellness Food

expected to be worth around USD 8,379 Billion by | Global HealthAnd Wellness Market seauty & personalcare roducts
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wellness market share is rising consumer spending on | 1

diﬁ:erent health and We”ness prOdUCtS and SerViceS' ’ 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

The rising incidence of mental and physical illnesses,
such as anxiety and depression, is largely to blame for ;';:,m"c':;‘;f: o7 :;:'f::;%gf?:@;'w $8,379B M marketus
the health and wellness market growth.

The state of complete mental, physical, and spiritual well-being is referred to as health and wellness. Personal care
and beauty products, beauty tools, weight management, nutrition, fitness, and personalized and preventive medicine
are just a few of the important facets of the health and wellness industry. In addition, services based on wellness
tourism, health spas, wellness real estate, and mineral and thermal springs are provided to customers and are an
essential part of the industry’s operations.

One of the key drivers of the market’s growth is the rising prevalence of chronic lifestyle diseases worldwide.
Diabetes, asthma, high blood flow, blood sugar level, blood pressure, cancer, arthritis, dementia, and other stress-
related disorders have significantly increased as a result of sedentary lifestyles and busy schedules. As a result, a
wide range of health-related practices, such as meditation, yoga, and sports, have become popular.

The market is also being driven by the rapid expansion of wellness tourism and mineral spas. For various
rheumatism, cardiovascular conditions, circulation disorders, spinal column conditions, asthma, and bronchitis, spa
operators use specialized therapeutic waters like Malkinskaya mineral water and iodine-bromine.

The market is estimated to be further pushed by other key factors, such as rising disposable incomes, rapid
urbanization, and an increase in the number of health-conscious consumers worldwide.

Type Analysis
The Beauty & Personal Care Products Segment Accounted for the Highest Market Share:

In 2022, Health_and WeIIn_ess food, beauty and personal Global Health And Wellness Market  Nutiton & Weight
care products, fitness equipment, wellness tourism, and | q.c o, sector 2020 (4) Loss
other types make up the market. The health & wellness

M1l market.us

M Personal Care

food segment is expected to grow at the fastest rate Beauty & Anti-
during the forecast period, while the beauty & personal ... — 4,332

Total Market Size

care products segment holds the largest market share of
(us Billion), 2022

35.2%.

I Physical Activity

0,
7%
i Spa Economy CAGR
2022-2032

The market for beauty and personal care products has
grown as a result of consumers’ increasing desire for
organic and natural products. Because more women are
concerned with their appearance, the market for beauty
and personal care goods has gradually increased over
time.

1 Preventive &
Personalized
Medicine
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The introduction of an online shopping model, the development of a distribution channel, and increasing awareness
of the value of maintaining long-term attractiveness are just a few of the additional factors that have contributed to
the market growth for beauty and personal care products.

Key Market Segments

Based on Type

o Health & Wellness Food

e Beauty & Personal Care Products
o Fitness Equipment

o Wellness Tourism

e Other Types

Based On Sector

¢ Nutrition & Weight Loss

e Personal Care Beauty & Anti-Aging
e Wellness Tourism

e Physical Activity

e Spa Economy

e Preventive & Personalized Medicine
e Other Sectors

Drivers

Unhealthy lifestyles of people lead to an increase in the prevalence of chronic diseases, which leads to an increase
in health consciousness. By mid-thirties, extended exposure to harmful behaviours such as smoking, inadequate
exercise, and consumption of high-salt, high-fat diets, often labelled as ‘junk food’, can lead to conditions like
diabetes, hypertension, obesity, and hyperlipidemia. These conditions often remain underdiagnosed or mismanaged
in healthcare systems primarily designed for acute care, not chronic disease management.

Restraints

High Cost of Products

In the dietary supplement market, cost considerations vary significantly based on the form and composition of the
product. Tablet-based supplements, for instance, are generally less expensive to manufacture than capsule-based
ones due to simpler production processes. However, tablets often incorporate fillers and binders, which can impede
digestion. Despite their lower production cost, tablets may offer lower bioavailability compared to other forms.

On the other hand, liquid supplements, though costlier, are favored for their higher absorption rates and lack of
chemical additives. The raw materials used in supplements also play a crucial role in determining costs. Synthetic
ingredients are cheaper to produce and do not require the extraction processes needed for natural sources. Yet, they
are considered to have lower quality compared to their natural counterparts, which are more bioavailable but can
fluctuate in price due to seasonal availability variations. These factors make the production of natural supplements
more complex and potentially more expensive.

Opportunities

Sustainability is Important for Personal Care Products

Sustainability is becoming a critical factor in the health and wellness industry, propelled by increasing consumer
demand for eco-friendly organic food products and sustainable personal care items. This trend is driving market
expansion and prompting existing manufacturers to innovate through technological partnerships, product
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development, and strategic acquisitions. The growing consumer willingness to invest in sustainable brands,
particularly among Millennials, is expected to further stimulate market growth in the upcoming years

Trends
Demand for Clean-Labeled, Sustainable, Organic, and Eco-Friendly Products

In the rapidly evolving health and wellness market, vendors are innovating with clean-labeled, sustainable, and
organic products to meet consumer demand. One notable example is EVOLVE’s Supernola brand, which offers
whole food-based products free from artificial fillers. This trend towards whole, organic offerings is expected to
significantly accelerate market growth during the forecast period.

Globally, there has been a surge in popularity for thermal/mineral springs and spas, renowned for their health
benefits. These facilities are particularly sought after for their effectiveness in alleviating mental and physical
fatigue, improving circulation, and treating various ailments such as rheumatism and respiratory conditions. The
high demand across Europe, Asia, and North America is contributing to the expansion of this segment.

To capitalize on these trends, major players in the market are strategically partnering with regional distributors to
enhance their market reach and effectiveness. For example, Estee Lauder Companies (ELC) has recently partnered
with a diversified chemical manufacturing company based in Saudi Arabia, aiming to tap into new distribution
channels. Such strategic alliances are poised to further drive growth in the healthcare market.

Regional Analysis
North America Dominates the Global Health And Wellness Market During the Forecast Period.

North America leads the global health and wellness market, holding a 39.5% revenue share. This region’s
dominance is expected to persist, driven by higher disposable incomes and a strong consumer focus on health. North
Americans are more inclined to purchase health-related products, fueled by heightened awareness and the presence
of key industry players. These factors, along with strategic growth initiatives by these companies, have significantly
propelled the market’s expansion in this region.

In contrast, the Asia-Pacific region presents substantial growth opportunities during the forecast period. The
market’s expansion in APAC is fueled by rapid urbanization, a burgeoning population, and supportive government
policies that encourage foreign direct investment. Additionally, fast-paced industrialization and the vast potential
in various health and wellness sectors are pivotal. Countries like India, Japan, China, and South Korea are driving
this growth, making APAC an increasingly lucrative market for health and wellness initiatives.

(Source: https://market.us/report/health-and-wellness-market/)
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INDIAN HEALTH AND WELLNESS INDUSTRY

India Health and Wellness Market:

The India health and wellness market size is expected to exhibit a growth rate (CAGR) of 5% during 2024-2032.
The rising consumer awareness towards consuming a nutritional diet of fruits and vegetables, adopting an active
lifestyle, and performing physical activities like running, walking, yoga, cycling, etc., is stimulating the market.

India Health and Wellness Market Analysis:

e Major Market Drivers: The rising participation of the masses across the country in several physical activities
is bolstering the market. Moreover, the increasing number of sports and fitness training centers, coupled with
the growing adoption of healing practices like naturopathy, is also stimulating the market.

e Key Market Trends: The introduction of health monitoring devices, mobile apps, and wearable instruments
is one of the emerging trends catalyzing the market in India. Additionally, the elevating popularity of wellness
tourism, which comprises various activities, including visiting agricultural fields, practicing yoga, numerous
recreational activities, meditating at destinations, etc., is further contributing to the market.

e Geographical Trends: West and Central India exhibit a clear dominance in the market, owing to the inflating
number of health-conscious individuals who are actively demanding enhanced services and products that
positively support their lifestyle choices.

e Challenges and Opportunities: Compliance with changing regulatory policies is one of the primary

challenges hindering the market in the country. However, the increasing focus of key players on providing
improved preventive care to consumers will continue to drive the market in the coming years.

India Health and Wellness Market Trends:

Rising Medical Tourism

India is becoming a favored destination for health tourism, attracting international patients seeking affordable and
high-quality medical treatments, wellness retreats, and alternative therapies. India's medical tourism market is
expected to reach US$ 14.31 Billion by 2029. According to India Tourism Statistics, around 634,561 foreign tourists
came for medical treatment in India in 2023, which was nearly 6.87% of the total international tourists who visited
the nation. Besides this, in July 2021, the Ministry of Tourism in India established the National Medical and
Wellness Tourism Board to promote medical and wellness tourism in the country. Additionally, in July 2022, to
enhance medical tourism in the country, the Government of India extended the e-medical visa facility to the citizens
of 156 countries. Apart from this, the increasing number of wellness centers, including nature retreats, meditation
centers, yoga schools, etc., is also positively influencing the India health and wellness market outlook. For instance,
in August 2022, SDM Group introduced Kshemavana, a wellness and naturopathy retreat in Karnataka, India. Apart
from this, in February 2024, the Chief Justice of India launched the AYUSH Holistic Wellness Centre at the
Supreme Court premises in New Delhi. Additionally, the inflating popularity of healing practices like naturopathy
is strengthening the market across the country. For example, in January 2024, the Union Minister of Ayush and
Ports, Shipping & Waterways in India, along with the Chief Minister of Assam, laid the foundation stone of the
Central Research Institute of Yoga and Naturopathy (CRIYN) in Dibrugarh, India.

Increasing Healthcare Spendings

Government bodies and key entities in the county are significantly investing in preventive healthcare measures,
including vaccinations, regular health check-ups, wellness programs, etc., which is one of the India health and
wellness market's recent opportunities. Under the Interim Union Budget 2024-25, the Ministry of Health and Family
Welfare in India allocated INR 90,659 Crore, an increase of 1.69% compared to INR 89,155 Crore in 2023-24.
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India Health and Wellness Market Segmentation:

Breakup by Product Type:

Functional Foods and Beverages

Beauty and Personal Care Products

Preventive and Personalized Medicinal Products
Others

Among these, beauty and personal care products currently hold the largest market share

The growth in this segmentation is driven by the rising consciousness among individuals towards their personal
appearance. E-commerce platforms have played a pivotal role in this market's expansion, providing convenient
access to a vast array of products and brands. Besides this, the demand for natural and organic beauty products is
surging, as consumers seek safer and environmentally friendly options, which is propelling the India health and
wellness market demand. For instance, in April 2024, AFFOREST Green Beauty launched its first jackfruit skincare
range in India. Furthermore, the growing popularity of personal grooming among men will continue to drive the
market in this segmentation over the foreseeable future. For example, in December 2023, Bravado introduced male
grooming products at Cosmoprof India 2023 in Mumbeai.

Breakup by Functionality:
Nutrition & Weight Management
Heart & Gut Health

Immunity

Bone Health

Skin Health

Others

Skin health currently exhibits a clear dominance in the India health and wellness market share

The tropical climate of India, characterized by high humidity and intense sun exposure, makes skincare essential
for preventing issues like tanning, pigmentation, sun damage, etc. Furthermore, increasing pollution levels have
heightened concerns about skin health, driving demand for products that offer protection and rejuvenation. The
influence of social media and beauty influencers has also played a significant role in promoting skincare routines
and products, making them more accessible and popular among the younger generation. Additionally, there is a
growing awareness about the importance of skin health in overall well-being, leading to a surge in the use of natural
and organic skincare products, dermatological treatments, and cosmetic procedures. For example, in April 2024,
the Indian plant-based nutra brand, OZiva, introduced a bioactive gluta fizzy drink to target common skincare
concerns in the country. Similarly, in April 2024, NIVEA expanded its sun care range, thereby ensuring care and
protection for consumers in India. As individuals become more educated about skin health, they are willing to invest
in a wide range of skincare products and services, thereby elevating the India health and wellness market's recent
price. For instance, in April 2024, SKINOS launched its first-ever pharmacy location in India to sell exclusive hair
and skin products that are dermatologist-recommended.

Breakup by Region:

West and Central India currently dominates the market

Cities like Mumbai, Pune, and Ahmedabad in the west, along with key urban centers in Central India are witnessing
a surge in demand for health and wellness products and services. For example, in February 2024, the Union
Government in India gave approval for the establishment of a Central Government Health Scheme (CGHS) wellness

center in Mangalore, fulfilling a long-standing demand of retired central government employees. Moreover, in
Page 122 of 422



SAT KARTAR

March 2024, Pride Hotels Group introduced its property, the Pride Elite Wellness Resort Becharaji, in Gujarat. The
population in these areas is increasingly adopting healthier lifestyles, thereby elevating the popularity of fitness
centers, yoga studios, and wellness retreats. Additionally, as per the India health and wellness market overview,
there is a significant increase in the consumption of organic and natural products, as well as dietary supplements,
driven by the growing health consciousness among consumers. The expansion of healthcare infrastructure,
including hospitals and clinics offering preventive and specialized medical services, is also a key factor propelling
the market. For instance, in June 2023, iiV Health Solutions, an emerging technology-driven innovative company
in the preventive health-tech space in India, organized an interactive metaverse experience for dignitaries who
attended the Rotary Community Care Excellence Awards at Radisson Blu, Mumbai. Moreover, the influence of
social media and health influencers is substantial, promoting fitness and wellness trends that resonate with the urban
youth. As per the India health and wellness market statistics, with the increasing number of traditional wellness
practices like Ayurveda and modern health solutions, the market in West and Central India is poised for continued
growth and innovation over the forecasted period.

(Source: https://www.imarcgroup.com/india-health-wellness-market)
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GLOBAL AYURVEDIC PRODUCTS INDUSTRY

Global Ayurvedic Products Market size was USD 6.48 Billion in 2024 and market is projected to touch 16.01
Billion by 2032, exhibiting a CAGR of 12% during the forecast period. The global COVID-19 pandemic has been
unprecedented and staggering, with the Ayurvedic Products Market experiencing higher-than-anticipated demand
across all regions compared to pre-pandemic levels. The sudden rise in CAGR is attributable to the market's growth
and demand returning to pre-pandemic levels once the pandemic is over.

Ayurvedic products are typically made from natural ingredients, such as herbs, plants, minerals, and essential oils.
These products are believed to support various aspects of health and can be used for both preventive and therapeutic
purposes. Ayurveda focuses on achieving and maintaining balance in the body, mind, and spirit to promote overall
health and well-being. The word "Ayurveda" is derived from two Sanskrit words: "Ayur" (life) and "Veda"
(knowledge or science).

The global market for Ayurvedic products has been expanding due to increasing consumer awareness and interest
in natural and traditional remedies for health and wellness. With a growing emphasis on natural and organic
products, consumers are seeking alternatives to synthetic chemicals and pharmaceuticals. Ayurvedic products,
being derived from natural sources like herbs and plants, align well with this trend.

Covid-19 Impact: Market faced a rise in demand due to global accessibility increased demand for immunity-
boosting products during the pandemic

There was no single sector unaffected by COVID-19. The Ayurvedic Products Market was affected as well. During
the pandemic, there was a surge in demand for products that could boost immunity and support overall health.
Ayurvedic products, known for their immune-boosting properties, gained popularity as people sought natural
remedies to enhance their immune system.

LATEST TRENDS

"Inclusion of Personalization to Fulfill Consumer’s Needs in the Market"

The Ayurvedic Products Market is as dynamic as any market. In the market, there is everyday development in the
market to add more benefits to it. Recently, in the market, the Ayurvedic products market has been moving towards
personalized offerings. Companies are leveraging technology and data to understand individual customer needs
based on their dosha (mind-body type) and other factors. This allows them to create customized formulations and
recommendations, enhancing the effectiveness of Ayurvedic products.

AYURVEDIC PRODUCTS MARKET SEGMENTATION

Global Ayurvedic Products Market Share, By Type, 2032

Health Care
Oral Care
Hair Care

Skin Care

11l

Others
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DRIVING FACTORS
"Growing Consumer Awareness has Increased Demand in the Market'"

There has been a significant increase in consumer awareness about the benefits of Ayurvedic products. People are
seeking natural and holistic approaches to health and wellness, and Ayurveda offers a time-tested system of
medicine that resonates with this trend The emphasis on preventive healthcare has become more pronounced in
recent years. Ayurvedic products are often used for preventive purposes, helping individuals maintain balance and
support their overall health and well-being. Ayurveda is increasingly being integrated into mainstream healthcare
systems, offering complementary and alternative treatment options for certain conditions. This integration has
boosted the acceptance and adoption of Ayurvedic products.

""The Shift towards Natural and Herbal Remedies Have Influenced the Demand in the Market"

The global trend of moving away from synthetic chemicals and pharmaceuticals has led consumers to explore
natural and herbal remedies for health issues. Ayurvedic products, being derived from natural sources, align well
with this shift. Modern lifestyles have led to a rise in stress-related disorders, digestive issues, and other lifestyle-
related health problems. Ayurvedic products, which address imbalances in the body and mind, are sought after to
manage these conditions. This contributes to the Ayurvedic Products Market growth.

RESTRAINING FACTORS

""Limited Scientific Evidence can Lead to a Declining Trend in the Market"

Although Ayurveda has a long history of traditional use, there is a lack of extensive scientific research and clinical
trials to validate the effectiveness of Ayurvedic products for specific health conditions. The absence of robust
scientific evidence can deter some consumers and healthcare professionals from fully embracing these products. As
a consequence, there can be a declining trend in the market.

AYURVEDIC PRODUCTS MARKET REGIONAL INSIGHTS
""North America Region Dominates the Market as it has been at the Forefront of Technological Advancement"

North America has the largest Ayurvedic Products Market share as it has witnessed a growing interest in holistic
health and natural remedies. Consumers in the region are increasingly seeking alternatives to conventional
pharmaceuticals and are turning to traditional systems of medicine like Ayurveda for health and wellness solutions.
The wellness culture in North America emphasizes a proactive approach to health, focusing on preventive measures
and lifestyle choices. Ayurvedic products align well with this culture, as they promote overall well-being and
balance in mind, body, and spirit. The region's diverse population includes individuals with cultural ties to India
and other countries where Ayurveda is traditionally practiced. This has created a market for Ayurvedic products
catering to both individuals seeking traditional remedies and those interested in exploring alternative healthcare
options.

KEY INDUSTRY PLAYERS
""Key Players Focus On Research and Development & Collaborations For New Quality Assurance of Products”

Key players invest in research and development (R&D) to develop new and innovative Ayurvedic formulations and
products. They explore traditional Ayurvedic knowledge, modern scientific research, and clinical studies to create
effective and safe products. Key players have robust manufacturing facilities that adhere to high-quality standards
and ensure the consistency and purity of their products. They implement quality control processes to maintain the
efficacy and safety of their Ayurvedic offerings. Key players invest heavily in marketing and branding to create

awareness about their Ayurvedic products. They use various advertising channels, social media, and influencer
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partnerships to reach a wider audience. These companies may form partnerships with Ayurvedic practitioners,

wellness centers, spas, and other health-related establishments to promote their products and offer complementary
services.

(Source: https://www.businessresearchinsights.com/market-reports/ayurvedic-products-market-107489).
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INDIAN AYURVEDIC PRODUCTS INDUSTRY

India Ayurvedic Products Market has valued at USD7.65 billion in 2023 and is anticipated to project robust growth
in the forecast period with a CAGR of 18.4% through 2029. The India Ayurvedic Products Market is a thriving and
dynamic sector deeply rooted in the country's ancient tradition of Ayurveda, which emphasizes natural remedies,
holistic well-being, and the balance of mind, body, and spirit. Ayurveda, often referred to as the "science of life,"
has been practiced for over 5,000 years in India and continues to play a significant role in the country's healthcare
and wellness landscape.

Ayurveda, one of the world's oldest holistic healing systems, has its origins in ancient India. Its teachings and
practices have been passed down through generations, and Ayurveda remains deeply ingrained in Indian culture
and healthcare. In recent years, there has been a resurgence of interest in Ayurveda, both within India and
internationally, driven by a growing preference for natural and traditional wellness solutions.

Ayurveda's rich heritage and deep-rooted cultural significance in India contribute to its enduring appeal. Many
consumers trust Ayurvedic products as a reflection of their traditional wisdom. In addition, the global trend towards
health and wellness has led to a renewed interest in Ayurveda's holistic approach to well-being. Consumers seek
natural and herbal solutions to maintain their health and prevent ailments. Furthermore, increasing health
consciousness and access to information have empowered consumers to explore alternative healthcare options like
Ayurveda. The ease of online research has played a significant role in spreading awareness about Ayurvedic
remedies.

The Ayurvedic Products Market encompasses a broad spectrum of offerings, including herbal supplements,
skincare products, haircare products, dietary supplements, and more. This diversification caters to a wide range of
health and wellness needs. Additionally, established Ayurvedic brands with a history of producing high-quality,
authentic products hold significant trust among consumers. Reputation and adherence to traditional formulations
are key factors driving brand loyalty.

The India Ayurvedic Products Market is a thriving sector deeply rooted in tradition and increasingly embraced by
consumers seeking natural and holistic wellness solutions. As the market continues to evolve, it offers ample
opportunities for innovation, quality assurance, and expansion both within India and on the global stage.

Key Market Drivers

Growing Preference for Natural and Herbal Remedies

One of the primary drivers of the India Ayurvedic Products market is the growing preference among consumers for
natural and herbal remedies. In a world where people are increasingly conscious of the potential side effects and
long-term health consequences of synthetic medications, Ayurveda offers a time-tested alternative that relies on
natural ingredients and holistic principles.

Individuals are becoming more health-conscious and are seeking preventive measures and natural solutions to
common health issues. Ayurveda aligns perfectly with this trend as it emphasizes overall well-being and balance.
Ayurvedic products are perceived as safe with minimal side effects, making them an attractive choice for those
looking to manage chronic conditions or promote general health without the risks associated with pharmaceutical
drugs.

Ayurveda is not limited to India alone; it has gained recognition and acceptance globally. This has resulted in a
surge in demand for Ayurvedic products both within India and in international markets. The Indian government has
taken steps to regulate and standardize Ayurvedic products, ensuring their quality and safety. This regulatory
support has bolstered consumer confidence in Ayurvedic remedies.
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Preference for Holistic and Preventive Healthcare

Ayurveda's holistic approach to healthcare is another key driver of the Ayurvedic Products market. Unlike modern
medicine, which often focuses on treating specific symptoms or diseases, Ayurveda places importance on
maintaining balance and harmony in the body and mind to prevent illness. Ayurvedic principles advocate for
preventive healthcare, which resonates with individuals seeking to proactively manage their health and well-being.
This preventive approach involves practices like detoxification, dietary adjustments, and stress management.

In an era characterized by high stress levels and lifestyle-related health issues, Ayurveda's emphasis on stress
reduction through techniques like meditation and yoga is particularly appealing. The prevalence of lifestyle
disorders such as obesity, diabetes, and hypertension has led people to explore alternative therapies like Ayurveda
to manage and mitigate these conditions.

The use of herbal supplements and dietary changes recommended by Ayurvedic practitioners is gaining traction as
individuals look for natural ways to improve their health.

Government Support and Promotion

Government support and promotion of Ayurvedic products have significantly contributed to the growth of the
market. Recognizing the potential of Ayurveda as a driver of economic growth and a means to promote traditional
Indian knowledge, the government has taken several steps to bolster the Ayurvedic Products market.

The establishment of the Ministry of Ayurveda, Yoga & Naturopathy, Unani, Siddha, and Homoeopathy (AYUSH)
in India reflects the government's commitment to promoting traditional systems of medicine. This ministry
formulates policies and implements programs to support the development and propagation of Ayurveda. The
government has allocated funds for research and development in the field of Ayurveda. This investment has led to
scientific validation of Ayurvedic treatments and products, enhancing their credibility.

The government has actively promoted the export of Ayurvedic products, opening up international markets for
Indian manufacturers. This has led to an increase in the export of Ayurvedic products, further boosting the industry's
growth. The government has taken measures to standardize and regulate the manufacturing and marketing of
Ayurvedic products. This ensures that products meet quality standards and are safe for consumption.

Key Market Challenges

Quality Assurance and Standardization

One of the primary challenges in the India Ayurvedic Products Market is ensuring consistent quality and
standardization across a diverse range of products. Ayurveda relies on ancient texts and traditional knowledge, and
formulations can vary significantly from one manufacturer to another. This variation can lead to concerns about
product efficacy and safety.

Unlike modern pharmaceuticals, Ayurvedic formulations lack standardized production processes and ingredients.
Manufacturers often use their interpretations of traditional recipes, leading to variations in product quality and
efficacy.

The use of botanical ingredients in Ayurvedic products makes them susceptible to contamination and adulteration.
Poor sourcing practices and lack of quality control can result in products that are not pure or safe for consumption.
Monitoring and enforcing quality control standards across the vast Ayurvedic Products Market is a complex task.
Many small and medium-sized enterprises (SMEs) produce Ayurvedic products, and ensuring consistent quality
can be challenging.
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While India has regulatory authorities such as the Ministry of Ayush that oversee Ayurvedic products, there is a
perception that regulations are not stringent enough. This can lead to non-compliance and substandard products in
the market.

To address these challenges, the industry needs to establish and enforce robust quality assurance and standardization
protocols. This may involve stricter regulatory oversight, certification programs, and industry-wide collaboration
to set quality benchmarks.

Consumer Education and Awareness

Another significant challenge in the India Ayurvedic Products Market is the need for enhanced consumer education
and awareness. Ayurveda is deeply rooted in Indian culture, but misconceptions, misinformation, and a lack of
understanding about Ayurvedic principles can hinder its widespread acceptance and adoption.

Many consumers are unaware of the potential benefits of Ayurvedic products or how they differ from conventional
medicines. This lack of awareness can lead to skepticism or reluctance to use Ayurvedic remedies. There are
misconceptions about Ayurveda, including the belief that it is solely based on herbal remedies or that it is an
alternative to modern medicine. Clearing up these misconceptions is essential for informed decision-making.

Consumers may have varying experiences with Ayurvedic products due to differences in formulations and quality.
This can lead to inconsistent perceptions of Ayurveda's effectiveness. Some consumers may be concerned about
the safety of Ayurvedic products, particularly if they are unfamiliar with the ingredients or if there have been reports
of adverse events.

To address these challenges, educational initiatives are needed to inform consumers about the principles and
benefits of Ayurveda. These initiatives can take the form of public awareness campaigns, educational programs for
healthcare professionals, and clear labeling and information dissemination by Ayurvedic product manufacturers.

Globalization and Intellectual Property

As Ayurvedic products gain popularity not only in India but also internationally, the market faces challenges related
to globalization and intellectual property.

There have been instances where traditional Ayurvedic knowledge has been patented by entities outside of India.
This raises concerns about intellectual property rights and the need to protect India’s traditional knowledge.

Ayurvedic products exported to international markets must meet stringent quality and safety standards. Ensuring
compliance with these standards while preserving the authenticity of Ayurvedic formulations is a complex task.
Different countries have different regulatory requirements for herbal and Ayurvedic products. Adhering to these
standards while maintaining the authenticity of Ayurveda can be challenging for manufacturers.

The globalization of Ayurvedic products has intensified competition both domestically and internationally. Indian
manufacturers must compete with global players while preserving the integrity of Ayurveda.

Key Market Trends

Growing Demand for Natural and Herbal Wellness Solutions

One of the most significant trends in the India Ayurvedic Products Market is the increasing consumer preference
for natural and herbal wellness solutions.

There is a growing awareness of the importance of health and well-being among consumers. People are increasingly
looking for holistic approaches to health that prioritize prevention and well-rounded wellness. Ayurvedic products,
with their emphasis on balance and natural healing, align well with this trend.
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Ayurvedic products are perceived as safer and milder than synthetic pharmaceuticals, with fewer side effects. This
appeal attracts consumers seeking effective yet gentle solutions for their health issues, ranging from skincare to
digestive problems.

Ayurveda is deeply rooted in Indian culture and tradition. Many consumers, both in India and abroad, are drawn to
the authenticity and heritage associated with Ayurvedic remedies. The time-tested nature of Ayurveda gives
consumers a sense of trust and reliability.

Ayurvedic products have gained international recognition and acceptance. The global wellness movement,
combined with an interest in traditional healing practices, has led to a surge in demand for Ayurvedic products in
international markets.

Ayurveda Meets Technology

The integration of technology with Ayurveda is a notable trend in the Indian Ayurvedic Products Market. Ayurvedic
brands are capitalizing on the growth of e-commerce by making their products easily accessible through online
platforms. Additionally, some brands offer online consultations with Ayurvedic experts, allowing consumers to
receive personalized wellness guidance remotely.

There is a proliferation of mobile applications that provide Ayurvedic insights and recommendations. These apps
offer dosha assessments, diet plans, and wellness tips, making Ayurveda more accessible to a tech-savvy audience.

Ayurvedic nutraceuticals, which combine Ayurvedic principles with modern nutritional science, are gaining
traction. These products are designed to address specific health concerns, offering the benefits of Ayurveda in
convenient supplement form.

Segmental Insights

Product Type Insights

Personal Care & Beauty products hold a substantial share in the India Ayurvedic Products Market, reflecting a
broader trend of consumers seeking natural and holistic solutions for their beauty and personal grooming needs.
Ayurveda, an ancient system of medicine and wellness that originated in India, emphasizes the use of natural
ingredients and traditional herbs to promote health and beauty. This philosophy aligns perfectly with the preferences
of modern consumers who are increasingly inclined towards products that are gentle on their skin, free from harmful
chemicals, and environmentally friendly.

In recent years, the Ayurvedic Products Market in India has witnessed remarkable growth, driven by a surge in
demand for personal care and beauty items infused with Ayurvedic principles. Here are some key factors
contributing to the prominence of Personal Care & Beauty within this market:

Consumers in India are becoming more health-conscious, not just in terms of what they consume but also what they
apply to their skin and hair. Ayurvedic Personal Care & Beauty products are perceived as safer and healthier
alternatives to synthetic counterparts, as they often incorporate herbal ingredients known for their therapeutic
properties.

Ayurveda is deeply rooted in Indian culture and tradition. It has been practiced for centuries, passed down through
generations. This long-standing heritage instills trust among consumers, making Ayurvedic products a preferred
choice for those seeking the wisdom of age-old remedies.

The Ayurvedic Products Market also aligns with the growing global trend of eco-consciousness. Ayurvedic brands
often emphasize sustainable practices, such as using biodegradable packaging and ethically sourcing ingredients,
which resonate with environmentally aware consumers. Many Ayurvedic Personal Care & Beauty products are

Page 130 of 422



SAT KARTAR

recommended by dermatologists and skin specialists for their gentle nature and potential benefits for various skin
conditions. This professional endorsement adds to their credibility.

Ayurvedic formulations are particularly popular in the anti-aging and hair care segments. Ayurvedic anti-aging
creams, serums, and hair oils are sought after for their potential to address specific beauty concerns while promoting
overall well-being.

Brands in the Ayurvedic Products Market often offer personalized solutions, allowing consumers to choose
products tailored to their skin or hair type. This customization caters to individual preferences and needs.

Sales Insights

The online sales channel has undeniably secured a significant share in the India Ayurvedic Products Market,
reshaping the way consumers access and purchase traditional herbal remedies and wellness products. Ayurveda,
India's ancient holistic healing system, has witnessed a resurgence in popularity, both domestically and
internationally, in recent years. This revival has been fueled by a growing preference for natural and holistic
healthcare solutions. The online sales channel plays a pivotal role in facilitating the accessibility, convenience, and
diversity of Ayurvedic products, leading to its substantial share in the market.

One of the most significant advantages of the online sales channel in the Ayurvedic Products Market is its ability
to reach consumers across India, including those in remote areas where access to physical stores may be limited.
Online platforms break down geographical barriers, allowing individuals to explore and purchase Ayurvedic
products with ease. This accessibility is particularly crucial in a vast and diverse country like India.

Online marketplaces offer an extensive array of Ayurvedic products, ranging from traditional herbal supplements
and remedies to Ayurvedic skincare and personal care products. This diverse product range caters to the specific
wellness needs and preferences of consumers, allowing them to choose from a wide selection of items aligned with
their individual health goals.

The online channel serves as an educational hub for Ayurveda enthusiasts and those seeking information about
traditional healing practices. Many platforms provide detailed product descriptions, usage guidelines, and
educational content that empowers consumers to make informed choices about Ayurvedic products based on their
unique needs and concerns.

Online platforms enable consumers to access reviews,
testimonials, and recommendations from other IndiaAyurvedic Products Market Rmﬁ
users.This social proof plays a pivotal role in building — seportsegmentation A
trust and confidence in Ayurvedic products, especially

for those who are new to this holistic approach to SrseType Ot

wellness. Positive feedback and word-of-mouth - & el 18.4%
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sales channel for Ayurvedic products. Consumers have " Ottes =g
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access to detailed information about product
ingredients,  sourcing  practices, manufacturing
standards, and certifications. This transparency aligns
with the demand for authentic and high-quality Ayurvedic products.

Regional Insights

The North region of India undeniably commands a substantial share in the India Ayurvedic Products Market,
asserting itself as a vital hub for the ancient system of holistic medicine, Ayurveda. Comprising states such as Uttar
Pradesh, Rajasthan, Delhi, Punjab, and Haryana, this region holds a special place in the Ayurvedic market's
landscape for various compelling reasons.
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The North region of India has deep-rooted cultural and historical ties to Ayurveda. Ayurveda, an ancient system of
medicine that has been practiced for thousands of years, finds its origins in the Indian subcontinent, and the North
region is often considered its heartland. Historical texts and ancient Ayurvedic traditions have been preserved and
passed down through generations in this region, fostering a strong connection to Ayurveda.

The North region boasts a diverse range of climatic conditions and geographical features, providing an ideal
environment for the cultivation of a wide variety of medicinal herbs and plants used in Ayurvedic formulations.
The region's fertile soil and favorable climate contribute to the availability of high-quality raw materials for
Ayurvedic products.

The North region hosts several renowned Ayurvedic educational institutions and research centers. These institutions
play a pivotal role in the development, research, and promotion of Ayurvedic products. They are instrumental in
advancing the knowledge and practices associated with Ayurveda.

Consumers in the North region exhibit a deep-rooted awareness and acceptance of Ayurveda. Many households
have a tradition of using Ayurvedic remedies for various ailments, and this practice has been handed down through
generations. The trust in Ayurveda's holistic approach to health and wellness has contributed to the market's growth.

(Source: https://www.techsciresearch.com/report/india-ayurvedic-products-market/4309.html).
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OUR BUSINESS

Some of the information in this section, including information with respect to our plans and strategies, contain
forward-looking statements that involve risks and uncertainties. Before deciding to invest in the Equity Shares,
Shareholders should read this entire Red Herring Prospectus. An investment in the Equity Shares involves a high
degree of risk. For a discussion of certain risks in connection with investment in the Equity Shares, you should read
“Risk Factors” on page 27 for a discussion of the risks and uncertainties related to those statements, as well as
“Financial Statements” and ‘“Management’s Discussion and Analysis of Financial Condition and Results of
Operations” on pages 233 and 266 respectively, for a discussion of certain factors that may affect our business,
financial condition or results of operations. Our actual results may differ materially from those expressed in or
implied by these forward-looking statements. Unless otherwise stated, the financial information used in this section
is derived from our Restated Financial Statements.

COMPANY OVERVIEW

Our company was originally incorporated as Private Limited Company under the Companies Act, 1956 in the name
and style of “Sat Kartar Shopping Private Limited”, on 29" June, 2012. Subsequently, our Company was converted
into Public Limited Company and the name of the company was changed to “Sat Kartar Shopping Limited” pursuant
to shareholders resolution passed at an Extra Ordinary General Meeting held on 15" May, 2021 and fresh certificate
of incorporation dated 12" July 2021 was issued by the Registrar of Companies, Delhi.

As on the date of Red Herring Prospectus, the Corporate Identification Number of our company is
U52590DL2012PLC238241.

BUSINESS OVERVIEW

Our company is an Ayurveda healthcare company committed to providing natural wellness solutions relating to
specific therapeutic areas and general lifestyle products, committed to promote a healthier lifestyle. We integrate
traditional Ayurvedic knowledge with modern research to empower individuals to adopt healthier lifestyles. With
a strong market presence and a diverse product portfolio, we focus on innovation and responsive product
development. Initially, our company offered both Ayurveda and spiritual product lines. However, we have
strategically refined our focus to specialize exclusively in Ayurveda, establishing ourselves as a dedicated player
in this sector and emphasizing quality and effectiveness in our holistic wellness offerings.

There is a growing interest among consumers in natural and organic products, driven by a desire for effective
alternatives to conventional medicine. Although the market remains diverse, with varying levels of product quality
and standardization, we see a significant opportunity to strengthen our position in the Ayurveda healthcare sector
by addressing the increasing demand for high-quality natural wellness products. In order to meet this demand, and
with a mission to encourage and support a healthier lifestyle for customers, we cater directly to individual
consumers, providing them with holistic, natural remedies and lifestyle products rooted in traditional Ayurveda
practices. Our Company operates in D2C (Direct-to-Consumer) segment, selling Ayurveda products directly to
consumer through our own D2C website and third-party e-commerce websites, TV marketing and Google and Meta
Applications.

Our company operates under a strategic contract manufacturing model, which allows us to concentrate on high-
value activities like product innovation, branding, marketing, and distribution. By partnering with trusted third-
party manufacturers, we leverage their expertise and resources while maintaining control over our formulations and
ensuring quality through comprehensive agreements. This approach allows us to connect directly with our
customers and enhance their experience through streamlined delivery and effective feedback integration.

Our product development is guided by a deep understanding of market demand, traditional Ayurveda principles,
and modern wellness insights. This commitment enables us to create a product range that is both authentic and
innovative, addressing the evolving needs of our customers. Our primary focus is on directly serving end consumers
rather than engaging any intermediaries/ middlemen or other businesses.
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The ayurvedic solutions we present through our products are derived from the Charak Samhita, an old Ayurvedic
treatise recognized for delivering comprehensive insights and cures for numerous health and lifestyle difficulties,
as well as wisdom that echoes in the Indian government's recent initiatives like the National Ayush Mission (NAM),
which promotes research and education in Ayurveda. Furthermore, the Rashtriya Ayurveda Vidhyapeeth preserves
and transmits this ancient knowledge to future generations. These efforts, when aligned with the timeless principles
of Charak Samhita, pave the way for a future where Ayurveda plays an even greater role in promoting health and
harmony in India and abroad.

About Charak Sambhita

Charak Samhita is an ancient and foundational text in the field of Ayurveda, the traditional system of medicine
that originated in India over 3,000 years ago. Attributed to the sage Charaka, the text is one of the earliest and
most comprehensive compilations of Ayurvedic knowledge, composed between the 2nd century BCE and the 2nd
century CE.

About National Ayush Mission

Ministry of Ayush launched the Centrally Sponsored Scheme of National Ayush Mission (NAM) on 15.09.2014
for implementing through States/UTs with the objective of strengthen preventive and promotive aspects in
primary health care with holistic wellness model based on Ayush principles and practices.

About Rashtriya Ayurveda Vidyapeth

Rashtriya Ayurveda Vidyapeeth located at New Delhi is an autonomous organisation under Ministry of Ayush,
Govt. of India. This is one among many other premier national Institutes of Ayush working under the Supervision
of Ministry of Ayush.

Ayurveda goes beyond treating symptoms. It seeks to address the root cause of imbalances, restoring harmony on
a physical, mental and emotional level. In addition to this, we are constantly engaged in market research for
identifying and addressing new health issue prevailing in our customers in today’s lifestyle. We have a dedicated
market research team as well as customer support system to comprehensively comprehend diverse health related
issues and provide the solutions for those issues. Thus, we always make additions to our products portfolio as per
the requirement of our customers.

ABOUT THE PROMOTER
Manprit Singh Chadha

Mr. Manprit Singh Chadha is the Promoter of our Company. He is a Chartered Accountant by profession, with
experience of more than 30 years in the corporate and entrepreneurial realms. He has been an alumnus of University
of Delhi, completing his graduation in B.Com. (Hons) in 1990 and Chartered Accountancy from the Institute of
Chartered Accountants of India in 1994. Mr. Chadha's career in diversified fields such as Biotechnology, Telecom,
automobile, Customer Support Centre Operations etc is a testament to his experience and leadership. Before
founding Sat Kartar Shopping Limited in 2012, he served as a Financial Controller at Daksh e-services, Business
Support Head at Watson Towers, CFO at Bharti Telecom (Airtel) in Seychelles and Pan India Motors Private
Limited.

Pranav Singh Chadha

Pranav Singh Chadha, aged 28, is the promoter and executive director of the company. A graduate of Sri Guru
Gobind Singh College of Commerce. Pranav began his career at Sat Kartar Shopping in June 2017 as a Digital
Marketing Associate. He quickly rose to Team Lead and then to Assistant Manager, playing a pivotal role in shaping
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and introducing the company’s brands to the digital landscape. After four years, Pranav sought broader industry
exposure and joined ODN Digital Services as Sr. Manager Client Success from October 2021 to October 2023. At
ODN, he worked on major marketing campaigns for brands such as Zydus Wellness, CRED, Flipkart, Reliance &
more achieving significant growth by delivering successful campaigns. Returning to Sat Kartar Shopping, his 7
years of experience in digital marketing have enhanced customer retention by implementing Al-driven remarketing
approaches, and improved operational efficiency. Pranav's leadership has driven growth, reduced costs, and ensured
timely project completion, solidifying his role as a key player in the company's ongoing success.

Simrati Kaur

Ms. Simrati Kaur, aged 29 years, is the Promoter and executive director of the company. She is a graduate from Indira
Gandhi Institute of Technology and has 4 years of experience in digital marketing. She is involved in leading strategic
end-to-end digital marketing campaigns. She is currently responsible for complete end-to-end marketing from new
product launches, product design and development to content creation and executing marketing campaigns at scale.
She is responsible for formulating comprehensive marketing strategies, conducting in-depth data analysis, and
presenting insightful metrics reports. Additionally, she leads the team to execute scaled up campaigns focusing on
aligning strategies with key performance indicators (KPIs) to ensure measurable success.

VISION OF OUR COMPANY

The vision of our Company is to be a global leader in Ayurveda, bridging traditional practices with contemporary
health needs. We aim to set new standards in personalized wellness, enhancing life quality worldwide through our
punique, effective solutions.

MISSION OF OUR COMPANY

Our mission is to revolutionize wellness with personalized Ayurvedic solutions, merging traditional wisdom and
modern lifestyles. We focus on niche therapeutic areas, delivering premium quality and exceptional service, striving
to become a global synonym for innovative, effective health products.

OUR DISTRIBUTION CHANNELS

Our Company operates in D2C (Direct-to-Consumer) segment, selling Ayurveda products directly to consumer
through our own D2C website and third-party e-commerce websites, TV marketing and Google and social media
platforms such as Meta Applications.

The following are our product distribution channels:

Website

Television “ D 2 C Social Media

\Mar%
. Google

N
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1) Website

We manage and maintain an e-commerce platform on our website, i.e., https://www.satkartar.co.in/,
https://skinrange.com/. This online store comprehensively presents information about our products, outlining their
details, purposes, usage instructions, and associated benefits. Customers have the flexibility to shop for products
either based on the listed categories or according to their specific concerns and preferences. The platform is
designed to offer a seamless experience, providing customers with the information they need to make informed
choices and cater to their individual requirements. Further, our products are also available on third party e-
commerce websites.

2) Television Marketing

We sustain our customer base by disseminating ad capsules through broadcasts on regional TV channels and DTH
platforms, employing a multi-language approach to cater to diverse audiences across various regions. The name of
few of the channels on which we carry out our advertising are as follows:

a) KTV

b) Raj Digital Plus

c) Peppers TV

d) ABP Majha

e) Zee Tamil

3) Google

We have maintained our customer base, and increased our presence on Google, where we advertise our products
on google through “Search Ads and Display Ads”. Further, in YouTube we use “Skippable and In — feed video”
mode or long form video promotion .We have around 10+ channels on YouTube, three of them have more than 1.3
million  subscribers:  https://www.youtube.com/@skinrange,  www.youtube.com/@SKSHORT_VIDEOS,
https://www.youtube.com/@naturescare.7106 .This helps us to approach diverse audience, as google is the most
commonly used search engine.

4) Social Media

We also have social media presence on various Meta Applications. We utilize these platforms to engage with our
target audience, raise awareness about health issues, and offer solutions through our products and their usage.

The revenue bifurcation based on the distribution channel of the Company is as follows:

(Amount in Thousands)
For the FY-2023-24 FY-2022- FY-2021-22

period ended 23

December 15,

Details

2024

Amount

Amount

Amount

1) | Television Marketing 2,27,768.11 | 2,93,610.31 | 3,98,809.52 | 3,85,000.76
2) | Google 6,58,967.70 | 6,97,117.94 | 2,92,711.93 75,116.90
3) | Social media 1,62,199.73 | 2,33,036.97 | 98,412.86 25,924.87
4) | Own Website/ other E commerce Websites 43,837.29 52,481.45 | 33,697.60 16,683.41
Total 10,92,772.84 | 12,76,246.68 | 8,23,631.91 | 5,02,725.94
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BUSINESS PROCESS

1.

Data reviewed and Formulations by the
Market Research BN decision taken by S Doctor Y
Senior management
|
v
Formulations developed . Developing and
are sent to Ministry of | —> Cl\élr?g ggui\t/}l;rllrlll%abc}t/utrlgs > | approving of marketing
Ayush for its approval strategy

Customers inquiring

Marketing of product | —> and ordering product [~

Delivery of order

Market research: Understanding the Market Landscape

Before development of any formula for the desired Ayurvedic product, the first step involves carrying out market
research for identification and analysis of customer needs, emerging segments, demand patterns, competitor
products etc. It involves various tools and approaches:

Market Trend Analysis: We identify and monitor the market demand, trends, popular searches on a real time
basis through various applications and platforms such as Google Trends, SEMRush, Keyword Planner and
other analytical tools. This is looked by our google marketing team. Thereby helping and enabling us to
proactively anticipate market movements and adapt swiftly.

Customer Feedback Monitoring: The multilingual customer support team, proficient in multiple languages,
plays a crucial role in gathering and interpreting customer demand for new/complementary products. We get
insights through targeted surveys, active feedback collection through direct inbound customer support and
online platforms.

Data Analysis: The results of the research done by the marketing team are collated and further analysed by
our team of data analysis. Our team carries out behavioural analysis whereby they delve into customer
behaviour metrics across marketing channels to uncover patterns and preferences. Further, they carry out
Purchase Pattern Evaluation wherein the Sales and Marketing Teams collaborate to analyse purchasing trends,
which guides decisions on product placement, promotions, and inventory management.

Review and Decision by Senior management
Once thorough market landscaping is completed, the inputs derived from it are communicated to senior
management, consisting of Managing Director and Chief Financial Officer which together with marketing

team, deliberate to find and pick segment or emerging demand or which competing product should be
addressed.
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Formulations by the Doctor

Once the senior management finalises the demand of any particular product, our BAMS (Bachelor of
Ayurvedic Medicine and Surgery) doctors, along with our contract manufacturers (Ayush Certified) develop
the required formulation on the basis of ancient ayurveda principles (taking references from Charak Samhita)
keeping in mind desired result. This process approximately takes around 3 months.

Formulations sent to the Ministry of Ayush

Once the formulation is finalised, the same is submitted to the Ayush department of the respective state,
Ministry of Ayush, by Contract manufacturers (Ayush Certified) for its approval. The concerned department
in the Ministry of Ayush after their own assessment and verification of the formula decides to approve or reject
or suggest changes to be worked out. In case any changes are required, the same are incorporated and are sent
again for approval.

Once a specific formulation is approved by the Ministry of Ayush, it is registered under the name of the
Contract Manufacturer (Ayush Certified), with ownership retained by our company through a
manufacturing agreement.

We have taken Loan License to utilise the leased facility for production. This enables us to apply to Ministry
of Ayush for registration of formulations in our name. The formulations of the following products are in the
name of the company:

Dr. Madhu Amrit Capsules
Dr. Madhu Amrit L Powder
Dr. Madhu Amrit Powder
Dr. Piles Free Capsules

Dr. Piles Free Qil

Dr. Piles Free Powder
Aadved Adivasi Hair Oil

NooakswnhE

It is to be noted that on ayurveda products, no intellectual property rights can be owned as the solutions
are derived from ancient ayurvedic book, Charak Samhita.

Manufacturing of Medicine/product by the Contract Manufacturers

Once the formula is approved, certificate from the Ayush State Department is issued in the name of
manufacturer, who thereafter commences the commercial production.

Currently, the company works with various suppliers. However, the company has entered into contact
manufacturing agreement with six (6) manufacturers whereby we have complete control over the
manufacturing process, operation and other activities like choice of raw material, overseeing quality control
measures and other relevant processes. Further, the Ayush Certificate provided by the Ministry of Ayush
for the product to be manufactured is sole and exclusive property of our company.

Developing and approving of marketing strategy

Once the commercial production begins, we simultaneously start formulating range of marketing strategies to
effectively reach and engage our target customers. VVarious methods are employed, including Multi-Channel
Integration, Regional Targeting, and customer-centric planning, to capture the digital market across major
platforms. Additionally, we develop a strategy for TV ads that involves creating a time band and selecting
channels tailored to the specific product being advertised.
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Customer inquiries and placing of order

Customers initiate contact with us through our diverse marketing channels, including our website, social media,
performance marketing, and television campaigns to explore our products and services. This initial
engagement marks the beginning of a seamless customer journey, where our dedicated support team provides
expert guidance on product inquiries, related issue consultations, and additional information requests,
ultimately facilitating a smooth purchase process. It includes the following components:

Manner of Service:

Multilingual Support: The customer support center is staffed with multi-lingual agents to cater to the
diverse demographic that the company serves, ensuring accessibility across India. These agents assist
customers in over different regional languages including Hindi, Tamil, Telugu, Kannada. Language-wise
distribution of agents:

S No. Name of Language Number of Employees
1. Hindi 498
2. Tamil 137
3. Telugu 228
4, Kannada 102
Total 965

Comprehensive Assistance: Customer support agents are trained to handle diverse inquiries, from product
questions and order placement to troubleshooting and return/exchange facilitation. This ensures consistent,
courteous service across all interaction points, providing a seamless and satisfying customer experience.

Proactive Communication: Our support team proactively reaches out to customers through outbound calls
and follow up on customer satisfaction, collect feedback, and provide personalized product recommendations
based on past purchases.

Technology Used

CRM Software: Our CRM system tracks customer interactions, order histories, and preferences, enabling
timely and tailored responses. Additionally, it provides real-time insights, manages inventory, streamlines

delivery and dispatch, and enhances customer understanding, ensuring seamless experiences.

IVR Software: IVR software streamlines call routing. It ensures that calls are directed to the appropriate
product and language-specific customer representatives.

Dialer Software: Dialer software automates outbound calling, connecting agents with customers. This boosts
efficiency and productivity, while providing scalability and significant cost savings.

Efficiency and Performance Monitoring:

Real-time Call Monitoring: Supervisors monitor ongoing calls in real-time, ensuring that service quality
standards are maintained. Regular feedback is provided to agents to enhance customer satisfaction levels.

Service Analytics: We use data analytics tools to monitor response times, call duration, and customer
satisfaction scores. These metrics drive continuous improvement in our customer support services.
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We have skilled and trained customer support staff of around 965 personnel out of which around 467 are
dedicated Southern states keeping in mind the language diversity.

Further we also get queries and orders from our own D2C websites, Google and Meta Applications. Currently
we have 2 websites under the name https://www.satkartar.co.in/ and https://skinrange.com/.

Our website https://www.satkartar.co.in/ provides products of all types we have and of every price category,
while the website https://skinrange.com/ offers products of premium range starting from INR 3000/- thereby
attracting only customers of a particular segment.

8. Delivery of order

Once the order is placed by the customer, we deliver the same through our delivery partners. We also deliver
the order through Indian Post having nationwide delivery. We ensure the product is delivered without any
hassle.

Our Delivery Partners

The company utilizes a robust and efficient multi-channel distribution network to ensure that products are
delivered swiftly and securely to customers across various geographies. The key components of the
distribution network include:

1. Private Courier Partners: We are in collaboration with various logistics companies such as Bluedart,
Shiprocket, Ecom Express, Delhivery which facilitate faster and reliable deliveries, including express
options. These partners cover metro cities, tier 1, and tier 2 cities, ensuring that products are delivered in
intact condition and within stipulated timelines. In tier 1 and tier 2 cities it is ensured that the delivery is
made either on same day or by next day. For areas outside of express delivery zones, including tier 1 and
tier 2 cities, the logistics partners deliver within 3-5 days.

2. India Post: To further extend our reach, especially to rural and remote areas where Ayurveda products
are in high demand, we rely on India Post. This partnership allows us to service regions that are often
beyond the coverage of private courier companies, ensuring that customers in the most underserved
locations have access to our offerings.

DEVELOPMENT OF FORMULATION

The stepwise details of development of formulation are as follows:

1. The marketing team identify and monitor the market demand and gather data on customer needs, preferences, and
health concerns.

2. The marketing team discusses with the R&D Team, comprising of BAMS doctors about the market preferences
and needs. Extensive discussion occurs between the team members and this discussions aim to balance traditional
Ayurvedic principles with modern innovation, ensuring that the final product is both authentic and competitive in the
market. The R&D team refers to the Charak Samhita for formulations targeting particular diseases or health conditions
to ensure the product is rooted in traditional Ayurvedic remedies, while also considering modern insights to address
customer needs effectively.

3. Once the R&D team has established the appropriate formulations based on discussions and references to the Charak
Sambhita, the formulation process begins.

4. This involves selecting the right ingredients, determining their proportions, and preparing the formulations

according to established Ayurvedic practices of Charak Samhita. The R&D Team along with contract manufacturers
performs this process.
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5. The formulation is then prepared and verified again by the R&D team and contract manufacturer to their feasibility
for manufacturing.

OUR PRODUCTS

We have around 50+ SKU in our portfolio which are categorised into Specific problem led niche therapeutic areas
and Lifestyle led curative areas. The details of some of our key products are as follows:

PRODUCT PORTFOLIO

Specific Problem Led Niche Lifestyle Led Curative
Therapeutic Areas Areas

A. SPECIFIC PROBLEM LED NICHE THERAPEUTIC AREAS:
We target the specialized fields within the medical and healthcare domain that focus on addressing particular health

issues or challenges such as addiction, personal care and wellness and others. In these areas, the attention is
concentrated on solving specific problems or health conditions. Some of the key products are explained as follows:

(i) Addiction Killer

We offer a Safe & natural way to help to quit alcohol, cigarette, tobacco, gutkha & substance abuse through
Addiction Killer.

Details of Product:

S No. Particular Details
1. Name Addiction Killer
2. Ingredients Punarnava, Giloy, Bahera, Ashwagandha, Gokshura, Tulsi,
Nishoth, Vidari, Bhringraj, Kasani, Bhumi, Arjuna etc
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3. Diet Type Herbal/Ayurvedic/Organic

4. Product Form Powder and Liquid

5. Dosage Twice per day daily preferably with breakfast and dinner
6. Quantity 3 Bottles

Features and Benefits:

(i)  Safe & natural way that helps to quit alcohol, cigarette, tobacco, gutkha & substance abuse.
(i)  Facilitates in reversing the negative impact of alcohol addiction & stops cravings for more.
(iii)  Helps in relieving withdrawal symptoms of alcohol, nicotine and substance abuse.

(iv)  Aids in removing harmful toxins from the body.

(if) Liv Muztang

We also offer various product covering various aspect of personal care of

an individual. One of our key product is Liv Muztang, which is explained MUZTANG
below: f‘,&’
Details of the Product: 22
S No. Particular Details
1. Name Liv Muztang Capsule
2. Ingredients Gokshur, Kaunch Beej, Ashwagandha, Ras Sindur, Bang
Bhasma and 17+ herbs
3. Product Form Capsule
4. Diet type Organic, Vegan
5. Quantity 1 pack with 30 capsules

Features and Benefits:

(i) Helps in eliminating general weakness and acts as a rejuvenator.

(if) Helps in relaxing muscle and tissues increasing blood flow to male reproductive part.
(iii) Contains herbs that are aphrodisiac and anti-depressant known to increase fertility.
(iv) Aids in strengthening the bones, muscular strength.

(ilf) Kaama Gold

We offer various product covering various aspect of personal care of an individual. One of our key product is
Kama Gold, which is explained below:

S dF'OWER BOOSTER FOR MEN Ashwagandha Kaunch Beej Cinnamon Clove

Shatavari Haldi

@

Vidarikand
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Details of the Product:

S No. Particular Details
1. Name Kaama Gold
2. Ingredients Shatavari, Ashwagandha, Akarkara, Jaiphal, Guduchi,
Shalaparni, Gokshura, and Kauch Beej
3. Product Form Capsule, powder, oil, avaleh
4. | Quantity Capsules - 30, oil - 10ml, powder: 90gm, avaleh - 90gm

Features and Benefits:

(i) Increases Blood Flow for Stronger Erection

(if) Increases Testosterone Levels for Vitality.

(iii) Increases Stamina and Endurance.

(iv) Helps in overcoming Erectile Dysfunction effectively
(v) Improves Overall Masculine Strength.

B. LIFESTYLE LED CURATIVE AREAS

We also target the specialized fields within healthcare and medicine that focus on addressing health issues related
to individuals' lifestyles such as Diabetes, Joint Pain Relief, Piles and other health issues.

The detailed description of some of our key products offered by our company in this category is as follows:
(i) Diabetes:

In contemporary times, diabetes and elevated blood sugar levels
have emerged as prevalent issues that continue to escalate. This
health concern is increasingly affecting individuals, including
young children, underscoring the growing prevalence of these "EE'H}@
conditions. To address this issue, we have developed Ayush 82
Aadved, which is based on a formulation provided by the Central
Council for Research in Ayurvedic Sciences (CCRAS). ]

Details of Product:

S No. Particulars Details

1) Name Ayush 82 Aadved

2) Key Ingredients Amra Beeja, Karvella Beeja, Gudmara Beeja, Jambu Beeja

3) Product Form Tablets

4) Diet Type Vegan/Herbal

5) Quantity 1 Pack (540 Tablets)

6) Dosage 2 tablets of Ayush 82 before each meal, every day with water (6
tablets daily)

Features and Benefits:

(i)  Helps in stimulating secretion from pancreatic beta-cells.

(i)  Aids in boosting acceptance of glucose metabolizing hormones.

(iif)  Facilitates in reducing free-radical damage to beta cells.

(iv) Helps in increasing the production of insulin by beta cells of pancreas.
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(i) Joint Pain Relief

Joint pain is a prevalent discomfort that many individuals -’"ﬁ C%qul O'r'”“-'o\ L il
i

experience due to various factors such as aging, injury,
arthritis, or inflammation. Our key product, Ortho Veda oil is
a Ayurvedic Joint Pain Qil, This ayurvedic oil for joint pain ortig
relief offers fast relief from chronic pain and inflammation in
knee, shoulder, neck, back and other joints and muscles in your B ° va s ) *o A %
body. > . A o

(iii)  Piles

According to Ayurveda, piles, fissures, and the digestive concerns leading to them are associated with the three
Doshas, namely Vata, Pitta and Kapha. Piles crops up due to low Vata and Pitta levels. Our product, Dr Piles Free
works towards balancing the Dosha levels to ensure that agni (digestive fire of your body) is improved and working
efficiently.

)

APPROVED BY
MINISTRY OF AYUSH APPROVED CERTIFIED

Dr Piles Fnr =

3 j Drmxesm ‘ — r;f‘.—,‘-

Particulars
1) Name Dr Piles Free
2) Ingredients Kutaj, Arshogna, Nag Keshar, Haritaki, Vaividang, Mochras,

Raswat, Bhui Awala, Kajjali, Tamra Bhasm, Lauh Bhasm,
Suhaga, Ras Sindoor

3) Diet Type Organic/Vegan

4) Product Form Powder, Capsule & Qil

5) Dosage 1 capsule twice a day with water, 2 teaspoonful powder at night
after dinner & apply oil to the affected area

6) Quantity 3 Bottles

Features and Benefits:

(i) Safe & natural way for treatment of piles (hemorrhoids) at home.

(i1) Helps you get rid of constipation, one of the causes leading to piles.

(iii) Gives Relief from Piles naturally and no surgery or laser treatment is needed.
(iv) It helps to reduce inflammation, itching and burning sensation.

One can browse all the products offered and its details at https://www.satkartar.co.in/ and https://skinrange.com/.
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SEGMENT-WISE REVENUE BIFURCATION

(Amount in Thousands except Percentage)
For the % of For the % of For the % of For the % of

period  Bifurcation Financial | Bifurcation Financial Bifurcation Financial Bifurcation
ended 2023-24 2022-23 2021-22
December
15, 2024
Specific 7,74,805.73 70.90% 8,56,117.21 67.08% | 3,90,086.01 47.36% | 1,47,720.21 29.38%
Problem
Led Niche
Therapeutic
Areas
Lifestyle 3,17,967.10 29.10% 4,18,053.80 32.76% | 3,28,607.81 39.90% | 2,02,109.90 40.20%
Led
*Spiritual - - 2,075.67 0.16% | 1,04,938.09 12.74% | 1,52,895.84 30.41%
Total 10,92,772.84 100% | 12,76,246.68 100% | 8,23,631.91 100% | 5,02,725.95 100%
Revenue
from
Products

*The company was into spiritual segment and the same has been discontinued from August 2023.

DETAILS OF TOP 10 SELLING PRODUCTS OF OUR COMPANY

For the period ended on December 15, 2024

Product Name MRP (A) *(B) (®)

(In Rupees) Quantity Average Price Sale Volume

Sold (In Rupees) (Amount in

thousands)

1. Kaama Gold 4999 56,059 3600 2,01,810.62
2. Liv Muztang 9000 30,172 6500 1,96,116.78
3. Dhurandar Oil 4100 33,340 3600 1,20,021.89
4. Addiction Killer 3100 31,400 2700 84,777.45
5. Ayush 82 3999 22,055 3500 77,190.93
6. Extra Time 3000 25,437 3000 76,308.00
7. Herbo-365 4999 14,269 4000 57,073.35
8. Ortho Veda Oil 4999 11,090 3200 35,485.76
9. Dr. Piles 3100 9,893 2700 26,708.65
10. | Shilajit Gummies 7500 4,971 3200 15,904.60

*The average price of the product (B) has been calculated by dividing Sale Volume (C) by Quantity Sold (A).

For the Financial Year 2023-2024

Product Name MRP (A) *(B) (®)

(In Rupees) Quantity Average Price Sale Volume

Sold (In Rupees) (Amount in

thousands)

1. | Kaama Gold 3,200 90,825 2700 2,45,226.24
2. | Addiction Killer 3,100 87,030 2600 2,26,277.06
3. | Liv Muztang 9,000 41,540 4700 1,95,239.97
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4. | Ayush 82 Aadved 3,100 50,732 2500 1,26,829.42
5. | Dr Piles Free 3,500 36,593 2500 91,482.43
6. | Dr Madhu Amrit 3,100 28,868 2700 77,942.78
7. | Ortho Veda Qil 4,999 25,176 2700 67,975.22
8. | Herbo-365 (Capsule) 5,000 18,510 2500 46,275.14
9. | Nasha Free 5,000 8,135 2700 21,965.36
10. | Ultimate Hammer 2,200 5,455 2000 10,909.32

*The average price of the product (B) has been calculated by dividing Sale Volume (C) by Quantity Sold (A).

Product Name

MRP
(In Rupees)

(A)

Quantity

Sold

For the Financial Year 2022-2023

*(B)
Average Price
(In Rupees)

(®

Sale Volume
(Amount in
thousands)

1. Addiction Killer 3,100 58,467 2,500 1,46,167.67
2. Ortho Veda Qil 4,999 50,806 2,300 1,16,853.34
3. Liv Muztang 9,000 22,295 4,800 1,07,015.29
4, Dr Piles Free 3,500 25,818 2,500 64,544.94
5. Dr Madhu Amrit 3,100 23,435 2,700 63,274.11
6. Kaama Gold 3,200 21,685 2,700 58,549.27
7. #DSKD 2,500 15,774 2,500 39,435.79
8. Ayush 82 Aadved 3,100 9,915 2,700 26,770.68
9. #Meru Ring 2,100 7,135 2,100 14,983.04
10. | Ultimate Hammer 2,200 5,247 2,000 10,494.26

*The average price of the product (B) has been calculated by dividing Sale Volume (C) by Quantity Sold (A).

#Discontinued.

For the Financial Year 2021-2022

Product Name MRP (A) *(B) (®)

(In Rupees)  Quantity Average Price Sale Volume

Sold (In Rupees) (Amount in

thousands)

1. Ortho Veda Oil 4,999 44,833 2,300 1,03,115.04
2. #Meru Ring 2,499 39,495 2,100 82,939.45
3. Addiction Killer 3,100 27,616 2,600 71,802.60
4, Liv Muztang 9,000 9,436 4,800 45,294.71
5. Dr Piles Free 3,500 17,638 2,500 44,095.75
6. Dr. Madhu Amrit 3,100 9,492 2,700 25,627.94
7. Kaama Gold 3,200 8,119 2,700 21,921.21
8. Ayush 82 Aadved 3,100 6,946 2,500 17,365.57
9. #BMY 2,700 5,253 2,700 14,182.04
10. | #SDV 3,000 4,799 2,200 10,557.34

*The average price of the product (B) has been calculated by dividing Sale Volume (C) by Quantity Sold (A).

#Discontinued

For details of our products, kindly visit at https://www.satkartar.co.in/ and https://skinrange.com/ .
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ORAGANISATIONAL STRUCTURE

Devender Kumar Arora
(Chief Financial Officer)

Ved Prakash
(Managing Director)

Himanshu Malik
(Company Secretary)

Sanjay Kumar
(Director)

| | Pranav Singh Chadha
(Director)

Simrati Kaur
(Director)

Richa Takkar
— (Non Executive
Director)

| |Sunil Kumar Mehdiratta
(Independent Director)

BOARD OF DIRECTORS
I

|| Manoj Kumar Verma
(Independent Dirctor)

Steve Austin Pereira
(Independent Dirctor)

OUR STRENGTH

1. Emerging brand with PAN India presence.

We operate and ensure availability of our products all over India. In the financial year 2023-2024, majority of
our revenue has been sourced from certain cities including 18.44% from Tamil Nadu, 10.38% from Uttar
Pradesh, 8.34% from Karnataka, 7.13% is from Andhra Pradesh. Further, we deliver in metropolitan states as
well as tier 1 cities, tier 2 and tier 3 cities by engaging delivery partners. The details of Delivery partners are
given under the chapter of Our Business on page no. 133 of this Red Herring Prospectus.

2. Asset light Business Model.

We operate on an asset-light model, where the amount of capital invested in business assets is comparatively
less than as compared conventional business models. This has helped us in keeping requisite capital handy and
allows us to focus on and invest in the areas where we specialize, as well as other important functions such as
marketing and customer satisfaction. Furthermore, it has saved us from the threat of market obsolescence and
reduced our liquidity risk.

3. Strong Digital Media presence.

In this era of information and technology and easy access to the internet we have a strong social media presence
particularly on Google and Meta application. For example, we have around 10+ active YouTube channels
where in aggregate we have around 1.3 million subscribers. Some of the YouTube channels are as follows:
https://www.youtube.com/@skinrange , www.youtube.com/@SKSHORT_VIDEOS ,
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https://www.youtube.com/@naturescare.7106 . This helps us to make people aware of our existence and the
products we offer, thereby reaching a wider audience. We also receive lot of inquiries pertaining to products,
its usage, process, duration of course etc.

4. Anonymity of Customers.

The products related to personal care and wellness specially when it comes to areas related to Fertility, Erectile
Disfunction is a taboo in India. Despite this it is progressing at such a pace that this market is on the brink of
the revolution. Some of it is attributable to education and awareness. However, despite a booming market, lot
of consumers specially in India are afraid to talk and consult freely about the issues, product and their after
effects they experience. To address this, we offer complete anonymity to our customers by providing discreet
or preferred mode of delivery, offline payment options. This helps us a competitive advantage among our peers.

5. In house research and development.

We have our in-house team of research and development consisting of BAMS (Bachelor of Ayurvedic
Medicine and Surgery) Doctors who develop the required formula for its production by the Contract
Manufacturers. This helps us to manage and monitor the process which is being carried out in development of
formulations. It cuts down the reliance on third parties and saves us from the risk of allegations of unethical
practices to get the desired formulations. Thus, preventing us from getting our image tarnished.

6. Clinical Trials

We conduct and have conducted successful clinical trials on our products, like Liv Muztang, Dr. Piles Free,
Dr Madhu Amrit, to ascertain the efficacy of our products for which we have received reports from World
Journal of Pharmaceuticals Research. The clinical trial of our drug allows it to have efficacious and sound
research background which helps both company as well as customers.

World Journal of Pharmaceuticals Research is an I1SO certified international peer reviewed journal for
pharmaceutical and medical research and technology.

7. Well Structured Logistics process

Post-manufacturing, the products are shipped to the company’s warehouse locations in New Delhi. Products
are stored in climate-controlled environments where it is necessary to maintain product integrity. The
warehouse management system (WMS) tracks inventory, ensuring that stock levels are accurately monitored
and managed. The dispatch is prioritized based on order demands and geographical distribution, ensuring
timely delivery.

OUR STRATEGIES

1. Product line expansion: We are diversifying our product portfolio and including products related to various
health issues such as slimming, hair care, gut health, PCOD (Poly Cystic Ovary Disease), and mental wellness.
This expansion is driven by market research and consumer demand, ensuring our offerings remain relevant and
appealing to a broader audience. This strategy aims to cater to a larger demographic by balancing premium
quality with broader accessibility. By doing so, we extend our reach to diversified health issues while
maintaining a high-value proposition. Our company will implement the expansion in following phases:

a) Phase 1 (Research and Ideation): Conduct in-depth market research to identify high-demand products
within these categories. Secure partnerships with Ayush certified manufacturers for raw materials and
conduct R&D trials.

b) Phase 2 (Development and Testing): Begin R&D formulations based on consumer needs. Engage focus
groups to test prototypes, iterating based on feedback.
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c) Phase 3 (Market Launch): Plan and execute pilot launches in selected Tier 1 and Tier 2 cities, supported
by targeted marketing campaigns.

d) Phase 4 (Scaling and Review): After successful pilot launches, scale production and distribution to a PAN-
India rollout, with regular performance reviews and product adjustments based on sales data.

Community Engagement Initiatives: We plan to Launch community-focused programs such as Digital
Anonymous for addiction and Lifestyle Transformation Community for diabetes. These initiatives aim to build
a loyal customer base by offering value beyond products, through support groups, educational content, and
interactive platforms. Our company will implement the community engagement in following phases:

a) Phase 1 (Platform Development): Create digital platforms for both communities, including support
groups, webinars, and educational content. Partner with healthcare experts to guide discussions and provide
resources.

b) Phase 2 (Community Building): Launch membership campaigns to onboard users. Hold monthly
interactive events and monitor engagement to enhance the user experience.

c¢) Phase 3 (Growth and Engagement): Use community feedback to introduce new features, like
personalized health plans and in-app consultations. Drive further growth by integrating wellness product
recommendations within the community platforms.

d) Phase 4 (Monetization): Explore subscription models and additional services (such as expert
consultations) to monetize these platforms while offering value to users.

Quality Assurance and Control: Upholding the standards of quality, we ensure that all products meet required
testing and certification processes. This includes sourcing ingredients from trusted vendors and adhering to
relevant quality control measures both in-house and through third-party experts, reinforcing our commitment
to excellence. We practice Quality Controls in the following manner:

a. Sourcing of Raw materials: We conduct initial vendor checks and establish contacts ensuring consistent
supply of raw materials.

b. Ongoing Monitoring: We have implemented regular quality checks of suppliers and manufacturing
contractors to maintain consistency.

Customer-Centric Product Development: We intend to develop a strong customer feedback and growth
team, utilizing customer feedback and market insights to continually refine and develop products. This
approach ensures that our offerings are not only premium in quality but also in tune with evolving customer
preferences and wellness trends.

Marketing Strategy: The company employs a robust, multi-channel marketing strategy designed to maximize
reach, brand awareness, and sales conversions across various consumer segments. The key components of this
strategy include:

a) Integrated Marketing Approach:

a. The company leverages both traditional and digital marketing channels, ensuring broad and targeted
reach.

b. TV Advertising: A significant portion of the company’s marketing budget is allocated to television
advertising, especially on regional channels that cater to Tier 2 and Tier 3 cities. Time-band
strategies are employed to target specific consumer segments based on product categories.

c. Digital Marketing: The company has a strong presence on Google and Meta Applications. These
channels are used to run performance-driven campaigns with a focus on targeted audience
segmentation, allowing the company to efficiently reach specific demographics with tailored
messaging.
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b) Influencer Marketing:

a. The company collaborates with influencers to build credibility and to reach among consumers which
aligns with the brand’s values and create authentic content that resonates with potential customers,
driving engagement and conversions.

b. These influencers are carefully chosen based on their ability to connect with the company’s target
audience, particularly for niche wellness products.

c) Analytics-Driven Campaigns:

a. The company employs data analytics tools to monitor and optimize all marketing campaigns. This ensures
maximum return on ad spend (ROAS) by refining target audiences, messaging, and placement across
various channels.

b. The Google Marketing Head and Meta Marketing Head work closely with the analytics team to ensure
that all campaigns are performance-optimized and deliver measurable results. Data insights are
continuously used to adjust and improve strategies in real-time.

The Google Marketing Head and Meta Marketing Head are responsible for driving the company's digital
marketing efforts on Google and Meta platforms (like Facebook and Instagram etc), respectively. The
Google Marketing Head focuses on managing Google Ads, search engine optimization (SEO), and search
engine marketing (SEM) strategies to boost website traffic and visibility of our Ayurveda products.
Meanwhile, the Meta Marketing Head handles marketing campaigns on Facebook and Instagram, utilizing
Meta Ads, sponsored posts, and organic content to increase brand awareness and customer engagement.
They also use audience segmentation and customer insights to deliver targeted, personalized marketing
aimed at driving conversions and sales. Both roles are integral to enhancing the company’s online
presence and growing the customer base. They form part of our Marketing Team as mentioned under the
head of Human Resource in the chapter Our Business.

d) Performance Marketing

These are results-driven approach to advertising and marketing that focus on measurable outcomes. Utilizing
channels such as Search Engine Marketing (SEM), Social Media Advertising, Affiliate Marketing, and Display
Advertising, we concentrate on reaching our target customers. The effectiveness of performance marketing
lies in its adaptability, measurability, and the ability to tailor strategies to align with specific business
objectives.

e) SEO and Content Marketing:
a. Inaddition to paid campaigns, the company invests in Search Engine Optimization (SEO) to drive organic
traffic to its website. A focus on long-form content related to Ayurvedic wellness, lifestyle improvements,

and product benefits helps improve search rankings and visibility.

b. The company also produces educational content to build consumer awareness around its products, which
is distributed via blogs, videos, and email newsletters.

Furthermore, we intend to utilised our proceeds of the issue towards upgraded marketing and advertising as given
in the chapter “Objects to the Issue” beginning on page no 79 of this Red Herring Prospectus, as this will increase
our market reach across India.

This space has been left blank intentionally.
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UTILITIES AND INFRASTRUCTURE FACILITIES
POWER

Our company has normal power requirement so much so to carry out normal office functioning and other related
activities. The same is being met through normal meter installed. No extra sanction load is required. We have also
installed inverters.

WATER

We have normal water consumption requirement to carry out functioning of office effectively, for drinking,
sanitation, and other office related activities, which are fully met by the current facilities installed in the office and
by also through private supply.

HUMAN RESOURCE

The success of any business depends upon its employees and customers it is catering to. Since our business is in
D2C segment involving formulations, marketing and customer support, we have a pool of different personnel
operating under various departments led by the department head. As on November 30, 2024, we have total of 1,122
employees operating under various department describer as below:

DEPARTMENT WISE EMPLOYEE BIFURCATION:

: Particulars Number of Employees

1 Directors 4
2 C Level Management* 20
3 IT 11
4. Human Resource 10
5. Marketing Team 43
6 Research and Development (BAMS Doctors) 8
7 Customer Support Staff 965
8 Accounts 7
9. Administration 36
10. Delivery/ Warehouse 18
Total 1,122

*Chief Level which includes all the departmental head.

FINANCIAL ACHIEVEMENTS OF THE COMPANY

Amount in Thousands

Particular

For the period

For the

For the

For the

ended period ended period period
December 15, 31st March, ended 31st ended 31st
2024 2024 March, | March, 2022

2023
Share Capital 1,15,720.76 28,000.00 7,000.00 7,000.00
Reserves and Surplus 57,093.19 66,333.44 25,748.49 687.12
Net Worth 1,72,813.95 94,333.44 32,748.49 7,687.12
Total Income 10,95,526.38| 12,81,096.11 | 8,29,773.80 5,23,074.50
PAT 58,971.42 63,054.96 25,061.37 13,868.81

This space has been left blank intentionally.
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GEOGRAPHICAL WISE REVENUE BIFURCATION

Name of the State

For the period

For the period

For the

(Amount in Thousands)

For the

ended ended 31st period period
December 15, March, 2024 ended 31st  ended 31st
2024 March, | March, 2022

2023

Domestic

1) Andaman & Nicobar Islands 1,656.61 1,040.37 1,505.66 1,977.05
2) | Andhra Pradesh 64,812.42 91,177.91 64,257.22 46,174.47
3) | Arunachal Pradesh 2,212.37 3,754.01 6,317.14 1,724.44
4) | Assam 10,246.81 23,991.45 32,254.20 11,157.33
5) | Bihar 50,897.35 70,881.29 34,252.85 10,032.76
6) | Chandigarh 1,394.21 1,703.55 2,397.67 641.78
7) | Chhattisgarh 31,692.88 32,025.97 21,529.27 4,071.37

8) | Dadra & Nagar Haveli and Daman 672.51 660.30
& Diu 642.62 366.11
9) | Delhi 23,551.24 40,071.82 52,412.49 3,956.72
10) | Goa 2,390.38 3,435.76 3,375.12 1,237.76
11) | Gujarat 35,790.64 44,062.44 29,766.31 8,810.99
12) | Haryana 31,136.19 41,277.80 19,298.29 7,795.34
13) | Himachal Pradesh 10,108.96 12,469.70 5,531.50 1,993.31
14) | Jammu & Kashmir 12,024.71 10,103.47 6,302.74 4,815.91
15) | Jharkhand 26,418.09 33,418.39 16,170.20 3,513.06
16) | Karnataka 81,715.18 1,08,632.13 82,132.56 70,437.85
17) | Kerala 9,296.55 9,640.22 15,593.45 16,585.58
18) | Ladakh 784.61 207.82 3,220.85 3.39
19) | Lakshadweep 24.11 2.23 - 18.75
20) | Madhya Pradesh 38,703.29 47,979.43 22,608.14 6,457.86
21) | Maharashtra 93,959.83 1,02,555.19 42,574.82 12,336.59
22) | Manipur 834.25 374.85 2,515.91 574.47
23) | Meghalaya 1,018.59 1,193.44 1,378.33 428.38
24) | Mizoram 328.86 288.35 2,508.61 280.37
25) | Nagaland 890.20 1,084.75 1,384.71 451.03
26) | Odisha 10,269.59 21,495.09 15,735.54 3,873.70
27) | Puducherry 3,327.10 2,947.35 6,470.03 7,638.15
28) | Punjab 38,245.50 33,313.95 14,114.15 8,185.91
29) | Rajasthan 41,265.99 54,536.28 23,317.65 7,294.10
30) | Sikkim 591.63 1,024.43 1,869.45 394.76
31) | Tamil Nadu 2,65,699.28 2,35,946.72 | 1,86,082.57 193,679.87
32) | Telangana 69,024.60 76,228.28 42,372.87 45,586.70
33) | Tripura 1,006.55 1,437.59 5,252.52 5,029.79
34) | Uttar Pradesh 1,00,377.68 1,32,788.02 34,989.71 12,607.56
35) | Uttarakhand 15,086.36 15,906.46 10,048.30 1,982.29
36) | West Bengal 15,377.73 21,420.15 19,494.42 16,676.83

| Export

37) | United Arab Emirates - 34.00 - -
38) | Australia - - - 374.20
39) | Malaysia - - - 12.85
40) | Sri Lanka - - - 4.79
41) | USA - - - 5.00
Total 10,92,832.84 12,79,093.27 | 8,29,695.53 519,189.18
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TOP 10 SUPPLIERS ON THE BASIS OF RESTATED FINANCIAL STATEMENTS

S No.

Supplier

For the period ended on December 15, 2024

Amount

SAT KARTAR

(Amount in Thousands)

% Cost of

Material
Consumed
1) Supplier 1 33,146.76 44.73
2) Supplier 2 13,903.63 18.76
3) Supplier 3 8,763.67 11.83
4) Supplier 4 8,030.46 10.84
5) Supplier 5 3,422.42 4.62
6) Supplier 6 1,525.54 2.06
7) Supplier 7 1,222.69 1.65
8) Supplier 8 1,168.31 1.58
9) Supplier 9 873.05 1.18
10) Supplier 10 420.00 0.57
Total 72,476.52 97.81%

Cost of Material Sold 74,097.83

Supplier

For Financial Year 2023-2024

(Amount in Thousands)

% Cost of

Material
Consumed
11) Supplier 1 29,837.44 32.23%
12) Supplier 2 25,996.35 28.08%
13) Supplier 3 17,178.95 18.56%
14) Supplier 4 11,223.30 12.12%
15) Supplier 5 2,407.61 2.60%
16) Supplier 6 1,936.88 2.09%
17) Supplier 7 1,523.56 1.65%
18) Supplier 8 381.88 0.41%
19) Supplier 9 339.85 0.37%
20) Supplier 10 243.04 0.26%
Total 91,068.86 98.38%

Cost of Material Sold 92,570.39

S No.

Supplier

For Financial Year 2022-2023

Amount

(Amount in Thousands)

% Cost of

Material

Consumed

1) Supplier 1 15,527.42 31.55%
2) Supplier 2 8,872.25 18.03%
3) Supplier 3 7,972.91 16.20%
4) Supplier 4 4,636.28 9.42%
5) Supplier 5 2,950.40 5.99%
6) Supplier 6 2,645.50 5.37%
7) Supplier 7 2,523.20 5.13%
8) Supplier 8 2,200.97 4.47%
9) Supplier 9 1,506.72 3.06%
10) Supplier 10 186.23 0.38%
Total 49,021.88 99.60%
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Cost of Material Sold

49,221.10 |

For Financial Year 2021-2022

(Amount in Thousands)

S No. Supplier % Cost of
Material
Consumed
1) Supplier 1 13,112.59 29.32%
2) Supplier 2 7,657.46 17.12%
3) Supplier 3 7,242.55 16.20%
4) Supplier 4 6,207.84 13.88%
5) Supplier 5 3,846.77 8.60%
6) Supplier 6 3,038.55 6.79%
7) Supplier 7 1,329.54 2.97%
8) Supplier 8 619.6 1.39%
9) Supplier 9 408.65 0.91%
10) Supplier 10 398.02 0.89%
Total 43,861.57 98.08%

Cost of Material Sold 44,718.94

Note: The names of Suppliers not disclosed due to confidentiality.

OUR CUSTOMERS

Since we are into D2C business, we supply the products directly to customers without any intermediary/ middlemen.
Therefore, our customers are highly fragmented. The details of number of customers are as follows:

S Particular For the period | Financial Year Financial Year Financial Year
No. ended December | 2023-24 2022-23 2021-22
15, 2024
1) | Total No. of 3,47,567 4,87,513 3,00,949 2,22,825
Customers
2) | Total No of 28,746 32,780 17,579 18,372
Repeated
Customers
3) | % of Repeated 8.27% 6.72 5.84 8.25
customers

MECHANISM TO RESOLVE COMPLAINTS

The Stepwise process of complaints tracking, and their resolution is as follows:

a)
b)

c)
d)

€)
f)

A compliant is raised by the customer through email or call.
After receipt of the complaint, the customer representative/ complaint handler categorizes the complaint
based on its nature, such as product-related issues or delivery issues.
The categorised complaints are then forwarded to the concerned executives for resolution.

Further, the company executives conduct a root cause analysis to identify the underlying problems and draw

out appropriate solutions and take necessary steps to solve the issue.

The company executives communicate the updates to the customer and offers resolutions such as product

replacement or refunds.

The company executives collect customer feedback to ensure their satisfaction
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COLLABORATIONS

Our Company has not entered into any collaborations or technical agreements. However, currently we have
agreements with 6 manufacturers having manufacturing facility to manufacture, improve, modify the product in
accordance with our instructions. Any letter of approval or certificate(s) given by Ministry of Ayush related to
formula or product is sole ownership and exclusive property of our Company. Further, it also contains that the
manufacturer shall not represent that it has any title or right of ownership to any of the Intellectual Property on such
formula or product. In case of termination of such agreement such manufacturing company will return all the
confidential information, access to Methodology/ Processes/Ingredients and Packing Material to our company.

CAPACITY UTILIZATION

We are engaged in direct selling of our products to consumer via our D2C website and third party wesbites, Google
and Meta Applications. The manufacturing of our formulations into tangible product is carried out by third party
manufacturers having Ayush certifications. Since we do not carry out manufacturing ourselves, this clause, capacity
utilisation, is not applicable to us.

COMPETITION

Ayurveda is an emerging industry and is characterised fragmented and have highly competitive market participants.
Since we are operating in D2C segment we face tough competition from organised and unorganised players. In
order to stay competitive, we explore and develop as per consumer demand and cater not just metropolitan cities
but also tier 2 and tier 3 cities.

Some of our competitors are as follows:
e Kerala Ayurveda Ltd
e Jeena Sikho Lifecare Limited

LAND AND PROPERTIES

Following are the details of land and properties used by our company:

S. No. | Address Usage Owned/ Tenure
Rented

1. 603, 6th Floor, Mercantile House, KG | Registered Office Rented Upto 14.11.2025
Marg, New Delhi-110001

2. UGF of Prop no. 22, Vaishali, Pitampura, | Customer Support Rented Upto 30.06.2025
Delhi -110034

3. B7, Second Floor, Front Side, Shankar | Customer Support Rented Upto 04.10.2025
Garden, Vikaspuri, New Delhi - 110018

4, B7, Third Floor, Front Side and Fourth | Customer Support Rented Upto 31.10.2025

Floor Front Porta Cabin, Shankar Garden,
Vikaspuri, New Delhi - 110018

5. A-20, Sector 19, Rohini, Delhi — 110085 Warehouse Rented Upto 31.06.2025
6. Office No. 201, Second Floor, Sarin Sonia | Customer Support Rented Upto 30.11.2025
Sadan, G-Block Community Centre, Vikas
Puri, New Delhi - 110018

7. G19 & G20, Third Floor, Radha Chambers | Customer Support Rented Upto 30.11.2027
Plot No. 19, G-Block, Vikaspuri, New
Delhi - 110018

8. Left Portion, Third Floor, Plot No.10, | Customer Support Rented Upto 30.06.2026
Block-G, Community Centre, Bharti
Tower, Vikaspuri, New Delhi-110018
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9. Right Portion, Third Floor, Plot No.10, | Customer Support Rented Upto 30.06.2026
Block-G, Community Centre, Bharti
Tower, Vikaspuri, New Delhi-110018

10. A-48, 2nd Floor, Sector-2, Noida, Gautam | Customer Support Rented Upto 15.01.2027
Buddha Nagar, Uttar Pradesh - 201301

11. A-48, 3rd Floor, Sector-2, Noida, Gautam | Customer Support Rented Upto 01.12.2027
Buddha Nagar, Uttar Pradesh - 201301

12. C6, Third Floor, New Krishna Park Vikas | Customer Support Rented Upto 30.06.2027
Puri Delhi -110018

13. B54, First Floor, New Krishna Park, | Customer Support Rented Upto 30.09.2027
Vikaspuri, New Delhi -110018.

14. Prop. No. 7C, 3™ Floor, DLF Industrial | Customer Support Rented Upto 30.09.2025
Area, Moti Nagar, New Delhi — 110015

15. Prop. No. 7C, 2™ Floor, DLF Industrial | Customer Support Rented Upto 04.11.2025
Area, Moti Nagar, New Delhi — 110015

16. Prop. No. 109, 1st Floor, Mercantile | Customer Support Rented Upto 30.11.2029
House, 15 K.G. Road, New Delhi -110001

17. 1008, 10" Floor, Mercantile House, 15 KG | Customer Support Rented Upto 31.10.2025
Road, New Delhi -110001

18. 1009, 10" Floor, Mercantile House, 15 KG | Customer Support Rented Upto 31.10.2025
Road, New Delhi - 110001

19. WZ-116, First Floor, Meenakshi Garden, | Customer Support Rented Upto 17.05.2028
New Delhi (Subhash Nagar)

20. A9, First Floor, Vikaspuri, New Delhi — | Customer Support Rented Upto 02.02.2026
110018

21. A9, Second Floor, Vikaspuri, New Delhi — | Customer Support Rented Upto 04.03.2026
110018

22. First Floor, D16, Sec 3, Noida — 201301 Customer Support Rented Upto 31.10.2025

23. B7, Second Floor, Back Side, Shankar | Customer Support Rented Upto 31.12.2027
Garden, Vikaspuri, New Delhi

24, C26 Nawada Houshing Complax New | Customer Support Rented Upto 31.03.2025
Delhi

25. B-113, First Floor, Sector 2 Noida 201301 | Customer Support Rented Upto 01.03.2025

26. CP-103-105 1st Floor, Mercantile House, | Customer Support Rented Upto 30.04.2029
KG Marg, New Delhi - 110001

217. Flat No. 307,3rd Floor, Mercantile | Customer Support Rented Upto 30.04.2027
House,15 K.G Marg, New Delhi-110001

28. 905, 9th Floor, Mercantile House, KG | Branch Office Rented Upto 14.04.2025
Marg, New Delhi-110001

29. R-672, Basement, New Rajender Nagar, | Customer Support Rented Upto 14.04.2025
New Delhi-110060

30. Plot No - 9-10 Vipin Garden, New Delhi - | Customer Support Rented Upto 25.08.2029
110059

31 7C Fourth Floor, Moti Nagar, 110015 Customer Support Rented Upto 31.07.2025

32. WZ-150 1st Floor Budhela Village, | Staff Rented Upto 14.11.2025
Vikaspuri, New Delhi-110018 Accommodation

33. WZ-150 2nd Floor Budhela Village, | Staff Rented Upto 14.11.2025
Vikaspuri, New Delhi-110018 Accommodation

34. WZ-150 3rd Floor Budhela Village, | Staff Rented Upto 14.11.2025
Vikaspuri, New Delhi-110018 Accommodation
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35. Flat No-76, Site-3 Second Floor, | Staff Rented Upto 30.11.2025
Vikaspuri, New Delhi -110018 Accommodation

36. Flat  No-79,Site-3 Second  Floor | Staff Rented Upto 30.11.2025
Vikaspuri New Delhi -110018 Accommodation

37. Flat No-5 Site-3, Near holy Innocent | Staff Rented Upto 31.05.2025
Public School, Vikaspuri, New Delhi- | Accommodation
110018

38. H. No. Site 2/10 Ground Floor Vikashpuri | Staff Rented Up to
New Delhi-110018 Accommodation 31.03.2025

39. 81-Site-3 Janta Flat Vikashpuri New | Staff Rented Upto 24.12.2025
Delhi-110018 Accommodation

40. 21-Site-3, Ground Floor, Janta Flat, | Staff Rented Upto 16.01.2025
Vikashpuri, New Delhi-110018 Accommodation

41, House No-482 Sits 1 Ground Floor | Staff Rented Up to
Vikaspuri New Delhi-110018 Accommodation 01.02.2025

42, WZ-117, 2nd Floor Budhlla Village Vikas | Staff Rented Upto 30.06.2025
puri, West Delhi-110018 Accommodation

43. Property No. 97, Ground Floor, Site — 3, | Staff Rented Upto 31.07.2025
Vikas Puri, New Delhi-110018 Accommodation

44, PG Block Flat No. 84, 2nd Floor Possangi | Staff Rented Upto 05.03.2025
Pur Janakpuri New Delhi -110058. Accommodation

45, WZ-1/5A First  Floor,Budhela Village | Staff Rented Upto 15.04.2025
Vikaspuri New Delhi-110018. Accommodation

46. KG-3/97, 3rd Floor Near Kerla School | Staff Rented Upto 03.06.2025
Janta Flats Vikashpuri New Delho-110018. | Accommodation

47. Wz-58-B Third Floor Right Hand side | Staff Rented Upto 16.05.2025
Vikaspuri New Delhi-110018 Accommodation

48. Flat No -194, Site-3, Vikaspuri, New Delhi | Staff Rented Upto 31.08.2025
- 110018 Accommodation

49. Flat No.15, First Floor,Site- | Staff Rented Upto
3,Vikaspuri,New Delhi-110018 Accommodation 19.04.2025

50. House No F-28A 2™ Floor Fun Cinema, | Staff Rented Upto 31.03.2025
Sudreshan Park, Moti Nagar, New Delhi - | Accommodation
110015

51. B-379 2nd Floor Sudarshan Park New | Staff Rented Upto 11.02.2025
Delhi 110015. Accommodation

52. B-571 First Floor Sudershan Park New | Staff Rented Upto 03.06.2025
Delhi-110018. Accommodation

53. 47/11 1st Floor Ashok Nagar Tilak Nagar | Staff Rented Upto 16.04.2025
S.0, West Delhi-110018 Accommodation

54, 47/11 2nd Floor Ashok Nagar Tilak Nagar | Staff Rented Upto 16.04.2025
S.0, West Delhi-110018 Accommodation

55. A-7, 1st Floor Manak Vihar Tandoor | Staff Rented Upto 05.03.2025
Chowk Tilak Nagar New Delhi. Accommodation

56. H.N 43, 3Rd Floor Tihar Village Delhi - | Staff Rented Upto 02.04.2025
110018. Accommodation

57. WZ 26 B 2nd floor Tihar Village, Tilak | Staff Rented Upto 04.04.2025
Nagar, New Delhi — 110018. Accommodation

58. B 18, 2nd Floor Manak Vihar New Delhi | Staff Rented Upto 04.04.2025
110018. Accommodation
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59. C-190/1, Fourth Floor,New Ashok | Staff Rented Upto 31.03.2025
Nagar,Delhi-110096. Accommodation

60. WZ-96 A Third Floor Possingipur Village | Staff Rented Upto 15.06.2025
New Delhi-110058 Accommodation

61. House No-127 Ground Floor, PG Block, | Staff Rented Upto
Near Possangipur Jankpuri West Delhi - | Accommodation 19-06.2025
110058

62. Flat No-14 Janta Flats Site-3 Vikaspuri | Staff Rented Upto 22.08.2025
New, Delhi-110018 Accommodation

63. H. No. P.75, Third Floor Pandav Nagar, | Staff Rented Upto 26.11.2025
Mayur Vihar Phase-1 Delhi-110091 Accommodation

64. 55/21, Ashok Nagar New Delhi-110018 Staff Rented Upto 26.10.2025

Accommodation

65. Wz-122/7 A, Meenakshi Garden, Tilak | Staff Rented Upto 23.01.2025
Nagar Near Subhash Nagar Metro Station, | Accommodation
Delhi-110018.

66. Site-3/27, Ground Floor, Vikaspuri New | Staff Rented Upto 25.07.2025
Delhi -110018 Accommodation

67. WZ-49-B, First Floor, Back Side, Left | Staff Rented Upto 26.04.2025
Side, Village Budhella Vikaspuri, New | Accommodation
Delhi-110018

68. Site-2 House Number -70,Vikas Puri New | Staff Rented Upto 19.04.2025
Delhi-110018. Accommodation

69. Flat No. 631 EPDP Dakshinayan | Staff Rented Upto 30.07.2025
Apartment, Sector-4, Dwarka, New Delhi | Accommodation
— 110075

70. 584,1st Floor Site-1, Vikas Puri, New | Staff Rented Upto 15.06.2025
Delhi-110018. Accommodation

71. 48/16, Third Floor Near Arya Samaj | Staff Rented Upto 25.06.2025
Mandir Ashok Nagar New Delhi-110018, | Accommodation

72. WZ-68A SP Mukhrjee Park,Tilak Nagar | Staff Rented Upto 07.05.2025
New Delhi-110018. Accommodation

73. WZ-131 Uper 3rd Floor Front Facing | Staff Rented Upto 12.04.2025
Meenakshi  Garden Tilak Nagar west | Accommodation
delhi-110018

74. Ed-62, Plot Bearing No.23, Upper Ground | Staff Rented Upto 09.07.2025
Floor, Left Side, Block-Ed, New Ashok | Accommodation
Nagar, Delhi-110096

75. First floor, of Property Bearing No. B-12, | Staff Rented Up to 09.07.2025
Old Plot No.76-A New Ashok Nagar, | Accommodation
delhi-110096.

76. A-381,2" Floor, New Ashok Nagar Delhi- | Staff Rented Up to 09.07.2025
110096 Accommodation

77. A-381,3" Floor, New Ashok Nagar Delhi- | Staff Rented Up to 09.07.2025
110096 Accommodation

78. 262, Ground Floor, Site-1, Vikash Puri, | Staff Rented Upto 19.07.2025
New Delhi-110018 Accommodation

79. B-571. 3rd Floor, Sudershan Park, New | Staff Rented Upto 04.08.2025
Delhi — 110018 Accommodation
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80. E 129, Room No. 9, Right Portion, | Staff Rented Upto 15.08.2025
Mohammad Pur, RK Puram, New Delhi — | Accommodation
110066

81. 3rd Floor, B-540 Sudarshan Park, New | Staff Rented Upto 30.08.2025
Delhi - 110015 Accommodation

82. Flat No. 55, Site-1, Ground Floor, Vikas | Staff Rented Upto 07.09.2025
Puri New Delhi-110018 Accommodation

83. G/F WZ-15-A, Old No. H.Near Pole Right | Staff Rented Upto 11.10.2025
Portion Of New H.NO. 23, Vill Budhella, | Accommodation
New Delhi - 110018

84. 52 & 53, Ground Floor, N Block Galli no- | Staff Rented Upto 25.09.2025
5 Vijay Vihar Uttam Nagar New Delhi- | Accommodation
110059

85. A-421, New Ashok Nagar, Delhi-91 Staff Rented Upto 16.09.2025

Accommodation

86. WZ-49-B,Back Side Right Portion 3rd | Staff Rented Upto 01.09.2025
Floor, Budella Village Vikashpuri -110018 | Accommodation

87. Plot No.49/D S/F Back Side, Village | Staff Rented Upto 09.10.2025
Bodella, Vikashpuri Delhi -110018 Accommodation

88. Plot No.49/D 4th Floor, Village Bodella, | Staff Rented Upto 14.10.2025
Vikashpuri Delhi -110018 Accommodation

INSURANCE

As on the date of this Red Herring Prospectus, we have taken following insurances the details of which is given as
below:

Insurer

Policy No.

Description of
Property Insured

Validity

Amount in Thousands

Sum
Insured/

IDV

1. | Tata AIG General 62015609440100 Motor Vehicle June 03, 2025 21,375.00
Insurance Company
Limited
2. | Tata AIG General 62032637780000 Motor Vehicle oD - 1,729.00
Insurance Company September 08,
Limited 2025
TP -
September 08,
2025
3. | ICICI Lombard 3001/HA- Motor Vehicle TP: October 1,290.01
General Insurance 100773504/00/000 13,2026
4. | Tata AIG General 62005625550200 Motor Vehicle OD —August 623.30
Insurance Company 28, 2025
Limited
TP - August
28, 2025
5. | Tata AlG General 62005625340200 Motor Vehicle oD - 623.30
Insurance Company September 01,
Limited 2025
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TP -
September 01,
2025
6. | Tata AIG General 62003987140200 Motor Vehicle June 19,2025 311.96
Insurance Company
Limited
7. | ICICI Lombard 1016/325169507/00/000 | Furniture, Fixture January 11, 1,026.00
and Fittings; 2025
Electrical and
Electronic
Equipment and
General Goods.
8. | ICICI Lombard 4002/325169533/00/000 | Furniture, Fixture January 11, 1,026.00
and Fittings; 2025
Electrical and
Electronic
Equipment and
General Goods.
9. | HDFC ERGO 2302203416039401000 | Motor Vehicle June 13, 2025 -
General Insurance
Company Limited
10. | ICICI Lombard 1016/250464859/02/000 | Warehouse June 21,2025 3,500.00
11. | ICICI Lombard 4002/250464860/02/000 | Warehouse June 21, 2025 3,500.00
12. | Kotak General 4888066200 Motor Vehicle OD — October 1,295.00
Insurance 13, 2025
13. | ICICI Lombard 3005/358466112/00/000 | Motor Vehicle August 30, 36.5
2025
14. | Kotak General 4208221700 Motor Vehicle February 15, 560.00
Insurance 2025
15. | Reliance General 994092423740019370 Motor Vehicle December 01, 1,305.30
Insurance 2025
16. | HDFC ERGO 2302 2069 5697 0500 Motor Vehicle December 02, 5,911.54
General Insurance 001 2025
Company Limited

INTELLECTUAL PROPERTY

As on the date of this Red Herring Prospectus, some of the trademarks whether device or word mark are registered/
objected in the name of the company under the Trademark Act, 1999. However, some of the trademarks have been
licensed (temporary transferred) to the company from its promoters. The details of the marks are as under:

e Trademark consisting of device/word registered or filed in the name of the Sat Kartar Shopping Private
Limited.

Trademark Name Trademark/ Date of Application | Class Current  Reason
Wordmark Application Number Status
1. | Dr. Madhu Amrit o 08/04/2020 | 4486004 05 | Registered N.A.
Madny sl
2. | Health SKinRange Wordmark 24/12/2018 | 4036036 35 | Registered N.A.
3. | Liv Muztang Wordmark 23/01/2019 | 4065257 35 | Registered N.A.
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4. | Marco Edu mm 23/07/2018 | 3895021 41 | Registered N.A.
upy
A
5. | SK Sarthi 04/09/2018 | 3934948 41 | Registered N.A.
LJ
sKzsrthi
6. | 8848 8 8 48 03/02/2019 | 4085522 35 | Registered N.A.
7. | Kama gold 07/05/2019 | 4169354 35 | Registered N.A.
SOl
8. | Sat Kartar ‘ 04/09/2018 | 3934946 35 | Registered N.A.
SAT KARTAR
9. | Nari Jeevan Jyoti & 04/09/2018 | 3934949 35 | Registered N.A.
Nari Jeevaq JXQEi
10. | Dr. Madhu Amrit D, 28-09-2018 | 3958818 35 | Registered N.A.
Madhy Al
11. | Power Booster Mustang 06/09/2018 | 3937015 35 Objected [S11(1) &
MUSTANG O
12. | Sampoorna Arogya 04/09/2018 | 3934947 35 Refused
Dampoorna
Arogya
13. | Dr. Madhu Amrit Plus Wordmark 26/02/2014 | 2687086 5 Abandoned
14. | 8848ADDICTIONKILLER /\ 19/08/2019 | 4268455 5 Abandoned
=~ SN
SBBAE3
Addiction Killer
15.| SK ‘ 26/04/2023 | 5910440 99 Abandoned
16. | SKADDICTIONKILLER 4Mdicﬁm Killer | 19/08/2019 | 4268456 5 | Abandoned
17. | ADDICTION KILLER 23/07/2018 | 3895022 35 Refused

Has Made 2,00,000 Familes Smile
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18. | Dr. Sugar Free DIABETES 02/08/2019 | 4254610 35 Refused

CARE Dr . S’agc& Fhee

Note: The application for change of name of the company in trademarks owned by the Company has been made.

This space has been left blank intentionally.
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Trademark consisting of device/word registered or filed in the name of the Sat Kartar Shopping Ltd.

SAT KARTAR

SI. No. Trademark Trademark/ Wordmark Date of Application Class Current Reason for Objection
Name Application Number Status
1. 8E Herbs Wordmark 12/01/2024 6257189 35 Registered N.A.
2. Vitalyx Wordmark 12/01/2024 6257190 5 Opposed Opposed by M/s Pharmasynth Formulations Ltd. for
using the Mark “VITALYX”
3. Vitalyx Wordmark 4. 12/01/2024 6257191 35 Accepted & N.A.
Advertised
5. Elemantra Wordmark 12/01/2024 6257195 35 Registered N.A.
6. Nari Jeevan Jyoti ﬂ 06/02/2024 6288678 44 Opposed Opposed by M/s Ace Impex, for using the Mark
Nari Jeevan aLyoti “NAARI”
o e & g
7. Liv Muztang Wordmark 06/02/2024 6288668 44 Registered N.A.
8. Aadved Wordmark 02/04/2024 6367752 5 Opposed Opposed by Marico Limited.
Sampoorna
Arogya
9. Dr. Madhu Amrit Wordmark 08/04/2024 6378015 5 Accepted & N.A.
Advertised
10. Dr. Madhu Amrit Wordmark 08/04/2024 6378016 35 Accepted & N.A.
Advertised
11. Dr. Madhu Amrit Wordmark 08/04/2024 6378014 44 Accepted & N.A.
Advertised
12. Mustang(Logo) M u ST ﬁ N G 26/04/2023 5910449 5 Objected S11(1)
13. Mustang(word) Wordmark 26/04/2023 5910456 5 Objected S11(1)
14, Liv Muztang _ 26/04/2023 5910445 5 Objected Other Objection/Requirement/Conditions/Restrictions
15. Liv Muztang Liv 26/04/2023 5910458 5 Objected S11(1)
MUSTANG
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16. 8849 26/04/2023 5910451 5,35 Objected S9(1)(a)
17. 8E Herbs Wordmark 12/01/2024 6257188 5 Accepted & N.A.
Advertised
18. herbiHeal Wordmark 12/01/2024 6257192 5 Objected S11(1)
19. herbiHeal Wordmark 12/01/2024 6257193 35 Accepted & N.A.
Advertised
20. Elemantra Wordmark 12/01/2024 6257194 5 Accepted & N.A.
Advertised
21. Nari Jeevan Jyoti ’ 06/02/2024 6288679 5 Objected S 11 (1) & Other
Nari Jeevan iyoﬂ Objection/Requirement/Conditions/Restrictions
kb il
22. Dr. Madhu Amrit @W 06/02/2024 6288680 44 Objected S 11(1),S 9 (1) (a) & Other
~n . 00 Objection/Requirement/Conditions/Restrictions
Madhy Am
belunead Gt o futurdl Herbo
23. SK Sarthi 06/02/2024 6288681 44 Accepted & N.A.
ﬁ Advertised
[ J (]
=
24. SK Sarthi 06/02/2024 6288682 5 Accepted & N.A.
h‘ Advertised
.
[ J L J
25. SK Sarthi 06/02/2024 6288683 3 Objected Other
ﬁ Objection/Requirement/Conditions/Restrictions
. Y .
26. SK Sarthi 06/02/2024 6288684 35 Objected S 11 (1) & Other

Objection/Requirement/Conditions/Restrictions

Page 164 of 422




ARTAR

SAT KARTAR

27. 8348 Wordmark 06/02/2024 6288685 5 Objected S 11 (1)
28. 8848 Wordmark 06/02/2024 6288686 3 Objected S 11 (1) & Other
Objection/Requirement/Conditions/Restrictions
29. 8848 Wordmark 06/02/2024 6288687 44 Accepted N.A.
30. Health Wordmark 06/02/2024 6288665 44 Objected S9(1)(a)
SKinRange
31. Health Wordmark 06/02/2024 6288666 5 Objected S9(1)(a)
SKinRange
32. Health Wordmark 06/02/2024 6288667 3 Objected S 11 (1) & Other
SKinRange Objection/Requirement/Conditions/Restrictions
33. Liv Muztang Wordmark 06/02/2024 6288669 5 Registered N.A.
34. Kaama Gold . 06/02/2024 6288670 44 Accepted & N.A.
—coLp | e
35. Kaama Gold 06/02/2024 6288671 5 Objected S 11 (1) & Other
Objection/Requirement/Conditions/Restrictions
36. Kaama Gold 06/02/2024 6288672 3 Objected S 11 (1) & Other
: : I Objection/Requirement/Conditions/Restrictions
37. Sat Kartar 06/02/2024 6288673 44 Registered N.A.
SAT KARTAR
38. Sat Kartar — 06/02/2024 6288674 5 Accepted & N.A.
Advertised
SAT KARTAR

Page 165 of 422




SAT KARTAR

39. Sat Kartar 06/02/2024 6288675 3 Objected Other
Objection/Requirement/Conditions/Restrictions
SAT KARTAR
40. Aadved Wordmark 02/04/2024 6367753 5 Objected S11(1)
RogNivarak
41. Ortho Aadved 06/09/2021 5119807 5 Accepted & N.A.
lko_] Advertised
42. Shaithilya Wordmark 06/02/2024 6288689 44 Objected S9(1)(a)
43. Aadved Adivasi » 16/08/2021 5090013 5 Abandoned N.A.
Hair Oil & APVED

e Trademark consisting of device/word registered or filed in the name of the Ajooni Wellness Private Limited, Promoter of the Company.

Trademark Name

Trademark/ Wordmark

Date of Application

Application

Number

Class Current Status

Ajooni Wellness Wordmark 14/06/2023 5978967 35 Objected S11(1)
Ajooni Wellness Wordmark 14/06/2023 5978968 3 Objected S11(1)
Ajooni Wellness Wordmark 14/06/2023 5978969 5 Objected S11(1)
SK Turbo Treats Wordmark 14/06/2023 5978976 5 Objected S11(1)
vajara 44 m;u; 31/05/2023 5960147 5 Objected S11(1)
POWER ROOTZ P 06/11/2023 6176540 5 Registered N.A.
POWER ROOTZ [( 06/11/2023 6176541 35 Registered N.A.
SatKartar AT KART AR 26/04/2023 5910438 5,35 Objected S9(1) (a)
Ajooni e 26/04/2023 5910464 5,35 Objected S11(1)
o
Ajooni Wordmark 22/05/2023 5946483 5,35 Objected S11(1)
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SK Mystic Wordmark 26/07/2023 6038230 45 Objected S11(1)
PRANAVITALS Wordmark 20/03/2024 6355214 5 Registered N.A.
Cold Bare Wordmark 30/04/2024 6410827 5 Objected S11(1)
Cold Bare Wordmark 30/04/2024 6410828 35 Accepted &
Advertised
ASICTION KSLLER AZiction K3ller 13/02/2024 6301297 5 Opposed OpKZt\);g:jI%:r/]I/s
Clothing Ltd for
using the Mark
“Killer”.
ASICTION KSLLER 13/02/2024 6301298 35 Opposed Opposed by M/s
Asiction K¢cller Kewal Kiran
Clothing Ltd for
using the Mark
“Killer”
Nini Baba Nini Wordmark 21/02/2024 6312297 5 Opposed Opposed by
M/s
Dharampal
Premchand
Limited
Lalla Lalla Lori Wordmark 21/02/2024 6312298 5 Registered N.A.
Piles Upchar Wordmark 30/05/2024 6457672 5 Formalities Chk N.A.
Pass
Piles Upchar Wordmark 30/05/2024 6457673 35 Formalities Chk N.A.
Pass
Aadved Sleep Wordmark 05/08/2024 6559737 5 Formalities Chk N.A.
Pass
POWER ROOTZ Wordmark 05/10/2024 6656177 5 Accepted & N.A.
Advertised
Aadved Slim Herbs Wordmark 26/09/2024 6643407 5 Formalities Chk N.A.
Pass
Fort of Hammer Wordmark 06/11/2024 6698793 5 Formalities Chk N.A.
Pass
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e Trademark consisting of device/word registered or filed in the name of the, Mr. Manprit Singh Chadha, Promoter of the Company.

Trade Mark Trademark/ Wordmark Date of Application Class Current Reason for Objection
Name Application Number Status
AadVed Wordmark 07-10-2020 4692059 35 Registered N.A.
Macamo Device 24-12-2021 5260298 5 Registered N.A.
Veda Bay Wordmark 15-03-2021 4904819 5 Registered N.A.
Aadved Wordmark 07-10-2020 4691160 5 Registered N.A.
Aadved Wordmark 07-02-2024 6290471 44 Registered N.A.
Vedabay Wordmark 07-02-2024 6290472 44 Registered N.A.
Macamo Device 07-02-2024 6290473 44 Registered N.A.
A'adved Adivasi Device 24-12-2021 5260273 5 Opposed Opposed by Mr. Shiv Verma for using
Hair Oil the Mark “Adivasi Hair Oil”
Sandy Rx Device 04-08-2022 5558027 5 Accepted & N.A.
Advertised
M9 Device 17-02-2021 4866424 3 Objected S11(1)
Macamo Device 07-02-2024 6290467 35 Advertised bef acc N.A.
Macamo Device 07-02-2024 6290468 3 Accepted & N.A.
Advertised
Vedabay Wordmark 07-02-2024 6290469 3 Objected S 11 (1) & Other

Objection/Requirement/Conditions/Re
strictions
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Vedabay Wordmark 07-02-2024 6290470 35" Objected: S 11 (1) & Other
Objection/Requirement/Conditions/Re
strictions
Poshan Plus P h 24/12/2021 5260336 5 Refused N.A.
OShemee
SAKHT 12/05/2022 5445313 5 Refused N.A.
LAUNDA
SK A-iction Killer 22/04/2020 4490349 5 Abandoned N.A.

Note:

1. The objection is raised under S 11 (1) of the Trade Marks Act, 1999, as the mark is identical with or similar to earlier marks in respect of identical or similar description of
goods or services and because of such identity or similarity there exists a likelihood of confusion on the part of the public.

2. The objection is raised under S 9(1) (a) of the Trade Marks Act 1999, as the mark is a non-distinctive and as such it is not capable of distinguishing the services of one person
from those of others.

3. Other objection or requirement may include that the applicant is required to submit relevant supporting documents bearing the applied mark (e.g. Bills, Invoices etc.) from the
User Date to its continuous use in support of the User Affidavit as per the User Claim as per Trade Mark Rules, 2017.

This space has been left blank intentionally.
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DOMAIN DETAILS

As on the date of this Red Herring Prospectus, we own following domains, the details of which is given hereunder
below: -

No. Domain Name and ID Sponsoring Registrar & ID Create Date Expiration Date Status
1 8848cart.com GoDaddy 77860739 07-04-2021 | 07-04-2025 Active
2 | aadved.com GoDaddy_77860739 03-09-2020 | 03-09-2025 Active
3 aadved.in GoDaddy 77860739 25-04-2023 | 25-04-2025 Active
4 aadveddardnashakpainoil.com | GoDaddy_ 77860739 23-06-2023 | 23-06-2025 Active
5 addiction-killer.com GoDaddy 77860739 07-03-2017 | 07-03-2025 Active
6 addiction-quit.com GoDaddy_77860739 11-01-2018 | 11-01-2025 Active
7 addictionkiller.co.in GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
8 | addictionkiller.in GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
9 addictionkiller.org GoDaddy 77860739 20-12-2021 | 20-12-2025 Active
10 | andosworld.com GoDaddy_77860739 12-12-2015 | 12-12-2025 Active
11 | anmolayur.com GoDaddy 77860739 04-11-2022 | 04-11-2026 Active
12 | anmolayur.in GoDaddy 77860739 04-11-2022 | 04-11-2026 Active
13 | anmolherb.com GoDaddy 77860739 03-11-2022 | 03-11-2026 Active
14 | anmolherb.in GoDaddy_77860739 03-11-2022 | 03-11-2026 Active
15 | anmolherbs.com GoDaddy 77860739 03-11-2022 | 03-11-2026 Active
16 | anmolherbs.in GoDaddy_77860739 03-11-2022 | 03-11-2026 Active
17 | ayurmedicos.com GoDaddy 77860739 24-05-2023 | 24-05-2025 Active
18 | ayush82aadved.com GoDaddy_ 77860739 01-07-2023 | 01-07-2025 Active
19 | caredu.in GoDaddy 77860739 04-08-2023 | 04-08-2025 Active
20 | dhurandarjointpainoil.com GoDaddy_ 77860739 23-06-2023 | 23-06-2025 Active
21 | drkamlesh.in GoDaddy 77860739 31-05-2023 | 31-05-2025 Active
22 | drmadhuamrit.co.in GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
23 | drmadhuamrit.com GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
24 | drmadhuamrit.in GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
25 | drmadhuamrit.net GoDaddy 77860739 28-07-2016 | 28-07-2025 Active
26 | drmadhuamrit.org GoDaddy_77860739 28-07-2016 | 28-07-2025 Active
27 | drmansi.in GoDaddy 77860739 05-07-2023 | 05-07-2025 Active
28 | healher.in GoDaddy_77860739 20-04-2022 | 20-04-2025 Active
29 | healthnewz.in GoDaddy_ 77860739 11-11-2021 | 11-11-2026 Active
30 | healthskinrange.com GoDaddy_ 77860739 25-04-2023 | 25-04-2025 Active
31 | healthskinrange.in GoDaddy_77860739 25-04-2023 | 25-04-2025 Active
32 | heartvrsbrain.com GoDaddy_ 77860739 29-04-2018 | 29-04-2025 Active
33 | keytohealthylife.org GoDaddy_ 77860739 11-07-2016 | 11-07-2025 Active
34 | Kkirbeauty.in GoDaddy_ 77860739 18-04-2023 | 18-04-2025 Active
35 | livmuztang.club GoDaddy_ 77860739 07-09-2021 | 07-09-2025 Active
36 | livmuztang.com GoDaddy_ 77860739 03-02-2021 | 03-02-2025 Active
37 | livmuztang.in GoDaddy_ 77860739 20-03-2021 | 20-03-2025 Active
38 | liv-muztang.com GoDaddy_ 77860739 28-05-2024 | 28-05-2025 Active
39 | livmuztang.asia GoDaddy_ 77860739 28-05-2024 | 28-05-2025 Active
40 | livmuztang.blog GoDaddy 77860739 28-05-2024 | 28-05-2025 Active
41 | livmuztang.co GoDaddy_ 77860739 28-05-2024 | 28-05-2025 Active
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42 | livmuztang.co.in GoDaddy_ 77860739 28-05-2024 | 28-05-2027 Active
43 | livmuztang.info GoDaddy_77860739 28-05-2024 | 28-05-2025 Active
44 | livmuztang.life GoDaddy_ 77860739 28-05-2024 | 28-05-2025 Active
45 | livmuztang.live GoDaddy_77860739 28-05-2024 | 28-05-2025 Active
46 | livmuztang.online GoDaddy 77860739 28-05-2024 | 28-05-2025 Active
47 | livmuztang.org GoDaddy_77860739 28-05-2024 | 28-05-2029 Active
48 | livmuztang.services GoDaddy_ 77860739 28-05-2024 | 28-05-2025 Active
49 | livmuztang.shop GoDaddy_77860739 28-05-2024 | 28-05-2025 Active
50 | livmuztang.site GoDaddy 77860739 28-05-2024 | 28-05-2025 Active
51 | livmuztang.store GoDaddy_77860739 28-05-2024 | 28-05-2025 Active
52 | livmuztang.net GoDaddy 77860739 28-05-2024 | 28-05-2025 Active
53 | livmuztang.world GoDaddy_77860739 28-05-2024 | 28-05-2025 Active
54 | m9haircolorshampoo.com GoDaddy 77860739 03-04-2021 | 03-04-2025 Active
55 | m9haircolorshampoo.in GoDaddy_77860739 03-04-2021 | 03-04-2025 Active
56 | macamo.co.in GoDaddy 77860739 05-07-2023 | 05-07-2025 Active
57 | macamo.in GoDaddy 77860739 23-11-2021 | 23-11-2026 Active
58 | macamao.store GoDaddy 77860739 05-07-2023 | 05-07-2025 Active
59 | manpowerbooster.com GoDaddy_77860739 02-03-2019 | 02-03-2025 Active
60 | mustangcapsule.com GoDaddy 77860739 22-02-2023 | 22-02-2025 Active
61 | mustangcapsule.in GoDaddy_77860739 22-02-2023 | 22-02-2025 Active
62 | mustangplus.in GoDaddy 77860739 22-02-2023 | 22-02-2025 Active
63 | myskworld.com GoDaddy 77860739 23-08-2016 | 23-08-2025 Active
64 | narijeevanjyoti.com GoDaddy 77860739 12-10-2018 | 12-10-2026 Active
65 | naturalherbs4u.com GoDaddy_ 77860739 16-06-2023 | 16-06-2025 Active
66 | nirogayurved.com GoDaddy 77860739 29-03-2022 | 29-03-2025 Active
67 | originalmustang.in GoDaddy_77860739 22-02-2023 | 22-02-2025 Active
68 | originalmustangcapsule.com | GoDaddy 77860739 22-02-2023 | 22-02-2025 Active
69 | originalmustangcapsule.in GoDaddy_ 77860739 22-02-2023 | 22-02-2025 Active
70 | pinkishpleasure.com GoDaddy 77860739 08-06-2016 | 08-06-2025 Active
71 | poshan-plus.com GoDaddy_77860739 30-08-2022 | 30-08-2025 Active
72 | poshan-plus.in GoDaddy 77860739 30-08-2022 | 30-08-2025 Active
73 | powerrootz.com GoDaddy_ 77860739 05-10-2023 | 05-10-2026 Active
74 | powerrootz.in GoDaddy 77860739 05-10-2023 | 05-10-2026 Active
75 | quit-addiction.com GoDaddy_ 77860739 07-03-2017 | 07-03-2025 Active
76 | sakhtlaunda.in GoDaddy_ 77860739 04-05-2022 | 04-05-2025 Active
77 | sakhtlaundaa.com GoDaddy_ 77860739 09-04-2021 | 09-04-2025 Active
78 | sampoornaarogya.com GoDaddy_ 77860739 29-08-2018 | 29-08-2025 Active
79 | sandyrx.in GoDaddy_ 77860739 30-05-2022 | 30-05-2025 Active
80 | sanjivaniyogone.com GoDaddy_ 77860739 04-02-2023 | 04-02-2025 Active
81 | sat-kartar.com GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
82 | satkartar.asia GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
83 | satkartar.blog GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
84 | satkartar.cloud GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
85 | satkartar.club GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
86 | satkartar.co GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
87 | satkartar.digital GoDaddy 77860739 16-12-2023 | 16-12-2025 Active
88 | satkartar.in GoDaddy_ 77860739 04-10-2014 | 04-10-2027 Active
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89 | satkartar.info GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
90 | satkartar.life GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
91 | satkartar.live GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
92 | satkartar.me GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
93 | satkartar.one GoDaddy 77860739 16-12-2023 | 16-12-2025 Active
94 | satkartar.org GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
95 | satkartar.services GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
96 | satkartar.shop GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
97 | satkartar.store GoDaddy 77860739 16-12-2023 | 16-12-2025 Active
98 | satkartar.today GoDaddy_77860739 16-12-2023 | 16-12-2025 Active
99 | satkartar.world GoDaddy 77860739 16-12-2023 | 16-12-2025 Active
100 | satkartarcrm.com GoDaddy_77860739 25-02-2023 | 25-02-2025 Active
101 | satkartarsglobal.com GoDaddy 77860739 13-07-2018 | 13-07-2025 Active
102 | shafakhana.in GoDaddy 77860739 28-10-2021 | 28-10-2025 Active
103 | shilajitgummies.com GoDaddy 77860739 11-05-2023 | 11-05-2025 Active
104 | shilajitgummies.in GoDaddy 77860739 11-05-2023 | 11-05-2025 Active
105 | sk8848.com GoDaddy_ 77860739 07-04-2021 | 07-04-2025 Active
106 | sk8848.in GoDaddy 77860739 31-05-2022 | 31-05-2027 Active
107 | sk8849.com GoDaddy_ 77860739 06-12-2022 | 06-12-2025 Active
108 | skak.life GoDaddy 77860739 12-09-2020 | 12-09-2025 Active
109 | skakfoundation.com GoDaddy 77860739 23-10-2023 | 23-10-2026 Active
110 | skalways.com GoDaddy 77860739 19-08-2015 | 19-08-2025 Active
111 | skayur.in GoDaddy_ 77860739 03-03-2023 | 03-03-2025 Active
112 | skdigitalstudios.com GoDaddy_ 77860739 10-01-2022 | 10-01-2025 Active
113 | skforall.com GoDaddy_ 77860739 23-08-2016 | 23-08-2025 Active
114 | skinrange.com GoDaddy_ 77860739 26-02-2014 | 26-02-2025 Active
115 | sks8848.com GoDaddy_ 77860739 06-12-2022 | 06-12-2025 Active
116 | skshopping.co.in GoDaddy 77860739 26-06-2012 | 26-06-2029 Active
117 | skshopstop.com GoDaddy_ 77860739 27-09-2017 | 27-09-2025 Active
118 | skturbotreat.com GoDaddy_ 77860739 04-07-2023 | 04-07-2025 Active
119 | skturbotreat.in GoDaddy_ 77860739 05-07-2023 | 05-07-2025 Active
120 | skturbotreats.com GoDaddy_ 77860739 03-07-2023 | 03-07-2025 Active
121 | skturbotreats.in GoDaddy_ 77860739 03-07-2023 | 03-07-2025 Active
122 | skwellness.co.in GoDaddy_ 77860739 08-12-2023 | 08-12-2025 Active
123 | talkhealthnow.com GoDaddy_ 77860739 11-08-2017 | 11-08-2025 Active
124 | thesatkartar.com GoDaddy_ 77860739 16-12-2023 | 16-12-2025 Active
125 | vajradd.com GoDaddy_ 77860739 02-05-2023 | 02-05-2025 Active
126 | vajrad4.in GoDaddy_ 77860739 02-05-2023 | 02-05-2025 Active
127 | vedabay.com GoDaddy_ 77860739 15-02-2021 | 15-02-2025 Active
128 | vedabay.in GoDaddy_ 77860739 15-02-2021 | 15-02-2025 Active
129 | vedamritam.com GoDaddy_ 77860739 16-02-2021 | 16-02-2025 Active
130 | vedamritam.in GoDaddy_ 77860739 16-02-2021 | 16-02-2025 Active
131 | vedamritamgulf.com GoDaddy_77860739 03-06-2023 | 03-06-2025 Active
132 | asificare.com GoDaddy_ 77860739 26-12-2023 | 26-12-2025 Active
133 | bindaas.uk GoDaddy_ 77860739 26-12-2023 | 26-12-2025 Active
134 | jhakaas.uk GoDaddy_ 77860739 26-12-2023 | 26-12-2028 Active
135 | kambakhtishg.com GoDaddy_ 77860739 26-12-2023 | 26-12-2025 Active

Page 172 of 422




SAT KARTAR

136 | skwellness.com GoDaddy_ 77860739 15-12-2023 | 08-10-2025 Active
137 | ultimatehammer.in GoDaddy_77860739 20-09-2021 | 20-09-2025 Active
138 | vajjrashakti.com GoDaddy_ 77860739 01-05-2023 | 01-05-2025 Active
139 | vajjrashakti.in GoDaddy_77860739 01-05-2023 | 01-05-2025 Active
140 | drpilesfree.com Hostinger 29-08-2023 | 29-08-2027 Active
141 | drpilesfree.in Hostinger 29-08-2023 | 29-08-2027 Active
142 | satkartar.co.in Sify 26-06-2012 | 26-06-2033 Active
143 | vedicglobe.com GoDaddy_77860739 01-10-2021 | 01-10-2026 Active
144 | skmystic.com GoDaddy_ 77860739 21-06-2019 | 21-06-2025 Active
145 | skmystic.in GoDaddy_77860739 14-02-2023 | 14-02-2025 Active
146 | sksarthi.com GoDaddy_ 77860739 17-08-2018 | 17-08-2029 Active
147 | sksarthi.in GoDaddy_77860739 31-05-2023 | 31-05-2025 Active
148 | skvision.in GoDaddy_ 77860739 11-03-2021 | 11-03-2025 Active
149 | skvision.org GoDaddy 77860739 03-06-2021 | 03-06-2025 Active
150 | skecstatic.com GoDaddy 77860739 05-08-2022 | 04-08-2025 Active
151 | mpsa.in GoDaddy 77860739 22-06-2020 | 22-06-2025 Active
152 | manpritsingh.in GoDaddy_ 77860739 18-10-2023 | 18-10-2026 Active
153 | 8eherbs.com GoDaddy 77860739 23-04-2024 | 23-04-2025 Active
154 | 8eherbs.in GoDaddy_ 77860739 23-04-2024 | 23-04-2025 Active
155 | dhanavarahiamman.com GoDaddy_77860739 07-08-2023 | 07-08-2025 Active
156 | lallalallalori.co.in GoDaddy_ 77860739 10-02-2024 | 10-02-2025 Active
157 | lallalallalori.com GoDaddy 77860739 10-02-2024 | 10-02-2025 Active
158 | lallalallalori.in GoDaddy_ 77860739 10-02-2024 | 10-02-2025 Active
159 | lallalallalori.info GoDaddy_77860739 10-02-2024 | 10-02-2025 Active
160 | lallalallalori.org GoDaddy_ 77860739 10-02-2024 | 10-02-2025 Active
161 | macamo.care GoDaddy_ 77860739 29-02-2024 | 28-02-2025 Active
162 | macamo.life GoDaddy_ 77860739 29-02-2024 | 28-02-2025 Active
163 | monicaherbal.com GoDaddy_ 77860739 30-07-2021 | 30-07-2025 Active
164 | nashamuktidava.in GoDaddy_ 77860739 12-01-2024 | 12-01-2025 Active
165 | navagrahawatch.com GoDaddy_77860739 08-08-2023 | 08-08-2025 Active
166 | ninibabanini.co.in GoDaddy 77860739 10-02-2024 | 10-02-2025 Active
167 | ninibabanini.com GoDaddy 77860739 10-02-2024 | 10-02-2025 Active
168 | ninibabanini.in GoDaddy_ 77860739 10-02-2024 | 10-02-2025 Active
169 | ninibabanini.org GoDaddy 77860739 10-02-2024 | 10-02-2025 Active
170 | vitalyx.in GoDaddy_ 77860739 23-04-2024 | 23-04-2025 Active
171 | sambhogsesamadhitak.com GoDaddy_ 77860739 19-07-2024 | 19-07-2025 Active
172 | satkartarcrm.in GoDaddy_77860739 03-07-2024 | 03-07-2029 Active
173 | vitalyx.co.in GoDaddy_77860739 22-06-2024 | 22-06-2027 Active
174 | wellness3s.com GoDaddy_77860739 19-07-2024 | 19-07-2025 Active
175 | 3swellness.com GoDaddy_ 77860739 19-07-2024 | 19-07-2025 Active
176 | 8eherb.com GoDaddy_ 77860739 22-06-2024 | 21-06-2027 Active
177 | aadvedrognivarak.com GoDaddy_ 77860739 22-06-2024 | 21-06-2027 Active
178 | aadvedsampoornaarogya.com | GoDaddy 77860739 22-06-2024 | 21-06-2027 Active
179 | ayurvedaguru.fit GoDaddy_ 77860739 24-07-2024 | 24-07-2025 Active
180 | ayurvedaguru.shop GoDaddy_ 77860739 24-07-2024 | 24-07-2025 Active
181 | ayurvedguru.fit GoDaddy_ 77860739 02-08-2024 | 02-08-2025 Active
182 | ayurvedguru.info GoDaddy_77860739 02-08-2024 | 02-08-2025 Active
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183 | ayurvedguru.life GoDaddy_ 77860739 16-07-2024 | 16-07-2025 Active
184 | ayurvedguru.live GoDaddy 77860739 02-08-2024 | 02-08-2025 Active
185 | elemantra.co.in GoDaddy_ 77860739 22-06-2024 | 22-06-2027 Active
186 | herbiheal.in GoDaddy 77860739 22-06-2024 | 22-06-2027 Active
187 | 191069.com GoDaddy 77860739 09-11-2024 | 09-11-2025 Active
188 | dhurandarpainoil.com GoDaddy 77860739 09-12-2024 | 09-12-2025 Active
189 | dhurandarpainoil.in GoDaddy 77860739 09-12-2024 | 09-12-2025 Active
190 | livmuztang.biz GoDaddy 77860739 09-11-2024 | 09-11-2025 Active
191 | livmuztang digital GoDaddy 77860739 09-11-2024 | 09-11-2025 Active
192 | powerootz.in GoDaddy 77860739 04-10-2024 | 04-10-2027 Active
193 | powerrootz. fit GoDaddy 77860739 02-11-2024 | 02-11-2025 Active
194 | powerrootz.life GoDaddy 77860739 02-11-2024 | 02-11-2025 Active
195 | powerrootz.org GoDaddy 77860739 02-11-2024 | 02-11-2025 Active
196 | powerrootz.shop GoDaddy 77860739 02-11-2024 | 02-11-2025 Active
197 | powerrootz.store GoDaddy 77860739 02-11-2024 | 02-11-2025 Active
198 | thelivmuztang.com GoDaddy 77860739 09-11-2024 | 09-11-2025 Active
199 | pleasurexpert.com GoDaddy 190463793 25-06-2018 | 25-06-2026 Active
200 | drashishkumar.in GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
201 | drgeetapathak.com GoDaddy 77860739 25-09-2024 | 25-09-2025 Active
202 | drgunjan.com GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
203 | drhindika.com GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
204 | drmeghna.com GoDaddy 77860739 25-09-2024 | 25-09-2025 Active
205 | drnidhi.in GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
206 | drpoojaverma.com GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
207 | drvipin.in GoDaddy 77860739 13-09-2024 | 13-09-2025 Active
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KEY REGULATIONS AND POLICIES

The business of our Company requires, at various stages, the sanction of the concerned authorities under the
relevant Central, State legislation and local laws. The following description is an overview of certain laws and
regulations in India, which are relevant to our Company. Certain information detailed in this chapter has been
obtained from publications available in the public domain. The regulations set out below are not exhaustive and
are only intended to provide general information to Applicants and is neither designed nor intended to be a
substitute for professional legal advice.

The statements below are based on current provisions of Indian law, and the judicial and administrative
interpretations thereof, which are subject to change or modification by subsequent legislative, regulatory,
administrative or judicial decisions.

RELATED TO OUR BUSINESS

o  Drugs And Cosmetics Act, 1940 (“Dca”) And Rules Made Thereunder

The DCA is the statute governing the import, manufacture, distribution and sale of drugs and cosmetics and
prohibits the import, manufacture and sale of certain drugs and cosmetics which are, inter alia, misbranded,
adulterated, spurious or harmful. The DCA supervises the importation of medications into India to prevent the entry
of substandard or counterfeit drugs. It prohibits the domestic production of inferior or counterfeit pharmaceuticals.
The DCA mandates that only qualified and competent personnel are permitted to sell and distribute medicines. The
DCA requires regular inspections of licensed premises by drug inspectors. Additionally, the DCA ensures the
monitoring of pharmaceutical and cosmetic standards by collecting samples and analyzing them in accredited
laboratories. It establishes specific regulations for the manufacture, standardization, and storage of biological and
special products, and prescribes labeling and packaging requirements for various types of drugs and cosmetics.
Chapter IV-A of the DCA governs the manufacture and sale of Ayurvedic, Siddha and Unani drugs. It also lays out
constitution of a Ayurvedic, Siddha and Unani Drugs Technical Advisory Board and a Ayurvedic, Siddha and Unani
Drugs Consultative Committee. The DCA defines, prohibits and lays down the penalty for misbranded, spurious
and adulterated drugs under this Chapter.

The Drugs and Cosmetics Rules, 1945 governs the manufacture, testing, labelling, packing and limit of alcohol in
Ayurvedic, Siddha or Unani Drugs. The labelling and packing requirements may not be applicable to such
containers which are meant for export and may be adapted to meet the specific requirements of the law of the
country to which the drugs are exported. The rules also govern the advertisement of Ayurvedic, Siddha or Unani
drugs.

Cosmetic Rules, 2020 introduced the concept of a ‘new cosmetic’ which was not provided for under the Drugs and
Cosmetic Rules, 1945. A ‘new cosmetic’ contains a novel ingredient which has not been used anywhere in the world
or is not recognized for use in cosmetics in any national and international literature. The new rules mandate
importers/ manufacturers of a ‘new cosmetic’ to make an application and seek approval from the Central Licensing
Authority (“CLA”) before such a ‘new cosmetic’ can be imported or manufactured in India. Such an application
should be accompanied with requisite data on safety and effectiveness.

The Cosmetic Rules further prescribes the labelling and packaging requirements to be followed for sale or
distribution of cosmetics of Indian origin. Additionally, before any cosmetics are imported, a declaration signed
by or on behalf of the manufacturer or importer that the cosmetics comply with the provisions of Chapter 111 of
the Drugs and Cosmetics Act, 1940, and the rules made thereunder, shall be supplied to the Commissioner of
Customs. The new rules prohibit the import and/or manufacture of cosmetics which do not comply with the
prescribed specifications and other standards of safety and quality.
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e Drug & Magic Remedies (Objectionable Advertisements) Act, 1954

The Drugs and Magical Remedies (Objectionable Advertisements) Act, 1954, is an Indian law designed to control
the advertisement of drugs in a manner that can mislead the public. The Act prohibits advertisements of drugs and
magical remedies for the treatment of certain diseases and disorders listed in its schedule, such as cancer, diabetes,
and epilepsy. It also forbids advertisements that make false claims about the efficacy of drugs or magical remedies.
Advertisements related to drugs must comply with the Act's provisions to prevent the exploitation of the public
through exaggerated or deceitful claims. The Act prescribes penalties for violations, including imprisonment and
fines, and applies to all forms of advertisements, including print, broadcast, and digital media. By regulating drug
advertisements and prohibiting false claims, the Act aims to safeguard public health and ensure that individuals
make informed decisions regarding medical treatments.

o Legal Metrology Act, 2009 (“Lm Act”) And The Legal Metrology (Packaged Commodities) Rules, 2011
(“Packaged Commodity Rules”)

The LM Act seeks to establish and enforce standards of weights and measures, regulate trade and commerce in
weights, measures and other goods which are sold or distributed by weight, measure or number. The LM Act and
rules framed thereunder regulate, inter alia, the labelling and packaging of commodities, appointment of
government-approved test centers for verification of weights and measures used, and lists penalties for offences
and compounding of offences under it. Any non-compliance or violation under the LM Act may result in, inter alia,
a monetary penalty on the manufacturer or seizure of goods or imprisonment in certain cases. The Packaged
Commodity Rules define “pre-packaged commodity” as a commodity which without the purchaser being present
is placed in a package of a pre-determined quantity. The Packaged Commodity Rules prescribes the regulations for
imports, pre-packing and the sale of commodities in a packaged form intended for retail sale, whole sale and for
export and import, certain rules to be adhered to by importers, wholesale and retail dealers, the declarations to be
made on every package, the size of label and/or importers and the manner in which the declarations shall be made,
etc. These declarations that are required to be made include, inter alia, the name and address of the manufacturer,
the dimensions of the commodity, the maximum retail price, generic name of the product, the country of origin and
the weight and measure of the commodity in the manner as set forth in the Packaged Commodity Rules. The
Packaged Commodity Rules were amended in the year 2017 to increase protection granted to consumers especially
relating to e-commerce entities. Pursuant to the amendments, the inventory e-commerce entity itself will be made
liable and punishable for failure to make relevant declarations on its platform as required under the Act and the
Rules.

o Sale of Goods Act, 1930 (The “Sale of Goods Act”)

Sale of Goods Act governs contracts relating to sale of goods. The contracts for sale of goods are subject to the
general principles of the law relating to contracts i.e. the Indian Contract Act, 1872. A contract for sale of goods
has, however, certain peculiar features such as, transfer of ownership of the goods, delivery of goods, rights and
duties of the buyer and seller, remedies for breach of contract, conditions and warranties implied under a contract
for sale of goods, etc. which are the subject matter of the provision of the Sale of Goods Act.

¢ Information Technology Act, 2000 And Information Technology (Reasonable Security Practices And Procedures
And Sensitive Personal Data Or Information) Rules, 2011

Since our Company is an online education platform that offers various courses and training programs for
individuals, we interchange sensitive information, data, records, functions, security procedures and like and hence
our working is governed by Information Technology Act, 2000. This act governs and provides legal recognition for
transactions carried out by means of electronic data interchange and other means of electronic communication,
commonly referred to as electronic commerce. It also gives legal recognition to Digital Signatures and facilitates
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storage of data. The Act is applicable to any offence or contravention committed outside India as well. If the conduct
of person constituting the offence involves a computer or a computerized system or network located in India, then
irrespective of his/her nationality, the person is punishable under the Act.

¢ Digital Personal Data Protection Act, 2023

This act was first introduced as a bill in 2019 as The Personal Data Protection Bill, 2019. The bill was introduced
in Lok Sabha by the Minister of Electronics and Information Technology, Mr. Ravi Shankar Prasad, on December
11, 2019. The act received the assent of the President on the 11th of August 2023 and came into force.

The act aims to provide for protection of the privacy of individuals relating to their personal data, specify the flow
and usage of personal data, create a relationship of trust between persons and entities processing the personal data,
protect the fundamental rights of individuals whose personal data are processed, to create a framework for
organizational and technical measures in processing of data, laying down norms for social media intermediary,
cross-border transfer, accountability of entities processing personal data, remedies for unauthorized and harmful
processing, and to establish a Data Protection Authority of India for the said purposes and for matters connected
there with or incidental thereto

e Consumer Protection Act, 2019

The Consumer Protection Act, 2019 was enacted by the Indian legislature to deal with matters relating to violation
of consumer’s rights, unfair trade practices, misleading advertisements, and all those circumstances which are
prejudicial to the consumer’s rights. The original Consumer Protection Act was passed in 1986 and came into effect
in 1987. The Consumer Protection Act, 2019 replaced the 1986 Act to strengthen consumer protection in the digital
age. The Act establishes consumer councils and other authorities to settle consumer disputes. Consumers can file
complaints with the Consumer Forum by email, fax, or hard copy. They should include relevant bills or receipts,
and describe their concerns clearly in their preferred language. There exist six rights of a consumer under the
Consumer Protection Act, 2019. The rights of the consumers are mentioned under Section 2(9) of the Act, which
are as follows:

1. The right of a consumer to be protected from the marketing of goods and services that are hazardous and
detrimental to life and property.

2. The right of a consumer to be protected against unfair trade practices by being aware of the quality, quantity,
potency, purity, standard and price of goods, products or services.

3. The right of a consumer to have access to a variety of goods, services and products at competitive prices.

4. The right to seek redressal at respective forums against unfair and restrictive trade practices.

5. The right to receive adequate compensation or consideration from respective consumer forums in case they have
been wronged by the seller.

6. The right to receive consumer education.

e Consumer Protection (E-Commerce) Rules, 2020 (“E-Commerce Rules”) And The Proposed Amendments
The E-Commerce Rules

The Ministry of Consumer Affairs issued the E-Commerce Rules under the Consumer Protection Act, 2019 on July
23, 2020. The E-Commerce Rules provide a framework to regulate the marketing, sale and purchase of goods and
services online. These rules apply to (a) good/services purchases or sold vide digital or electronic network, including
digital products; (b) marketplace and inventory e-commerce entities; (c) all e-commerce retailing; and (d) forms of
unfair trade practices across all ecommerce models. It specifies the Duties of E-commerce Entities, specific duties
and liabilities of marketplace e-commerce entities and those of inventory e-commerce entities, and duties of sellers
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on marketplace. The E-Commerce Rules further requires the e-commerce entity to appoint grievance officer and
provide for a grievance redressal mechanism. Any violation of these rules attracts penal action under the Consumer
Protection Act, 2019. The Ministry of Consumer Affairs, Food and Public Distribution has on June 21, 2021 released
proposed amendments to the E-Commerce Rules, 2020, for comments, which, amongst others, imposes new
registration requirements for online retailers, mandatory partnering with the National Consumer helpline, a ban on
“specific” flash sales and mandating sharing of information with Government agencies. Specific flash sales or back-
to-back sales, which limit customer choices, increase prices and prevent a level playing field, will not be allowed.
Further, the proposed changes would require that e-commerce businesses should mention the name and details of
any importer from whom it has purchased such goods or services alongside providing alternative suggestions to
customers before they make a purchase to ensure fair opportunity for domestic goods. Additionally, the e-commerce
entity shall not allow display or promotion of any misleading advertisement or engage in mis-selling of goods on
the platform. The rules have also introduced the concept of “fallback liability”, which says that e-commerce
businesses will be held liable in case a seller on their platform fails to deliver goods or services due to negligent
conduct, which causes loss to the customer. Additionally, they would be required to share information within 72
hours with government agency which is lawfully authorised for investigative or protective or cyber security
activities, for the purposes of verification of identity, or for the prevention, detection, investigation, or prosecution,
of offences under any law for the time being in force, or for cyber security incidents.

e Foreign Exchange Management Act, 1999

The Foreign investment in India is governed primarily by the provisions of the FEMA which relates to regulation
primarily by the RBI and the rules, regulations and notifications there under, and the policy prescribed by the
Department of Industrial Policy and Promotion, Ministry of Commerce & Industry, Government of India. As laid
down by the FEMA Regulations no prior consents and approvals are required from the Reserve Bank of India, for
Foreign Direct Investment under the ‘automatic route’ within the specified sectoral caps. In respect of all industries
not specified as FDI under the automatic route, and in respect of investment in excess of the specified sectoral limits
under the automatic route, approval may be required from the FIPB and/or the RBI. The RBI, in exercise of its
power under the FEMA, has notified the Foreign Exchange Management (Transfer or Issue of Security by a Person
Resident Outside India) Regulations, 2000 (—FEMA Regulationsl) to prohibit, restrict or regulate, transfer or issue
security by a person resident outside India and Foreign Exchange Management (Export of Goods and Services)
Regulations, 2000 for regulation on exports of goods and services.

e Foreign Trade (Development & Regulation) Act, 1992

The Foreign Trade (Development & Regulation) Act, 1992, provides for the development and regulation of foreign
trade by facilitating imports into and augmenting exports from India and for matters connected therewith or
incidental thereto. Unless there are restrictions on the import and export of the product under the FTDR Act and its
additional provisions, the import and export of the product are considered free. Section 7 of this Act mandates the
presence of the Importer-Exporter Code (IEC) number for the import and export of goods.

e The Micro, Small And Medium Enterprises Development Act, 2006

An Act to provide for facilitating the promotion and development and enhancing the competitiveness of micro,
small and medium enterprises and for matters connected therewith or incidental thereto. The act defines enterprise.
It states that enterprise means an industrial undertaking or a business concern or any other establishment, by
whatever name called, engaged in the manufacture or production of goods, in any manner, pertaining to any industry
specified in the First Schedule to the Industries (Development and Regulation) Act, 1951 (55 of 1951) or engaged
in providing or rendering of any service or services. It classifies the micro, small and medium enterprise based on
investment in Plant and Machinery and enterprises which are engaged in providing services are classified base on
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the investment in equipment. The Act provides for promotion, development and enhancement of competitiveness
of micro, small and medium enterprises, credit facilities available, grant by the central government, rate of interest
and liability of buyer in case of delayed payment to Micro, Small and medium Enterprises.

LABOUR LAWS

Whether it is a manufacturing company, a trading company, or a retail institution, labour laws are the ones that deal
with employment laws. The labour laws primarily address labour-management interactions, collective bargaining,
industrial relations, certification of unions, unfair labour practices, and—above all—the health, safety, and
environmental conditions of the workplace. Additionally, the labour laws concentrate on working conditions, such
as minimum wage, severance compensation, yearly leave, general holidays, working hours, and unfair dismissals,
among many other matters pertaining to employers and employees. Certain laws and regulations that may be
applicable to our company in India include the following which is an indicative list of labour laws applicable to the
business and operations of Indian companies engaged in manufacturing activities:

e  Contract Labour (Regulation and Abolition) Act, 1970;

e  Employee’s Compensation Act, 1923;

¢  Workmen's Compensation Act, 1923;

e  Employee’s (Provident Fund and Miscellaneous Provisions) Act, 1952;

e  Employee’s State Insurance Act, 1948;

e Industrial Disputes Act, 1947;

e Industrial Employment (Standing orders) Act 1946;

e  Child Labour (Prohibition and Regulation) Act, 1986

e  Maternity Benefit Act, 1961;

e  Minimum Wages Act, 1948;

e  Payment of Bonus Act, 1965;

e  Payment of Gratuity Act, 1972;

e Apprentices Act, 1961;

e  Weekly Holidays Act, 1942

e  Payment of Wages Act, 1936;

e Equal Remuneration Act, 1976;

e  Public Liability Insurance Act, 1991;

e  Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013; and
e Inter-State Migrant Workmen (Regulation of Employment and Conditions of Service) Act, 1979

TAXATION LAWS

Apart from afore mentioned legislation, company is also subject to taxation laws. Details of the taxation laws that
are applicable to the company are as follows:

1) Income Tax Act, 1961, the Income Tax Rules, 1962, as amended by Finance Act in respective years.

There are two types of taxes, one is direct tax and other is indirect tax. Now the Direct Tax is the tax where the
burden to pay the tax shall be borne by the person who earns the income. Here the burden of the tax can not be
shifted to other person and is progressive in nature. The income tax is the one that comes under the category of
direct tax. Here the tax is paid by the person who earns the income and the rate and quantum of tax rises as its
income rises. The Central Government levy and collects such tax. There are 298 sections and 23 chapters in the
Income Tax Act.
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2) Goods and Service Tax Act, 2017.

The Goods and Service tax (GST) is a indirect tax levied on supply of goods of services or both. It is a destination-
based tax where the revenue shall go to the state where the consumption takes place. The taxable event in the GST
Laws is “Supply”. The government has formed GST council that makes recommendation on the rates of tax, which
goods or services are to be exempted or bring under the purview of tax, when tax are to be applied on 5 petroleum
products etc. The GST is enforced through various acts viz. Central Goods and Services Act, 2017 (“CGST”),
relevant state’s Goods and Services Act, 2017 (“SGST”), Union Territory Goods and Services Act, 2017
(“UTGST”), Integrated Goods and Services Act, 2017 (“IGST”), Goods and Services (Compensation to States)
Act, 2017 and various rules made thereunder.

INTELLECTUAL PROPERTY RIGHT ACTS

o The Trademarks Act, 1999 (“Trademarks Act”)

A mark is something which helps us to identify the particular product, it distinguishes itself from all other marks
which are currently floating in the market or may float in future. Thus, in order to protect the person i.e company,
HUF, Partnership Firm, Proprietor the person gets their mark registered under THE TRADEMARKS ACT, 1999
(“TRADEMARKS ACT”). Trademark act defines "mark". It includes a device, brand, heading, label, ticket, name,
signature, word, letter, numeral, shape of goods, packaging or combination of colours or any combination thereof.
It extends to whole of India. For the purpose of this act a record called the Register of Trade Marks shall be kept at
the head office of the Trade Marks Registry, wherein shall be entered all registered trademarks with the names,
addresses and description of the proprietors, notifications of assignment and transmissions, the names, addresses
and descriptions of registered users, conditions, limitations and such other matter relating to registered trademarks
as may be prescribed. The register shall be kept under the control and management of the Registrar. Section 9 of
the Trademark Act provides for absolute ground of refusal of registration.

(1) The trademarks -
a. which are devoid of any distinctive character, that is to say, not capable of distinguishing the goods or
services of one person from those of another person;

b. which consist exclusively of marks or indications which may serve in trade to designate the kind, quality,
quantity, intended purpose, values, geographical origin or the time of production of the goods or rendering of the
service or other characteristics of the goods or service;

c. which consist exclusively of marks or indications which have become customary in the current language
or in the bona fide and established practices of the trade, shall not be registered.

Provided that a trade mark shall not be refused registration if before the date of application for registration it has
acquired a distinctive character as a result of the use made of it or is a well-known trade mark.

e Copyrights Act, 1957

The copyright in simple language is an intellectual property right law that gives exclusive right to and protects the
interest of creator of the content having the widest possible reach and access to that content. It rather than defending
ideas themselves, to protect manifestations of ideas. This, helps to protect and promote creativity and originality.
Section 14 of Copyright Law defines the meaning of Copyright. Copyright will be given in the case of a literary,
dramatic or musical work; computer programme; artistic work; cinematograph film; sound recording. It also
provides for maintenance of register of copyright, that a register shall be maintained and kept at the copyright office
to be called as Register of Copyright containing the names or titles of works and the names and addresses of authors,
publishers and owners of copyright and such other particulars as may be prescribed. Such Register of Copyright

shall be prima facie evidence of the particulars entered therein and documents purporting to be copies of any entries
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therein, or extracts therefrom, certified by the Registrar of Copyrights and sealed with the seal of the Copyright
Office shall be admissible in evidence in all courts without further proof or production of the original. Further
Copyright Act also provides for the matters like registration, assignment, term, infringement of copyright,
international copyright, civil remedies, offences etc. The act has been amended in 1983,1984,1992,1994,1999 and
2012.

o The Patents Act, 1970 (“Patents Act”)

Among various intellectual property laws, one such act is Patent Act that gives protection to the creator of invention
or involving any inventive/innovative step that has some sort of commercial applicability. The act defines inventive
step” means a feature of an invention that involves technical advance as compared to the existing knowledge or
having economic significance or both and that makes the invention not obvious to a person skilled in the art. Chapter
IT section 3 and section 4 of the act provides for inventions not patentable means will not be considered as
inventions. The patent shall be granted for the period of 20 years from the date of filing of the application for the
patent.

o The Information Technology (“IT”) Act, 2000

In order to give electronic commerce and electronic data interchange legal status, India passed the Information
Technology Act, 2000. Additionally, it outlines the protocols for digital signatures and cybercrime investigation.
The act provides for punishment with tampering with computer source documents, computer related offences,
sending offensive messages through communication service, identity theft, violation of privacy and more other
offences. The Act has been amended several times to keep up with technological developments and address gaps.
The major amendments were in 2008 and 2011.

The act has given recognition to electronic contract that where any such contract is formed or any communication,
acceptance and revocation of proposal is made such contracts shall not be deemed to be unenforceable just because
electronic mode is used.

Further no court shall have jurisdiction to entertain any suit or proceeding in respect of any matter in which
adjudication officer appointed under this act or appellate tribunal constituted under this act is empowered by or
under this act to determine.

o The Designs Act, 2000 (The “Designs Act”)

The sale of product is influenced by the many factors such as price, quality, size and other factors. But one such
factor that comes first in buying process is the design of the product. In most of the cases the customers purchase
the product because of the design, appearance it throws on the its prospective buyer. The act define the term design
which means only the features of shape, configuration, pattern, ornament or composition of lines or colours applied
to any article whether in two dimensional or three dimensional or in both forms, by any industrial process or means,
whether manual, mechanical or chemical, separate or combined, which in the finished article appeal to and are
judged solely by the eye; but does not include any mode or principle of construction or anything which is in
substance a mere mechanical device, and does not include any trade mark as defined in clause (v) of sub-section
(1) of section 2 of the Trade and Merchandise Marks Act, 1958 (43 of 1958) or property mark as defined in section
479 of the Indian Penal Code (45 of 1860) or any artistic work as defined in clause (c) of section 2 of the Copyright
Act, 1957 (14 of 1957). As per Design Act, The Controller may, on the application of any person claiming to be the
proprietor of any new or original design not previously published in any country and which is not contrary to public
order or morality, register the design under this Act and may be registered in not more than one class. The design
registered shall be considered from the date of the filing of application.

Page 181 of 422



SAT KARTAR

IN GENERAL
e Companies Act, 2013

The Companies Act, 2013 deals with incorporation and post incorporation. The conversion of private company into
public company and vice versa is also laid down under the Companies Act, 2013. The provisions of this act shall
also apply to banking companies, companies engaged in generation or supply of electricity and any other company
governed by any special act for the time being in force. A company can be formed by seven or more persons in case
of public company and by two or more persons in case of private company. A company can even be formed by one
person i.e. One Person Company. The provisions relating to formation and allied procedures are mentioned in the
act.

e The Indian Contract Act, 1872

The Indian Contract Act, 1872 (“Contract Act”) codifies the way in which a contract may be entered into, executed,
implementation of the provisions of a contract and effects of breach of a contract. A person is free to contract on
any terms he chooses. The Contract Act also provides for circumstances under which contracts will be considered
as ‘void’ or ‘voidable’. The Contract Act contains provisions governing certain special contracts, including
indemnity, guarantee, bailment, pledge, and agency.

e The Competition Act, 2002

The Competition Act, 2002 prohibits anti-competitive agreements, abuse of dominant positions by enterprises and
regulates “combinations” in India. The Competition Act also established the Competition Commission of India (the
“CCI”) as the authority mandated to implement the Competition Act. Combinations which are Likely to cause an
appreciable adverse effect on competition in a relevant market in India are void under the Competition Act. The
obligation to notify a combination to the CCI falls upon the acquirer in case of an acquisition, and on all parties to
the combination jointly in case of a merger or amalgamation.

¢ The Indian Stamp Act, 1899

Under the Indian Stamp Act, 1899, stamp duty is payable on instruments evidencing a transfer or creation or
extinguishment of any right, title or interest in immovable property. Stamp duty must be paid on all instruments
specified under the Stamp Act at the rates specified in the schedules to the Stamp Act. The applicable rates for
stamp duty on instruments chargeable with duty vary from state to state.

e The Registration Act, 1908

The purpose of the Registration Act, amongst other things, is to provide a method of public registration of
documents so as to give information to people regarding legal rights and obligations arising or affecting a particular
property, and to perpetuate documents which may afterwards be of legal importance, and also to prevent fraud.

¢ Negotiable Instruments Act, 1881

In India, the laws governing monetary instruments such as cheques are contained in the Negotiable Instruments
Act, 1881. The Act provides effective legal provision to restrain people from issuing cheques without having
sufficient funds in their account or any stringent provision to punish them in the event of such cheque not being
honored by their bankers and returned unpaid. Section 138 of the Act, creates statutory offence in the matter of
dishonor of cheques on the ground of insufficiency of funds in the account maintained by a person with the banker
which is punishable with imprisonment for a term which may extend to two year, or with fine which may extend to
twice the amount of the cheque, or with both.
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o Property Related Laws

The Company is required to comply with central and state laws in respect of property. Central Laws that may be
applicable to our Company's operations include the Land Acquisition Act, 1894, the Transfer of Property Act, 1882,
Registration Act, 1908, Indian Stamp Act, 1899, and Indian Easements Act, 1882. In addition, regulations relating
to classification of land may be applicable. Usually, land is broadly classified under one or more categories such as
residential, commercial or agricultural. Land classified under a specified category is permitted to be used only for
such specified purpose. Where the land is originally classified as agricultural land, in order to use the land for any
other purpose the classification of the land is required to be converted into commercial or industrial purpose, by
making an application to the relevant municipal or town and country planning authorities. In addition, some State
Governments have imposed various restrictions, which vary from state to state, on the transfer of property within
such states. Land use planning and its regulation including the formulation of regulations for building construction,
form a vital part of the urban planning process. Various enactments, rules and regulations have been made by the
Central Government, concerned State Governments and other authorized agencies and bodies such as the Ministry
of Urban Development, State land development and/or planning boards, local municipal or village authorities,
which deal with the acquisition, ownership, possession, development, zoning, planning of land and real estate. Each
state and city has its own set of laws, which govern planned development and rules for construction (such as floor
area ratio or floor space index limits). The various authorities that govern building activities in states are the town
and country planning department, municipal corporations and the urban arts commission.

e Limitation Act, 1963

The law relating to Law of Limitation to India is the Limitation Act, 1859 and subsequently Limitation Act, 1963
which was enacted on 5th of October, 1963 and which came into force from 1st of January, 1964 for the purpose of
consolidating and amending the legal principles relating to limitation of suits and other legal proceedings. The basic
concept of limitation is relating to fixing or prescribing of the time period for barring legal actions. According to
Section 2 (j) of the Limitation Act, 1963, _period of limitation ‘means the period of limitation prescribed for any
suit, appeal or application by the Schedule, and _prescribed period ‘means the period of limitation computed in
accordance with the provisions of this Act.

LOCAL LAWS

¢ The Delhi Shops and Establishment Act of 1954

The Act, which received the assent of the President on 19th June, 1954, came into force with effect from the 1st of
February, 1955, vide Notification No. F.5/51-1 & L, dated 17th January, 1955. All commercial enterprises that sell
goods or services are obliged to get a license from their municipality under the Shops and Establishments Act. The
Delhi Shops and Establishments Act, 1954 was enacted in order to regulate the working conditions of people
employed in such shops and establishments. The Delhi Shops and Establishment Act of 1954 should be enforced
for a number of reasons, including improved working conditions for employees, peace and harmony between
employers and employees, and improved operation of the shops and other commercial establishments.

The Act seeks to amend and consolidate the law relating to the regulation of hours of work, payment of wages,
leave, holidays, terms of service and other conditions of work of persons employed in shops, commercial
establishments, establishments for public entertainment or amusement and other establishments and to provide for
certain matters connected therewith.
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ENVIRONMENTAL REGULATIONS

o The Environment Protection Act, 1986 (“Environment Protection Act”)

The purpose of the Environment Protection Act is to act as an "umbrella" legislation designed to provide a frame
work for Central government co-ordination of the activities of various central and state authorities established under
previous laws. The Environment Protection Act authorizes the central government to protect and improve
environmental quality, control and reduce pollution from all sources, and prohibit or restrict the setting and /or
operation of any industrial facility on environmental grounds. The Act prohibits persons carrying on business,
operation or process from discharging or emitting any environmental pollutant in excess of such standards as may
be prescribed. Where the discharge of any environmental pollutant in excess of the prescribed standards occurs or
is apprehended to occur due to any accident or other unforeseen act, the person responsible for such discharge and
the person in charge of the place at which such discharge occurs or is apprehended to occur is bound to prevent or
mitigate the environmental pollution caused as a result of such discharge and should intimate the fact of such
occurrence or apprehension of such occurrence; and (b) be bound, if called upon, to render all assistance, to such
authorities or agencies as may be prescribed.

e Air (Prevention and Control of Pollution) Act, 1981

Air (Prevention and Control of Pollution) Act 1981(—the Actl) was enacted with an objective to protect the
environment from smoke and other toxic effluents released in the atmosphere by industries. With a view to curb air
pollution, the Act has declared several areas as air pollution control area and also prohibits the use of certain types
of fuels and appliances. Prior written consent is required of the board constituted under the Act,if a person intends
to commence an industrial plant in a pollution control area.

e Water (Prevention and Control of Pollution) Act, 1974

The Water (Prevention and Control of Pollution) Act 1974 (—the Actl) was enacted with an objective to protect the
rivers and streams from being polluted by domestic and industrial effluents. The Act prohibits the discharge of toxic
and poisonous matter in the river and streams without treating the pollutants as per the standard laid down by the
Pollution control boards constituted under the Act. A person intending to commence any new industry, operation or
process likely to discharge pollutants must obtain prior consent of the board constituted under the Act.

¢ National Environmental Policy, 2006

The Policy seeks to extend the coverage, and fill in gaps that still exist, in light of present knowledge and
accumulated experience. This policy was prepared through an intensive process of consultation within the
Government and inputs from experts. It does not displace, but builds on the earlier policies. It is a statement of
India's commitment to making a positive contribution to international efforts. This is a response to our national
commitment to a clean environment, mandated in the Constitution in Articles 48 A and 51 A (g), strengthened by
judicial interpretation of Article 21. The dominant theme of this policy is that while conservation of environmental
resources is necessary to secure livelihoods and well-being of all, the most secure basis for conservation is to ensure
that people dependent on particular resources obtain better livelihoods from the fact of conservation, than from
degradation of the resource. Following are the objectives of National Environmental Policy:
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OUR HISTORY AND CERTAIN OTHER CORPORATE MATTERS

HISTORY OF OUR COMPANY
COMPANY OVERVIEW

Our Company was incorporated as a Private Limited Company with the name of "Sat Kartar Shopping Private
Limited" under the Companies Act, 1956 vide certificate of incorporation dated June 29, 2012, issued by Registrar
of Companies, Delhi, bearing CIN U52590DL2012PTC238241. Thereafter, our company was converted into a
Public Limited Company in pursuance of a special resolution passed by the members of our Company at the Extra
Ordinary General Meeting held on May 15, 2021 & name of our Company changed from Sat Kartar Shopping
Private Limited to Sat Kartar Shopping Limited & Registrar of Companies, Delhi has issued a new certificate of
incorporation consequent upon conversion dated July 12, 2021, bearing CIN U52590DL2012PLC238241.

BUSINESS OVERVIEW

Our company is an Ayurveda healthcare company committed to providing natural wellness solutions relating to
specific therapeutic areas and general lifestyle products, committed to promote a healthier lifestyle. We integrate
traditional Ayurvedic knowledge with modern research to empower individuals to adopt healthier lifestyles. With
a strong market presence and a diverse product portfolio, we focus on innovation and responsive product
development. Initially, our company offered both Ayurveda and spiritual product lines. However, we have
strategically refined our focus to specialize exclusively in Ayurveda, establishing ourselves as a dedicated player
in this sector and emphasizing quality and effectiveness in our holistic wellness offerings.

There is a growing interest among consumers in natural and organic products, driven by a desire for effective
alternatives to conventional medicine. Although the market remains diverse, with varying levels of product quality
and standardization, we see a significant opportunity to strengthen our position in the Ayurveda healthcare sector
by addressing the increasing demand for high-quality natural wellness products. In order to meet this demand, and
with a mission to encourage and support a healthier lifestyle for customers, we cater directly to individual
consumers, providing them with holistic, natural remedies and lifestyle products rooted in traditional Ayurveda
practices. Our Company operates in D2C (Direct-to-Consumer) segment, selling Ayurveda products directly to
consumer through our own D2C website and third-party e-commerce websites, TV marketing and Google and Meta
Applications.

BACKGROUND OF PROMOTERS

We have 3 (Three) Individual Promoter “Mr. Manprit Singh Chadha, Mr. Pranav Singh Chadha, Ms. Simrati Kaur"
and One Corporate Promoter “Ajooni Wellness Private Limited”.

Mr. Manprit Singh Chadha is the Promoter of our Company. He is a Chartered Accountant by profession, with
experience of more than 30 years in the corporate and entrepreneurial realms. He has been an alumnus of University
of Delhi, completing his graduation in B.Com. (Hons) in 1990 and Chartered Accountancy from the Institute of
Chartered Accountants of India in 1994. Mr. Chadha's career in diversified fields such as Biotechnology, Telecom,
automobile, Customer Support Centre Operations etc is a testament to his experience and leadership. Before
founding Sat Kartar Shopping Limited, He served as a Financial Controller at Daksh e-services, Business Support
Head at Watson Towers, CFO at Bharti Telecom (Airtel) in Seychelles and Pan India Motors Private Limited.

Mr. Pranav Singh Chadha, aged 28, is the promoter a